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Abstract

Purpose — This study was conducted to present a study on
the perception and satisfaction with the brand agricultural
products targeted at consumers who use a lot of local products.
According to the data of 2011, the total number of the brand
agricultural products of Korea is 5,291 with various kinds.

Research design, data and methodology — The survey shows
that the brand agricultural products are being used by some
specific people. However, it can be a useful idea which can
help the consumption of brand agricultural products to be
expanded if we understand how consumers’ recognitions are
different between various groups. For an empirical Analysis, the
response data of 110 adult patients residing in the metropolitan
area were used and conducted with a factor analysis, frequency
analysis in order to ensure the validity and conducted a
regression analysis and correlation analysis using SPSS
statistical program.

Results — According to the analysis, it showed consumers
with an interest in brand agricultural products are 40-50 age
housewives and the middle class of about 5 million won in
monthly income more than 3 million won with a college education.

As for consumers' purchasing status, all the subjects said
that they had experienced buying brand agricultural products
and the level of satisfaction for them was very high.

Relatively, consumers’ satisfaction level with high income and
education is high. And recognition of the brand agricultural
products was found mainly goes through word of mouth.

The age and income are very important factors in customers'
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repurchase for brand agricultural products. The result of the
analysis for the influences on brand agricultural products of
customer satisfaction suggests even if the recognitions for
safety, quality, and value are vital factors, the recognition of
quality doesn't influence on brand agricultural products
statistically and significantly.

It was analysed if there were any differences between
recognitions by group to brand agricultural products, that is to
say recognition of safety, quality and value and the result can
be summarized as follows.

There are all statistical significant differences depending on
their age, educational background and income. In the case of
30 or 40 aged, as they got the education level of college and
graduate school and earned relatively high income, most
customers have positive recognition on the brand agricultural
products. This implies the group which can buy and consume the
brand agricultural more easily has much more positive recognition.

Conclusion — The results of this study shows consumers’
brand awareness and satisfaction with brand agricultural products
are affected by their age and income level. The purpose of this
study is to find the information that can help brand agricultural
products markets to be expanded by understanding the factors
which encourage consumers to behave repurchase as well as
customers' various levels of recognition to the brand agricultural
products. The survey says that brand agricultural products are
being used by some specific people.

Keywords: Brand Agricultural Products, Consumers’ Recognition,
Consumer Satisfaction.
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Demographic Level of A Satisfaction
characteristics Recognition Level
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<Table 1> The Effect of Age, Academic Ability, Income on Consumer Awareness
independent
variable Hypothesis 1-1 Hypothesis 1-2 Hypothesis 1-3
de|pendent (Age) (Academic Ability) (Income)
variable
Constant 39.543(1.772)*** 24.675(1.088)*** 19.893(1.130)***
Safety recognition -.210(.537)*** 7310417 .820(.325)***
F/ (R%) 4.987*/ (.044) 124.120***/ (.535) 221.041*** (.672)
Constant 27.656(.953)** 16.916(.469)*** 16.157(.747)"**
Quality recognition -.348(.289)*** .851(.180)*** .738(.215)***
F/ (R?) 14.914*% (.121) 284.609***/ (.725) 128.803**/ (.544)
Constant 38.561(1.771)*** 17.311(.679)*** 16.025(1.293)***
Value -.360(.536)*** 913(.261)*** .780(.372)***
recognition
F/ (R?) 16.041***/ (.129) 544.268***/ (.834) 167.539***/ (.608)
*p<.05 **p<.01 **p<.001
Note) Number in table are standardized coefficient (standard error)
<Table 2> The Effect of Demographic Characteristics on Consumer Awareness
variable Model 1-1 Model 1-2 Model 1-3 Model 1-4
Constant 26.003 17.585 17.698 65.859
(1.576)** (.876)** (1.190)** (2.336)**
Age -.393(.426)** -.218(.237)** -.168(.322)** -.278(.632)***
Academic Ability -.114(.654) 419(.364)*** 536(.494)** 317(.970)**
Income .953(.542)*** 475(.301) 430(.409)*** .644(.803)**
Depemdemt Variable Safety recognition Quality recognition Value recognition Total consumer recognition
F 125.073*** 127.891*** 273.071*** 352.696***
R’ .780 .784 .885 .909
*p<.05 **p<.01 **p<.001
Note) Number in table are standardized coefficient (standard error)
= ¢7o| EAZAN AH|XSQ| BUME SikE0| Tieh Ao o 2SI AU StEF, d2|d AS54F0| OjX|ls FeE
DXl golol Eat steiaF, d8|n A5 & 5120] 4HH0|  mus Moz MRS T84 OIS S MBS LojE
M8 =2 Ao LIEHON, 802 ASsEl 22 2 1 Qirk o Zits ZEQIA0| i ARSAH w40l A, st
M= SIE N LT, ASSE0| BE SHNMoR Qo3 ¥ OjHCHe A
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<Table 3> The effect on the Satisfaction level of consumer's Recognition

independent
variable Hypothesis 2-1 Hypothesis 2-2 Hypothesis 2-3
de|pendent (Safety recognition) (Quality recognition) (Value recognition)
variable
Constant -5.126(1.341)*** -7.041(1.937)*** -1.733(1.170)
Satisfaction Level .845(.037)*** .764(.079)*** .838(.036)***
F 268.773*** 150.964*** 253.697***
R’ 713 .583 .701
*p<.05 **p<.01 **p<.001
Note) Number in table are standardized coefficient (standard error)
<Table 4> Regression Analysis on the Effect on Satisfaction Level on Consumers' Recognition
variable Model 2-1 Model 2-2
Constant -5.482(1.502) -.674(2.312)
Safety recognition 494(.054)*** .237(.054)**
Quality recognition -.034(.121) -.096(.097)
Value A4T7(.067) 195(.072)
recognition
Age - .075(.263)
Academic Ability - .226(.453)*
Income - .461(.449)
Dependent Variable Satisfaction Satisfaction
F 133.407*** 125.205
R’ 791 .879
*p<.05 **p<.01 **p<.001
Note) Number in table are standardized coefficient (standard error)
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