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Abstract

The purpose of this study is to predict factors influencing participant demand for the temple stays and to
help find alternatives for temple stay marketing strategies. Specifically, the study sought to examine input vari-
ables on the visit frequency of temple visitors who partook in temple food. Research subjects were temple
stay participants with experience with temple food. Through convenience sampling method, 300 self-administer-
ed questionnaires were distributed to participants at 4 temple stays in Seoul. Of the 278 questionnaires collec-
ted, 232 (83%) were used for research analysis. Given that the requirement that proper model for analysing
the collected data be applied, the Truncated Negative Binomial(TNB) Poisson model, which is useful for ana-
lysing count data that are truncated at '0' and overcrowded with a certain value, was selected fort his study.
Study results found that, for temple stay food revitalization, the most crucial item for temple food proponents
to recognize is natural food ingredients. The degree of affection was higher among respondents over 40 years
of groups and with incomes over 40 million won or more than others. In addition, unmarried and male were
higher than married and female, and the Christian population in the temple food demand higher impact than
Shamanism community. This match should be a priority to establish an in-depth public relations policy of
targeted marketing of consumers according to various demographic characteristics. Active and aggressive eff-
orts to expand food inspection are required to promote the healthy image of the temple food to the fragmen-
tation of consumer marketing hierarchy.

Key words: demand of temple food, intention of temple food, temple stay
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{Table 1> General characteristics of the respondents
Item Division Frequency(%) Item Division Frequency(%)
Male 76 (32.8) Single 135 (58.2)
Gender Marital .
Female 156 (67.2) Married 90  (38.8)
status
20~29 115 (49.6) Others 7 3.0)
30~39 26 (11.2) 1 time 93 (40.1)
Age 40~49 17 (7.3)| Purchase 2~5 time less than 79 (34.1)
of temple
50~59 53 (22.8) food 6~10 time less than 28 (12.1)
60 years old 21 9.1 More than 11 time 32 (13.7)
Buddhist 98 (42.2) Office worker 31 (13.4)
Christian 26 (11.2) Professional 29 (12.9)
o Roman catholic 13 (5.6) Occu- Service 16 (6.9)
Religion .
Won-buddhist 1 0.4) pation House worker 57  (24.6)
Non-adherent 89 (38.4) University[college] student 85  (36.6)
Other 5 2.2) Others 14 (6.0)
Less than 10 million won 115 (49.6) Less than high school 9 (3.9
10~20 million won 22 9.5) High school 100 (43.1)
20~30 million won 28 (12.1) | Education College 35 (15D
Income
30~40 million won 30 (12.9) University 75 (32.3)
40~50 million won 17 (7.3) Graduate school 13 (5.6)
More than 50 million won 20 (8.6)
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{Table 2> Variable definitions and descriptive statistics of the demand model
Variables Variable definition Mean S.D

Dependent variable TIMES The number of temple food purchase 7.323 12.625

Gender Man=1, Women=0 0.327 0.470

Age 40 More than=1, 40 Less than=0 0.392 0.489

Demographic Marital status Single=1, Married=0 0.581 0.494

variables Education University more than=1, University less than=0 0.379 0.486

Occupation White=1, Other white=0 0.258 0.438

Income 40 million won more than=1, 40 million won less than=0 0.159 0.366

Chris Chris & catholic=1, Other religion=0 0.168 0.374

Religion

Budd Buddhism=1, Other religion=0 0.422 0.495

Perception of FACI Perception of health food(5 Likert scale) 4.078 0.701

temple food FAC2 Perception of temple food(5 Likert scale) 3.557 0.751




AEee e ageasl

A 247

M

{Table 3> Exploratory factor analysis of temple food perception

2RI o] EAE T E L 10.87% 2 YERRTH

Accumu-
Factor Factor Eigen lation
Measurement scale . .
name loading value variance
(%)
I think temple food has medicinal properties. .823
I think temple food helps promote health. 811
I think temple food contains many fresh natural ingredients. 781
FAC 1. 1 think temple food is plain. 758
P ti
CTECPHON 1 hink temple food has the sprints of wire in it. 758 920 7.110 47.398
of health
food I think temple food has geriatric preventive effects. 749
I think temple food is good food for a diet. 745
I think temple food is a traditional food of South Korea. 730
I think temple food is highly nutritious. .586
I know a few temple food recipes. 782
Temple food is found in mass media, temple, and temple food shop. .703
FAC 2. | am interested in temple food for day to day life. .626
Perception
of temple I think the popularization of temple food is necessary. 578 774 1631 10.871
food I am aware of Osinchae-five pungent vegetables, which should not be 548
used in temple food. '
I know that ba-ru-gong-yang dictates how temple food ought tobe eaten. .530
* KMO: .921, Bartlett: 7{2:1,896.951(p<0.000), df=105, Total cumulative: 58.269%
HE3@3ES A F ASH R 15719 AFs A2l tieE R RS 345k fAsiA]
Hel4 24 PG AFETel RABNS AN AgE wWArE ABSHAN @AY £
SATh. (Table 3>¥} o] ARE2] Q149 270 & o1 A}a-g-21914] 89l) MFET} AT75AH &
Qo] Ak FRAF AWEL 5826%C1Uk. Ao Zemizaz o] gdte] REAT A2}
SEAFel et WA dIAS HEIE A sims vy 49, Ao SolgRy S Ay
S99 Cronbach's aft= FWEH 821 191 A g0 o gy eA= ade 4 gona At
[e) 2 L
AEAAAS 0920, 8%1 28] ARFAMANE g goppnge 299 F $Y Az vy
B o 2 Aler =3 wIlo N - -
DT P BT A T ST gogane) mag AFgasc 494 oo
A dAX S SFHI HAo=Z Hy . LS _ _ N - = .
e o) 7ol _,;ff “i,; L RS e dus Eohpedo v
Bartlett 478 = 2|3k 2lo|&= O =ZH I - s _
rlett e = =) e, Ave SolgRge) S
stk Jebgth 29 19 A7kl - .
) (Log likelihood function)= —894.986°] a1, At
TR 47.39%2 ERaL, 891 29] AR

| FolFr ol wa fol k(1 °=1,892.842(p
<0.000)) 7}5tE A O (Table 4>l EptT.
TNB #3382 F4 23] ofshid A+
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{Table 4> Estimated results of temple food demand function

Truncated negative binomial(TNB)

Variables
Coefficient t-value p-value
Constant —0.734 —2.429 0.015
Gen 0.218 3.065 0.002%**
Age 0.898 6.236 0.000%**
Marital status 0.407 2.991 0.002%**
Education —0.951 —1.552 0.120
Occupation 0.110 1.641 0.100
Buddhism 0.796 8.562 0.000%**
Chris & catholic 0.548 —3.445 0.000%***
Income 0.273 3.984 0.000%**
Perception of health food 0.141 0.022 0.982
Perception of temple food 0.333 5.774 0.000%**
Log likelihood function —894.986
Restricted log likelihood —1,841.407
Model 1’ 1,892.842(p<0.000)
No. of observation 232
* p<.05, *¥* p<.01, *¥** p<.001.
4 BE NSRS £a% BR] Fad on] B, Tawd Wil TR 9 AR
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