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Elnfluence Food-related Lifestyle of Chinese Customers
on Purchase Intention for Korean Ramen
- Moderatoring Effects of Food Neophobia and
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Abstract

The purpose of this study is to investigate how food-related lifestyle of Chinese customers affect purchase
intention for Korean Ramen and to verify the moderator effects of food neophobia and Korean attitude to food
safety between them using hierarchical regression analysis suggested by Baron & Kenny. The findings and
implications can be summarized as follows.

First, while food-explorer or convenience-oriented traits in Chinese customers have significant and positive
effects, the health-oriented trait has a negative effect on purchase intention of Chinese customers for Korean
Ramen. Second, there is negative moderating effect between the trait of convenience-oriented and purchase in-
tention of Chinese customers for Korean Ramen. Third, there is a positive moderating effect between the trait
of food-explorer or convenience-oriented, and purchase intention of Chinese customers for Korean Ramen.
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<Fig. 1> Research model of this study.
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{Table 1> The general characteristics of the sample

Stz 8] 2] A 227 A 35(2016)

Division Classification Frequency Percentage(%)
Male 150 38
Gender
Female 245 62
20~29 40 10.1
30~39 123 31.1
Age 40~49 137 347
50~59 55 13.9
60< 40 10.1
High school 122 30.9
Education College 96 243
level University 123 31.1
Graduate school 54 13.7
Less than 50 million won 27 6.8
50~100 million won 54 13.7
Eam(’i Oslft:;di“g 100~150 million won 177 4438
150~200 million won 82 20.8
200 million won more 55 13.9
Korea ramen tasting No 313 79.2
experience Yes 82 20.8

5% 273kl 9mYsarh Likert 59 2
A 234 Qo= RE wg a8t
a3, BEGE Sk sk o5l

&= Q12ol] thg A== Flynn,
Ronald & Goldsmith(1999)¥} Pieniak, Aertsens &
Verbeke(2010)°] 70#35}az, 18] 22 Kim CS - Kim
KW(2000), Yoon YI(2014) 7o) A}-&¥ HERE
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12, gk AH|RRe] AEQd Q14 AEebd &
A=, F7Ae] AL 5 ) ROz Pl
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<Fig. 2> Ramen the selected wrapping paper.

{Table 2> Measured variable reliability and validity analysis

Configu- . Factor Eigen  Variance Total Cronbach
. Factors Classification . .
ration loading value (%) variance «
Cooking hobby 0.880
Food Try new ways 0.879
explore ) 3.261 20.381 20.381 0.784
Try new recipes 0.766
type
Foreign try recipes 0.713
Healthy food choices 0.838
Health Healthy, natural foods available 0.829
2.559 15.993 36.375 0.771
type Consider ingredient contents 0.789
Eating o, . .
ik Nutritional considerations 0.515
ife
style Dietary consumption 0.700
First taste 0.697
Taste . ..
typ Friendly dining 0.609 2431 15.194 51.569 0.819
e
Expensive food 0.578
Delicious restaurant 0.569
Convenience food 0.724
C .
Onreme“ce Cooked food purchases 0711 1791 11194 62762 0.704
ype
Meal with bread, milk, etc 0.689
Unique food 0.899
Food Part eating 0.799
. . o 2.190 54.751 54.751 0.720
neo-phobia Foreign cuisine 0.622
New food 0.604
Corruption 0.914
Korea Conscientious companies 0.901
food safety Food safety concern 0.864 4.100 81.997 81.997 0.901
attitudes Government food control 0.857
Food management system 0.685
Tasting intent 0.897
Purchase . .
. . Purchase intentions 0.881 2.430 81.000 81.000 0.891
Intentions

Tasting advice and experience 0.793
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{Table 3> Descriptive statistics of research variables
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A2 Q1M (exploratory factor analysis)< 3},
Cronbach a &= T3l 712 #4107 7]&E
Ao} A TS AAStL A77H HE5= S8l
o153 A &4 (Multiple  Regression  Analysis) ¥}
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(Hierarchical Regression Analysis)= A8}

o — |

1. o= D= S

(Table 3> A7l A4 E go] Z2ehd
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S 7)%e Holt}, Hol| oshd 2 AE glo] T
Efd oA mztedo] it 33608 M &
Ui, O s AFETEol Wi 331, 9

{

=

Division Variable Minimum Maximum Average j;:li?;i ?:nz?;
Food explore type 1.00 5.00 331 0.90 2
Eating Health type 1.00 5.00 2.84 0.87 4
life style Taste type 1.00 5.00 336 0.63 1
Convenience type 1.00 5.00 3.24 0.57 3
Food neo-phobia 1.00 5.00 277 0.97
Korea food safety attitudes 1.00 5.00 327 0.72
Purchase intentions 1.00 5.00 331 0.72
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=
3l Pearson “FTAITE T3l 7 2]+ t(Table
4). A A3, AEFEEY, AFTE, v+
‘ | -

<
ﬁ
o
)
e
@
A
=
o
= =

T Fol ARl ()] AL % in‘r FE 1
SFulol= AFFTET =-039(p<001), 217
FTP 7 r=-0.14(p<.05), "1 ZtFFE 2} =-0.35
(p<00D)Z Q1 F(—)e] dHA7E AT
= AFAE ol gk 14 AFETEH
1=0.13(p<.05), F= U] 2.3EH]o}2} 1=0.22(p<.001)

2 FAA H(He] FHEBATE AUk @ 2t

A Tl e A ol 2B T AFET
@3 r=0.21(p<.01), AJFTE 7} r=0.31(p<.001)
2 FoAQl (o] AuAIE e v A%
FFRBI =-0.19p<0D R FIA1 H(H9] 4
HEA7E AT

3. AME 2I0|ZAEIZ0| St=EckH S04
OI=0l OIXl= Kt

{Table 4> Correlation of the study variables

220l o] A% glo| T e o] k= ghd L
o] mel] M FFE EA8] el 3718
S g A} 2] FFTE S B=(.123(p<.05), T3
T8-2 B=0.273(p<.001) 2% o)Al H(+)2]
gFelo] AATHTable 5). 5, T B[R] 2F
g7doly AoFTY AL o] ZAEdo]
Vb= b ep o]t oA o R ot
Zagre] AUt ek, AAFTEe] A5 B=
171 (p<ODE F1H3) ()2 FF= o] 9

S o vk AETE A g 2ol
Zretdo] A g 2hd e o
Ao Grolx]l & 7 ake] ynt wEka 7Hd H-
1.1, 74 H1.2, 7Fd H14%= e v, 719 H-
13 717—}54045}

RYPAFS B T 2nRke] A4 o]
Eéﬂ"éﬂr 6&% 2 e =7te) A S
0479, 39| AYP=E S4sh= AT 0.229
B T3 aHAe] AAD glo] ZaEklo] gh=
ghd Fulol = WEe] 22.9%E AWsle Ao
vttt m3e] fo S H5she F=13.082 (p<
00DNE BY2 FolAoz vgith

Ao

o2 0 m%

l

4. T |:||9;‘t|:i|0fo| TES AHS
(Table 6> FE Y| @ ¥EH|o} AJ3ko] F= A
Hjz}e] 2]Ae glo] AL v} gl 2 tujle]

= 7t 248 9E 7AE35] 98 Baron & Ke-

Variable Food explore Health type  Taste type Convenience Neo.- F ooq safety .Purch.ase
type type phobia attitudes intentions
Food explore type 1
Health type 0.24%%* 1
Taste type 0.33%%* 0.16%*
Convenience type —0.06 —0.28*** 0.92 1
Neo-phobia —0.39%** —0.14* —0.35%**  —0.01 1
Food safety attitudes 0.13* —0.08 0.03 —0.09 0.22%** 1
Purchase intentions 0.21%* —0.19%* 0.11 0.31***  —0.18** 0.22%** 1

* p<.05, ** p<01, *** p<001.
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{Table 5> Ramen impact on dietary lifestyles Korea on purchase

Nonstandard

Independent Standa.rd
variables Regression The standard regression 4 p
coefficients error coefficients
Constant 3.151 0.421 7.488 0
Food explore type 0.123 0.049 0.101 2.139 0.031*
Health type —0.171 0.065 —0.173 —2.750 0.007**
Taste type 0.069 0.077 0.041 0.783 0.478
Convenience type 0.273 0.098 0.209 3.703 0.000%**
R R Adjusted R’ F 2
Model statistics
0.478 0.229 0.187 13.082 0.000%**
* p<.05, ** p<01, *** p<001.
{Table 6> The moderating effect of food neo-phobia
Stage 1 29HA| 3
Independent variables
B t B t B t
Food explore type 0.101 2.139% 0.103 2.079%* 0.098 1.979*
Health type —0.173 —2.750%* —0.157 —2.254* —0.149 —2.283*
Taste type 0.041 0.783 0.051 0.793 0.048 0.701
Convenience type 0.209 3.703%** 0.231 3.811%*** 0.244 3411%**
M —0.228 —2.955%* —0.217 —2.547%*
Food explore type*M 0.034 0.810
Health*M 0.015 0.209
Taste type*M 0.009 0.140
Convenience type*M —0.107 —2.224%
R 0.229 0.243 0.259
F3k 13.082 7.583%%* 6.626%**
AR 0.014 0.016
F3k 7.049%* 2.070*
* p<.05, ** p<01, *** p<001.
M: Food Neo-phobia.
nny(1986)7} A|A1& 36HA] YAIA AR S 4 I SHATE FY 194 BN = AF
AlgE Afo|th, S ARAE 3] Aol thegild BRI BefFTEe] FoAd A2l T
2AE A5 el 2 was WA ZEsed o 99m, AZFTES FUE (el 9
o B4 A7), 33 4vlAe) A48 golz g el gith
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{Table 7> The moderating effect of Korea food safety attitudes
Independent Stage 1 Stage 2 3
variables B / B ; B ;
Food explore type 0.101 2.139* 0.098 1.879 0.099 1.979%
Health type -0.173 —2.750%* -0.155 —2.240%* -0.151 —2.287%
Taste type 0.041 0.783 0.053 0.799 0.039 0.788
Convenience type 0.209 3.703%%+ 0.228 3.711%% 0.214 2.011%
M 0.198 2.419% 0.179 1.994*
Food explore type*M 0.105 2.218%
Health*M 0.03 1% 0.894
Taste type*M 0.009 0.140
Convenience type*M 0.115 2411*
R 0.229 0.239 0.261
Fk 13.082%#* 7.284% %% 6.626%
AR 0.010 0.022
Fgk 5.852% 3.870%
* p<05, ** p<0l, *** p<001.
M: food safety attitudes.
ZAWGe Fe o ¥Hlol 43S Il B 5. B2 AZOHNEIE 0IA|0| XRST)}
43t 29 RE A& B=—0.228(p<.01)E 72| A P
A9l B(—)9 FE I main effect)’} UAT}E = (Table 7> St= 2]FIHE =l gt =
FC | FH]o} A zﬂ% a}n% TFrje=s &Rk QlAo] T m|zte] AAg go] 2
AgrE o2 EAIZTh SRSl T anlak BRI d o Felel = 2] 2 EvE 4
o] 2 glo] ZoEld G3 T AW F= Fr] 918 39 SAE AR S HAAIEA
Y] @ FH|o} Alake] A5 2+8-81-S 7"*7]—i a3l o} B4 A3l 32 A1Eekd BEE 3R EY
3EAl A= T ST B=—0.107(p<.05)E W] FUS 2 20]4= B=0.198(p<.05)=
oAl B(—)e] A FH} o] M H24x= A9l ()2 FE I main effect) 7} AATE S,
A= 1, 7 H2.1, 7H H2.2, 7FE H23L 7] 3 A EoHdE Lo gk FAu|Ate] 14 o]
7_11-5] gj\];]. e oy 1_1] ) iﬁ] o]. Al ?ﬂ:o] = =z T:]—o] J%L:g\;rj J-g— a.grj '—YLUHQ]E*E‘ x% H]—)@gi /\Léz\]
& Potuch B FPY Y] A= el o) Ak SRS FF 2ulxke] A4S elolx
ol ol P|A= FEFHo] ¢ ‘471] Uit &, = B G337 AWl g A ERE RS A
vl xH|o} ek HoFTE 3o At gk SAEES VIR FYS 3TAlNAM = HEFET
B P o=t [ A 3_{47} AE AS FolA B=0.105(p<.05), HFFE A B=0.115

(p<05)= FeH H(Hel =daA7} UATh
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