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Nostalgia Tendency Impact on the Propensity perceived
Emotional Food Repurchase Intention:
- Moderator Effects of Social Solidarity -

Geon Whee Kim'
Dept. of Hotel Management, Sang-Ji Youngseo Universityﬂ

Abstract

This research was conducted over one month from May 1st to May 30th, 2015. Data were collected after
confirming purpose of current study with eating house manager from the restaurant consumers. This study in-
vestigated the impact of nostalgia tendency on the propensity to revisit the eating house. Nostalgia impact on
the propensity of the perceived emotional food repurchase also had the effect of significantly positive (+) on
the road to repurchase B=0.767(p<.001). The coefficient of determination for measuring the adequacy of the
model to determine the coefficient that measures the suitability of the model was explaining 58.9% of the
variation in the premises 0.589, models with F=431.234(p<.001) to verify the significance of the model is
significantly It has been described. Second, nostalgia tendency and social tendencies of the bond part had a
strong impact in moderating effects of (—). The lower the social bond was investigated by increasing the pro-

pensity

nostalgia
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<Fig. 1> Research model.
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{Table 1> Demographic characteristics of the subject (N=303)

Stz 8] 2] A 227 A 35(2016)

Division Classification Frequency Ratio
Male 131 432
Gender
Female 172 56.8
20 113 373
30 96 31.7
Age 40 62 20.5
50 23 7.6
60< 9 3.0
Student 55 18.2
Professional, white collar 32 10.6
Service 75 24.8
Job Production technician 68 224
Official 20 6.6
House wife 43 14.2
Etc. 10 33
<100 thousand won 106 35.0
Population 100~200 thousand won 77 254
statistics 200~300 thousand won 50 165
Average income
300~400 thousand won 46 152
400~500 thousand won 14 4.6
500< thousand won 10 33
High school 35 11.6
College 166 54.8
Education level
University 84 27.7
Graduate school 18 59
None 20 6.6
1~2 107 353
Visits 3~4 138 455
5~6 20 6.6
7< 18 5.9
Not married 134 442
Marital status Married 138 455
Etc. 31 10.3
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{Table 2> Factors and reliability analysis
. . KMO-
. . Factor FEigen Variance Cron-
Factors Classification . Bartlet
loading value (%) . bach «
chi-square
My favorite restaurant makes me feel active. 881
My favorite restaurant makes me feel good about 711
myself. ’
My favorite restaurant makes it feel more like my own. .817 KMO=0.784
Nostalgia My favorite restaurant makes me feel like I can trust 688 4623 77.055 Bartlet 0.938
tendency others. chi-square=
. . 1,888.088***
My favorite restaurant makes me feel like I have a 754
purpose in life. '
My favorite restaurant makes me feel like I have a 712
greater purpose. ’
I will visit this restaurant in future. 0.963
People around me will like this restaurant. 0.911 KMO=0.806
Repurchase ] 3320 83.001 Bartlet 0.931
intentions 1 frust foods in the restaurants. 0.892 : : chi-square = :
I prefer the food at this restaurant over other 0.876 1,101.492%**
restaurants. '
I am comfortable with strangers. 0.866
KMO=0.816
Social I can achieve harmony with the world. 0.907 Bartlet
. ) 3.169 79.234 . 0.910
solidarity I see people as friendly and easy to approach. 0.915 chi-square=
. . . 857.065%**
feel other people like my friends or family. 0.871
{Table 3> Correlation analysis
Division Nostalgia tendency Repurchase intentions Social solidarity
Nostalgia tendency 1
Repurchase intentions 167** 1
Social solidarity 601 %* 669%* 1
** p<0.01.
{Table 4> Nostalgia tendency impact on the degree of inclination repurchase
Non-standardized coefficients
B8 t P VIF
B The standard error
—9.214E-17 .037 0.000 1.000
Repurchase intentions
767 .037 767 20.766 .000 1.000

Adjusted R*=0.589, F=431.234, p-value=0.000%**

% p<0.01.
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{Table 5> Moderating effect of social solidarity

Stage 1 Stage 2 Stage 3
B t B t B t
Constant -9.214 .037 —7.926 034 .072 .034
Nostalgia tendency 767 20.766%** 572 13.507*** 514 12.413***
Social solidarity 325 7.669*** 316 7.860***
ol sty 120 s
R .589 .656 .692
F 431.234%** 286.443*** 223.909%***
Adjusted R? 558 .654 .689
Adjusted F 58.818*** 34.626%**
% p<0.01.
odoz gith zAMsel AlFd gizol A2 Sudd 1988, T2 EEsbe
F7E 260 Rl AEA Rl F7h 2ol 2l wﬁww AFehe T2
= Qg Adyele] Zrhe 654%elaL, ool S wRdle] Tkt ok elm Feole) g
F=58.818(p<0.001)= ‘ARs]A fizh F7k= o] oA vem ok & A= 20154 5¢ 1
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