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Analysis on the Viewing Intention of Mobile Personal
Broadcasting by using Hedonic-Motivation
System Adoption Model

Jae-Wan Lim" * Byung-Ho Park”

Abstract

The latest movement in live video streaming service is mobile personal broadcasting (MPB), which
refers to consumers accessing the service through social media with mobile devices, such as smartphones
and tablet PCs. This service is possible through the advancements in mobile video technology and platforms.

Features such as enhanced user interaction, personalization, and real-time broadcasting, combined with
a greater variety of content, have led to the development of MPB. The increase in MPB users calls
for research, including that on the hedonic motivational angle.

This study aims to assess MPB users’ intrinsic motives through the hedonic-motivation system adoption
model (HMSAM) using seven factors: joy, temporal dissociation, escapism, focused immersion, perceived
ease of use, perceived usefulness and intention to watch.

Survey data collected from 154 samples were analyzed with statistical techniques, such as structural
equation modeling.

Results showed that time dissociation, escapism, and perceived ease of use have a positive relationship
with heightened enjoyment. Joy significantly affects focused immersion and intention to watch. Escapism
also had a statistically significant influence on focused immersion.

This study contributes to the advancement of the MPB study under the HMSAM theoretical framework
and offers practical suggestions to managers to enhance MPB content viewership.

Keywords: Mobile Personal Broadcasting, HMSAM, Hedonic Motivation, Joy, Immersion,
Escapism, Time Dissociation
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