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Abstract

With the increased importance of design creativity in global fashion marketplaces, there have arisen numerous
promotional strategies for new fashion designers in Korea, yet little research has been done on this subject. This
study examines the new fashion design promotion policies in Korea and their effects from the designer's perspective.
First, we analyzed the contents of twenty-one strategies from thirteen organizations regarding the types of support
from the strategies. As a result, four distinct types are identified: new designer recognition; information and consulting
support; brand incubating; and marketing support. Next, we performed in-depth one-on-one interviews with eleven
designers who had been awarded from one or more of the fashion design incubation policies. The results reveal
that the incubating policies' cash rewards and space support are found to be most effective. In terms of the revised
fashion and brand consulting policy, “brand operation” had an influence. In addition, fashion the new brand
advertisement and marketing policy had positively influenced the “brand development.” However, throughout the
interview, designers note that the quality of education and information provisions need some improvement.
Furthermore, the designers indicate the lack of supervision and professionalism from the marketing departments.
Based on this content, this study emphasizes the necessity of an effective fashion design promotion policy, and
strategic and consistent support for the whole fashion promotion team. At the minimum, an integrated and united
supervision by the organization is necessary and should be taken into consideration.
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Il. Background

1. Fashion Design Incubation Policy in Korea
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2. Case Studies
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IV. Types of Fashion Design
Incubation Policy in Korea
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Policy type Title Benefits Organizer
Korea Fashion Design Contest Prize money, 1ntemsh}g MOTIE, Ko.reﬁ Fashion
Study-abroad opportunities Association
. Priz internshi i
Joongang Design Contest © foney, TSP, China CECI, Joongang Ilbo, NAFA
Policy type 1: marketing
New Project Runway Korea Prize money, fashion show CJ E&M, Seoul
desigl.@r Prize money, fashion show. Doosan Tower, JTBC, SFCS,
recognition Doota Fashion Conference documen}t,’ rogram ’ KFDA, Hyundai Home
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consulting Intellectual Property Rights . . e
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Fashion show, B2C marketing
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10) International Exhibition Support
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A okl A Fod A o] kst 53] w3tAt “FAHI BEAA B3-S WA JHAH Bt
AR BFE A FE0 A FHOE Aol K- &1 3ol A om 7t AATT AU TE” (CASE-A)
HE - F= 948 5 UE 37 SHAE T
=% B8 Sl dlgtE SR uEslE A CASE-A Titeld&, TEA F4 FAl wgd
ghet EEfﬁ 3 & FEAAEF] Hholof, Fff AH]A| dEs Al BAEE A AgoE B4
g £ = 1,50004 AN BAL edste digRls o gEdch dird e g s FEAS el
2HIA & oD 5o U HFH 5& gt Aol A A1 A tAte| | R E53t7] 23
(Lee, S. H, 2016). o T2 "oy FArt 2 He R, dA
FEAANA Fe 7 tatelyrt A HE 719
V. Case Analysis JAFEIA] @7 Holo] HAEZ AAslE= AL B
Ao g she A, AMY 271 HlEolA tRtoll
1. Cases for Policy Type 1(New designer re- 7F Beg 2 & Qlnh ol e AS, AES E9
cognition) FHe 2 F dve HolM AE 2dse]
21 A tztel W Al AR Fegh v Ao 4FE A F UE AR YEyT
Areld= 473 9] ARl7F - = ATk CASE-A YA
oY= “ojsiyl=r Jﬂfd A T} <E9 tixtel ZH 2~ 2) Supplementary Prizes
Erof o3t ‘& 7Eol sle HAtolH o Kool A, FEA A e JAHA

t}. CASE-B EIXPOME 200 H A tzre|y | g4 718, Ak NF, 78 2 A Ay 5 o
2B Zojste] AE A H32E 53 uHE o SHA A F-E
At o1, CASE-C ¥ CASE-D Alo|HEL ‘T3t

9= sfA el Fed g AbelE o] ti(Table 2). “Ag Azgziely FTHAE Wz ol
AEIRE FalA vlA 54 2 A 94 tx FYd o] Z2I o] AN e ZEIH 0]
ol W XY gl 7y e FEAHA EAS Q71 W Eel HF AAE tRe|HET ZgoA]
A, B, TRENE UE F o gdden, 747 AANE & B2o] lFUth” (CASE-B)
£7d0] tztol HAMEe ofuldt G | X=A]
£ AHFY WES AT CASE-B TlAtoIH &, 2007 A7 txbo]y )
2E 8] A9 Aol A Al e A1 A EA(Seoul
1) Main Prizes Collection)” o} A& F3f HHE & A=, &
Antr o7 A FRAL A AR AAE A EAA AFse HAE Ed BizE AA3
ol FoAXEH, = FEd wef BRES] % AL B 4 olth ol e A, A FEAA
7] 94 AgeEE &89 F drh AgE Fodo] HRE HA o] kS R A o]

(Table 2) Interviewee's profile(Policy type 1: New designer recognition)

Year of receiving
Case Method Policy involved benefits from the | Age Gender
policy
A | Questionnaire & interview + Korea Fashlon. Design Contest 2011 39 Male
- Joongang Design Contest 2013
B | Questionnaire & interview |+ SBS New Fashion Designer Contest 2008 35 Male
C | Questionnaire - Korea Fashion Design Contest 2014 29 Female
D | Questionnaire - Korea Fashion Design Contest 2015 36 Female
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3) Publicity Support
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=
=
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2. Cases for Policy Type 2(Information & con-
sulting support)

‘T AR L BAC ALE 2 A= 2
471 A7 £-E0 01, CSAE-E TtiAtel &
el BAHE AAF ML ALEE T AlgelX
CASEF tAlolve A& A2 A4S w2 Al OlE‘r
CASE-G®} CASE-H tjAlo|UE2 7474 A AE A
4 AlEE O]ﬁﬁP 7o) = Aldlolti(Table 3).

o An = ANY z1% Aape A
B} A AH P *gxgs} IEERE:
w w}Alo) &k A

E

ok AF A AAUIUENAE o £
Yoz 485 & AL AZen, Loz A “HFYA| DTN FFAFAAYNE F
ol muejst g Aol Aol ¥ BopAH 3 AR Aow 43 ok = YE, 2470,
%% Zolek A7tk (CASE-B) A% AL AP 5+ 9= AQYU. @FL F
AL UL, FHS Y 4 AuS A ke
CASE-A9] HatoldE s 9le] 755 501 =Wl AR, 18 ADE QoA Aol A W) AlF
A FEAY] FRAA el ollES EZATH o o =& UE F AAFUTE” (CASE-F)
S AHH FRA) A%, BH JUE S AolE
g FeAR FaEr] mEel v A A = flek 7ho], BHE A o] Znbel YAl A+
5 24 Stk 18 S ol frE FEA i FE U 2 AFS} AL FUAEE wE AL 244U F
A9 el U ARE ) Y5, o) BE B DolFths 44 Aol HASE ARe
(Table 3) Interviewee's profile (Policy type 2: Information & consulting support)
Year of receiving
Case Method Policy involved benefits from the Age Gender
policy
- K A i Bi Pr
E | Questionnaire & interview OCC . Creative  Brand - Prototype 2013 34 Male
Production Support
F | Interview + KITECH Sample costs support 2010 Female
Questionnaire & interview | First View Korea Always 29 Female
H | Questionnaire - Fashion Net Korea Always 36 Female
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3. Cases for Policy Type 3(Brand incubating)
S Tl BAE QlfHold A FH o

ol BT A&

785, 57HA ARl ZE R E e,

A g 2R 43 380 WAL 9F F

Q1 At#| ol th(Table 4).

HAelUE e 0 ARE F

s, QHlolY Aol ZH= FEH
i1

“PA 2ETQE AT ol A5
1 B4 52 Aokl %

T AR FHA Phe A%
t}” (CASE-)

Rl a= U *E L;,th}” (CASE L)
“F7HEQ 37 BEE FaHor

(Table 4) Interviewee's profile (Policy type 3: Brand incubating)

9% 4 9

The year when the
Case Method Policy involved designer received the Age Gender
policies
1 Questionnaire & interview Seoul Fashion Creative Studio 2010 34 Male
J Interview Seoul Fashion Creative Studio 2012 - Female
K Questionnaire & interview Seoul Fashion Creative Studio 2014 39 Male
L Questionnaire & interview Seoul Fashion Creative Studio 2013 30 Female
M Questionnaire & interview Seoul Fashion Creative Studio 2011 35 Female
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2) Education & Consulting
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3) Marketing
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4. Cases for Policy Type 4(Marketing support)
sk ek ) W F39 A iAol R TRl
U HAE T8 . e A9 42 (Marketing Support)’
o] 7%, 889 A7t =¥ = Atk CASEN, O, P,
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(Table 5) Interviewee profiles(Policy type 4: Marketing support)

Year when the
Case Method Participation policy designer received the|  Age Gender
policies
+ Seoul Collection
. . . . + Seoul Fashion Fair
N | Questionnaire & interview | Fashion KODE 2008~2014 35 Male
- International Exhibition Support
+ Seoul Fashion Fair
o Interview + Generation Next 2011~2014 - Female
- International Exhibition Support
+ Seoul Fashion Fair
. . . . - Generation Next
P Questionnaire & interview | Fashion KODE 2013~2015 30 Female
- International Exhibition Support
- Seoul Fashion Fair
Q | Questionnaire & interview | - Generation Next 2011 35 Female
+ Indi Brand Fair
R Questionnaire - Seoul Fashion Fair 2015 39 Female
S Questionnaire - Seoul Fashion Fair 2015 32 Female
T Questionnaire - Seoul Fashion Fair 2014~72015 37 Female
U Questionnaire - Seoul Fashion Fair 2015 36 Female

Q tAleIYE 3~471A] 7Ad st
CASE-R, CASE-S, CASE-T, CASE-U t]#}o]
73 Mg A HoP g Bl AR Feg
Eo|tH(Table 5).
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3) International Exhibition Support
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2. Limitations and Future Work
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