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Abstract

This research aims to identify innovative companies' attention to the emotion and sensibility and its application
by analyzing the contents of the corporate annual reports. Annual report is a good reference data because it
describes not only various current products and services' annual activities and business performance but also
corporate future direction. Sensibility is interpreted and used with various words internationally: various related
terms such as sensibility, sense, emotion, feeling and affection are analyzed not only by the definition but also the
interrelationship among them, and included for the contents analysis. To select the innovative companies, the
researcher used ‘Fast company’ that is the economic journal and deducted the companies list via ‘The world’s 50
most innovative companies’ in 2009 and 2014. Listed companies' 2009 and 2014 annual reports' contents were
analyzed to identify the rate of the recognition and the application of sensibility to their business. Even though the
quantitative result of the content analysis indicates not a strong relationship between corporate innovativeness and
'sensibility' qualitative result identifies companies are paying more attention to the 'sense' and ‘feeling’ during five
years. In conclusion, the innovation that company pursues strategically is shifting from differentiation and the
technological leadership to satisfying user experiences and the number of companies which express and measure

user feeling and emotions are increasing.

Key words: Innovative Companies, Attention of Emotion and Sensibility, Application of Emotion and
Sensibility, Contents Analysis
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Table 1. Links among Sense, Feeling, Emotion, Affection,
Sensibility in the Dictionary Definitions.
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Sensory
Sensorial adj.

Groupl

Sensuous
Sensible
Sensual ad;.

Group2

Emo adj.
Emotion __'.:'.'.'.‘.'.'.'.‘.'.'.'.‘.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'. ........ !

Group3

-

Feeling i
it F
Feel ee! u

Group4

p Affective
’ : i adj.

Affection __'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'.'. ........ X
Affectively @

Sensible
H adI.

Groupd

Sensibility

‘ Kansei d

Fig. 1. Groups of Sensibility and Related Words
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3) The world's 50 most innovative companies 2009:
http://www.fastcompany.comy/section/most-innovative-compani
es-2009.

4) The world's 50 most innovative companies 2014:
http://www.fastcompany.com/section/most-innovative-compani
es-2014.

5) wRdZA A Lol Aol
http://dic.mk.co.kr/menuNew2006/dicText.php

Table 2. The List of Innovative Companies for Content Analysis

(*: 10-K format)

The world’s 50 most innovative
company 2009

The work’s 50 most innovative
company 2014

2. Google *
4. Apple *
5. Cisco Systems

6. Intel *

9. Amazon *
11. GE
12. HP *
13. Nokia

16. Nextera Energy Resources
*
18. First Solar *

19. IBM

21. Nintendo

22. Disney *

27. Nike *

33. Wal-mart

34. Microsoft
35.Ubisoft

36. Vestas
38. CAA

39. L-3 Communications

41. Lego

42. Emirates
45. BYD

46. Warner Music Group *
47. Aravind Eye Care System

48. Toyota

1. Google *
2. Bloomberg Philanthropies
5. Netflix *
7. Nike *
9. DonorsChoose.org
10, Yelp *
11. Dodge (FCA US LLC) *
12. SXSW
13. Twitter *
14. Apple *
15. Michael Kors *
16. Medivation *
18. Amazon *
20. Tesla Motors *
20. T-mobile *
25. Shutterstock *
27. GE *
30. Levi Strauss *
31. Johnnie Walker (Diageo)
39. Gopro *
41. Braskem
44. Irobot *
48. Nice Systems
50. Philips
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Table 3. The Quantitative Results of Contents Analysis

Words Companies in 2009 Companies in 2014
Yelp
Apple
Intel Shutterstock
Groupl HP Gopr
P Microsoft opro
Emirates Irobot
Nice Systems
Philips
Group2 N/A N/A
Medivation
Tesla
Group3 N/A Levi Strauss
ITrobot
Philips
Group4 N/A N/A
Group5 N/A N/A
Total 4 10
52. A& M A1t

2009139 XA 719 Aol e B 2 &
25 A9 H7] 98] Table 49143
wehs Abw H Qi)

Table 4. Lists of Sentences Including ‘Sense’ or Words Related
to ‘Sense’ in Companies in 2009

Companies Sentences

Intel Sponsors of Tomorrow.TM

A major marketing campaign launched in 2009
celebrates Intel employees —and the passion for
innovation, quest for perfection, respect for
geekiness, and strong sense of humor that pervade
our company culture.

Intel

Innovations like nano-scale sensors, breakthrough
software for analytics and knowledge discovery, and
HP data centers with zero net environmental impact will
be the building blocks of tomorrow’s sustainable
society.

We also unveiled “Project Natal” for Xbox 360®.
This groundbreaking technology uses special
sensors and software to track body movements,
recognize faces, and respond to spoken directions
and even changes in tone of voice.

Microsoft

The Nujoum Course is a pioneering event, a sensory
and physical spectacle aimed at reinforcing the
Emirates service values-personal, considerate,
pioneering, thorpugh and cosmopolitan.

Emirates

W A XJ]EA}OJ Intel®] 739 AZA A A7 S71
9 o] & T3t 719 7HA| S 918 ‘Intel Sponsors
of TomorrowTM = "HAIE Z | Qo 7P 3t=A]

g 27, dEe AT B, Aol o

rot
rulo

:|:4’

e

AL

R

# £47 BEo} HF =7 7Hsense of humor)’

aAe AFskdth dFAR] Emiratest A1H]

2 7MAE A7) sl $r A 6 vE *Hi%
7u

b}

[rt

Al HPSF AZEF o] ¥ FHEgo]
B AR e A &

oY %
B A
o BAE # Ae
Q)
=

201432 AL E ‘sense’ HWH L= AF3 3
ko] o 3t

Table 5. Lists of Representative Sentences Including ‘Sense’ or
Words Related to ‘Sense’ in Companies in 2014

Companies Sentences

We organize events several times a year to
recognize our most important contributors,
facilitating face-to-face interactions, building the
Yelp brand and fostering the sense of true
community in which we believe so strongly.

Yelp

Apple Watch enables customers to communicate
in new ways from their wrist and features Force
Touch, a technology that senses the difference
between a tap and a press and allows users to access
controls within apps.

Apple

Our subscription plans generate an important sense
of creative freedom for our professional users,
Shutterstock | enabling them to try out multiple images, video
clips or music tracks without concern for the
incremental cost of each download.

To stay at the forefront of our industry, we are
focused on continued product innovation and
leadership. For example, we develop our own
custom lenses, custom sensors and digital signal
processing technologies. ---

Gopro

Our robots rely on the interplay among
behavior-based artificially intelligent systems,
real-world dynamic sensors, user-friendly
interfaces and tightly-integrated, electromechanical
designs to accomplish their missions. -+

Irobot

The NICE security, intelligence and cyber offerings
correlate structured and unstructured data from
multiple sensors and channels, detect irregular
patterns, and recognize trends.

Philips Wearable Sensing Technologies (WeST)
delivers accurate and reliable continuous personal
health measurements through modules specifically
designed for integration in wearable devices.
By outfitting light points with motion, occupancy,
and other kinds of semsors, a connected lighting
system can provide deeper insight into the usage
and activities of

indoor and outdoor spaces. -

Nice
Systems

Philips




ZutEE o &g Aol HAQ Yelpol 3¢, 14

A8 FFE AY3I= community management team
o= ARFUYEQ 212 Z(sense of true community)

FN
oX,
[«
o
N

el ﬂ"*ﬁ} oW EE 78 gthl sl
A Fe] sl A=Y T2
Zdzskank ARzl Eﬂ °|ElE A& 3t Shutterstock ]

+ AFA 0 ARGl 13 &l W k(sense of
creative freedom)S A AF7] S8l b2 H S
o] WS IEskA] evkal Al AR 2
= 3AHe] oK T} A Tt

I 9ol AFHE B AWE 7)7], Bl F AE
AA Q1 Apple, Gopro, Irobot, Nice systems, Philips©]
7Z9-oll+= technology of sense, = sensors 7|99

= °|ILE TlsoldA FAldl 17 2 AR}

stA 0 2 NAE Y e XL ATk 11 =,
A Z3]AR] Trobot®] 7 5 FA] ¥ A
s Al2' I AREAE 218HA L STEF o]~
AZI71A AA13 A 421 sl 1(real word
dynamic sensors)E Ato]o] FE A& 02 WAL

9eS ATk

2
I P

2, 2 59H

Table 6. Lists of Representative Sentences Including ‘Feeling
or Words Related to ‘Feeling’ in Companies in 2014

Companies Sentences

In clinical trials, a surrogate endpoint is a
measurement of laboratory or clinical signs of a
Medivation | disease or condition that substitutes for a direct
measurement of how a patient feels, functions, or
survives.

For example, software algorithms enable the
Tesla vehicle to mimic the “creep” feeling which drivers

Motors expect from an internal combustion engine vehicle
without having to apply pressure on the accelerator.

Levi’s® RevelTM offers shaping technology, the
highest-quality denim fabric and innovative design

Levi details, all in an .engineered fit that helps women
Strauss look and feel their best. Every guy wants to look

good and feel confident. We have styles that appeal
to both the traditional and the modern, more
fashion-engaged consumer.

We strive to achieve this image by designing
high-quality robots with a recognizable look and
Irobot feel and a streamlined ease of use, by employing
impactful marketing, and by continuing to give
back to the community.

The system helps cities save energy and operate
more efficiently, while increasing citizens’ feeling
of safety.

They want to be in control of their personal health
and to care for their family and friends. They want
to look and feel good.

Philips
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