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Methodological Implications of Employing
Social Bigdata Analysis for Policy-Making
A Case of Social Media Buzz on the Startup Business

Young-Joo Lee* - Dhohoon Kim**

m Abstract m

In the creative economy paradigm, motivation of the opportunity based startup is a continuous concern to policy-
makers. Recently, bigdata anlalytics challenge traditional methods by providing efficient ways to identify social trend
and hidden issues in the public sector. In this study the authors introduce a case study using social bigdata analytics
for conducting policy analysis. A semantic network analysis was employed using textual data from social media including
online news, blog, and private bulletin board which create buzz on the startup business. Results indicates that each
media has been forming different discourses regarding government’s policy on the startup business. Furthermore,
semantic network structures from private bulletin board reveal unexpected social burden that hiders opening a startup,
which has not been found in the traditional survey nor experts interview. Based on these results, the authors found
the feasibility of using social bigdata analysis for policy-making. Methodological and practical implications are
discussed.

Keyword : Social Bigdata, Sementic Network Analysis, Startup, Policy Decsionmaking

Submitted : October 26, 2015 1% Revision : January 5, 2016 Accepted : January 7, 2016
s FFHYRANEY FHATY, ARA 28 Al A

s (F)ol2szebAol Y



98 Young-Joo Lee * Dhohoon Kim

siza] R JEBAE Fue) Pt 3
1% gl

2bjol eta Atdat ®3rh S MEE B
I E FEFORN AR A 5E3 IR

2 gsolys AATE Aoty k. FEA
Al AAo] 53] AFH o KA43taAl s Hof
= 7le7e) 7138 A mE gAY el
A AR Ao 7127} Al 7L ey
71E7Ivke] gAY YL A EvTR F
Etom Fx7A FH9 FLI FHor A

=7}
= V13578 ZA vse] 7 i, AYa)
v % H718 Helty, OECD
7} ghetet g-Eluvet 27|19 FopkA A& v
2011 7] 13.7% 2 A¥(3.98%), 2~9122(13.62%)
of oo} Al MAZ ghe =Fo|n A7|qle] I E
=22 1919 3% 5100832 oA M= (27 9500
gef)o] o]o] F WAR e FFolrh
g f-Euetel A E olw] 77k 4
A o] FlE e o]
B¢ 12013 7= #
, 2011 715 49471
156WHA o] 337k 2.4% F7tske], AA 4
Aol 50.7%E AAskaL ek g 97l
HalE “FARF $7E 420 Mo ' AA Fa7)
SARAH11 1,263 W) 5 389%= =) I}
A& RI(FH) 93 sta gtk gFHEEE
Azo] 14.29F M(8.7%), A4 n] 2% 23957 )
(14.6%) & 71718k A]lo] A F471%1¢] 23.3%
(38.2%F 7ol Fatar glom, Y] & - Ay

NOrL e oY

M o2

oIt 53 it B £ A2 647, A
EREE

AR AE 201500 % FY &
A& op71 A gk 9k 20151 4
AAY A 67 FA, 327 AFEAIY 2 2014
d 712 2% 16619 §, 20154 dliel Eo s
12 91159 o 520 &ate} A% A} 3
Wy B it EE AFAA(EFE) A

0] 2015\ dlaket 71& oF T9% = 7 =
AaAD AFGE AQfet Jdzel s, T3 5)
Az AR oAb

o
Al AE7F v w2 Holh

-z
lo,
=
)
o

ol o ARAN AFAL B ol 39
of e FHHA A8 F oA ZHE o] AN H F
28 2oz A4so] gt #r&4 A
A& ATINE WAY For190ld 1429 A
94 Addoln APA A9 wrks Aol

D =X 719383 WASAN LS SARR A7FE
2) B AA, WA - FA AL ZA Y F8 A
I} A, 2014. 11



Methodological Implications of Employing Social Bigdata Analysis for Policy-Making 99

30,500

30,000

29,500

29,000

=2 257719 2 Potential Entrants)& 335}
718 FoT F UEE ARAY, FdTHol"
22O T A LS T A=Y T4
8k A48 YT Shin and Song, 1998; Kim, 2007).

wekA 7)138 FY 1SS g darE oAks
FAgre Qlo] FAped dike] nlFolut T4 W
T TEEYQ 7N AA FYS 9= dA 7

o 2 @A A58 30 A8 o
o thal TekaAY A & = EAY AT
= 3)

=
WA, B GAg Sy

1.3 8lH[0|E] E42| J]3|

HdolH = 1 &3 vhekst FE, Al 34
o7 sl 71&9] A#A 4
A%, WA, AlAsE o = A
(Mckinsey, 2011). dldlo]g] Ael& 3 HFH
7]%z0] HloFA o & st A, WL A= o)
£ Aoy 24 oy 72 T Ay
ool gk R P vlolHEA S T3l niAE, Hata
g & 49D drEAd A4 w &8st Ak
(Song, 2013; Kim et al.,, 2014; Kim et al., 2012).

E3] EYE, HolAE 5 A4 YEYA Hujx
(SNS)ell =itz o] A ell= HIEH =Ll 3]
ah= P A Ao =y wo 7] BAAE S

N

FA8R= on|dAd% 24 (semantic network analy—
sis) 71Ho] AREE]al ItHChoi and Kweon, 2014).
o AAY #A2 ARS| O] AlE] FE Tl o)
B9 Abele] HAE FAIShHE ARSAAY A
(social network analysis)& AFHAI0)A HA X
284171 WloltWang and Rada, 1998; Carley,
1993). Ab3lAZAY A o] AR WU
Aee& Zzke] AA7E ozt 7 B9iAE A4
o] Q= A FESTHA o] & Y&k on|d
WAL 9)A gial HAIA ] A 84S Tl
o] 724 $AE Eal ovE A ¢HKIm and
Kim, 2015; Sudhahar et al, 2015, Wang and
Rada, 1998, Wasserman and Faust, 1994).
ALS] FALE He] HES vobss A5H W
ol wmFFoFAola Agae] T4 A4S
A = glvks dA7F Aok, gndAd 4
g&ge] R ol E AFH TR
o7 BA37] wid, ol¥d vHs B
Atk vzt A woje] uAgE &4l
and Leydesdorff(2004), Jang(2001) 7§de] o}y
2} F% Zgshe Ao WEh SoflA] 95A Rl ¢

My 4o

oko] HAo|rlA o] HldlolE] BAS H§3t
T= x7] F5oltHKim et al., 2015). whEha
Ao A= HHolHE 83k A EA ] WY

o 2o S o



100 o]

A B stelE FAsEe AlEdTY] 43
o= el dig A4 ¥dolEE gt oE 9w
A4 TAE FE 713F el o AkEA

] He &3 R g}

o ot

AT 4 el s wA G olE =
veofel vrebet 71319 Fdel et 2kl

Aal7) $18) DCAel=e] BelAelel, 39 114
5 30 AlEE SRR A4e, ANEe ¢

Wgel FEel A7 Aol weAE Dkl 4
F4 02 DOl = 0] FoiAelel 2 Agatalt
AR ﬂwaa ARAS S84 5e] 2

Hﬂ Hﬂl* SNS)S! o] 2 E-(Facebook) 7 ESIE]
(Tweeter) .U} t]EAJo] =8 Aoz okl

A 713 A2 392012, 1€ ~2014. 10€)
o2 HAASY, Y32 WAooz zb uro]d

=
A AR B 9ES FE57] 9 HAoE A
3|

Aol 54k

AL A% Aol P FIS BR:
QukHel BHIF 181 A, WA, T
oz, 24T 14 AANASE AgAL,

2,
fo
il
S
el
oo
ol
o ]
2
.:_‘, ]
=
o
v}
N

oF 170€4(2014. 11. 1.~11. 28)

A ALRE Fo w7 mrjo] ¥ R
712 SAIRIE, A& 5) 4% ouddd 4
(Semantic Network Analysis), 7421 (Senti-
ment Analysis) S°lth Z} 4 ZAies g%}
T 7€ BAAESY] FA v 5& EFet)

E3 2Autolo) A FAHrepresent)dE F
of thek AF3| A Zegle] 5A4E A6 Hs o
n A S Gaigith AR A ZEqle 5 A
A Fhe|arg]ol &gk PoirtEe] =) A Afare] A
gl AFPA oz Fx3E DEA A (Lakoff and
Johnson, 1980) = #1419 ~7|nHGoffman, 1974)
BA, GAAS O] o], s B, AEAE 5
249]‘3]-5_7_ ?‘5]]”8}31 ﬁ/&c}g}'— HRA] o] E}(Dewulf et

. 2009). THA] el ZF 9iakEo] A= 54

]Tr"ﬂ ek Ak Abaz vpgekal e A

DS AR & Qv oloF 22 Zeds
)

Fa) A3} Heke “wAle] Hao] Foto]n o]
A Adsolel S E FAT 5 oAk

z) xo FAH 54 4w 96
A Sulg #A49] we] wS EatAolut, o
Hg BAe Bad Yt s)Ee] A4 A
¥ BHQ HAE vhol RS ERF Ao




AT WAE AT UG B 71ES A
om Age Aotk oulgEAe ‘Aol #4
o] Folor] ofws] aAslojol STl o] it
2 wspe] axe) Zeqe T, olg F
shel Aol N AekEe] G A4 Aol Qe

Aot Jo et al., 2015). 3] ZF Y+
Eo] AF3F HE <] 03_73(} %OM ELRARSN])

[&l
=
s
[o
U:
ik
ﬂHJ
ol
N
L
F_‘ )
1o
E
o,
flo M
1%
oL o

=
S

ol
>,
il
i
~ r
ot
Jl»%
2
‘
1
N
2

:

ﬁl{
AN rE
)

fo -

)
ol
==

=
:(?12
o -
o
)
&
EN
1o
oft
2o
2
@ ©
1%
M o
N

N
-

o o o Mo
ol
Ol
>

1o,
=)
X e
i
ol
[l Az
1%
rlo
A
5
N g

=2
>
o
)
|
(VRN
2
In
o Lo

(o3
=
ME o
o
o,
>
T
>,

m o
a
i =
of
K
=
>
L
lo

1 of
i,
fo
=)
S
£
o
i
o
i
ol
rlr
X
fincs
o,

19‘ N
o,

n £

Ruien
i 0y

Node)i AR == 7+ 94 A

offt U

Ty

014
==
o,
=

%?ﬂ(co occurrence) 474]~
£ 43t (Wang and Rada, 1998).
SHEe} AT WA Hz2oA o
& I g5
= 7:]‘6]:_9_ .\L]—

fr o W

>~

—1>m10‘;§*£1332

1

in
ot

-h°~
m(l‘ ol

ol
==

¥, o ot 44 ol o K

A
THEol
(Park and Leydesdorff, 2004).

opujgr BAe] A BN WAk AE3 BA
AEE B4 7hse AEE Waks]
2} & 4 Qv of= BldolE EAld
o] 2 2](Natural Language Proce-
7NEs S8 0B, dmo]l]
o5 7S AAEH= dlo|Eujo] A
gz A

=43 ojv 2

T

g QleAs gaels AAe 3 Aol A
ZIes ol hEFe] YAE dolEddA £ Y
B 5 oS FEota 1 WEgE A
ojFo XyH ofn} L4 HAE oA FA]
o, zea AFe] Fddh= do] & SAAeR
T #AE e dolES FE o
w AgelMe npgEAel FYt ddd 2

CEREESE T 101

Ziel mofe =ev= W2 YEhE F8 7
A== /‘F‘lt’]c T8 7I9EE 1Y on4
AFATZE Fogto g AFHoT FAHHE F
3 A7 olrE WEshE dl AMEEHAUTH

4 (Sentiment Analysis)< A

7:“?5]‘-{:'—\—% H].F/l-oi Uz]—v/] :Lx4 1%

o
o
o
v}
o
oX,
" [T

>

‘i W FE ’\}%6}
S TR THKIm

2014; Jo et al., 2015).
A ol s AR Aejd 7
o2 Hug 73l 3/54Y 4 A

ot a, M e FAS vy FAER

r2 oo H
U
=
‘0,

[
rir
=
OFO
L
)

)«

[
inj
o
)
o
=
o
1o

arspraxia.com). 7H|7] 92 o s} ]"1 i) 4‘3]
W BA E9] Q EW(CASOS, 2007) 5 steg &
A mt7h BlaA A o] dlolgdl disf wkalE
3H(semi-automated) ¥ Z9 7|HE& &§3lo] <
- Sobd, FERRIEE kol E el
A~ Eof 3] AbEe] Y glo] s
Ao Ay BAE 7 St

FE
g E

A5aE

& Aol AR BIAE dlofEe] ejul Bl
g e Aae vgat 2ok 3, 2 5
54 wiAe] Elolel g Agdstel 2AH 3 4
Y 24, AdoAel s T8 FEE $AEd
she WAl T BAM SR frond AAEE <
Aste] B3 Feje] QAA =S Wi, A
o adHer wHICE AA, FEE 9
A Holss FAME JHH e} stof, R
A1) o walat ofgprt of A Wl gheA

;q] 2 AdE gAE AZo ;H

a2 Ti—— 1

BN
o=
et
o
S
2
N



Franchise Startups
One-(wo)man Startups
> Small-service Startups

261410

2014. 09

/—ﬁ M\//\/\ \_/ Venture-capital Startups

2014 07

2014 04

2014.3

200401

201310

201307

201304

—~ | %

2013.3~5

Young-Joo Lee * Dhohoon Kim

{Figure 2y Trend in Online News Articles Regarding Startups

2012 07

2012 04

= MNwVN%
—_—— T —

201201

4,000
3,500
3,000
2500
2,000
1,500
1,000

102

<Figure 4> Semantic Networks in Online News Articles

. %) e ——————
] o “ D ! H
“. Ll “ ..m Wy“ L g m
1 <5 ! g » i
“ “ %..w @Mmﬂ & i
i P25 w,: : : @ |
mm g2 3 T N - g
N : ¢ 1S58 P el i Y]
mw . 41 =35 & ¥ 2 i m
“ A g3 b 24 “
I o 2 e =5 = !
I b H Mn H T |1 g E ]
1 ~ I O 1 2 0 o !
-M H Ng “ ” “. w0 1
! o = | g L L
0 | BT 1 ~ i ]
1 = " [ = | ERR o 4
i 5 $ £ .m;W“m Cow i
1 I DD e £ !
. 1 Do m i 3 1
| & b6 Y .
_ p | oo 33!
! s |2 g "
S ———— - ] ~ b
T o sl GO A B oY ~ op ~ B SR W N e
= o FERER TN T e oo
o No = S S T o g
R ) Pxawk , . =48 B o®eg
o 9 e wTadE TR 2T EES
o 0 Yz e T wTr T EL®I
..M.o Wﬂ @ wmv o =T H_AI =z w o oy _ ~ M 3 Wo
e o o O T P © A o
7O R n e A TRl wa T B Bl
LS 1 g N E R g dF @ o zT,%aqu,ﬂ.
- o or JE Ne _Hmu R EoA i o mﬂm ™~ B F g RO om 7o
:o,mﬂ | Mﬂ»]wﬂmaﬂrmﬂw‘_mm TR oo R
k) = MERT omo~ow W = W R
T B f TR H N @O L S MmN a
o o ﬁE IE W0 o Mﬂ_ ‘% X oE wo R = WO . o) =T = o
o = I A T . g T = T o ho O
g T od ok YT LT g K =
H_T._ H;I )A mu_.l _._._t .‘w .UT =y X — ‘Lﬁ —~ &0 Lo O‘_ o) Z—l <
F W gm gEebr A s dCEwsg g < W
~ S S X na
N . X0 g TN W =R OE B o W ON &
® T N = B 5 ke o W WA AR oM ol |

Regarding Venture-Capital Startups



Methodological Implications of Employing Social Bigdata Analysis for Policy-Making 103

6,000 2013.04 2013.08

2014.04 2014.10

5,000

4,000

\/
ayod g

z‘m /\/—'

1,000

—_._.—-—.-.__.4-‘--..___--"_‘-—"_'_/\

Franchise Startups

,\/\/\ Small-service Startups

7

V.2

» ‘Venture-capital Startups

One-(wo)man Startups

201201 2012 04 2012 07 2012 10 2013 m 2013.04 2013.07

2013.10 201401 2014.04 2014.07 201410

<Figure 5> Trend in Blog Posts Regarding Startups

FoE2 AR dd Fo AT YER
oteltjel, 71, Mul2, 9], dejie], e,
At ol =EEleH, ofeltjelel Y=o Al

3t 0, T 2 sl E el oiek AbElot
ARt & WA e 2gstel] thd AR-o] A
|

s 53

BEaE vivlel 54 390 B JuAT
of B E2ETL G4 o TN ANHY EE
23 Z7h FAE AEY Fsh SRR 2013
W ol% ol A F78kE 34F wolw A
ohit fgERE Tagel= > 24T > WA
9 > 19 32719 oz AAY Bl ug 4
RABY T2E WF]

BE0) et 191 39 B9 gEe Zax
o)z % a3ERY 2A daA g 4§
Y mE o Felotoldat el A9 W
9 207k FE olew ATk WAZ o
AE fEEokl U g Alsh Bk,
A 2 AN AFel B v Al
ARAY D WEY Ao B 2, 29
F2AAGAAL G 200 5 AQ 42
of P-gehe Ugel F2 olFm gtk AYY

] ]
] ]
1 1
] ]
1 29 1
] ]
H L1 1
] o I
] El
1 b ez 1
]
! el °%l8 guw i
: oAH P eTiE :
@20}
HCREP = i |
1 (3= L 1
otolc|
! e otoiciof ezl o4l sy |
] ]
1 oy oyY 1
H CEE ous H
H (L= H
1 1
| eojye| |
: euz :
i o :
! L o7l% .
] Startup idea and
IS ... P 1aea and spacq

{Figure 6y Semantic Networks in Blogs Regarding
One-(wo)man Startups

ay 1 @F ess

1
1
1
1
1
1
i i
f ] N CECCE=H 1
- ap ! ocjs o i
1 1 AEIEY @TRME 1
s @uzenA 1
2% | H op 1
1 i
! i
1
| :

oI gz
ouazes |

———————————
[

{Figure 7> Semantic Networks in Blogs Regarding
Venture-Capital Startups

BRa0) 544 45 4Ae] Fusl e B2
e Faetn Yo & 5 9



el 9 9] ofel

¢

One-(wo)man Startups
T

Franchise Startups

Small-service Startups
A Venture-capital Startups

2014.10

2 745

\/

2014. 07

\J

Y

A\

A\

7

f‘

2014.03  2014.07 ~ 08

201310 2014.01

4

2013. 07

2

A

/

!

2013. 04

2013.03~ 05
{Figure 8 Trend in Startup-Bulletin Board

2013.01

e

2012.10

/

/N

NN

2012.01

201207

V

2012.04

mad

/'\

20
15
10

5

3.3 DCIAIO| =0l LIEFF

104

T omE BE ol or R Em ORW o ¥
L_Lﬂlﬂlcﬁoﬂﬂﬂ_ldl@. N R
R AR N Y 1
oy o Fo oW o B 7o HERRR 1 -
<0 = = 3PS I 5
R § 3% @i
T o BN 2K % & gF &0 . i
i%%i%%oﬁd S 5. @, gl
ol R - s §,——— . T - H
plo - mmo - oot ! N w.: 2 m
M.hdﬂbf]%ludl == | - 1 H
L O 5§ @ Ly “
S I I
o TR TN T W a4 8 T F % T
RETwBA Y R P i- “
TENLEEE o s E ElE |
~2d eI {s SR R & e
ERE T ST = & Sz !
< AL B HE N R mm £
T e R R YR i I
,u|z_| = oy N o S E H
G R N S| <
R TH N Sl-mmmm e -
g RTORT M W Y oom o &
FOUATABEITHE AT RET W T
W oo~ o A~ o of KR O T gm - X "
Nmmimomoﬂﬂé#ﬂﬂmﬂo&mf e
= m._a ﬂAlLZX‘Ivi e ™ X
pPE oop W EHT ATy, B,
TERT T go® 58 0w oem W
3 o F H._Mﬂ o) oy T h -
) = T o o o U R o O o1 oy "
B I X o Ko TFOXO xo A ~o g
M&oﬂrlq_mw_ﬂloimmomﬂ]\/ @JXLE zﬂo z
== 2 M W RBE = g R o=
TWEBEE S ETwEL B o
iy i < oo Ho 2 B o or jlf
- o B ~ - 5 B oF T oo RO TN ~ T
2T AL Eade o dp2 0l m™ ®
DT o O
mK ) B g = x A W TRk <
I .HL:.L R —_— 08 =X = =T _
_zownwﬂ%n_ouo_no,valé7UX|110MJ7|W =
TSR BET oo XA L
RN TN - ST - RV I i B R
T o ®E e R BE TR T o
..__mo ~X Et _Ju ﬂL uE q v;_u ,m.ﬂ _.Ea E_ ey \wx O# "R X o= \Ul —
R e B AR ST R R O N RN o7 <
IHo O o . o A ) w <2 wo o W B L X
A I R SO G W T = -
TH AT TN B ®@E T ® o

Age and eyes from others
Board Regarding One-(wo)man Startups

{Figure 9> Semantic Networks in Startup-Bulletin



1
1
|
Animation |
!
|
i

ICT-based online Shopping
|

Online AD

New Healthcare

echnology Solar Energy. Bio Energy

i Fashion, Jewelry, Nail Art
Lifestyle :

HilEsH

Design, Food, Sommelier

Smartphone App

delelel s 8 FAEAL] WYEA Bl 105
g0z WARY HE A - B3 AT A7 ASIE S e S F97 ek
AR= 2Es ou w4 Az WA sEE
%, FAA, AN, B, A FoT A
= duo g 7)Ee] wWixehs fofr} ‘AEEY Social connections B
oz ABHWA AEH WA Big vk ISR &
{:9/]9,}_ ]:—‘1%0% _/:_]ﬂ,EOd IZI:_X]—% i_]l—i'é‘]-—‘i— Hol—(?_oﬂ E.QE& @oitix i euy i rxtelsole i
0 Bale] AHU, o AF, A, o P AL
I, FAA Gor T o TEE dF 9 T L tw
st -EAEE e shAle] oist BgA Sl g0 IJJQQEJE}-{;ZE;Z:&@
o531 9)9) o] Az} Wil = 3 = . . . .
Aws L QA 1 °j‘jﬂr 134l o2 s ¢Figure 10> Semantic Networks in Startup-bulletin
Hdad AN E 5 dE2A4A AlEe v 2k Board Regarding Venture-Capital Startups
(FeI2H] Bel) “opA] ¢ BeWE) 3.4 71513 elol thst BAl Hofo| olgu
-9 ule] ol eluel WelAl Tl e 20
A Aol FHE WIdslu Qi (F
gp)-- ot L7} 3l Z ok FHYS e} A FoEol TE S A8 #HE A"
2L SfmE o) oflrelE HYS e} E273, DCoIAtel= FdAHE Ar 2l 71358
oL HE 15 Jlgolu wgS FolEL” FAFEA 120 Fd D alAFde] A7 =9t
FolulE MRS WAR HolFE AWIIYES @
(el SJ) ARl gRlolehed $a] FOE e AR e T
o Aslopl At A 2o B9 dFo] B TR S 00 sl e
o IS dder Y HBorE Fu=Ad] ICT
o] R} HAEFS wEr] 9Ja)H---gly] '
I , 71N, Al7]E7 9] EelE g 5 A 4
2 9 Jdue Aoy Beas A 7
N EokR ERE AN, oAl dEF Sl
(gFed) “rleEele we Ax glu el A fFouet 388 Hole FEF JHHIEE A
ofJA] Al o2 HJE grk= AlEES Hr] sky Attt A A7 <Figure 11> Zo] #
OF - (2 S UEAAE 1 4 Ae wol B9 Robh AEz Wbz Py
fHY0E HEE ALE A 2 st & 9t
2012 2013 2014 _
Online game
Contents
Smart Media (TV. e-book)

Social Commerce

Mobile AD

| Bigdata, 3D Printing

|
I

i . Internet of
Aug mentedi Reality Things

Trip, Tour
Coffe

{Figure 11> Trend in Social Media Keywords of Opportunity-based Startups



Young-Joo Lee * Dhohoon Kim

106

10 1 12 13 14 15 165 17 18 19 20 21 22 23 24 25 28 27
Actual foundation(all) in 8 months later Actual Foundation(Mfg) in 8 months later

k]

Ratio of positive buzz on startups

dr o = wtw_uatEﬂovﬂmdnﬂﬁzta._ﬁawwdnmﬂ%ﬂ

) = . N~ /o o K =
] gl ioedu_/_ﬂyl@ldlnémm&olzﬂ.7n_rmﬁmrLogmmhArmJ_M

— - Ju ‘I_lziﬂ/é 1o 41]‘|H_‘|_~072E._
e T EWHog  DEbe s T R
= W = R g L m B3 eE N e g ® EEEEEEEEE
o o a1 hLEIS_ S XTEaRHTo e g8 @
p 0 Fogy NN LR g B0 g
o r K 7 i A" oy ® o MW R LS O

= — — e m N A L T G+ S 8§ =
N F T FTLEEF Al Sorzy el s oy

| M ﬂﬂum._ﬂ-\wuu,g;oﬂmmgcutm‘%,mloq_unomnnw22

0 ) — P o
E_ﬂyl oT ,m.ud. WOU%%%LMHHW,WHHI‘IQWEQJEREH»IQL
° I N NP B T I IR S -
x B = MuﬂﬂPoLnE%Emel7uﬂﬂﬂﬁ1,_mwﬂoi1_qo & T E
R we T %%@%M%_/HT@ iR S G R
—~ X N = .ﬂd‘IEJﬂOWJﬂwLI] X =n
hE 3 urmawmﬂgwo%we%m%m@M%ﬂﬂ;ﬁww
—_— ~ —_— T [ ) o] 0

IR _.oro ﬂﬂuom_wr%ﬂk%ﬂﬁrzw%ﬂﬂw_afﬁﬂaowa.
% e T N XS P DT TN e T
W KL B oE s N N g W N = S OB
= ol =1 HC:O‘WﬂH}FL ¥ o7 o T oS iy )
B Ko = o T a fE o#e_aﬂ7%wmA8ﬂlﬂmﬂ}w
Ty o Hressug®®PapgTzTParagoe
T o o3 = T A ERT PFDT XK NN 5T TN D W
ﬂ%wﬂ%aﬁmﬂwﬂﬂmzﬂﬂvﬂ%wkﬁ %ﬂfﬂmﬂﬂ E_Lmu
iy rons my o 25 0 E e T 0w 9 Rl
R Foop® et R ol
sl PV E Do linugpaBe PPFacm Y
= m R ANP gl ol gmE oo T W oW w oo
I - B i B U - - B BN BT o
T Nl M P Ry KT R W o
N~ R - R I S =2y F o 4 B o
mﬂAqﬁﬂtEo‘HNroWl7E o) & T w moR o AT W
=R VR A 3 -k L i
- BN B o w o) T o o e T ®
F D oo MT N 5 = 5 C O R -
HWW%m_%WQMﬂH@La_wwo,%cﬂlmh ,_orutm%dvma%iww
TR, FRES T T KT W b @I KW &
Ht_auﬁ,_zua._zaaWWMumemaquoﬂleml ﬂoiwﬂ_%ow@%utm
N T HRRE B LR CT T as @ a @ gy g
@Q&%ﬂi_ﬂﬁ iom%wu,@duﬂﬁrﬂ%z_oﬂ%iaﬂ&r@ &
e DT R - ANV - B e IR (B MM

O oo BN o © E_%_d‘_i%. zo W TN & o bl do
ﬂAI,mLm,UI MMﬂﬂAEuT E# | ,Urﬂﬂ_/nﬂm_ﬂl ﬂ‘ﬂ‘_lr‘ylogﬂa.h_l
BT PP UL TN ERET CILIAEH D omwoR
qroF w9l W o Hp TA R e N ™ S i A oor oo 4r =

{Figure 12> Comparison of Trends between Media Sentiments and Actual Foundations in 8 Months



107

<Figure 12>9} #o] %

p

Methodological Implications of Employing Social Bigdata Analysis for Policy-Making

2y 23

-

®
B

X
o]
Hlo
il

o]
=t

2]

o

BN
o

A

H 7
H Y

+ H)A

“

k)

EERRE BRI

HES|olok & Aolth
A3] PR A4t Gl

p

7t 945 o]F3 JUtHLee et al., 2013; Yook

and Jeon, 2014).

o
35

Ak
4
1
~
e

7

o~
T

SR
a2

¥l

E
T AT

01302 Ay o=z

19}, e}
Jolol AbelA ejrle] %

[e)

<
T

3+
=
]

15

o =
S 3

s 7139

Ak
d

&

=]
=4

[e

&
E
=

)

4 A3} 7]

=]
R

dlel®

H]
l

gt
S

A

Floll diafiM s 2ekel 71Akek S22 1A H]

[e)

A

mk
W

2
A4

3h

9

=

=

i

o

5
gl o=l

L

L

3t

)

Qe g

hvA

Astel 2dvo] Hidoly Al o7 Art

ot ICT 71 2d 3, 7AAAA Areist

A

L

.

fo

0

S

H

SREEEIE e

o

4

3FcHLee et al., 2013).

A= AREA o3io] 1|
=

NE AT Ash A4t
2719} DCSAe]

=

NG R 19 F271g dgk e ul7]ALe] 1)

&

okl oy

o

o

R e

F AR o7

3]
<

A el o

Atk ol 24 2

T3] Al

L
.

3

s

[e]

ZAS



108 o197 AEE
(Table 1> Comparison of Keywords ranks between Social Media and Surveys
Rk Social Media Survey
Opportunity based startup | Livelihood based startup (as a whole)
1 Recruiting Securing initial fund Securing initial fund(52.7%)
2 Business idea Profitability Fear of failure(32.0%)
3 Securing initial fund Recruiting Maintaining livelihood(28.0%)
4 Fear of failure Business idea Lack of information, skill and experience(18.8%)
5 Spare time for preparation Stable operation Negative social norms(2.1%)
6 Social connections - Negative peer opinion(1.196)
7 paperwork - Limiting previous job security(0.3%)

Al AR = wlejole] o] A 2 7] A AAEANA FE] t)de] wof gk shA R ¥ E)
SARGE A BAL BW AZEYY 2] b olHE o §W TIVEE FARY W ol AT
545 skt o) F7)E(Kim et al, 2014; gAY Y-S ofF E2AAS] 3 dA= oY
Kim et al,, 2012) 5 WztolA] 5402 A|sal H MHEAORE AelEo] A e dolth
Q1= el Zuk me djZe] FEHTolE s 2 ATE 718Y Bl thd 24 wdele ¥
& AJAFeFHSong and Song, 2014). - 2] o] A A& T A ol gk A58 oarA
+ AAIE A5 FLo2 FAA fFoidel= g 4 AdE A% Bldoly 4 AlElE A AT
g3 QAR 5 o Be AAD dolHE 3 avtlo) tehb: 229l HA(Bun)s 35
usla, Aws 40 Auss Fa ngdty  ARelN 44 £o8 seka A9 HEe 44
24 WdolE et AAAEE AFe FGEu A sl F8% =7 2 dSS AARSTE 24|
o} FASAF T ASA A o o F5EY 9 dojdx FA4H1 ggse & WEke A
N 7hs e SEsttta & 4 Qlok =3k st AAA, BAA GEoz oA A vl ¥
WHES Agete] ANA, AT B e B ol B4 /WS Agske] RAnd dolHE §
okl AAAFA i BA - AZNE AG FsT  # Abhe vee 3BS 5T F Y wue
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