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A Study of Intention to Revisit Jeonju Hanok Village associated

with Consumer Experience

So-ye You' - Hyeon—jin Jeon
Dept. of Business Administration, Chonbuk National University, Jeonju, Korea

ABSTRACT

The purpose of this study was to investigate consumer behavior based on the experience from
visiting Jeonju Hanok Village. This study tested the relationship between the experience and
intention to revisit for consumers who visited the village mediated by emotion and place attachment
as a structural equation model. The results of this study were as follows. First, the perceived
emotion was found to be significantly influenced by experience. Consumers were likely to feel
positive emotions if their experiences of entertainment, escapism, and esthetics were positive.
Second, the place attachment was found to be significantly influenced by experience. If consumers
perceived positive experience of education and escapism, then they would like to be attached
to the place where they experienced such positive experience. Finally, the intention to revisit
was found to be significantly influenced by the emotion and the place attachment. If positive
emotion and place attachment were well-established through consumer experience, then
consumers would like to increase the intention to revisit the place.
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Table 1. Measurement of variables

Variables Measurement
vl - I will speak well about this place to other people.
. ... v2 -1 will recommend this place if someone asks for my advice.
Intention to revisit . . . e
v3 -1 will encourage my friends and relatives to visit this place.
v4 - In future vacations [ intend to return to this place.
v5 - My stay here was interesting.
v6 - My stay here was enjoyable.
v7 - My stay here was exciting.
Emotions v8 - My stay here was stimulating.
v9 -1 have wonderful memories about this place.
vl0 - I won't forget my experience at this place.
vll - T will remember many positive things about this rural place.
v12 -1 feel this place is a part of me.
v13 -1 identify strongly with this place.
v14 - Visiting this place says a lot about who I am.
Place attachment  v15 - Visiting this place is more important to me than visiting any other place.
v16 -1 enjoy visiting this place more than any other place.
v17 -1 would not substitute any other place for experiencing in this place.
v18 - get more satisfaction out of visiting this place than any other place.
vl - The experience in this place helped me to improve the cultural knowledge.
v2 - The experience in this place stimulated my curiosity to learn new things. 5 o
v3 It was a real learning experience. ik P omtl
v4 - The experience in this place has made me more knowledgeable. fert scale
v5 - I learned a lot in this place.
v6 -1 had real education experience in this place.
v7 - Various activities in this place made me joyful.
v8 - Activities of others were fun to watch.
v9 -1 enjoyed watching what others were doing.
v10 - Activities of others were amusing (pleasing) to watch.
vll - Watching others perform was captivating.
Experience v12 - Watching others perform was boring.(R)
vl3 -1 felt I played a different character in this place.
vl4 -1 felt like I was living in a different time.
vl5 - The experience in this place let me imagine being someone else.
v16 -1 could forget my real life completely in this place.
v17 -1 completely escaped from reality.
v18 -1 felt like T was living in a different place.
v19 -1 felt a real sense of harmony in the setting of this place.
v20 - Just being here was very pleasant.
v21 - The setting in this place was well organized.
v22 - The setting in this place was not distinctive.(R)
v23 - The setting in this place was very attractive.
v24 - The setting in this place was very pleasant.
Age 20’s=0, More than 30’se]4=1
Sex Male=0, Female=1
Education Less than high school graduates=0, Higher than college graduates=1
Marriage Single=0, Married=1
Residence Jeonlla province=0, Else=1

Visiting frequency

Less than 5 times=0, More than 5 times=1

(R): recorded



=AY, TR oA i TRkt Al ofn]
WHRSFoZAH FHA=Y] uize] xpEs)=
A ek 7o) vt IS 2| Ha vHE F

A7} K Lukermann 1964; Rusbult
& Van lange 2003). o|x8 Hae BitHog o
QR1E9 o8] FFAER todw 5 FAE APt
AN 7= 71, A frdlolH, el thek L
4, 2P 55 AZEHA Ho] i tigk o=}
9E 293 Sthlow & Altman 1992). oo} #

dste] Kim(2014)9] Aol #g=]e] Ag 29l
E & WS8EAo], Min & Lee(2012)9] dAoA=
TR F ke AHAEL A T WSAY, oA
A, HAAG o] Faof &t YIS vAE AR F
A =St olof wl B AFelME v} Zol 7}
A28 A8kt

71 2, BRAGA 2} At AR
Aolztel] gL v Holt

AR Low & Altman(1992)& 3342 7H4o] A4
ozl dake wATR S0 m, Sandia(2014)

= EX I3RS vEsE & WA B o] AL

7Ha 3. BFA| O BA} Ak AlE

Aprolatol] kg v1A Zolch

fo

A, BaE B3 Al He 7dse A TR
£ Tl FF Aol eol S FrhFornell 1992;

Anderson & Shimizu 2007; Martin 2010; Ballantyne
et al, 2011; Loureiro 2014), o]o] ¥ QFSoM =
AFozRE A =HE S o] A=

o] ks vxj= Ao g Yehar Itk Bettencourt
1997; Andereassen 1998; Park et al. 2007). W2}A]

YEH0| Rt MHLATIHLZE0 OXl= Het 24 127

£ Aol et Qo a4 Hgsheirh

71 4, RGN 297} Akl AR
el akg v ol

N

Bow, Arojde AEeel 9E v -
SJi=Ul(George 2004; Alexandris et al, 2006), 3
el N2g 7HAE 2HIAES WAl thek 5
A Grtel ST AXA 2 FoR EoteA 2 7t
730] =tHWalker & Chapman 2003; Choi et al.
2013; Kim 2014; Loureiro 2014). Wb £ A5oA
= Tt 2ol 7PdsE Ak

74 s, BRI LA} Azkshs ol

& Aol e mA Aol

oPJeld E2E IS EME & ATRIe
Fig. 17} 2},

&, AP, T4 &

< Felsly] $fste] B Aol AMgE 2aubie o
53} ZTHSPSS 18.0, AMOS 18.0). A, SHA=
o] QJIFGAEH B votstr] flste] HIEEA
= AABHTE A, TN S BN EE A
late] &A1 glEAM ) gRlA QARAE 73
3ton, AS=E E4317] $138 Cronbach’s afk-S
Azt A, NEE 7He] IFAAIFig. 1)



128 S=A|HAt=| & tsta

X HM273 1& 2016

& FyHom s gtel PRI =

Zgste] e ASsh

pan}

Iv. 23 9 3%

FAIHAIRLS] £

&0
&

ZAPIARS] 5732 Table 200 A= Aet. o3

o] 65.8%F YA Hr} okgF welon 20t)

)

(78.00)0] TS s Qe Ao e
WEFEL TF o]alr} 50.7%, hE) o] 49.3%&
Uehtor], 335 E3 deke oo] Aoje) AF
She SEATE 58 ok o ¥ Uk, 2
wol 8397} lEelu, 53] olge] WEAHe] 3l
= SRR 37.5% ekt olde] Az R

::

fo X e FPI

WEshe gl ©

il

2. #HES Etgdnt Mg AS

AFHEIS o) thal 2lAEo] Atehe
ABaz, AW, FooN2 2 Aeelzel 7

Mae Zgske Fuse] st Aege
37 Sla) W2 At Bele] gy

#8aL, Cronbach’s ek A8 Iek. &41%] 2

A QRIEAH A= £4 8= Table 3
ol A=A,

ko] Aol F= eiiolnd, 200 MRS
S Qe e AP, B2 g4l £e A
= Aeje] WA wr} Bl AFEInS

[e}ie]
B EEe o T Stk

¢

3
As
o
=T
3}
o
42} 5

A, G aQENE Bl TS B
e 7AZ3l7] 9180 spss1s.08 ARgate] wleHa

Table 2. Descriptive statistics

o

AupAlo @ FAHE qolRMe

ANZE A3t A

849] 7% vi3(Table 1)o] Q21&A7ko] 0.5 o5}
2 yeht A7 R HEH o 237)9) FEo] £A
o BREQT} 237 FEES o e AEAow

QoML A

18 29 aslnye] A4S et

Y= KMO ko] 0.941% 71581 0,704 02 et
W, Bartelett®] T84 AZAIE §o5E 0.01

Sl froleh
2ol sJrl7}
2ol ApdA
A,

olo o o]- o];}_

9los =
SAS wEste] wSAE, 92
nAHFA] 4744 99107 Wy
o} tReo g AHDAT Aoz L AHRE o
Aoz ollA] viS(Table 1)2] Q21AAIZko] 0.
2 veh} A7 =z

HEH o7 177]9] o

Aom veht a918Ae Ashe

APaie

a
d
me ¢

]_

o

ol
32 7

kl
rlr

o

5 9]

oft
-

M
1%

o &EEAT. 177 F5EE Wdes HF2ow

ERERERR

18 A3} aqleH el AFe b

U&= KMO Fro] 0.937=2 712Xl 0,704 2 JE}

kal, Bartelett®] T84

AzAe

sold froldt Ao Ueht 2olae Ak
Z

Ze] ofn7h

[e}e) =
e & 5 gk

FAMIS mEjste] 242t A9

WpelEe Yt

S, mye] TN 57

75371 98]l Cronbach’s akg Ak |
o2 ARE|FEr Ao £ A Jr 8
Cronbach’s eg}to] 0.6 ©] =
AoH, B AFoa BE
Aok Aoz et tetEAze] 2l

A AISFAL

TNEAE

RERs

[e)
=

2} ol w A

N
;L
32
NS
o

= *‘T_Jr‘?_} HER=,

g ofnlshe U2 Quge Susles & 4
SIck. ool ANE TAREEAR AL, AR

(N=304)
Variables Frequency(%) Variables Frequency(%)
Male 104(34.2) ) Jeonlla province 127(41.8)
Sex Residence
Female 200(65.8) Else 177(58.2)
20’s 237(78.0) i Single 255(83.9)
Age , Marriage )
More than 30’s 67(22.0) Married 49(16.1)
Educat Less than high school graduates 154(50.7)  Visiting Less than 5 times 190(62.5)
ucation
Higher than college graduates 150(49.3)  frequency ~ More than 5 times 114(37.5)
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73, Ao, AEeln) 7t idE sk 9l 2,40, 2,972 JER} Hig ofst® AAsha leg
T FEE] Hg AAEHItHTable 3). AP o & otk =, AFkarkae] Ay oRtte] 22
o o= eAANE BE 561208 A7t F& Thsshtar AzsiARt aso ddey) 3
gk, WA, AU, WHAEe 2.2, A1 A@e] A v WA AL glo]

Table 3. Result of exploratory factor analysis and Cronbach’s a of constructs

(N=304)
Experience Emotion, Place attachment, Intention to revisit
Variables Factor Factor Factor Factor Mean Variables Factor Factor Factor Mean
/Factors 1 2 3 4 (SD) /Factors 1 2 3 (SD)
vl 0.768 vl 0.732
vz 0.747 Intention to V2 0.806 291
v3 0831 2,09 revisit v3 0.840 (0.98
Education
v4 0832 (0.89) v4 0.685
v5  0.802 v5  0.857
v6 0707 v6  0.862
v 0.624 vl 0817
v8 0.685 25
Emotion v8  0.839 3
Entertain V9 0.805 3.12 (0.84)
ment v10 0.777 0.82) v 0704
vl 0.709 vi0 0.641
v12 0.627 vl 0.646
v14 0.723 v12 0.845
v15 0.696
240 V13 0.874
Escpism  v16 0.786 (0.90)
v17 0.786 Place vi4 0.823 2.30
v18 0.828 attachment v15 0.705 (0.86)
v19 0.685
v16 0.630
v20 0.537
Bsthet v21 0.636 297 v17 0.556
sthetics
v22 0.561 (0.75)
v23 0.782
v24 0.716
Eigen value 4.65 3.89 3.84 3.41 Eigen value 5.03 4.07 3.94
. e
Cumulacve® 55 3716 5389 6871 Cumulative?s 2960 5358  76.80
variance variance
Cronbach’ 0.938 0.888 0.900 0.842 Cronbach’ 0942 0920 0.921
Kaiser—Meyer—Olkin(KMO) 0.941 Kaiser—-Meyer—Olkin(KMO) 0.937
Bartlette x?2 5134.15** Bartlette x2 4986.04**

**5¢0.01



130 St=A|HAt| & tsta

Table 4. Factor loading value of constructs
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(N=304)
Factors Estimate SE CR P
vo 1.000
v5 1.148 .067 17.059 .000
Education vé4 1.201 .065 18.503 .000
v3 1.199 .069 17.496 .000
v2 1.151 .074 15.559 .000
vl 1.011 .067 15.066 .000
v12 1.000
vll 1.752 167 10.516 .000
Entertainment v10 1.870 177 10.593 .000
v9 1.914 177 10.799 .000
v8 1.414 145 9.723 .000
v7 1.505 164 9.165 .000
v18 1.000
v17 .965 .053 18.126 .000
Escapism v16 .984 .053 18.413 .000
vl5 184 .056 14.095 .000
vl4 .864 .060 14.394 .000
v24 1.000
v23 942 .058 16.125 .000
. v22 559 .074 7.602 .000
Esthetics
v21 A\ .066 11.686 .000
v20 1.041 .063 16.535 .000
v19 .869 .073 11.917 .000
v5 1.000
vo 1.023 .044 23.259 .000
v7 938 .049 19.273 .000
Emotion v8 1.060 .047 22.574 .000
v9 1.014 .051 19.842 .000
v10 .873 .054 16.217 .000
vll .968 .052 18.489 .000
v17 1.000
v16 .993 .058 17.068 .000
Place attachment vl5 1.027 .061 16.968 .000
vl4 .868 .059 14.809 .000
vl3 .883 .056 15.749 .000
v12 .867 .058 14.852 .000
vl 1.000
Intention to revisit v2 1.101 .047 23.206 .000
v3 1.158 .050 23.140 .000
vé4 933 .059 15.714 .000
x%=1761.529

Goodness of fit

(df=719, p=000), GFI=.763, NFI=.846, RFI=.833 IFI=.903, TLI=.894, CFI=.902, RMSEA=.069




Table 5. Validity of constructs
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(N=304)
. . . . . Place  Intention to
Factors AVE Education Entertainment Escapism  Esthetics Emotion ..
attachment revisit
Education 0.720 1.00
. 0.650
Entertainment 0.617 0.422) 1.00
0.588 0.594
E i .62 1.
scaprsm 0623 a5y (0352 00
. 0.630 0.751 0.646
Esthetics 0489 0306  ©se ©arp 0
. 0.562 0.754 0.676 0.896
Emotion 0705 0315 569 0456  ©so
Place 0,658 0.730 0.645 0.664 0.666 0.656 100
attachment ' (0.532) (0.416) (0.440) (0.443) (0.430) ’
Intention to 0759 0.668 0.670 0.562 0.725 0.746 0.745 1.00
revisit ' (0.446) (0.448) (0.315) (0.525) (0.556) (0.555) ’

(' ): Square value of correlation coefficient(p* )

HH 945 A7 FES =Y F e ARiEA)
a7 v, AFRAL HEE o Aslshe
FEB.25)US & 5 Aot il
= A7 2,307 291%, TR U S A
o}, wEh AFeuieel dis) dEAEe] A
% FEE Fol7] 9% thet :mgEo| aTHnt
I E 5 Qi

AR, B oAl aRt g 45 9
3 1A QQREA(CFAS AABIITHAMOS 18.0)
(Table 4), WA /harte] AAARE ] AwAr
AR x*=1761.529 (df=719, p=000), GFI= 0,763,
NFI=0.840, RFI=0.833 IFI=0,903, TLI=0.89%4, CFI=0,902,
RMSEA=0,0002 WER} ziuk oz A3sl o
2 deEgic aela 7o) 2 N SRS
o] 89l Halke] CREE BT frofasrella] Aoigt
28T} 2 3hs Vel glo] FREREE JFE
o}, &=t 7} HmEo] a4 el diste] vz
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** P<0.05

Fig. 2. The result of testing research

model



Table 6. The result of testing research hypotheses
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Hypotheses

Hi-1
H1-2
Hi1-3
H1-4
H2-1
H2-2
H2-3
H2-4

Education — Emotion
Entertainment — Emotion
Escapism — Emotion

Esthetics — Emotion

Education — Place attachment
Entertainment — Place attachment
Escapism — Place attachment
Esthetics — Place attachment
Emotion — Place attachment
Emotion — Intention to revisit

Place attachment — Intention to revisit

(N=304)

Estimates SE CR P Accept/Reject
-.107 .051 -2.094 0.36 Reject
.320 .101 3.153 .002 Accept
142 .044 3.229 .001 Accept
151 .076 9.915 .000 Accept
493 .075 6.569 .000 Accept
137 128 1.072 .284 Reject
.206 .059 3.482 .000 Accept
.072 144 .502 615 Reject
153 132 1.163 245 Reject
482 .060 8.036 .000 Accept
473 .060 7.900 .000 Accept
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