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Abstract

The concern over beauty is increasing as the importance of appearance is becoming
more prominent. Accordingly, the importance of studying beauty is now apparent. The
purpose of this study is to analyze existing beauty-related research in order to assess
current trends in beauty-related studies. Materials were collected from the master’s
theses and academic journals from 1997 through 2016. In addition, 81 beauty-related
papers were selected and classified into 3 categories according to their subjects and
content. There were 19 hair attitude papers, 52 papers about make-up and skincare,
and 10 papers on cosmetic surgery. Each type was divided into detailed themes
according to the study theme and its number was grasped. Consequently it was
classified into 9 themes about the attitude toward hair and the relevant variable study,
10 themes about the attitude toward hair style and relevant variable study, 24 themes
about the make-up attitude and relevant variable study, 28 themes about the skin care
attitude and relevant variable study, and 10 themes about the cosmetic surgery attitude
and relevant variable study. The results revealed that academic concern about beauty
sharply increased starting in 2005. Moreover, we determined that the methodologies
used in hair and make-up studies were sound and detailed, while cosmetic surgery
studies were more inconsistent and poorly analyzed. Thus cosmetic surgery should
be further researched in a more standardized and thorough manner. This review of
attitudes toward beauty will serve as a basis for follow-up studies that employ
meta-analyses to draw more quantitative conclusions by aggregating many more study
results.

Keywords: beauty(F-E]), hair attitude(3][OEJ %), make-up and skin care attitude(3}3F
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I. Introduction
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et dijITA A 9
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o] RHSHHA T2 FI8 v % a3 94t
SH2HH(Yoo, 2010). wHehA] ALS)AY
2l o|m A& UJC 7] sk A%IUJ otdzt, sh
ojut FojAErd 59 FElO] WE BHE FoHA L
A= FAloIt. o3t FEY M= AEA o33
I} 2pA ) AA| Qjrete] AtolE F3]7] flsf s
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I, Research Methods
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1. Research problems
o&%ﬂ% 1: 7129] Rel
2 FAY Y82 A3t
Qg 2 JlEel BY B ATEE A
w4to] A A7) L wekit

W A7EY AT 43

fu

2. Material collection
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3. Research methods
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lll. Theoretical Review of Previous
Studies and Analytical Result
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1. Type classification of the existing beauty-related
study
Rejo] Bt 7129 &

eol oz ¥ u Y wqaa
Eokor], 1 theo R dojHwe] Bet AT aa
o84 gel e AP oby v g Molgich &
shgoli} W% e o] B ATEE FHoR
Wel B3l A7} o] 2ol M3 YU, Sofe o] of
g A7k 1§ wet 7k UAoickTable 1),

<Table 1> Classification following the beauty study
subject and the number of studies

Subject type Number(%)
Type 1: Hair attitude 19(23.5)
Type 2: Make-up and skin care attitude| 52(64.2)
Type 4: Cosmetic surgery attitude 10(12.3)

2. Theme of the existing beauty-related study
and contents analysis
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1) Theme of the study about the hair attitude
and contents analysis
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<Table 2> Theme classification of the hair attitude-related
study and the number of theme studies

Research theme Number(%)
Attitude toward the hair and the relevant
. 9(47)
variable study
Attitude toward the hair style and the
. 10(53)
relevant variable study

Ll <Table 2)9F okt sfofol| ek et
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(1) Attitude toward the hair and the relevant
variable study
71&9] dlofo] digt Hi=ot Byl HelEo] wt
FES AuEE #4807 Lee and Kim(20072)9] ¢
TollA slofe et FojEdol Wt AT ARt
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ool 9} sofe| o] AolE AR TH(Lee & Kim,
2007c). o529 AT o]Fof o]Eo] Hal FojEHiE &
Qe AMESIo] AT} o]20i%)7] AT 1
Jeong(201 )% 200 o4& tjako 2 sofefmo]
o 434 e e A BE Ak 234 H
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AHENT. HE dAFAE qdidES e R
glojdo], flojBEme] ofF, Fo] M F A4l 3
oJAErY ] wHE df|ofu] B Ef Lo Z}Ole AFSFAL,
22 AFolA slom G =7t A WIS HA|
FFS TSt ojd €y LJP—E% 4
71, 49 W=, 49 714, 74 A, 38 HA,
424 gjEo] ALEEth(Jeong & Suh, 2009) ESH
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For AT M3 2L Fof| wE FojE e} soj
oo WE 2o]lE AFSFY L, Park et al.(2015)2
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7} o]olA 747] AE SR SofH et o] T
T 99E B HAERE F2 o8, A4 8
olAE, A, FPAHEY, nyo], 7|EA%, AT,
%2 Sof A7EAH Hel Solorh

(2) Attitude toward the hairstyle and the relevant

variable study
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3}, A Ha, Koh, and Chung(2005)¥} Ha(2011)9] A
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S AW HEITE Cho(2007)9}F Lee, B.-S.(2009)=
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TR 2™, Choi and Park(2008)2 AHS WHoloR
F O] AEIL =S ATEFTE ESF Lee, 0.-S.(2009)9}
Kang(2009) o1/4E9] FojAEY Q4] 9 B
slofl Feste] BASH AFATE Gong(2012)T} Jo(2016)
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<Table 3> Study thesis according to the study theme of the hair attitude

Research| Research . Date of
Research title Researcher
type theme research
. . . . Lee, Hye W
A study on hairdo attitude and hairdo involvement 2007 Iee }./e on
Kim, Mi Young
Hairdo involvement - hairdo attitude differences depending Lee, Hye-Weon
L .. . 2007 . .
on clothing involvement and actual conditions of hairdo Kim, Mi-Young
Hairdo attitude - hairdo involvement importances and differences 2007 Lee, Hye won
depending on age Kim, Mi young
The relationship between the attitude toward hairdressing Jeong, Kyung-Suk
. 2009
and well-being among female college students Suh, Kyung-Hyun
Attitud . . .
. towalrclil ;e A study qn the. college women's fashion leadership according 2011 Lee, Hye jin
Hair . to the hair attitude
. hair and the
attitude relevant Di.fferer.lce of the hair involvement' level dfepending on the| Jeong, Hee-Young
variable study | hair attitude group of the women in twenties
A study of the comparison on the attitude towards the hair
and on the level of attention on the hair among women| 2012 Lim, mi ji
before and after marriage
The difference in beauty involvement, hair attitude and 2014 Choe, Ji Hye
cognitive age based on people’s interest in celebrities Kim, Mi Young
. . . . . Park, Hye-Y
Hair attitudes and hairstyle preferences in accordance with ar ye-xeon
the demographic characteristics of the female 2015 Back, Jung-Won
grap Shen, Yin-Ling
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<Table 3> Continued

wAgolT

Research)  Research Research title Date of Researcher
type theme research
. . . . Ha, Chu-
Female adolescents’ clothing behavior and hair style attitude a uyon
as related to sensation seeking and body image 2005 Koh, Ae Ran
© & 0dy mag Chung, Mi Sil
Personality and attitude of hair style on hair thickness - form| 2007 |Cho, Byeong-Soon
The attitude of hair cut, permanent wave, coloring by age in Choi, Soo-Jung
2008
womenss customer Park, Hye-Won
A comparative .study.o.f women’s hairstyle in big cities and 2009 Lee, Oe-sook
small and medium cities
Attitude A ?tudy‘ on women’s psychological variations depending on 2009 Kang, Tae-In
Hai toward the |their hair styles
air
. hair style and i i i
attitude y Study on the understanding and attitudes concerning the scalp 2009 Lee, bang-sil

the relevant |and hair

variable study

An effect of demographic characteristic & sensation-seeking
on the attitude of hair style in adolescence

2011 Ha, Kyung-Yun

on hair style decisions

Research on the effects of individual factors and hair attitudes

2011 Kim, Mi-sun

Study on how awareness and attitude towards hair style effect

on the level of interest in TV soap opera hairstyling

awareness level, preference level and service accomplishments | 2012 Gong, Se Mi
of online hair shopping malls
A hy f atti hair styl i

study on the awareness of attitude toward hair style depending 2016 Jo. Eun Ji

<Table 4> Hair attitude-related variable according to study theme

Research theme

Relevant variable

Attitude toward the hair and the relevant | Demographic nature, clothing, character, wellbeing, fashion-leading

variable study

power, media

The attitude toward the hair style and the | Body, clothing, personal disposition, scalp — hair shape, demographic

relevant variable study

nature, media

2) Theme of the study concerning the make-up
and skin care attitude and the contents analysis

Sz 9 of e "z B 7|E dFEY
FAE A A3, SPgEH = I M A,

oi B g 9 JF #dof st AFE EFT
At a2 olgA ERd 4 FAEE AF
9} B H4E BEAS] Y (Table 5)9F &t} o] &

<Table 5> Theme classification of the study concerning
the make-up and skin care attitude and the number of
theme studies

Research theme Number(%)
Make-up attitude and the relevant variable 24(46)
study
Study concerning .the skin care attitude 28(54)
and the effect variable
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3 gel dE % 9% Wue] B AT} 2880
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(1) Study on the make-up attitude and the
relevant variable

SHIE o] gt 7]E AFE AHEH 94
39 A7t S7HHEA 1990t e kW3S
Jo g SPFHEo] Higt A7t SR 7] Al&st
At} &, Jeon(2003)T} Lee(1997)2] AFEo|A Al
oES o= SPH et SPggEe] s
T71 o]Zo]AH 1, Kim, K. H.(2006)= =¥ o4&
o= tEAA E4do whE 3 T4 H=
£ 459 Kim and Kim(2007)= A¥oAS o
Aoz wEzol L AR UE HYFTASS W
Qo2 AFSIATE. Jo and Kim(2009)2 AlH o] o]
0E SFE WS 977} ol FolH W, 11
9 AGE GHo o SgE THBE ATE oF
o] A1 AATH(Lee & Kuh, 2007). TSt Sin and Rhee
(2012)= Y= Heto] e YA AT S50
9] Z}ol& Aot Jun(2009)2 ©u|&1155tw st
AES o2 sPdol it et s 2ANSH
AT}, Lee, Jeon, Kim, Lee and Park(2001)¥} Kim,
Kim, and Seo0(2007)= AJAHES O 2 AR 4]
I M EE W BRlo R FASIITE RAME
£ 3 57, Sl 52, 3] 200l %
A k2 MR uie S 78 5 IAE
g, sHE AE, AAd] gt 1A, SHkE 9}%
&A, SPE AREEA 509t} Lee and Park(2011)
< 159 AT A7 RYUE Rt A7) 24 0] s
Bl mRe FFol s AwEt=d, A7194
o] ¥l 2= 7fiQlo] A719] ol ZHE FAISH=
7holl whet AFA Zp7]914], FA Zp719)4], ARRlEQEe.
2 ATA ArE EEslo] A5k Choi and Kang
(2006)2} Choi(2007)8] Ao A= AlARFEE2}F 3}
BeE] BE Held e Welow AT
Chung(2007)2 e 7} S5l wlA]E e,
Jeong and Choi(2008) & Chung(2013)2 5}433%50]

¢

¢

29 -

Avg 53
g Sk 7123 vAlE JFol digt A
€ ot AE‘EﬂOUr El& HQlTke] TAAS AT
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AR BB Seo(2012)= AHABE A= Al
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519, Kim and Youn(2013)2 2009} 40t ofAd
of wal solmaEs s Hee] AEAE
S99l ojs) ATster

Han(2012)¥} Kim, L-L.(2013)9] dToA:= T4
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gkl /ol A= A

(2) Study on the skin care attitude and the
relevant variable
o5 e B 9 B Bl tigt dtES
A o2 2 U850l A= AU Jegal and
Kim(2003)7} Song, Song, Lee, and Lee(2013)9] A+
oA AgE HRloE HE-THE ], AHRE, 7]&3,
AHAZ, AL, A, R, T4, 7[ERE 37
EEslo] WRAEel gREY W 2RelnT Bl
3 W po] ojg 4T Q14 9 g Bae
%t} Barng, Rhee, and Kim(2009)2 &R
tafoz s o] thet ATZ, Choi(2010)= 25
AA5S Ao APl ot A7S, Song(013)
2 dojtiAol iS5 e o 18 RTEE XAk
Ak 2, olde] ATES M YYSHo| BE
3 e e Aol5 ATk Pac(0l i A
3 A9 Yergse R ARSUAES A
Eds 55 2A% 5 308 B A4 2 ¥
=] whE deld BAYTe) AnAS 2459
o), A2lH BAZALTIEE, $8w)0] JFS 1]
Ae BRAAAL Bl 42H BARS A
7] 2= QL wRolS mASIYITE. Kim, S. J.(2006)= E
= Ao s wi e He 9 2l
A& Wl 4] vhEE RIS AW ESQE, Kim,
Oh, Moon, and Wo0(2013)2] AFoAE= LAY
ol 1S YR 1R e X4, ", AP 9let
o] #AE BAsPoH, Yun(2010)S HhEAHS o
Aoz Wr Pe) BES ATstec =, Ao 5
‘g2 Tefole 750l o1FolAaL AUH. Mo, Gao,
and Chung(2012)°] S=otide o= o &
g A4 2 =S AE5}9 2 W, Ichinkhorloo(2014)

flo

N
e
-
1o
M
>

L g 3EE garos oj4e] okl mE B
=g A5ttt Myagmarkhand(2016)= &
He dpgos mMuado] U 4T L B
£ A2, 1% e AEE RARAT 3, B4l 0
= 5% B o] Holg melsi d7-50] ol
122 A} Kim and Shin(2007)¥} Kim, Y. H.(2013),
Sung2005)2] GFONME HHE W el B
o] Z71eol] ujet YAS O T ATE S
W, o2 Helogt Y B g%, LRATE, 1
% @2 4§ 7o) usl] ga AE

Lee(2005)2} Oh and Kang(2009), Lee, E.-S.(2011)
o] Aol BYEY B weloE 0y Bl o
=, 9RRRey, ARABY, IRUEEE AT
7} o]2oj#t}. E3t Hyun and Youn(2006)2 I HE
3} w3 AZBEAN Q GES AT wHeleR o
F39.0H, Kim(2008)2 2ol acala} w2 7%
A4 9 HEE A HQICE, Ha and Kang
(2009) ¥]Rn]gsta SHYES o2 ot A%
FE A AT g BQIoR A7t o]Fol Tt Kim
(1999)3} Shin, Jeon, & Sakong(2009)2 Z}Z} o 114)
o Sdode tde R HF ARTA A, #Het
AAPYE 2AFSIA

QE e} AAHHH 0 Z = Kwon(2010)2] 110
A 20t EY tishEE iAo R AARSE, AAT
g, e, 050 B Helo gt A
T7F o]FojF 2 H, Moon(2010)> FHS A
o7 AlAoju]A], QQEAIFY, rF7}, wFAZ}TE
g HE=E HQlo® A7} o]FolFth Oh(2015)=
AEo|FodS R Ik E4 9 0F e
EAo] zjo|7} QA AuE T, R AL} wE 7
2] i 9 A A7) AHHAE Aottt Lee and
Park(2013) & Lee(2014)9] AFoA= IF #g

N

<Table 6> Study thesis of the make-up and skin care attitude according to study themes

Research Research . Date of
Research title Researcher
type theme research
An attitude study on the makeup of the aged 1997 Lee, Hwa Soon
Study on
Make-up and| the make-up JLee, S;oungS-Ja
skin care |attitude and | A study on women's make-up state and knowledge and 2001 Kei(:l]’ Jazngéogg
attitude | the relevant | attitude toward make-up L ’ I & Vel
variable ce, Jong-Y¢e
Park ,Chun-Man
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<Table 6> Continued
Research Research Research title Date of Researcher
type theme research
A study on the attitude and behav19r of silver generation 2003 Jeon, Jin-s0o
women toward makeup and cosmetics
Individual characteristics on cosmetic attitude and degree | 2006 Kim, Mee Hwa
A study on the attitude of elderly female make-up 2006 |Kim, Kyoung Hwa
A study of Maslow need and make-up behavior of women 2006 Choi, Su-Koung
by body cathexis and make-up attitude Kang, Koung-Ja
Resear_ch about preferable color of colored cosmetic 2006 Seo, Ran-Suk
according to makeup attitude
A study on attitude of cosmetic & tendency to make-up: .
Of housewives who are in their twenties or thirties mainly 2007 Kim, Na-Kyoung
A study on the make-up benefits sought and attitudes 2007 Kim, Hyun-Hee
according to fashion lifestyles of silver women Kim, Yong-Sook
A study on the relevant factors of the psychological
expecter effects of make-up according to body cathexis and | 2007 Choi, Su Koung
make-up attitude
Kim, Ji In
The study regarding the toilet rack knowledge and attitude | 2007 Kim, Yeong Mi
Seo, Dong Kyun
Thfe effect of make.:—up attltl}de, self-esteem, and body 2007 Chung, Mi-Sil
satisfaction on clothing behavior
A study about attitudes toward make-up and purchasing 2007 Lee, Ji-Youn
Study on | yehavior of cosmetics of the preteen generation Kuh, Ja-Myung
Make-up and| the make-up - - -
skin care | attitude and | The influence of make-up behavior 'and ‘clolthmg Vqlue on Jeong, Su Jin
attitude | the relevant | a0 enlarged self-confidence and diversion: Focusing on| 2008 Choi. Su Koun
variable |body cathexis and make-up attitude ’ &
A Stl.l(.iy on beaqty high school student’s make-up actual 2009 Jun, Youg-Su
condition and attitude
A study on the attitude and purchase behaviors for silver 2009 Jo, Seon-Young
generation toward makeup and cosmetics Kim, Ju-Duck
The effect of self-monitoring and self-consciousness to 2011 Lee, Ji-Young
cosmetic attitude Park, Kil-Soon
A study on women’s awareness of and attitude to men’s makeup | 2012 Han, Ga-young
A study on the typfologlcal analysis of consumer groups by Sin, Hyang-Soo
make-up attitudes: Focus on the relationship analysis| 2012
; . . Rhee, Young Sun
between make-up experience and impulse buying
A study of preferred tattoo images, makeup attitude, and body
image attitudes according to the lifestyle of college women 2012 Seo, Ransug
A study on awareness of and attitude to man's makeup 2013 Kim Tl-lan
among female college students
The effect of women in twenties and forties' life-style and 2013 Kim, Joon-Ho
make-up behavior differences on store choice attributes Youn, Chun-Sung
The study of the relationship among make-up attitude, .
body-related value, and clothing behavior 2013 Chung, Mi Sil
A study of correlations between Chinese college women's Shou, Hua
preference of Hallyu (the growing popularity of Korean| 2015 Kim, Eui-Hyoung

pop culture) and their makeup attitude

Kim, Sun-Hyoung
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<Table 6> Continued
Research Research Research title Date of Researcher
type theme research
AI.I attitude and practical behavior for middle-aged women's 1999 Kim, Bong In
skin health care
Attitudes & perceptions on the professional skin care 2003 Jegal, Myung
among working women Kim, Ju-duck
Attitude & acknowledgement about skin care for male 2005 Sung, Mi-Ae
salespersons
The analysis of skin condition of women in their twenties 2005 Lee. Eun voun
and thirties and a study on their attitudes toward skin care ’ young
Attltude.to and rec.ognmon of skin care of some elderly 2006 Kim, Se Jung
woman in Busan city
Perception analysis of knowledge and behavior on 2006 Hyun, Kyung-hwa
woman’s skin management Youn, Chun Sung
A study of metrosexuality and skin health managing 2007 Kim, Hyo-Jin
attitude of men Shin, Jung-Kyu
Knovilledge and attitude towards skin health care based on 2008 Kim, Seung-A
the lifestyle of women
. . . Barng, Kee-Jung
A study on attitude and practice on health of the skin care
of broadcasting program master: MC, announcer, reporter 2009 Rhee, In-Ac
& prog ’ ’ > Tep Kim, Ju-Duck
. . . Shin, Eun-
Study on Knowledge, attitude and practice on skin health care of in, Eun-Jung
Mak d the skin | -1 <chool eirls 2009 Jeon, Man-Joong
:kier;ufarzn care attitude £ £ Sakong, Joon
attitude and the | A study on college students’ knowledge and perception 2009 Ha, Myung Hee
relevant | about skin health management Kang, Mi Ja
variable Comparison of skin type and skin care attitude by male 2010 Oh, Su-Jeong
and female college students Kang, Soo-Kyung
Study on skin care behaviors of working men in Daegu
2010 | Yun, G -suk
and Gyeongsangbuk-do un, Gyeong-sul
A study of the intention of appearance and the appearance .
201 M Hi-
valuation and the attitude of skin health care 010 oon, Hi-Jung
Research on the correlation among physical satisfaction,
physical management behaviors, and skin care behaviors of | 2010 Kwon, Seung-Bin
university students in the twenties
A .study on athletes’ knowledge, attitude and habit regarding 2010 Choi, Jong In
skin care
Inﬂuence of 11festyle,. skin care .management. kno.wledge & 2011 Pae, Hyang-Sun
attitudes to psychological well-being of the university student
Satlsfacnon. and management attitude for skin according to 2011 Lee, Eun-Sil
age and skin type
. . Mo, Ji -H
The effect of Chinese college women’s skin care knowledge 0, “eong-tiee
. . . 2012 Gao, In
and attitudes on their behavior
Chung, Ju-Im
A study on the hair designer level of requirement for the 2013 Song, Kyung Hee

knowledge, attitude and education of skin health care
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<Table 6> Continued
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Research Research Research title Date of Researcher
type theme research
Song, Min-jin
A study on the characteristics of skin and attitudes of skin 2013 Song, Yeon-sook
care according to occupational cluster Lee, Kyung-ok
Lee, Keun-kwang
Kim, Na-Young
Knowledge, attitude and performance regarding skin health 2013 Oh, Yun-Kyoung
care among female high school students in the Chang-won area Moon, Deog-Hwan
Woo, Mi-Ock
Study on | A study on the relationship between skin care of attitudes Lee ,Ji-Young
. . 2013 .
the skin |and behavior Park, Kil-Soon
Make-up and itud
skin care Ca;i(?ntl}tlz ClA study on knowledge, .attitl..lde and training needs for skin 2013 Kim, Young Hee
attitude . health care of male university students
relevant
variable Study on facial skin care attitude of Korean and Mongolian 2014 Ichinkhorloo,
women focused on those aged 20s to 40s Dashnyam
The effect of self-consciousness and self-monitoring on
their skincare attitude, skincare subjective norm, skincare| 2014 Lee, Ji-Young
perceived behavioral control
A study of married imr.nig.rant wo.men's skin care attitude 2015 Oh, Su-Jeong
and knowledge and their interest in appearance
A i habi ki havi i
stufiy on dle.tary ablts. and skin care behavior according 2016 Myagmarkhand
to skin types in Mongolian women

<Table 7> Relevant variable of

the make-up and skin care attitude according to study themes

Research theme

Relevant variable

Study on the make-up attitude

and the relevant variable

Demographic nature, clothing, Purchasing behavior, Lifestyle, Self-esteem, Appearance
and body-related variable, Relationship with the psychological effect

Study on the skin care attitude

and the relevant variable

Educational needs of staff

Demographic nature(Age, Area, Gender, Occupation, Country), Appearance and
body-related variable, Lifestyle, Skin characteristics, Practice behavior-related research,

gz, M @ Sy, Aw B PEEAC@AN 2

2, A71A(AHA A7) ] 2RSSR S A A1 21 4),
A7 HAe Mo R IF7F o|fojger, I 2

T X 37 3% ok 7PY Z gL n|A= A
E AWENT oFo] mE #eE] Ho] it A
TES BHE 23 HR B gl ATEA )
4 549 A%, 42, A9, 1Y, vt 59 gl
w27k AT Yotk EG W% el 443
g 2 wREg0] Bt MASe|RE AT 9
ek, o9 712 8¢ L mR Bl o FAel
e T4% AdFFACl e e wlol it &

A5l (Table 6), (Table 7)x} Zc}.

3) Theme of the study on the cosmetic surgery

attitude and the contents analysis

<Table 8> Theme classification of the study on the
cosmetic surgery attitude and the number of studies
according to the theme

Research theme Number(%)
Study on the cosme.tlc surgery attitude 10(100)
and the relevant variable
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u-84% "ol T3t 71E
A9 Bl=et I Hol d1g
ok v 8AE EHEo] bt dFte TE

H]3] 22 o] ATh(Table 8). HH&-2 2

HE=S AHET

(1) Study on the cosmetic surgery attitude and
the relevant variable

HeE HE 3 71E A7 B4 EAE5tA T
AT=9 FAE e Lee and Song(2009)2 AJHof w2 AlHo]u] |9} A
A Hg= 10H0] B =, 5P| o5 AFsIltt &, o9 A

A 53 TE< BY v8A4FY dFEo] APHEY 9 2

b Ao A JEY5S WHloZ ARt o]Fo At 3 Chung

and Lee(2007)9] 7Rt AP w, RjolzZ7t Al
%]]O]U]Z]O" Eq—a]— 9,]%‘53%.0“ 1:[];(]1_ o:] o o H’i‘_’]—

AL, AorEFEa, AAolH e 3
o Agto g H=3F 5 oEFPEjo|E ALt

= 7_11-7_11- =3

it

gAY et Tl 9 o2 JFHASA Jeon and Lee(2002)= 04 9] 871, Rjo}=Z7h AlA|
s AHEH HA Chung(2012) AAo] g 4 TS0t JPEEete] TAGS YotEl, JPHE
FE =, AAHF, 2Jro] et ARt ik, o o] 9grS =L HolE9] oluTAS ALF T Y

EP59] AolEL A5t} Park and Cho(2014)
L 59 Ao uai o] uet ALEAZ

o %, oY ATAELS
olEEE HoloR AFsn

1 -

g Eet A 9 A
9gict. chee 49

EA39] Alo|, AP e}l oJEFPE2] XfolE A Bl o] ultjolE T Wolog 3t JATE0] QUUE
519tk T3 Jeon and Lee(2005)= H A0 £319} 9], HA Park(2014)2] A= utjo]To e}

Yot gBgwe] uAL G ATsher

<Table 9> Study thesis of the cosmetic surgery attitude according to study themes

QJERtEo] P =t Pl A ¥FE 4

Research| Research . Date of
Research title Researcher
type theme research
A study on the need, self-esteem, and aesthetic surgery attitude 2002 Jeon, Kyoung-Ran
of female Lee, Myoung-Hee
The effect of need on aesthetic surgery attitude on clothing Jeon, Kyoung Ran
. 2005
attitude of adolescents Lee, Eun Hee
The influence of aesthetic surgery attitude, self-esteem and body 2007 Chung, Misil
image on clothing behavior Lee, Keumsil
The effects of attitudinal body image and plastic surgery attitude 2009 Lee, Mi-sook
on clothing behaviors Song, Kyung-ja
Impacts of mass media and personal factors on attitudes towards 2011 Huh, Eunjeong
Study on | plastic surgery and plastic surgery behavior of college students Lee, A Reum
Cosmetic the cosmetic | The eﬁ'e'cts of attitude.s toward cosmetic surgery, body Vah.le inclinati.on 2012 Chung, Misil
surgery éurgery and sociocultural attitudes toward appearance on clothing behavior
attitude attitude and A study on the effort attribution of appearance and perceived
the relevant justification of cosmetic surgery gains affecting attitude toward
i . 2014 | Kim, H Sook
variable cosmetic surgery: Focused on double standards to the self and 1, Hyun 500
the others
Attitude toward plastic surgery and clothing behavior according 2014 Park, Eunhee
to females’ appearance concerns Cho, Hyonju
The effect of media involvement and appearance satisfaction on
plastic surgery related attitudes and intentions: Focusing on gender | 2014 | Park, Soo Kyeong
and age
The influence of female consumer’s media utilization and attitude
. . . . . Cho, Nam Hae
toward plastics surgery on experience and intention toward plastics | 2015

surgery

Park, Soo Kyeong
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<Table 10> Relevant variables of the cosmetic surgery attitude

Research theme

Relevant variable

Study on the cosmetic
surgery attitude and the
relevant variable

participation

Cosmetic surgery attitude and the appearance, cosmetic surgery attitude and the body
image, cosmetic surgery attitude and clothing, cosmetic surgery attitude and the effect
variable, cosmetic surgery attitude and self-worth, cosmetic surgery attitude and the media

i
i)

I+ AFHAJAT FA A5} Huh and Lee(2011)
FHiALE WA AR (QRBA L, AolEFA,
NS5, ATFARE]EH Bl et JFE =, 43
of u]x]= FIFE AFo}YH}. Cho and Park(2015)
/9] mitjo] 3 8L, P4, 4Fx
YotH 1, Yot 719 Atolg HA S A7t o]
ojFth F, v8AAE HE A4EIL Q= BH
HIEEE T2 AFHxet 9u, Pt A4
4, A EH et o F, AEEHEet S, AFHE
o} ApopEFt, AFEHEL mtjoj@o]9] ®RlEo]
A== AFE oetd £ Ak o)ike 7| 1]
|99 Hx9 9 FA0 e EAT n84E =
T A9 B HRAES FEohH (Table 9), (Table
103 Z,

Ry
S
1=}

J

o
ol

o

3. Analysis of the research variables of existing
beauty-related research field

ol EAOIA HuE A7 o ¥
Ho A9, A9, 44, A, U=t 5 4]
54 HRlY} oF, o1, AlAolu]A], nFEA 59

1o o
=)
o
)
x,

s, 44, AAH 4% 59 A8 - Al
A, vlie] So] Alslzled HWolom B
A9lth thee By T Hro d7Es
7 WB0] 28 ATHYLTE Bt

3, HojiE o] Tt ApolAE AT FAH
welah A - Ale]4 Wolo] F2 ATEI UL,

SPgat mEEe] Ho] gt dFelHE JIF-EA
2 54 WA} AR - AE A el Higt A5 F
2 o]RofA|AL A v FH =] et A=
F2 o5 - i ™ Rl digh A7} o]FoiA]
AU HRIEEE AT Eokol EA4E A
He QIFSAS 54 w2 ok 9 mjF e
B A7 2ofllA 7HE gl a7, o5 -
Qi Y Wl obg B i e el JIH
T A ZorolA gol A=A ARl - AE] el
T o 9 R e "l AT RopollA Bol A
3 AATh "M, viAmgo] Wl e ARSlE
71E W2 e dHdES A sofHEY
AYHE AFolM @ol AFHI AU ot ]
SY2 ArEEe] AR ojux] PP I F
€ 81leg mjantjo]o] JFZ5 ot A9 ofw]|

1§ =31 57| W2}l Aoz 24k ARk
Al A Y A-EAS

2 WQlo] @ol A7HI Qe Ae FUT +

At ool 23E g5t (Table 11)3 Lot

N

[¢]

Fa 54 Welg A - 4

30 o

ic)

4. Trend of the beauty-related existing study
according to year
o Q=0 wet FE B/ 7)E A7 199 3

<Table 11> Difference of the study variable according to each beauty attitude study sector n(%)
Study variable Demogral?hl‘cal Clothing Somety. Social technology
Beauty characteristics appearance-related psychological .
. . . variable

-related type variable variable variable
Hair attitude 8(23) 1(7) 9(26) 3(43)
Make-up and skin care attitude 25(74) 8(53) 23(66) 1(14)
Cosmetic surgery attitude 1(3) 6(40) 3(8) 3(43)

Total 34(37.4) 15(16.5) 35(38.5) 7(7.7)
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FE mhetslch. BE B o] gigk A7 U
Eft7] A1 19979 71Ho2 20167149 &
T2 dioz BASILE 199790l A 20161 Alo]
9] A &olotA motatr] sl 1delA 59 &9
ol BVHS BF & A3 1W I mopda 2
9] g0 oy, 51 TP Ao ¥g U
Ao HAA= o] vEhES 1T 4= At
olo] wet & AF9] Aol 71 Hgsicta Azt
= 39 99 SEVIE Ueo] 45kt BAg
AE 2y 12719 20009 o]Ao= sojefELt
u]83% ol thgt A& o]FojR A ek, st
g o2 ] Ho digh 2] ATk o] Fol R
o} o2 287191 2001004 20040 S
2 o e g 33 Qo] vgA4E Hx 28
7t o]FolF} FofEiEe] 3t AFE 357
20050 A EE 2008 % Abolof] 6HO R o]Fo]Z]
7] ANFstgon, sk 9wy e B 17HS
2 ¢ @2 A7t o]F0ix)7] A&ttt 84T
HE= 119 A7t o]FojFth 457191 2009
B 20129l Slojei=o] digt A7t 101, sH
2 o2 e gz gt At 179, vEAF H
Lol tigt A7 33 o] Fo|Frh 58791 2013W R
] 20164 0]= Sfojei o] gt A7} 39, s E
w5 e o] digh d7rt 139, v8AY =
of tigt A7t 41 o] FojF ek AA A AFE 4
HEH 199792 AFo=Z 20004 o]l 2,
2001~2004F0]= 53, 2005~2008F0fl= 24, 2009~
2012¥9= 30, 2013~2016¥0= 20H o2 e
Yok &, HE 39 d3E 1873 AFetgoH,
sk 4 o7 #e fizo] gigt A3t FE olFA
o} 0849 B 2875 E A7t AlRstEA A
7] 234 7kt Stk o] AL 287]HE At
HEo| Bl s Filo] wotA7] AlF37] g

= A7)

e 24 2ojel7

M

o7 FEHth 3E7|RH= Fofet ol tigt A
7t E2A3}E7] AlEstict E3F 2003 FE {E
Hoke] thetl wKo] F7kstr] AlRstEA At Al
AZARl A9l F87d0] A4)Ho] w2t 327121 2005
WRE A7t 7167 Al 02 FZETh(Shin,
2004; Park, 2008). o]A}9] AI}= AT]5lH (Table
12)9} 2t}

a2 dko e FE #A A+F
2 A 3ot A9 AR wotsiaith 1 23,
gofo] thgt ef=e} T Wl A= 2004 o] A7t
A o] FojX|A] AAr}. o] A]7]ofli= ot Foj= 9
Fu w4 Ao RE oz myEo] AL, A
ZAF AL o] ARt o] oA AL QIS fEoE F
2dt} 187] o]F 28791 2005~200840] 31, 35
7191 2009~2012 9] 43, 487]91 2013~2016W9] 2
HO| A7} o] FojF Tt o] AL ko] FojE o T
ot g AT & A4 H8k%ol, Lee and Kim
(2007a, 2007b, 2007c)°] QJE3} 37 EgFc|y|o]
Aol =" dlojegie A9 AdE A5
AZSHHA HAH o2 Sofei =t A" TRt
HRIE9] A7} o]FoiR7] Al&se17] WiZolt.
o] AR tigh et I Bl gt Aol A
&= Ha, Koh and Chung(2005)0] JJo]AEILEHE=E 3
o] AR tiote] ZHA = AldT HE, 5o R A
dE Aot FE A7t AIZE QI o] whet
SlojABUEf of] TWF AE7} 3R 33, 4=27]9
6H, 587]0] 1#Ho] o]FojHtt BPAE| &= Ao A
SHIE =9 T WHel AFE Y FojH =g} =2
Al 2000 o] AFEE A7} o] FojRS wpefdd o= 9l
At 12710 19, 28719 28] AF7} o]F0]A]
o7k 38719 11HCE FASHA A7 453ttt
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By
&

<Table 12> Trend of the beauty-related existing study according to year

Year | 1997~2000 | 2001~2004 | 2005~2008 | 2009~2012 | 2013~2016 Total
Beauty-related type 1 quarterly | 2 quarterly | 3 quarterly | 4 quarterly | 5 quarterly
Hair attitude 0 0 6 10 3 19
Make-up and skin care attitude 2 3 17 17 13 52
Cosmetic surgery attitude 0 2 1 3 4 10
Total(%) 2(2) 5(6) 24(30) 30(37) 20(25) 81(100)
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W, 287]0] 19, 3870 61 A7} o]FolH T}
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TH(Im, 2013). &, 32719} 427]0l= 7ot o
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19, 2009~2012'd 33, 2013~2016E 4H o2 ujH|5}
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o]2. 1 87]0] 2w, 287]0] 2,
32710 10, 42719 114, 587]°] 9HOoZ e}
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<Table 13> Trend of the beauty-related study theme according to year

1997~2000 | 2001~2004 | 2005~2008 | 2009~2012 | 2013~2016
By types By themes Total
1 quarterly2 quarterly]3 quarterlyd quarterly|S quarterly|
Ath -
ttitude toward the hair and the 0 0 3 4 ) 9
. ) relevant variable study
Hair attitude Attitad 2 the bai —,
ttitude towar t ¢ hair style an 0 0 3 6 1 10
the relevant variable study
Study on the make-up attitude
Mak.e—up and and the relevant variable ! 2 1 6 4 2
skin care - -
attitude Study on the skin care attitude | | 6 1 9 23
and the relevant variable
Cosmetic Study on the cosmetic surgery
. . . 0 2 1 3 4 10
surgery attitude | attitude and the relevant variable
Total(%) 2(2) 5(6) 24(30) 30(37) 20(25) | 81(100)

<Table 14> Change tendency of the beauty-related study variable according to year

Year | 1997-2000 | 2001~2004 | 2005~2008 | 2009~2012 | 2013~2016
Study variable Total
(Beauty-related type) 1 quarterly | 2 quarterly | 3 quarterly | 4 quarterly | 5 quarterly
Demographical characteristics variable 2 2 10 11 9 34
Clothing' appearance-related variable 0 1 6 4 4 15
Society' psychological variable 0 3 13 14 5 35
Social technology variable 0 0 0 2 5 7
Total 2 6 29 31 23 91
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IV. Summary and Conclusion
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