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The Sharing Economy Business Model per the Analysis of
Value Attributes™®

ok & dockok

Junmin Lee** - Junseok Hwang*** - Jonglip Kim

the advent of hyper-connected society, a new paradigm called 'sharing economy’ has rapidly emerged. Many startups
have attempted to build promising business model based on the sharing economy concept. Nevertheless, successful
cases are still very rare in the global level, except for Uber and Airbnb cases. Therefore, this study analyzes necessary
causes and sufficient causes for successful settlements in the market through a comparative case analysis on digital
matching firms in the sharing economy businesses. For the case study, we compare five successful cases (Uber, Airbnb,
Kickstarter, TaskRabbit and DogVacay), three failure cases (Homejoy, Ridejoy and Tuterspree) and a platform
cooperativism case (Juno) in accordance with six value attributes of business model including value proposition, market
segment, value chain, cost structure and profit potential, value network and competitive strategy. We apply Boolean
method to support controlled comparison and eliminate unnecessary attributes. The Boolean analysis result shows
that value proposition, cost structure and profit potential, value network and competitive strategy are the essential
attributes. Furthermore, the result indicates that each attribute is a necessary condition, where all four conditions
should be met simultaneously in order to be successful. With this result, we discuss essential consideration for those
who are planning startup based on the sharing economy business model.

Keyword : Sharing Economy, Startup, Business Model, Comparative Case Analysis, Boolean
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On account of multiple causes, including prolonged global economic crisis, addressing environmental pollution and
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« 7k2 dEYA(Value Network) : 549 A&
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<Figure 1> 7|4 Flo] AA4 A=
o]o}x|= #4-E Chesbrough and Rosenbloom
(2002)°] =y REo] 7hX 8 1s Ae A
ojtt, 1} o]E9] AFE
o2 AAFoel i FAE AU UATh T
Al ZEsta AW ed]2Yze FHREAIGAE A
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[e}
o 542 AYn Atk olEe] A Ay
491 4 Al 4G, TAE Wk
54¢ 2 WA Aum 94 Fae.

Osterwalder and Pigneur(2010)& H] =42 B
B xAo] 7P E Pt dddta, B she
=4 Fpgoletal Awstua uz AL}, 7hx
AGE, A, nARA, =9, AR, gy,
HATEY, HETE obF 7 7] 90% 7]
Toz AHATE AP

A #sHCustomer Segments) : 7197

rl

=

o] Yoz ALS M 32 A}y
« 7}A) A ¢H(Value Proposition) @ a9 U==
gtetslal Yste AL AT

A'd(Channels) : 1297 A&HE 7HHE &
g Wi X E ddgete A2

Business Model:
» market
« value proposition
« value chain
« cost and profit
« value network
* competitive
strategy

Technical
Inputs:
e.g.,
feasibility,
performance

Economic
Outputs:
e.g.,

value,

price,
profit

Measured in social domain

Source : Chesbrough and Rosenbloom, 2002.

<Figure 1> The Business Model Mediates between the
technical and Economic Domains

Measured in technical domain

» IMBA (Consumer Relationship) : 7]1ge] 3L
Aol AAE P FA stz g

+ ¥ (Revenue Stream) : LA ZHE F=
Hdg 525

» @A 219 (Key Resource) : H|ZU 2~ RES 4]
dat=dl o AA, V&, AFA, <
gz 5 22 Ak

« AN 2 (Key Activities) : Z& o] Ao} &
4%

« AA T EV(Key Partners) : 9% AF i

« &2 (Cost Structure) : A|&°] Q3 Q4
9 oA}
a7y o]E2 <Figure 2>°4 R A 2o

TEAOrS FA0E Ak} v T 3 RS

e A AH] g Ao UEHAE T

}_5-]_04 001:1‘3;]_ ;\]xl—g] Oi% B]ZL]/\ D\‘:ﬂ o}og
X3+ ZAo|t}, Osterwalder and Pigneur(2010)
= u2Ya o] o}F 7l Q9 ERZ <Figure
2> ¢} 7bo) X]HL/‘*%}@D} Chesbrough(2010)+= ©]
g Eo| ojd QAA{TAAE 7
A= o] %%X % etk T A NS T4l o
23 & FHAE WolA ZAEFAFAA
£ FAoRE AH| 2% ]% kel AREAF7} Abe] vl 2) 8t
= P2p 22 31%4% T otk 2 BE FHAA
o <Figure 2>¢} 22 7} EAE

=2
2 TPhT Yo ¢ F Yok

O

KEY CLIENT
ACTIVITIES ELATIONSHIPS
PARTNER VALUE CLIENT
NETWORK PROPOSITION SEGMENTS
KEY DISTRIBUTION |
RESOURCES CHANNELS |
cosT | REVENUE |
STRUCTURE | rows |

Source : http://bussiness—model-design.blogspot.com/
2005/11/what-is-bussiness—model.html from
Chesbrough, 2010.

(Figure 2> Osterwalder's 9 Point Decomposition of
a Business Model
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Market
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N

Service Fee

Renting Fee

Business Model Toolbox

Source : http://bmtoolbox.net/patterns/sharing-economy.

{Figure 3> The Sharing Economy Business Model
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» %A (Unused Resource) : AHE T84 Az
o

* Au) 24 82K Service Provider) :

. 7EX Az Ws) ofAtel| iske] Yang et al.

AZ2A, FHAAE
« Ag-2HUser) :

F9) 27 o8 A5k g

TRAA AR AE o

%
o
2
B o

(2004)& 9F(flowing backward), 3A|(disman- HH]E-9] A7k 713n]& dhAY
tling), &% (integrating), A7 (eliminating), A< » ZYPZALY2HPlatform Provider) @ &7 4] 1
(inserting) TH3l 7HA = 9t o] T S| & 22Uz F7I94ew Adgnlss Ayt 5
A= B 7193 d2fe @8s Foke] EUds TR 7S &l 7Y &9
TEeE Y EMA, ko] HebAola A
A WAE dATs Stk meEbd 2 ATelA 7B ME A= ICT 874 el = v +
= Y 9AE SAR AH2=AT A} FAEA sl THAET e dAlE FAske] 7t
A7) THAAE S ME7F ARS FReAU A AEel 7ldstertE gt &, ARlzAlE
ok PdFowM fFadd AS Eujske A, SHFARGAL, ARG A 2ol thekdt FofabEol
Z2 Aot aela ZRIARIAE AREAL F Aol FFofstel Al B dHAAE I8t 7F
of 7Bk AW o) F BAZ = Sl= 9 Azl 7lofshs B F55 ovRith
d09s AYEA, 20A4RE Fol B o) AL O AiAste] ABAeIA £
Fx Aol 2 4% 5 Qi Aol ofn] Aol FHH 3
Folpas FRAA AUA U 74 Pl Selt ARG ARSI 9F Heke] Tl
gohe AAY g BYSEAE Auned, A4 Avnw A2e A3 A d9els
7 FARE] FTeE AAH ArE Be AAH ZAAE dRn S8 A5 A% o
2k u]uReke AbE Hr)
(Table 1> Redefinition of Value Attributes in the Sharing Economy Business Model

Attribute Redefinition Reference

Value Providing value from service providers to users through Gordijn and Akkermans, 2003

Proposition platform with opportunities of using unused resources Linder and Cantrell, 2000

Market Existence of a market for utilizing unused resources based on| Gordijn and Akkermans, 2003

Segment the platform technology Chesbrough and Rosenbloom, 2002

Strategic cooperation and construction partnership between
service provider and platform provider
Value = Distribution of risk and responsibility Yang et al, 2004
Chain Petrovic et al., 2001

Consumer protection and quality management between
platform provider and users
= Distribution of risk and responsibility

Linder and Cantrell, 2000

Cost Structure
and Profit
Potential

Making price structure of services and satisfying each
player’s economic performance in sharing economy

Gordijn and Akkermans, 2003
Magretta, 2002

Value Network

Existence of complementary players with value chain and

their contribution to value proposition

Peppard and Rylander, 2006
Chesbrough and Rosenbloom, 2002

Competitive
Strategy

Superiority among competitive companies

Osterwalder et al., 2005
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H] 3 (controlled comparison)' & %3] A=
A g Qe AHlEo] BAE A8elA Ay ==
£ 3te 3ol Fasitta Axh ol& A

et 22 vl 7R dAlzde]l eyrdn A,

Agstarzt sk W8] AAAZE 543 ARl
o2 w9 <(single cause) = ol AAE
2 olFolxl PN Fws AEA 744
(deterministic regularity)& 7F#of 3t} =4
AR o]2% R HAE AWE] Y8 BE
W] BlgAdS 24 doll AT soF ek AlA),
7bFsdel kil #oEE BE Q19 E(causal

path) & e = & AA) AL7F EA3)oF st
WA, vluge] e ARY gioe]l F7Hd(equ
ivalence) ¥ %X (homogeneity)9 714& 5=
Al Ak et AU Ao HS AA| Aol A&
ol glo] W2 AxAEe] EAls=H, & = 3t
LS ARRshE A9 dQle] HE LfFEe] WA
7 glong dAYP Apo]Hol AR W o]
AHE-E = ARl A3 (joint method of agree-
ment and difference)& ©]§3lo] AlglEAlel 2

e LERT ¢ 315 A 9A, A, 8

A, o1 b olt) H 3k ol kel 2
g mAE BEA Q2o dae Aden #
Bk oldl WAHE TR A hrel AHeA
FATsh AFAGATY FHE B P2

(Boolean method) F=& 22 8] w4 (Qualitative
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Result
(S/F)

Competitive

Strategy
(G/g)

Value
Network
(E/e)

Cost &

Profit
(D/d)

Value

Chain
(C/e)

Market

Segment
(B/b)

Value
Proposition
(A/a)

A

Uber

Airbnb

Kickstarter

TaskRabbit

DogVacay

Homejoy

Ridejoy
Tutorspree

Juno

N

1o

R

L3]e AsA7IAY AF

s

b A 24 3207k

ore
)5

o Uzg

AHgAE

L
i

A

&

—_
o

o]
H

=] KR
==

shol waolehs wAAA

Aol o

gt BE A

et

=
b

AR A ]2 g AL of

>~
RN

1

ol
Q _l

B

3}

il

bol Agbel UzE slaolth

9]

ATS &

Al

e
T

ZFA A}

7F et wkebA vlefe) g Al A e Aol A

RS

=]
o

w

elit

£ A

EERE

ES

N
o}J

A

BN

O

-

e

o

-

o
Fo

o] 71EAKS]

fy

e

R

B

ZEHE Aol A AL

L= BExo] g7t AEolghs B

=
GH
el

<0

o], vj

=%
2

T A 291 Abdlol A A

Aert s
g2 Aol

e I A e

oluf maM|Ao] AbalolA AR}

A H] A 5 2o}
st o

L
L

AEAYA

A

ZERERE!

p
T

A

=0 A

v

i

PR Aulz Al B 9= EA

b sl o

T
Ho

pal

@ g



169

oltt. oj2) WA % AT

L

=

at7]

5

917} vy
Asto] upe

H
=

A

THAA vz s mEle] 7hA] 29l B4

= A

AHgAp st

of
o)
A
-
Ho
il
oF
ol
o)
o
—_—
Joi=
oF
el

o

s

=

oF
ofpy
N
0

X

—_—

Mo
ze

T
ol

o
wr
o
=0

ﬁO

E
o)
9,]
Aol A Mg Agow

}
gt
)

H
gl

+ A
)
=2
t18k3l

2}, A
Z

AR W
ol A =Kol 7}

] &3tA

ok 19

=
=

_]
tof of

A

pich et
ol

ste)

A

=l
full membership)e} o] olFH o= ek

o

R

3t &7 tHnon-

=
=

=

171 A & 19

&

Holeh= @A}

7}
L Aotk

94
1 &

Il

3]

Sk At =] gt

thKwon and Kim, 2013).

[

=

o
=
o
=]
A
S

shol 24

[
q

JAL 7 A
U(full membership) £+%

il

sl -

21 %

A Bz 27} w)w Aol A 7}

A4 9] 7}
g 17

L

L

AFelR1A), 7]
7 %3

=

3t

1
7

o
v

S

, 3ok 84

Z]
]

[e]
i

F

T

3L
o
7=~

T

J
7N

Pz
=

Aol o
=4, "= At

T
}

A

ks 3 o

=] AL vl AR R, AFS]
ZH]| A}
o)ty wawAlole] Atglel o] oA
7} 9tk e BA Al gigh 3
AEE g

28| QA EE FAAA

Ao A= W Al o

BE FEaAAE B
% Al Ak
ERUERE ERERE

AE )

H
L
3
]
Al
3}

=90
2=
_]'.T’_

[¢)
il

HE]
7+

=

[¢)

ESE

ek
37}
9]

%
=S

o
= =2
I
o wlargs]

=

=
Q7349 4

o AHg4

=
=

o

=
=z
R
L

T

b

(e}

PSR =R AR

Age d FAReE
A

Qo)A
et A

=
L.

o)
A3z ootk

0

=]
RUS
L
H
PR

FAES Mg A

| 8208 7]

A
= R

AN
Ag1e] Aol
A0l ATk 2 ol 4kl

A, vl ekslt Abalel

AL 7]

stog 7]& A
52
Ke]
L 7}
%J\

9

A Aejeh Was} o AU B

:]__7_, }\] XO]_A‘H

X A7

3}

17] 918l Digital Matching Firms<]

TFxoBZ, N2 AZS T
7}A 1

sHAT.

H
Rl

o
toh= AA7E 28

pal

A

[e]

Al

o

ATE BHAA W=U2 A

p

o

[e]
9

o}

=

[¢)
)

2

=
o=2
HAA

Bl

=
=

FEALE AR QA AGITke] Fato] wheh

o8 W=z A
2% AN e

o A5 A
217 =]

o
%
aljoF
2]
ZH



170 Junmin Lee - Junseok Hwang - Jonglip Kim

PAEAL AFH AN DA LA Fussy-

set Qualitative Comparative Analysis, Fussy-

set QCA)S =33t} AR ATEA L 7} 714

=
Fo) FA2 AEAT Rolshe WHOR #He
%

At Audhe g 4 ArkRagin, 2000).

= = =

ICT 833t 3 S4% e/734 vizyass
FTYEE Soto] MHI2A T AL AR} Aol 9] H]
EEAQ] AUNEE EolaL, friAkele d8sto]
MRS AT Aol =R ] seine]
O FEISIT AAE FRHAA w2y e
2 AH2E AAEhE R 2EESEC] 546
Ao, Aol adhs TRl 2UES T
she Z19ew sk, a9A X3 7IdEs
Aol A o) Az

wea] B Ao As FHAA H=Y2Tt A
ol FeAor AAsy] 9 afles dvn
gt EREAIARE B Hl2YaE A
& o, 2w A o] AHEAHES] Y2E
spefatal ol& &% = 9= FFEA ATAE
& AAE 5 glojok Frt of HAelA AYsfof
& A AdAsa 24 HENIES 285kl A

Hl 2ol thel] A= o viAdS dfoF shv, 7]
TAR Ak AR BANNA $-91E5 Hskr] A
Aol et ofgl AR A
o= ojojd ¢ uh A
1998k 71 ARAbEst 74
Astr] s | A-d 7HAa ¥ A F2 A

Al = FAAE Ay
S0 Azt Joixtdel 28, FA 2H A

3L
o

2~
[e) i
ds o] &3 MulaAleal ¥l som oy P
S SFAE Sk AR A g e
ARl el M A ¢ gl et A, &

Al B, s S EAA TRAA 7
o] g3 = ofojFit}. THAALE aldA AT

I 2 -
30 i

Jani)

o], A g9 TAe AdnE dEs A =
748k EARIA et =L o A3 A|&EH A
vt 1eEE Fuwol AAAY FAE G
dlo] o]d Aol tigh Aol d 4 &
FF Fiwo vzys Fol7 J|gH

ole} e olfpEo] FolA ¥SdE BTk,
g3 FHES ZEERE FTHAA vEYx
29 Holsto] A AHAES AL 9
th S8917] ol %9 A 7zt A4 ESA
of wHsE PR TRl R WY, HUS
B9 AARE A%, dde FE) 2o B
Z750] & A¥sle] Q5o FHAA H=RY
25o] S HAk 2HE= nalge ¥
A BAHL A AR Gele], A
Al FHAAZ Q3] HASHE FEE W55 U
o) BYAT 2T vhRow s AL, A
A A were] A3 L7HT
References

Anand, P., “Uber Rival Juno to Give Drivers
Shares in the Company Next Week”, Buzz-
FeedNEWS, 2016. Available at https://www.
buzzfeed.com/priya/uber-rival-juno-to-gi
ve-drivers—equity —next-week?utm_term=.
wt2GYY5ZI# tcAlrrL1B.html  (Accessed July
16, 2016).

Applegate, LM., “E-Business Models : Making
Sense of the Internet Business Landscape”,
Upper Sadle River, N.]. : Prentice Hall, 2001.

Belleflamme, P., T. Lambert, and A. Schwienbacher,
“Crowdfunding : Tapping the Right Crowd”,
Journal of Business Venturing, Vol.29, No.5,
2014, 585-609.

Botsman, R., “The Sharing Economy Lacks a Shared
Definition”, Fast Company, 2013. Available
at https://www.fastcoexist.com/3022028/the-

sharing-economy-lacks—a-shared-definition.



The Sharing Economy Business Model per the Analysis of Value Attributes 171

html (Accessed November 21, 2013).

Botsman, R. and R. Rogers, What's Mine is
Yours . How Collaborative Consumption is
Changing the Way We Live, London :
Collins, 2011.

Burtch, G., A. Ghose, and S. Wattal, “An Empi-
rical Examination of the Antecedents and
Consequences of Contribution Patterns in
Crowd-Funded Markets”, Information Sys-
tems Research, Vol.24, No.3, 2013, 499-519.

Chesbrough, H., “Business Model Innovation :
Opportunities and Barriers”, Long Range
Planning, Vol.43, No.2, 2010, 354-363.

Chesbrough, H. and R.S. Rosenbloom, “The Role
of the Business Model in Capturing Value
from Innovation : Evidence from Xerox Cor-
poration’s Technology Spin-Off Companies”,
Industrial and Corporate Change, Vol.11,
No.3, 2002, 529-555.

Cohen, B. and J. Kietzmann, “Ride on! Mobility
Business Models for the Sharing Economy”,
Organization and Environment, Vol.27, No.3,
2014, 279-296.

Cusumano, M.A., “How Traditional Firms Must
Compete in the Sharing Economy”, Com-
munications of the ACM, Vol58 No.1, 2015,
32-34.

Deep, A., “How Uber Works : Insights into Busi-
ness and Revenue Model”, Juggernaut, 2015a,
Available at http://nextjuggernaut.com/blog/
how-uber-works-business—-model-revenue-
uber-insights.html (Accessed September 24,
2015).

Deep, A., “How TaskRabbit Works : Insights
into Business and Revenue Model”, Jugger-
naut, 2015b, Available at http://nextjugger-
naut.com/blog/how-task-rabbit-works-in

sights—-into—business-revenue-model.html

(Accessed August 10, 2015).

Deep, A., “How Airbnb Works : Insights into
Business and Revenue Model”, Juggernaut,
2015c, Available at http://nextjuggernaut.
com/blog/airbnb-business—model-canvas—
how-airbnb-works-revenue-insights.html
(Accessed July 7, 2015).

Dyal-Chand, R., “Regulating Sharing : The Sha-
ring Economy as an Alternative Capitalist
System”, Tulane Law Review, Vol.90, No.2,
2015, 241-309.

Flamm, M., “The Company for the Anti-Uber
Crowd”, Crain’s New Your Business, 2016.
Available at http://www.crainsnewyork.com/
article/20160605/ TECHNOLOGY/160609937/
juno-the-company-for-the-anti-uber-cro
wd.html (Accessed June 5, 2016).

Gordijn, J. and J.M. Akkermans, “Value-Based
Requirements Engineering : Exploring Inno—
vative E-Commerce Ideas”, Requirements
Engineering, Vol.8, No.2, 2003, 114-134.

Hall, J.V. and AB. Krueger, “An Analysis of the
Labor Market for Uber’s Driver-Partners
in the United States”, Princeton University
Industrial Relations Section Working Paper,
2015, 587.

Hwang, S.H., “At $68 Billion Valuation, Uber
will be Bigger than GM, Ford, and Honda”,
THE GEAR, 2015, Available at http://the-
gear.co.kr/10264.html (Accessed December
7, 2015)

(F53h “$H 719 7HA] 80% &4 x=9F GM
9" THE GEAR, 2015.)

Ji, H.]., “Power of Crowd, Wisdom of Crowd”,
Crowd Research Institute, 2015. Available
at http://www.crowdri.org/Article/Details/
1264.html (Accessed March 18, 2015).

AAA, “Aeg Aebr=ddo = A<l 29



172 o]

HN
23

= AATE i, Aeke-Eakg A4y, 2015.)

Johnson, MW., CM. Christensen, and H. Kagermann,
“Reinventing Your Business Model”, Har-
vard Business Review, Vol.86, No.12, 2008,
57-68.

Kathan, W., K. Matzler, and Y. Veider, “The Sha-
ring Economy Your Business Model's Friend
or Foe”, Business Horizons, Vol.59, No.6,
2016, 663-672.

Kim, B.S., Reduction of Prejudice and Error,
Bobmunsa, 2008.

(HA, HAH 047 Fo]7]-2ALd79] =29 7]
¥, Hi-AL 2008.)

Koopman, C., M.D. Matthew, and T.D. Adam,
“The Sharing Economy and Consumer Pro-
tection Regulation : The Case for Policy
Change”, The Journal of Business, Entre-
preneurship and the Law, Vol.8, No.2, 2015,
529-545.

Kwon, BR. and J.S. Kim, “A Study on the Cur-
rent Status of Crowdfunding and Legisla-
tive Activities”, Electronics and Telecom-
munications Research Institute, 2013.

(AR A4, “Aehe=dde] =l - o] A 4
U T A, dHAAZAATY, 2013)

Lessig, L., Remix . Making Art and Commerce
Thrive in the Hybrid Economy, Penguin,
2008.

Linder, J. and S. Cantrell, “Changing Business
Models : Surveying the Landscape”, Accen-
ture Institute for Strategic Change, 2000.

Magretta, J., “Why Business Models Matter”,
Harvard Business Review, Vol.80, No.5,
2002, 86-92.

OECD, “Digital Economy Outlook”, OECD Publi-
shing, Paris, 2015, doi : http://dx.doi.org/10.
1787/9789264232440-en.html (Accessed July
15, 2015).

[l
N
1

o
ofN
i

Osterwalder, A. and Y. Pigneur, Business Mo—
del Generation : A Handbook for Visiona—
ries, Game Changers, and Challengers, John
Wiley and Sons, New York, 2010.

Osterwalder, A., Y. Pigneur, and C.L. Tucci,
“Clarifying Business Models Origins, Pre-
sent, and Future of the Concept”, Commu-
nications of the Association for Information
Systems, Vol.16, No.1, 2005, 1-25.

Oz, 0., “Using Boolean—-and Fuzzy-Logic-Based
Methods to Analyze Multiple Case Study
Evidence in Management Research”, Jour-
nal of Management Inquiry, Vol.13, No.2,
2004, 166-179.

Peppard, J. and A. Rylander, “From Value Chain
to Value Network : Insights for Mobile Ope-
rators”, European Management Journal,
Vol.24, No.2, 2006, 128-141.

Petropoulos, G., “Uber and the Economic Impact
of Sharing Economy Platforms”, Breugel,
2016, Available at http://bruegel.org/2016/
02/uber-and-the-economic-impact-of-sh
aring-economy-platforms.html (Accessed
February 22, 2016).

Petrovic, O., C. Kittl, and R.D. Teksten, “Deve-
loping Business Models for eBusiness”, Pro-
ceedings of the International Conference on
Electronic Commerce, 2001, doi: 10.2139/ssrn.
1658505 (Accessed October 31, 2001).

PwC, “Consumer Intelligence Series, The Sha-
ring Economy”, 2015, Available at http://
www.pwc.com/us/en/industry/entertainment-
media/publications/consumer-intelligence-
series/sharing—economy.html (Accessed April,
2015).

Ragin, C.C., Fuzzy-Set Social Science, Uni-
versity of Chicago Press, 2000.

Ragin, C.C., The Comparative Method : Moving



v Ae)

olt,

A vE=YA

Beyond Qualitative and Quantitative Stra—
tegies, Berkeley : Univ. Calif. Press, 1987.

Reich, R., “The Share-the-Scraps Economy”,
2015, Available at http://robertreich.org/post/
109894095095.html (Accessed February 2,
2015).

Rihoux, B. and A. Marx, “QCA, 25 Years after
“The Comparative Method” : Mapping, Chal-
lenges, and Innovations-Mini—-Symposium”,
Political Research Quarterly, Vol.66, No.1,
2013, 167-235.

Schor, J., “Debating the Sharing Economy”, Great
Transition Initiative, 2014, Available at http://
www.greattransition.org/publication/debat
ing-the-sharing-economy.html (Accessed
October, 2014).

Sholz, T., “Platform Cooperativism : Challenging
the Corporate Sharing Economy”, New York :
Rosa Luxemburg Stiftung, 2016, Available

173

at http://www.rosalux—nyc.org/platform-
cooperativism-2 (Accessed January, 2016).

Telles, R., “Digital Matching Firms : A New De-
finition in the Sharing Economy Space”, U.S.
Department of Commerce, ESA Issue Brief,
2016, Available at http://www.esa.gov/reports/
digital-matching - firms—-new-definition-%
E2%80%9Csharing —economy %E2%80%9D
-space.html (Accessed June 2, 2016).

Yang, D., S. Kim, and C. Nam, “Fixed and Mo~
bile Service Convergence and Reconfigu-
ration of Telecommunications Value Chains”,
IEEE Wireless Communications, Vol.11,
No.5, 2004, 42-47.

Zervas, G., D. Proserpio, and J. Byers, “The Rise
of the Sharing Economy : Estimating the
Impact of Airbnb on the Hotel Industry”,
Boston U. School of Management Research
Paper, No.2013-16, 2016.



174

Junmin Lee - Junseok Hwang - Jonglip Kim

<4 About the Authors <

Junmin Lee (junmin.lee41@gmail.com)

Junmin Lee is currently a Ph.D. student at the Technology Management,
Economics and Policy Program in Seoul National University. He received
his MA and BS from Seoul National University. His interests cover media
policy and issues related to user-generated contents, social impact and
forecasting of new technology, and business model of sharing economy.

Junseok Hwang (junhwang@snu.ac.kr)

Junseok Hwang holds a Ph.D. in Information Science and Telecommu-
nications, University of Pittsburgh, PA, US. He is currently a professor
at the Technology Management, Economics and Policy Program at Seoul
National University, South Korea. His research interests include economics
of information and networks, management and policy of convergence
technology, and theory of creativity and new paradigm.

Jonglip Kim (cool4u0@snu.ac.kr)

Jonglip Kim is currently a Ph.D. student at the Technology Management,
Economics and Policy Program in Seoul National University. His current
research interests include regulation of sharing economy, and appropriate
technology.




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000500044004600206587686353ef901a8fc7684c976262535370673a548c002000700072006f006f00660065007200208fdb884c9ad88d2891cf62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef653ef5728684c9762537088686a5f548c002000700072006f006f00660065007200204e0a73725f979ad854c18cea7684521753706548679c300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020b370c2a4d06cd0d10020d504b9b0d1300020bc0f0020ad50c815ae30c5d0c11c0020ace0d488c9c8b85c0020c778c1c4d560002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken voor kwaliteitsafdrukken op desktopprinters en proofers. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /NoConversion
      /DestinationProfileName ()
      /DestinationProfileSelector /NA
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


