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Abstract This study attempted to test not only the influence of transformational leadership(TFL) on employees'
unethical pro-organizational behavior(UPB), but also the mediating effect of organizational identification(OID)
between TFL and employees' UPB. This study employed two research methods: literature review and empirical
testing of the developed hypotheses. Data were collected through online questionnaire instruments from 229
employees working at companies in Korea. To test the hypotheses, structural equation modeling was employed.
The model is shown as adequately fitting to the data. The results showed that there was not a positive and
statistically significant relationship between TFL and employees’ UPB, and OID played as a mediator in the
relationship between TFL and employees' UPB. These findings provide a meaningful implication that the
positive impact of TFL is linked to employees’ UPB through OID.
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Factors Megsured Cronbach’s a
variables
Transformational leadership 20 0.936
Organizational identification 5 0.859
Unethical pro-organizational behavior 6 0.696
Social desirability 16 0.835
(Table 4) Confirmatory factor analysis results
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X?=236.111(d.£.5163, p=0.000), RMR=0.041, GFI=0.903
Note) SFL : Standardized factor loading,

SEV : Standardized error variance,

CR : Construct reliability,

AVE : Average variance extracted
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