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New-silver women’s fiber and material property preferences
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Dept. of Clothing, Sungshin Women's University, Korea
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Abstract

The purpose of this study was to examine new-silver women’s fiber and material property preferences and
purchasing behaviors. The survey subjects were 115 new-silver women ranging in age from 50 to 60 years old.
This study utilized a questionnaire as a measurement tool. The results of this study were as follows: First, the home
ownership rate of the participants in this was 81.4%, and 54.9% of them had a bachelor’s degree or higher.
Therefore, they turned out to be a new silver generation with higher education and stable income and assets.
Second, regarding their purchasing behaviors, it was shown that they purchased the largest amount of clothing for
themselves and their spouses, children, and grandchildren at the change of seasons. Third, with regard to their
average spending on clothing, when they purchased clothing for themselves, it was shown that they purchased
clothing at the price of KRW 500,000 or above for themselves but not for their family members. Fourth, their
favorite type of fiber was synthetic fiber, and their favorite material property was heaviness, followed by roughness,
stiffness, bulkiness, and glossiness. Moreover, with regard to their favorite functional textile, it was shown that the
highest percentage of them preferred vitamin textiles, followed by ocher and scented textiles.
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II. Background

1. New silver women
AHAY AAELS kxR0 F 7]E9] AW A

Q9 2ol w5t o19sl S A LS

ksz
2
2,
E
fu)
rok
e
11
e
i
e
ol
r
-

fu

m
o
rid
re

PR
o
N
[
£
e
o
M
>~
2 x>
N

)

o H

rir I tjo
)
ud
~N
N
o

At
oX
o

30 o

3o
N

%

x g Mo
£ 0

b o :E‘
oy
B

o

e
N
N

Loge L

N o |o
E-1
o
LN

o

3
2
X,
=
)
=

i e

°‘ oo ¢
rJ
i)
o
%
O~ ﬂ!lO
5

9
N
i o
Ry

5

(O
.

s

O

R

ofw g mu rln
R R N

Vg N

Nlo l'ﬂ:l_f
do

g Mo
o o

=
N

J Lee(2012)= AW 4]}
WEA o] A Aol A A A

4;3]4 11501]7\1 2000 &

o
=
gQ

ra
s

IE off
B o

1o Oﬂfrb

o
0;
,1
r

2 g

ot U foomn
rg
o g N = &
b ©HE
rlo
{oh‘,_‘
®
L
o,
)
O
HU
o
8
el
>
o~
2

Mo et do @ X

i %0 A% off my M fo rL N @ ot T M
2
P
by
=
Hruz
ru>£
=

rﬁw
z
o
=
ot
m
rd
o

i)

R
s
|o
i)

=
&

\__

)
> N ol
= EHN{'.:H
rir =2
o b >
nr>“$£{§5>Hj
1‘{—;&;‘_{ ol
rohr-l)lr_wlm\l{_a1~P
o o fr il o
ME&LT&%
&2_1__“’“1“1_’
E‘:O_Eé;imlog‘ﬂ
o 4 S g, %
B o
r_g_p_'m—ﬁ_& o
gy R S e
o Ay ox fy i
zoedEy
- =
TR il A
fr I
o

ox,
o
k)
©

Byl ﬁ%ﬂl AA
AR S BliA 23 AAH
7 Gket ALSA - AA A 5 8t
Hoh AR 2 rRIEE 7R Afoldd
’71?3 0:123 o7 Z—] O]—‘—],Cﬁ Ot]:] O]E_%_?_
o AAAT] SAHCE ¢H ATE
o] 942 AAsEATh

Yeo, Kim, Kim, and Kim(2011)< 2w Alt)
Aol A A5 olw)A] v EA S 9%
Akt A7 g 50/‘] o]/l
HEAE A3 5o B A

ZAA7E 38.2%¢]H, rﬂi% ol
Aol Hls, L“HM]EHT‘E o st

%RoH T gle A
HW]EHL ZAAA L Z}%‘: 7}

E
AL
o)l

b
o o
[} i _\?_l"
O i
2 do g
o

ofN & roh off mtb ) dlo Uz

¢

1_,

o
=)
)
ml = o rf

offt
N
2

o

2
4

o ¢
H

-Hmi
x

o
ooox N 2

P
o
o -

4 52
._an?;ﬂr}ﬂ
LII

et



Vol. 24, No. 1 |

T,

Suh(2011)= FAHA ] tjaf zfolE o
Al F7, AHESE UE Foprtaa st AI7|2 A
Aol gk FLEI 23 A EHF7IETGE
AAE RS F2 S E4A BdvE =
Al = = U R A

o] volHt} Fo] ®ol7] 93|
k.
H

ES
=
2
oX
[t o

rlo
b
>,

(3

33l
Al
=

=
oo
1o
_>‘i:‘
©
9
k=)
:Oé
=
BT
re
-
=
.
Fd
_|>i
QL
.—VL

2. Preference of fiber and material texture
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IV. Results and Discussion

1. New silver women
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(Table 1) The demographic characteristics of sample

Item n(%)

50’s(50~59) 60( 53.1)

Age
60’s(60~69) 53( 46.9)
High school graduates S1( 45.1)

Academic .

background Bachelor's degree 44( 389)
Postgraduate advanced degree | 18( 15.9)
‘ Own 92( 81.4)
Dwelling 7 e 17( 15.0)

type
Monthly rent 4 35)
1,000,000~2,000,000 12( 10.6)
2,000,000~3,000,000 31( 274)
Monthly | 3,000,000~4,000,000 14( 12.4)
income | 4,000,000~5,000,000 23( 204)
5,000,000~8,000,000 15( 13.3)
8,000,000~15,000,000 18( 15.9)
Total 113(100.0)
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2. Purchasing behaviors
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(Table 2) Purchasing time of apparel n(%o)
Own Partner Children Grandchildren
Not to do o .0 20(17.7) 18(15.9) 43(38.1)
Anniversary 7( 6.2) 13(11.5) 11( 9.7) 17(15.0)
Vacation 4( 3.5) 2( 1.8) 5( 44) 2( 1.8)
Family affair 12(10.6) 12(10.6) 14(12.4) 18(15.9)
Change of seasons 76(67.3) 62(54.9) 52(46.0) 27(23.9)
Diversion 12(10.6) 3(27) 11( 9.7) 6( 5.3)
Etc. 2( 1.8) 1( .9 2( 1.3) o .0
Total 113(100.0)
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3. Preference of fiber and material texture
A °«I Foll W FAHA oAdo] Mesh= A
E 53 Hxof o5 X319, 11 A3 (Table
4>s4 2k 29A3 FIARE 32, AAMRS T

Ao EEFE 261, AAHAFE 2328

2 uehdeh M9AE AME ST 9 olsksh s Ehwek
(Table 3) Purchasing price of apparel n(%)
Own Partner Children Grandchildren
Not to do 2( 1.3) 23(20.4) 28(24.8) 54(47.8)
~50,000 27(23.9) 28(24.8) 24(21.2) 21(18.6)
50,000~100,000 41(36.3) 28(24.8) 26(23.0) 15(13.3)
100,000~300,000 28(24.8) 23(20.4) 25(22.1) 19(16.8)
300,000~500,000 6( 5.3) 9( 8.0 5( 4.4) 3(27)
500,000~ 9( 8.0 2( 1.8) 5( 4.4) 1C .9
Total 113(100.0)
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(Table 4) Preference of fiber

(Table 6) Preference of function

M SD M SD
Synthetic fiber 320 .80 Vitamin 3.33 1.10
Blend fiber 2.61 .87 Red clay 325 1.10
Natural fiber 2.30 1.00 Aromaticity 3.11 .99
Antibacterial, deodorant 291 1.06
(Table 5= A& dhe A8 AZZ el gk of UV cut 277 e
3] 16709 3l ZHzte] MEEE =A% Aot} Water repellent and vapor 2.61 .89
AEw7h 22 AEALS FH 8T} 3.84, 7hE7hEdt Antistatic 2.53 98
o} 3.82, whwkaich 3,75, Fu)7ko] T} 3.45, FEo) Absorption and quick dry 2.50 97
M\i‘r 3242 JEhger, I ggom E&att Stretch 2.33 1.16
2.66, A3t} 2,63, EE3}ITE 2.58, W1 T} 2.53, Lightness 218 116
11% 3t 2.42, A3tk 2.39, WEeEtth 2.35, Heating 217 1.10
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V. Conclusion

(Table 5) Preference of material-texture

M SD
Heavy 3.84 1.21
Rough 3.82 1.17
Stiff 375 1.06
Bulk 345 .93
Lustrous 324 .93
Fineness 2.66 1.03
Fleecy 2.63 97
Hard 2.58 1.13
Smooth 2.53 97
Crispy 242 1.01
Flexible 2.39 .98
Warm 235 1.10
Soft 224 1.08
Light 2.15 1.06
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