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Abstract

The purpose of this study was to analyze the food-related lifestyle choices of female baby boomers and to investigate
variables regarding home meal replacement (HMR) buying behaviors and future needs. This study was conducted on 358
female baby boomers 53 years of age living in Gyeonggi and near Seoul. Out of 420 distributed questionnaires, 358 were
returned and used for analysis (response rate: 85.2%). As a result of cluster analysis, three groups were identified based
on the food-related lifestyles : a value-seeking group, a convenience-seeking group, and a health-seeking group. Among
the three groups, there were significant differences in two socio-demographic characteristics, education level (p<0.05) and
regular exercise (p<0.01), and in several health- and food-related habits, type of breakfast (p<0.01), type of dinner (p<0.05),
dinner details (p<0.05), frequency of eating out (p<0.05), and eating habits score (p<0.01). The health-seeking group was
significantly more likely to purchase ready to cook (RTC) items (59.1%) than were the other groups (p<0.001). However,
the ratio of HMR purchasing for the purpose of meal replacement (p<0.05) and an HMR purchasing frequency of more
than twice a week (p<0.001) were significantly lower in the health-seecking group. Reasons for selecting HMR showed a
similar tendency among groups in taste (26.2%), convenience (18.7%), price (16.9%), safety (15.3%) and type of food (14.3%).
However, the satisfaction scores for hygiene and safety reported by the health-seeking group were significantly lower than
those reported by the other groups. More than two-thirds of all respondents were willing to purchase HMR in the future,
though there were significant differences according to group: convenience-seeking group, 73.1%, health-seeking group,
70.1%, and value-seeking group, 65.7% (p<0.05). Our results suggest that the number of baby boomers purchasing HMR
products will continue to grow and baby boomers will want HMR products to be more healthy (52.0%), safe (28.5%) and
delicious (13.4%). An emphasis on taste was high in the convenience-seeking group, whereas an emphasis on health was
high in the health-seeking and value-seeking groups. In conclusion, this study shows various food-related lifestyles amongst
female baby boomers and illustrates the need to develop HMR marketing strategies targeted to these different lifestyles.
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Table 1. General characteristics of subjects

Characteristics N %

52.6+2.3 years
(50~59 years)

Years (Mean£S.D.)

<High school 37 10.7
E .
ducation o school 219 63.1
level
College < 91 26.2
<200 153 443
200~less than 300 76 22.0
Family income 30, jocs than 400 52 15.1
(10,000 won/
month) 400~less than 500 33 9.6
500~less than 600 10 2.9
600< 21 6.1
Housewife 138 39.0
. Full-time job 105 29.7
Occupation o
Part-time job 38 10.7
Others 73 20.6
Detached house 64 18.1
Type of Row house 60 16.9
residence Apartment 208 58.8
Others 22 6.2
Alone 14 39
Couple only 31 8.7
Type of .
family Couple & offsprings 270 76.1
Over 3 generation 22 6.2
Others 18 5.1
Satisfaction 119 334
Degree of ) erate 208 58.4
life satisfaction
Dissatisfaction 29 8.1

oF A o] 24T 7FE7E 76.1%2 7P wekew, 19 7
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Table 2. Results of factor analysis of food-related lifestyle

Factor  Eigen Accumulated Cronbach's

Factors loading value  varianc(%) a
I like to plan before shopping. 0.771
I like to shop what I need. 0.752
Factor 1. 1A P , 221 1475 0.706
Economy T like to buy during sales period. 0.673
I like to buy for practical use not for fashion. 0.645
I like to use instant food often. 0.790
Factor 2.1 e 1o cat only bread with milk when T am busy. 0765 178 26.62 0.649
Convenience
I like to buy cooked or semi cooked food from food store. 0.641
I do not mind spending money for food. 0.713
Factor 3. . . . .
i(/:acl)lrle I have interest and use convenient domestic appliance. 0.700 1.74 38.29 0.530
I prefer eco-friendly products. 0.672
I always ensure expiration date. 0.761
Factor 4. . .
Safe I buy fresh food without preservatives. 0.732 1.69 49.55 0.600
I check the list of ingredient on the food package. 0.600
Factor 5. | mainly eat healthy beverage rather than coffee and carbonated beverages. 0.824
i ) o ] 1.44 59.18 0.511
Health I have interests in health and nutrition information. 0.622
Table 3. Results of cluster analysis for baby boomer’s food-related lifestyles
Food-related Cluster
: 1 F-value
lifestyles Cluster 1 (n=71) Cluster 2 (n=139) Cluster 3 (n=138)
Economy 3.17+0.793%" 3.10+0.895° 3.88+0.684° 38.136™"
Convenience 2.24+0.819" 2.96+0.746° 1.90:£0.738° 70222
Value 3.45+0.693" 3.120.756° 3.01+0.837° 7.494™
Safe 2.510.652° 3.2240.843 3.700.739° 57.453™
Health 2.55+0.672° 2.62+0.862° 3.43+0.862° 42.612™
Cluster name Value seeking group Convenience seeking type Health seeking group

D A 5-point Likert type scale were used from 1 (very unlikely) to 5 (very likely)

? Mean+S.D.

*¢ Values with different superscripts within a raw were significantly different by Duncan’s multiple range test.
Significant at p<0.001

= TR A7 AN U(P<0.05), 7L &) 7 E &5, 9] £ H(P<0.05), E &5 EJF 3008 9 o] A4z}

FAGH, 7H §9, dS UEE FolAE FIH AelE 38.5%, 324%, 25.7%R RALE ] WS £ET Y 252 A%
Holz| gk F7F0l 7P who, I o2 WAAFT T 7R
LFAE FoR o AT olZ Aerd Ao ?ﬂ—l oIt FAFEH L 7 82 BH 7}7'<l$ e

A Jang YIQ010) A WSTE o] = A8t B4 2 A, 2ol H]3) SEFE25.7%)0] 7] Ak, Rrake] sl

=

55 2 1SN, Kim KYQO0OS= W Sl 530140001 T2 o] W) oo porom, i
FYH Rfo] B o] B AT SASHOLE Lee & Shin  THL OFTHEE1L0%)0] F2 74t THE Zof 1)) £

00 U B8 4 AF, A5, A% SAH FAT o AUCLIG, 0 R el R AR 71745t
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o] AHRTFHO55%), BAFTHE68%), 7HNFTHGY) AT elol T Ak F APV L% 170 MY &
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Table 4. Cluster differences by socio-demographic characteristics
Clusters according to food related lifestyle
Cluster valuables Value seeking Convenience seeking Health seeking Total
group group group
<High school 11( 15.9)Y 18( 13.2) 6( 4.5) 35( 10.3)
High school 37( 53.6) 85( 62.5) 92( 68.7) 214( 63.1)
Education college < 21( 30.4) 33( 24.3) 36( 26.9) 90( 26.5)
Total 69(100.0) 136(100.0) 134(100.0) 339(100.0)
Xp 9.972/0.041™
<200 34( 48.6) 61( 44.9) 55( 42.3) 150( 44.6)
200~less than 300 18( 25.7) 31( 22.8) 25( 19.2) 74( 22.0)
300~less than 400 11( 15.7) 22( 16.2) 16( 12.3) 49( 14.6)
Family income 400~less than 500 4 5.7) 9( 6.6) 19( 14.6) 32( 9.5)
(10,000 won/month)  500~less than 600 1( 14) 5( 3.7) 4 3.1 10( 3.0
600< 2( 29) 8( 5.9) 11( 85) 21( 6.3)
Total 70(100.0) 136(100.0) 130(100.0) 336(100.0)
Xp 11.031/0.355
Housewife 27( 39.1) 54( 39.1) 50( 36.5) 131( 38.1)
Full-time job 20( 29.0) 43( 31.2) 41( 29.9) 104( 30.2)
. Part-time job 10( 14.5) 17( 12.3) 11( 8.0) 38( 11.0)
Occupation
Others 12( 17.4) 24( 17.4) 35( 25.5) 71( 20.6)
Total 69(100.0) 138(100.0) 137(100.0) 344(100.0)
Xp 4.959/0.549
Detached house 18( 25.7) 24( 17.4) 20( 14.7) 62( 18.0)
Row house 10( 14.3) 26( 18.8) 23( 16.9) 59( 17.2)
. Apartment 40( 57.1) 78( 56.5) 83( 61.0) 201( 58.4)
Type of residence
Others 2( 29 10( 7.2) 10( 7.4) 22( 6.4)
Total 70(100.0) 138(100.0) 136(100.0) 344(100.0)
Xp 5.712/0.456
Alone 2( 29 8( 5.8) 3( 22) 13( 3.8)
Couple only 8( 11.4) 10( 7.2) 11( 8.0) 29( 8.4)
Couple & offsprings 52( 74.3) 107( 77.0) 107( 78.1) 266( 76.9)
Type of family Over 3 generation 3( 43) 8( 5.8) 11( 8.0 22( 6.4)
Others 5 7.1) 6( 43) 5( 3.6) 16( 4.6)
Total 70(100.0) 139(100.0) 137(100.0) 346(100.0)
Xp 6.739/0.565
Satisfaction 21( 30.0) 42(30.2) 54(39.4) 117( 33.8)
Moderate 42( 60.0) 83(59.7) 75(54.7) 200( 57.8)
Life satisfaction Dissatisfaction 7( 10.0) 14(10.1) 8(5.8) 29( 8.4)
Total 70(100.0) 139(100.0) 137(100.0) 346(100.0)
X*p 4.222/0.377

D N(%)

? Significance as determined by Chi-square test.

"p<0.05



Vol. 29, No. 1(2016) Hou] o o

HEY HVR To 3% 2 a7

TFRIA
“|“|1_

2 Aolrk gsle

o] /1A wWera, 11 th&o
(47.4%) 9] <=0] A tHp<0.01
BT Y N AN FTG S
¢} 58.1%%FeH, ARSF13

OH

%

o=
A 7F

fus

Ior

25 of oA
28] ol FHA R SFoE &0l ARFTHES
| 7H29(56.3%).
) 252 A gt
S 2]

{e]

93

AZo
2%)
B2 7Y
F9 ol
A7t 27 59.7%

oA 7} 56.9% T}

4. MMear 2lo|Z= AEMD 212 §A AR 78%= A7 HRE WAL glo] Aol i &
IOIHl—r‘ﬂ—A gho]Z AEtY fﬂr%— A% E/32 Table A 55 Z dtgsia Qlglo, 7H= 6A|17F o)A+
59} Zth w9 of B, A% QA E, S, &9, AAEA AR, o] 77.3%% Yet}, g SES $HS ot AL 2
FHATE Y ARG = 2ol A IE F-9F AL T}
Table 5. Cluster differences by heathy life valuables
Clusters according to food related lifestyle
Cluster valuables Value seeking Convenience seeking Health seeking Total
group group group
Underweight 2( 2.8)" 5( 3.6) 2( 1.5) 9( 2.6)
Normal 43( 60.6) 82( 59.4) 80( 58.8) 20( 59.4)
Degree of Overweight 19( 26.8) 41( 29.0) 43( 31.6) 10( 29.6)
obesity Obesity 7 9.9) 10 8.0) 11( 8.1) 29( 8.4)
Total 71(100.0) 138(100.0) 136(100.0) 345(100.0)
Xp 1.879/0.930%
Good 39( 54.9) 87( 64.0) 85( 61.6) 211( 61.2)
Moderate 23( 32.4) 39( 28.7) 39( 28.3) 101( 29.3)
s;llfl:;s;sssrt‘;:z Poor 9( 12.7) 10( 7.4) 14( 10.1) 33( 9.6)
Total 71(100.0) 136(100.0) 138(100.0) 345(100.0)
Xp 2.394/0.644
Non-smoker 69( 98.6) 134( 96.4) 134( 97.1) 337( 97.1)
A Smoker 1( 14) 5( 3.6) 4 29) 10( 2.9)
Smoking
Total 70(100.0) 139(100.0) 138(100.0) 347(100.0)
Xp 0.782/0.676
Seldom 39( 54.9) 86( 61.9) 92( 66.7) 217( 62.4)
1~2/week 26( 36.6) 46( 33.1) 37( 26.8) 109( 31.3)
Drinking 3~4/week 5( 7.0) 5( 3.6) 9 6.5) 19( 5.5)
5/week < 1( 1.4 2( 14) 0( 0.0 3(0.9)
Total 71(100.0) 139(100.0) 138(100.0) 348(100.0)
Xp 6.182/0.403
Seldom 31( 43.7) 72( 52.6) 48( 34.8) 151( 43.6)
1~2/week 28( 39.4) 38( 27.7) 38( 27.5) 104( 30.1)
. 3~4/week 10( 14.1) 16( 11.7) 38( 27.5) 64( 18.5)
Regular exercise
5/week < 2( 2.8) 11( 8.0) 14( 10.1) 27( 7.8)
Total 71(100.0) 137(100.0) 138(100.0) 346(100.0)
Xp 21.118/0.002"
Don’t like exercise 18( 58.1) 43( 59.7) 18( 38.3) 79( 52.7)
No time 13( 41.9) 29( 40.3) 28( 59.6) 70( 46.7)
Reason for ) ity o( 0.0) o( 0.0) (2.0 1( 0.7)
do not exercise
Total 31(100.0) 72(100.0) 47(100.0) 150(100.0)
Xp 7.342/0.119
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Table 5. Continued
Clusters according to food related lifestyle
Cluster valuables Value seeking Convenience seeking Health seeking Total
group group group
Yes 55( 77.5) 108( 79.4) 105( 76.1) 268( 77.7)
Regular health ~ No 16( 22.5) 28( 20.6) 33( 23.9) 77( 22.3)
checkups Total 71(100.0) 136(100.0) 138(100.0) 345(100.0)
X 0.439/0.803
<5 6( 8.5) 8( 5.8) 3( 2.2) 17( 4.9)
5~less than 6 12( 16.9) 29( 20.9) 21( 15.2) 62( 17.8)
6~less than 7 30( 42.3) 57( 41.0) 61( 44.2) 148( 42.5)
Sleeping hours ~ 7~less than 8 15( 21.1) 38( 27.3) 43( 31.2) 96( 27.6)
8< 8( 11.3) 7 5.0) 10( 7.2) 25( 7.2)
Total 71(100.0) 139(100.0) 138(100.0) 348(100.0)
Xp 9.846/0.276

D N(%)

? Significance as determined by Chi-square test.

*p<0.01

5. AMEHIE 2J0|T AEIT} AHS SA

wlofu| o) 5] 2ol Aeele] me
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Table 6. Cluster differences by food habits

(86.2%)°llA 7HF =L, oS A2E HlE2 7S E
(22.5%)3 HEFFF(21.6%)°14 FIH o2 FJUTHP<0.01).
E3HIE {3 Aol JIRAAIRE oFHAAR W =&

Clusters according to food related lifestyle

Characteristics Value seeking Convenience seeking Health seeking Total
group group group

Home 50( 70.4)" 103( 74.1) 119( 86.2) 272( 78.2)
Eating out 0( 0.0) 2 14) 0( 0.0) 2( 0.6)
Type of Meal service 5( 7.0) 4 29) 0( 0.0) 9 2.6)
breakfast Skip 16( 22.5) 30( 21.6) 19( 13.8) 65( 18.7)
Total 71(100.0) 139(100.0) 138(100.0) 348(100.0)

Xp 17.035/0.009°"
Rice with soup 54( 78.3) 92( 67.2) 104( 75.9) 250( 72.9)
Bread 9( 13.0) 26( 19.0) 8( 5.8) 43( 12.5)
Cereal & gruel 2( 29) 5( 3.6) 4 2.9) 11( 3.2)
B(rfjkga“ Fruit & vegetable 4 5.8 11( 8.0) 16( 11.7) 31( 9.0)
e Etc. 0( 0.0) 3(22) 5( 3.6) 8( 23)
Total 69(100.0) 137(100.0) 137(100.0) 343(100.0)

X 15.307/0.053
Lack of time 3( 17.6) 9( 26.5) 6( 31.6) 18( 25.7)
Poor appetite 2( 11.8) 11( 32.4) 2( 10.5) 15( 21.4)
Indigestive 0o 0.0 1( 29 1( 53) 2( 29
R:;S:;ng’r Habsitually 10( 58.8) 11( 32.4) 9( 47.4) 30( 42.9)
broakfast Bothering 1( 59) 1( 29) 1( 53) 3( 43)
Weight control 1( 59) 1( 29) 0( 0.0) 2( 29)
Total 17(100.0) 34(100.0) 19(100.0) 70(100.0)

Xp 8.640/0.570
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Table 6. Continued

Hlolu il ol JEe] HMR 7oj% 2 87%

95

Characteristics

Clusters according to food related lifestyle

Value seeking

Convenience seeking Health seeking

Total
group group group

Home 26( 36.6) 45( 32.4) 45( 33.6) 116( 33.7)
Eating out 15( 21.1) 38( 27.3) 25( 18.7) 78( 22.7)
Type of Meal service 30( 42.3) 54( 38.8) 63( 47.0) 147( 42.7)
lunch Skip 0( 0.0) 2( 1.4 1( 0.7) 3(09)
Total 71(100.0) 139(100.0) 134(100.0) 344(100.0)

Xp 4.840/0.565
Home 51( 71.8) 92( 66.2) 112( 82.4) 255( 73.7)
Eating out 11( 15.5) 22( 15.8) 10( 7.4) 43( 12.4)
Type of Meal service 5 7.0) 13( 9.4) 11( 8.1) 29( 8.4)
dinner Skip 4 5.6) 12( 8.6) 3(22) 19( 5.5)
Total 71(100.0) 139(100.0) 136(100.0) 346(100.0)

Xp 12.624/0.049"
Skip 10( 14.1) 17( 12.2) 10( 7.4) 37( 10.7)
Eating out 9( 12.7) 27( 19.4) 11( 8.1) 47( 13.6)
Home cooked food 50( 70.4) 89( 64.0) 114( 83.8) 253( 73.1)
Dinner Instant food 2( 2.8) 4 2.9 0( 0.0) 6( 1.7)
details Bread & cookies 0( 0.0) 2( 1.4) 0( 0.0) 2( 0.6)
Home delivered food 0( 0.0) 0( 0.0) 1( 0.7) 1( 0.3)
Total 71(100.0) 139(100.0) 136(100.0) 346(100.0)

Xp 21.229/0.020"
Not hungry 0( 0.0) 2( 14.3) 2(222) 4 12.5)
Eat alone 5( 55.6) 5(35.7) 0( 0.0) 10( 31.3)
Bothering 1( 11.1) 0( 0.0) 3( 33.3) 4( 12.5)
Reason for ~ Weight control 1( 11.1) 4( 28.6) 4( 44.4) 9( 28.1)
skipping dinner Poor appetite 0o( 0.0) 0( 0.0) 0( 0.0 0( 0.0)
Others 2(222) 3( 21.4) 0( 0.0) 5( 15.6)
Total 9(100.0) 14(100.0) 9(100.0) 32(100.0)

Xp 15.072/0.058
Everyday 0( 0.0) 1( 0.7) 0( 0.0) 1( 0.3)
5~6/weeks 3( 42) 5( 3.6) 3(22) 11( 3.2)
3~4/week 14( 19.7) 31( 22.3) 11( 8.1) 56( 16.2)
Frequency of  1~2/week 24( 33.8) 40( 28.8) 33( 24.4) 97( 28.1)
eating out  [~3/month 20( 28.2) 41( 29.5) 50( 37.0) 111( 32.2)
Seldom 10( 14.1) 21( 15.1) 38( 28.1) 69( 20.0)
Total 71(100.0) 139(100.0) 135(100.0) 345(100.0)

Xp 21.840/0.016"
Fating habits score(Mean=S.D.) 67.8+11.7° 67.2410.8" 75.6:11.4° 70.7+11.9

21.898(0.000)”"**

D N(%)

? Significance as determined by Chi-square test.
% Significance as determined by ANOVA-test.

*® Values with different superscripts within a raw were significantly different at p<0.05 by Duncan’s multiple range test.
"p<0.05, “p<0.01, "p<0.001
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Table 7. HMR purchasing behaviors according to food-related lifestyles

Clusters according to food related lifestyle

Characteristics Value seeking Convenience  Health seeking Total
group seeking group group
RTE 8( 11.4)" 24( 17.3) 24( 182) 56( 16.4)
RTH 25( 33.3) 30( 40.0) 20( 26.7) 75( 22.0)
Type of HMR ~ RTC 25( 35.7) 54( 38.8) 78( 59.1) 157( 46.0)
purchasing No regard of type 12( 17.1) 31( 22.3) 10(  7.6) 53( 15.5)
Total 70(100.0) 139(100.0) 132(100.0) 341(100.0)
X*/p 27.842/0.000”"
Common meal replacement 31( 44.3) 58( 42.0) 51( 38.3) 140( 41.1)
Lunch box 89( 11.4) 25( 18.1) 6( 4.5) 39( 11.4)
Side dish 19( 27.1) 31( 22.5) 34( 25.6) 84( 24.6)
Purpose of Trip 3( 43) 7 5.1) 18( 13.5) 28( 8.2)
purchasing Event 2 29 7 5.0) 4 3.0) 13( 3.8)
Etc. 7( 10.0) 10( 7.2) 20( 15.0) 37( 10.9)
Total 70(100.0) 138(100.0) 133(100.0) 341(100.0)
Xp 24.272/0.007"
Once 42( 60.9) 50( 36.5) 95( 72.0) 187( 55.3)
Twice 16( 23.2) 43( 35.0) 25( 18.9) 89( 26.3)
3 times 9( 13.0) 32( 23.4) 9 6.8) 50( 14.8)
Frequency of 4 times 1( 1.4 4 29 1( 0.8) 6( 1.8)
purchasing/wks 5 time 0o 0.0 3( 22) 0o 0.0 3( 09
More than 6 times 1( 14) oC 0.0) 2( 1.5 3( 09
Total 69(100.0) 137(100.0) 132(100.0) 338(100.0)
X*p 43.595/0.000™"
Below 5,000 4 5.8) 12( 8.7) 25( 18.8) 41( 12.1)
5,000~10,000 won 31( 44.9) 51( 37.0) 49( 36.8) 131( 38.5)
10,000~15,000 won 15( 21.7) 30( 21.7) 34( 25.6) 79( 23.2)
15,000~20,000 won 7( 10.1) 13( 13.0) 9 6.3) 34( 10.0)
Cost of 20,000~25,000 won 7( 10.1) 14 10.1) 4 3.0) 25( 7.4)
purchasing/once
25,000~30,000 won 2( 2.9) 6( 43) 6( 4.5) 14( 4.1
More than 30,000 won 3( 43) 7 5.1) 6( 4.5) 16( 4.7)
Total 69(100.0) 138(100.0) 133(100.0) 340(100.0)
Xp 18.641/0.098
Department store 9( 13.0) 18( 13.1) 15( 11.4) 42( 12.4)
Large discount store 53( 76.8) 102( 74.5) 99( 75.0) 254( 75.1)
Convenience store 1( 14 0 0.0) 2( 1.5 3 09)
Conventional market 1( 14 8( 5.8) 12( 9.1) 21( 2.1)
pﬂ‘:}’z;;g Side dish/take out store 2 28) 4 29) 0( 0.0) 6( 1.8)
Street vendor 3( 43) 5( 3.6) 4( 3.0 12( 3.6)
TV home shopping/internet shopping mall 0C 0.0 oC 0.0 0C 0.0) 0( 0.0)
Total 69(100.0) 137(100.0) 132(100.0) 338(100.0)
Xp 10.662/0.384
Alone 4 58) 11( 8.0) 12( 9.1) 27( 8.0)
Family 56( 81.2) 111( 80.4) 108( 81.1) 275( 81.8)
People eat Friends 5( 7.2) 9 6.5) 4(C 3.0 18( 5.3)
together Coworkers 4( 5.8) 7( 5.1) 8( 6.1) 19( 5.6)
Total 69(100.0) 138(100.0) 132(100.0) 339(100.0)
Xp 2.917/0.819
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Table 7. Continued
Clusters according to food related lifestyle
Characteristics Value seeking Convenience Health seeking Total
group seeking group group

TV/newspaper/magazine 13( 18.8) 22( 16.1) 39( 29.5) 74( 21.9)
Leaflets/mail/advertizing 13( 18.8) 42( 30.7) 24( 18.2) 79( 23.4)
Source of Cable broadcasting 3( 43) 4C 29 4(C 3.0 11( 3.3)
information about Acquaintance 4( 5.8) 18( 13.1) 8( 6.1) 31( 8.9)
HMR products  Market place 36( 52.2) 51( 37.2) 57( 43.2) 144( 42.6)
Total 69(100.0) 137(100.0) 132(100.0) 338(100.0)

X*p 18.658/0.017"
Delicious 5( 7.4) 15( 10.8) 11( 8.3) 31C 9.1)
Inexpensive 16( 23.5) 43( 30.9) 30( 22.7) 89( 26.3)
Irritatingly in cooking 14( 20.6) 25( 18.0) 25( 18.9) 64( 18.9)
Escaping troublesome in eating out 16( 23.5) 30( 21.6) 29( 22.0) 75( 22.1)
Reason 10 illed cooking o( 0.0) 2A 14 2 1.5) 4 12)

purchasing

Very busy 11( 16.2) 3( 5.8) 20( 15.2) 39( 11.5)
For family’s preference 6( 8.8) 16( 11.5) 15( 11.4) 37( 10.9)
Total 63(100.0) 139(100.0) 132(100.0) 339(100.0)

Xp 11.127/0.518

RTE: Ready to eat, RTH: Ready to heat, RTC: Ready to cook
D N(%)
? Significance as determined by Chi-square test.

*p<0.05, “p<0.01, *p<0.001

B2 21521 2ol 7t UATHp<0.05). EFF HMRE 74
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2 AAEoR 7bg ol TUSE Yk 4P U
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o] 7V Beton, 1 e d4ste WAREE Fol7)

Table 8. Selection attributes for HMR according to food-related lifestyles

Clusters according to food related lifestyle

Characteristics Value seeking

Convenience seeking

Health seeking

group group group fol

Price 21( 17.9)" 45( 17.4) 38( 15.8) 104( 16.9)
Taste 31( 26.5) 69( 26.6) 64( 28.8) 164( 26.6)
Menu 4 34) 11( 42) 12( 63) 27( 4.4)
. ‘ Safety 18( 15.4) 39( 15.1) 37( 154) 94( 15.3)
Selec;;‘r’n};tt/;butes Nutrition 13( 11.1) 39( 15.1) 36( 15.0) 88( 14.3)
Convenience 25( 21.4) 44( 17.0) 46( 19.2) 115( 18.7)
Brand 5 43) 12( 4.6) 7 2.9) 24( 3.9)
Total 117(100.0) 259(100.0) 240(100.0) 616(100.0)

Xp 3.647/0.989%

D N(%)

? Significance as determined by Chi-square test.
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T oS AT yuA FESS @
o, ol thgt 7ol Basiri 0}“‘:} 28w
HoB| 2w E 93 HMR AlF2 32 28 94, ¢+, ¥
F= nHT 3 EA M3t AF el Zads /\V\}
gt

o &
M o ox

9. AlMEEA 20| AEIUM & = HVR TOH 2|A
oo 2 HMRE ujst A elrto] tlsiAs 63.3%7F Al

Table 9. Satisfaction after HMR purchasing according to food-related lifestyles

Clusters according to food related lifestyle

Value seeking Convenience seeking Health seeking Total Fp)
group group group

Price 3.11£0.63"% 3.04+0.59 2.93+0.68 3.01+0.64 2.085(0.126)
Taste 3.19+0.62 3.12+0.66 2.99+0.72 3.08+0.68 2.133(0.120)
Hygien 3.04+0.69" 2.8420.72° 2.78£0.71° 2.8620.71 3.281(0.039")
Safety 2.80+0.73° 2.58+0.78" 2.49+0.73° 2.59+0.76 3.841(0.022")
Nutrition 2.8120.71 2.78+0.69 2.6120.71 2.7240.71 2.843(0.060)
Diverse menu 3.07+0.64 3.26£0.72 3.1520.85 3.18+0.76 1.640(0.196)
Accessibility 3.27+0.61 3.38+0.69 3.37+0.83 3.35+0.73 0.553(0.576)
Packaging 3.200.69 3.31+0.67 3.2340.76 3.2620.71 0.718(0.489)
One portion 3.1420.64 3.27+0.68 3.1240.71 3.19+0.68 1.731(0.179)
Y Mean£S.D.

? Score scale is 5 (very satisfaction)~1 (very dissatisfaction)

¥ Values with different superscripts within a raw were significantly different at p<0.05 by Duncan’s multiple range test.

*p<0.05
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Table 10. Future purchase intention and needs for HMR according to food-related lifestyles
Clusters according to food related lifestyle
Characteristics Value seeking Convenience Health seeking Total
group seeking group group
Yes 46( 65.7)" 98( 73.1) 70( 52.2) 214( 63.3)
Future purchase ~ No 24( 34.3) 36( 26.9) 64( 47.8) 124( 36.7)
intention Total 70(100.0) 134(100.0) 134(100.0) 338(100.0)
Xp 12.814/0.0022"
Not to my taste 2( 8.7) 3( 8.1 12( 18.5) 17( 13.6)
Too expensive 3( 13.0) 8( 8.1) 2( 3.0 8( 6.4)
Preference to make food 12( 52.2) 15( 40.5) 19( 29.2) 46( 36.8)
Reason to For nutrition and health 4( 17.4) 11( 29.7) 28( 43.1) 43( 34.4)
not purchasing  Difficulty to purchase nearby 0( 0.0) 1( 27) 0( 0.0) 1( 0.8)
Etc. 2( 8.7) 4( 10.8) 4 62) 10( 8.0)
Total 23(100.0) 37(100.0) 65(100.0) 125(100.0)
Xlp 14.489/0.152
Delicious food 8( 11.3) 26( 18.7) 12( 9.0) 46( 13.4)
Healthful food 42( 59.2) 64( 46.0) 43( 54.5) 179( 52.0)
Safe food 16( 22.5) 40( 28.8) 42( 31.3) 98( 28.5)
Needs for Special food for middle and aged. 3( 42) 8( 5.8) 7 52) 18( 5.2)
HMR food
Etc. 2( 2.8) 1I( 0.7) 0o 0.0 3( 09)
Total 71(100.0) 139(100.0) 134(100.0) 344(100.0)
Xp 12.717/0.122
Y N(%)
? Significance as determined by Chi-square test.
“p<0.01

T Atz Qo HelETFF o] 73.1%=2 7MY Wk
I, ARFFEANAE 522%= Fo] AL gto] X Aet
ol W 2}o]7} YA THP<0.01)(Table 10). Fufjdt AL}
e olfe AT FFE AMAG44%) Lt 4] THEVE
o3| 4(36.8%)7F TH o] FRIL, 1 ¢ gho] §lojA](13.6%)
oF gro] vAA(64%)EH= A= AUTE AFFTHS o
¥t A7 SEA43.3%)7F WAL, HFTE T 7HR| S
P2 FAE7|E FotallX 7t 42 40.5%, 522%RA.0H,
3] 7M1 7HH o] vt o7t tE {3 v
A HeEbtoy fo3 el ztolE gldh

Yo 2 ojF A|F HMRE Ydh= Aof s A7
21(52.2%), FATE F21(28.5%), W= F2(13.4%) o= 4
AEFIHEE A% ¢hda gre] co2 3= E e
Wk 50t SWT =20 3 EE 329 gt et EE
52%% ol ofA L woH| R &S g EHg A ET
£ g A HAE FEA7E AE o] WA A3
olof 3 Aoz AtmHCH

2

Qo u #=

Wlolul B Al 712 wdSaks el horet solm A
S GA, A A SAE W] B Auc
£ ool Mol ES o] 8 7haa melW e MesiA
th H]go] ol ufek HMR AFe] Acker AulFA|2
B3 giek weh B A7 7Kg A 2ol v
o[ ¥ 5L AW etol T Aerdo] uet A|H 8k},
HMR 7o} 357 A8 44 9 9EE 9o 2o] HVR &7
= 5& Pohuy] 93] HEaAE ANsgon], AT d
2 ackshe bt 2k

L AR Lok SAL BRFARE 526234(50-
SO T $EE TE o|4fo] 89.2%, 25 FEL 2008
9 uluto] 44.4%=2 71 Wbtk ZAFARALY] 60% AE7F
AL 7T I, TR(SR.8%) 7} olskE S R
A AT W7hE FEN(T61%)2 BBERT glo] Luta
Q1 Wl EAIhY E4T At
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2. AREHER o] AEtdo] wet 808 A A
4 8l ®wo 89l 7hA] a9, kA 89l A% 8 F 5
9] g]lo] =&E % 31(Cronbach’s a=0.5), T2 21
255t Ao 2REAE QAR 23 7R, |
73, ARFTE T 3 Y AHAEH So|z AF
231 tHp<0.001).

3. AU o) Aetdo| whE AFAEEE 54
B 38 #E2 1oAY Zol7h AL HP<0.05), 1 2

Aot A, FAFH, 71+ 79, oS A== SM=
& Q1 Aol HolA| Yt W FE2 AE ool A
FFT-8(95.5%), HAF79(86.8%), 7FA|FTB(84%) 2 =
2m(P<0.005), 9 7}t2E ETE 3008  o]ifo] ZHzt
38.5%, 324%, 25.7%2 ZALE|o] W& $Z3 9 /FLAEL
AZFETEOl 7P w1 v "SR M
T eolgith B3 THAFF 2 ThE ol vl gEF
E(25.7%)°0 71ASHH, 5] 7 §3(11.4%)°] T &
of us] djHor & W, AFFFF S T2 oE
(61.0%)0| Al F-3-2k ZA(78.1%), F-5-, A T3l FRet
BAB.0%) 71 A= 7H frEol Wit HoFTES &
7 39 HlEo] A es wolth

4. AW Fo|= AEpe| wE AU S =
vk o, A% QA& S5 F, AAEA AR, FHEARE

8l

O o\ do ¥

(65.2%)°] 7M.

AYENAY ARRTHE obY A A ANE Ho]
A B B]8o] 86.2%%} 824%F Ho|=T1F 0] 74.1%2} 66.2%
B} BOITHP<0.05). EF AUARLE Qo4 22T S48
Wl S 833%AT, 949 Hlge ThE 3ol ue &
oH oz WThp<0.05). Z, kAT AYAAE AZA ¥
7PN Hak 2 HE TPl x2F 2418 B ule
AET EALS 7 HEE ABETYO B, WlRT
3k A 2TPe folon wokd), olid AFE A
S APOIAE 2 et ARETE056), 7HETH67)
WOl 275(67.2) 7H] F2He ol7h ALATHp<0.001).

5. Agwe 2oL AEro] ThE HMR 76 8- RTC
(46.0%), RTH(22.0%), RTE(16.4%)2] £o2, A7ET3 9
RTC(59.1%) Foll&o] 744 BOkaL, 2ho] = At go)4
9l Zfo] 7} QIGITHp<0.001). HMRE T¢I5He BAL F2 4]
AT S(41.1%), HERE8(24.6%), HAIEAIZHE(11.4%)2) 0] 9]
o, ARETHNA AAE TAulgo] EIFTHP<0.01).

HMRS 217:16] 2-33] FRISH= 1]-80] HL|27H(584%)
o] AZZ 7ol I3 BRLOm(p<0.001), 18] UL 5,000~
10,0009] A1(38.5%).0.2 TR EAuHT51%)014 TF5te]

Hloju| R o459 HMR 735 2 87% 101

7153 A HSH=(818%) A0E 2APE gtk HVRTR
R FHFPG S AERF22904, BFTFL 4
B H(7 2% FHATAG0T%), AFETHE A B0
(@32%)2k TV AR ZAQL%AAN FRE 27 9o, 2
o] et HMR B R HE F2o] £2)22 ol7h
9151EHp<0.05). HMR 9] o]t 7Hzo] #7] w8(26.3%),
Ak AAZGL Fol7] SNQ21%), 2elsh] AR
oLA(18.9%)7} % Rele 7123 Welgo] 2 Relolsith

6. HMR A= 9K26.2%), H2|A(18.7%), 7+A(16.9%),
SPAA(15.3%), FH(143%)9] o]l ou], ehol = 2etele

2§97 Rolg HolA] Yotk HMR WEEE H4
(3.35), TAK3.26), 13] TAK3.19), Thokat H3+(3.18), BH3.08),
HAGODS ol om, 26T SHH2.59), FH2.72)
o et BEEL itk B3] ARFTYL bt SAkel
A T §3o) HIs) MEE7} 71 Rekekp<0.05). B HVR
Frjelgpo] 71 L §7 BAFZTA(TRI%O|Gom, of
o B3} ARFTB(22%E RS AT Aol 4T
B 2ol 2Aeko] T xfol7k YUTp<0.001). T
A gtk 1ol g2l ARETYS GUT AR 91
H@33%)7F BSETL, HETHM N2 TEE &4 BE
718 FolslAI7k 22} 40.5%2} 52.2%ck. B3] A%
& 7hzo] R o] f7t T fgel s ¥ Uehto
59891 Holt= gigiek. o] RulSo] 2 75H HMR
AES U7 =012 I3 SHA SAG2HHTH AFE
X(522%), AT SA(285%). Wl SA(134%) 02 e
ol At HAT AR BT

2RHo WouE AHEL GO E o ZHHT A4
F2 475 glom, YAl HMRE FoHE JaFe] 60% of
oz 2ApElo] HMRY F 284508 553 gck. o}
2hd HMRS] BolAat 5he 7]202 73t Qs HVMR
2 sk Ro] A4 Fastchn 2 4 ok ABETYL
o 7] A oE FEE QA XL o, AN 7
Wik A RS sk eHstE A 4 s AE =
QoFat $14 9 oA LeT HVR 7ol Pasitin 2
o G, WHOFETYS ob U AU AT, gAY ug
o ¥9hom], A5 Y4 EF Wetss] vl HUR 7o) o
e 7V BTk whebd ot g TEos HoNS
Tste] 7Pgel A WEY] olFAY ARS AE EX A2
FASE AFS JEIASe] ASHOR TS 3R
Aol Wasie, /X 27RE AAUHY Aoz E ¢ A
Yo HHo® gt Fao| AN AFe] BT 4 Ux
Hete] asiehn A,

o] | R EE A2 e Fhx T} ol Antelz oz
¥ AQATET} o7 Althet B chEL Wlo]u) 3w
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