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Recognition of Sodium give to the Purchasing Intention of Sodium-Reduced Products
- Focused on the Food Specialist -
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Abstract

This research study aimed to examine the seriousness related to sodium over intakes that is becoming a global issue,
evaluate how the recognition of sodium-reduced products and its acceptance can influence the intention of purchasing
sodium-reduced products, and generate basic data for establishment of marketing strategy of campaigns such as reducing
sodium intake and commercialization of sodium-reduced products. According to the results of the research, the acceptance
of sodium-reduced products significantly influenced the purchasing intention of sodium-reduced products, while the attitude
towards sodium and recognition of sodium did not significantly influence the purchasing intention of sodium-reduced
products. Extension of these research findings to ordinary people and the analysis of main causes that affect the recognition
of sodium-reduced products and purchasing intention provide a solid basis for efficient sodium-reduction publicity and
development of directions for campaigns.
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Table 1. Demograhpic characteristies of subjects N(%)
Variables Frequeny
Male 4( 4)Y
Gender
Female 86(96)
Less than 29 59(66)
30~39 22(24)
Age
40~49 8( 9
More than 50 1I( 1)
Elementary 0( 0)
The highest level of High school 2(2)
education University 73(82)
Graduate 14(16)
Less than 1 year 27(31)
1~3 years 29(34)
Career in food
~ 11
industry 3~5 years oan
5~10 years 13(15)
More than 10 years 8( 9)

Y N(%): number of response, the relative % of response

56.52%

20.65%

9.78%
6.52%

m = 0 =
| T——— =

Product
design

Brand Type of salt Taste of =alt Product price Other

Fig. 1. Criteria of salt purchases
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Fig. 2. Salt purchasing route
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Table 3. Factor analysis result (2)

Table 2. Factor analysis result (1) . Componet
Variables
Componet Recognition of sodium
Variables Purchasing 1. Checking nutrition labeling .801
intention 2. Health consciousness .681
1. Purchasing intention of sodium-reduced products  .870 3. Knowledge of salt type 615
2. Intention to recomend .870 4. Correlation between healty and salt .602
Table 4. Reliability analysis
Variables Cronbach's alpha Questions constitutes
Dependent variable Purchasing intention of sodium-reduced products 655 2
Attitude of sodium-reduced products 678 1
Independent variable  Acceptance of sodium-reduced products .626 1
Recognition of sodium 611 4
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Table 5. Correlation coefficient table
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Attitude of

sodium-reduced

Acceptance of
sodium-reduced

Purchasing intention

of sodium-reduced Recognition of

products products products sodium
Attitude of sodium-reduced products 1
Acceptance of sodium-reduced products 306" 1
Purchasing intention of sodium-reduced products 290™ 466™ 1
Recognition of sodium 438™ 4507 368" 1

“p<0.01
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Table 6. Result of multiple regression analysis(1)

B8 FHOR UES Aste) QA A s} U 43
Ay 2418 02 ATe AWsAL shw FAT B
3t AL RAE YtHChung 5 2013; Choi & Yi 2013; Yang
& Yang 2013; Moon HO 2015).
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Uil e FAlolH, 191 17 Al = ZHHsHA & 715
H= HMR AlF 2H7F F3581L ok 2 A5 2AF oA
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Dependent variable Independent variables Beta Sig R F Sig
Attitude of sodium-reduced products 174 .161
Purchasing . -
. . Acceptance of sodium-reduced products 472 .002 272 10.073 .000
Intention
Recognition of sodium 163 210
"p<0.01
Table 7. Result of multiple regression analysis(2)
Dependent variable Independent variables Beta Sig R? F Sig
Attitude of sodium-reduced products 203 .093
i Acceptance of sodium-reduced products 491 .001 -
Purchasing pran . P 326 9.657 000
Intention Recognition of sodium 182 150
Career in food industry -.178 013

"p<0.01
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