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The age of digital content mainstream consumers in the era of smart technology is expanding
compared to the past. Consumers are taking a leading role in the production and distribution of contents
in various forms. At the center of this is a post-modern social structure and space that break down the
boundaries among Personal Digital Device, contents, production and consumption as a medium. Content
rejects the existence of the same thing in the world. The tendency of the main consumer segment and the
provision of post modern storytelling that penetrates it creates a huge industry group with various forms
of contents. In order to carry out this study, with analyzing examples of movies, games, and
advertisements, we found the fact that the center of content creation for individuals made their unique
style, excluding generality. As a result of this research, the relationship between the user-driven digital
contents and post modern storytelling have been revised the awareness about the possibility of various
convergence in the field of contents production.
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[Fig. 1] Blade Runner(Ridly Scot, 1982), Non same period
of the time and space concept directing
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[Fig. 5] TReminiscential element on AD, (Based on 1975,
TV Commercial ‘Ghana Chocolate) , 2016
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