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The Influence of the Propensity to Consume of the Domestic
Consumer Eating Out on the Satisfaction of
Visiting the Themed Restaurant
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Dept. of Hotel Culinary, Gimhae College”
Dept, of Hotel Culinary & Food Service Management, Catholic Kwandong University”"

Abstract

This study conducted to identify the influence of consume propensity on the visiting satisfaction among 253
people who visited the themed restaurants across the country within two months from the date of January 7,
2016. The result of this study are as following: Sociality, impulsivity, and planning are used for estimating
the propensity to consume, and sociality (3=.551, p<.001), impulsivity (8=.094, p<.05), and planning (3=.328,
p<.001) had the significant positive (+) influence on satisfaction. Second, the choice of the themed restaurant
had the significant positive (+) influence on the all variables of consume propensity in the first stage model
that the propensity to consume of consumers was considered as an independent variable. In the second stage
input model, the choice of restaurant (8=0.228, p<.01) had the significant positive influence. That is, the choice
of restaurants generally elevated the satisfaction of visiting the themed restaurants. In the third stage that the
interaction between the propensity to consume of consumers was considered as an independent variable. The
results show there was the significant positive (+) regulation effect with sociality (3=.108, p<.05) and planning
(B=.167, p<.05), but there was no influence with impulsivity.

Key words: propensity to consume, visiting satisfaction, consumers eating out
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<Fig. 1> Research model.
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<Table 1> Demographic characteristics
General information N %
Male 116 45.8
Gender
Female 137 54.2
20~29s 112 443
30~39s 104 41.1
Age

40~49s 28 11.0
50< 9 3.6
High school 43 17.0
College 78 30.8

Education
University 121 47.8
University < 11 43
Professional 37 14.6
Employee 97 383
Job Housewife 22 8.7
Student 85 33.6
Etc. 12 4.7
< 1,500,000 46 18.2
Monthly 1,500,001 ~2,000,000 84 33.2
income  2,000,001~2,500,000 66 26.1
(Wom) ) 500,001 ~ 3,000,000 4 16.6
3,000,001 < 15 5.9
Marriage Single 161 63.6
whether  Narried 2 364

AF= (Table 2> 9} 2t} 99184

= BAE 3l Cronbach agt= T-3F
Bartlette] T3] E H7 A3l W45 Alold 2
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{Table 2> Exploratory factor analysis and reliability of items

Fact Ei Vari KMO
Factors Classification ac'or 1ee aniance Cronbach «
loading value (%) Bartellet
Friendship 790
Sociability 185
Society 3.201 22932 .891
Group action 177
Considerate of others 621
Propensity Dictionary knowledge 902 KMO=808
to Impulse  Unplanned .889 2911 38.151 Bartellet= .875
consume Taste of impulsivity 780 820273
Financial .884
Household .873
Plan 3.042 24.246 .887
Informative .805
Stability 7182
Taste 881
Service .830 KMO=851
Choose restaurant 2.987 75.184 Bartellet= .889
Theme .806 547141***
Price .687
Satisfaction with food 911 KMO=768
Satisfaction Recommend to others 902 2227 79.750 Bartellet= 817
Return visiting 144 213977
** p<.001
Ao Varimax B4 S BT £ s 2 T PANEE A2 BF B4 F2@c] T
sQgont vAFPY, ANFTY, DYFT  TANIE T FWAFY AF S A5 T
Y, WAFFIOR 999 PPk RE 891 PG B Bl BAkE Ao 2
o] BT 0.6 oo m Yeht A& ¢ U= T T UTE A 881 1 FAEE gho] o5 Al
1 ASR & F Stk & FARA A9Ee 25 F Akl HE) BF W A fle R
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AR 060l do s, ARET] WAANEE  Pyo] drkn & 5 9lek
Fasdnt
4. JIdAEE 2lst SH2M 1t
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{Table 3> Correlation matrix

Division Society Impulse Plan Choose restaurant Satisfaction

Society 1

Impulse 497" 1

Plan 338" 444” 1
Choose restaurant 536" 433" 468" 1
Satisfaction 5427 679" 489 345 1

" P<OL
FanddS AR, S, AR eR e gl FAE 29 RYelM e HaER A
SHRTE Aela, THEUTE WSRO (B= 228, p<O0DE A F(He G 9
%ﬂﬂv‘i‘*—iii At gEglAEAe 2 Atk &, d2ER A9 vl dlaEde] UE
= (Table 459 AIAE vk} o], 18 370e]  WHES AvbA R JEAZTh SYMSA I
=g %‘—OM A (B=551, p<00D), FEH  AamIAe] 2ug) 2EAF U A Y

(B=.094, p<.05), A& (B=328, p<00) 2.2 F 9 Faz8gS F7I=2 T @A M= A
SR e giste] felgh el & 31(B=108, p<.05)°llA, AIZ(B=.167, p<.05)<
A7 JE Aoz BAE 2 f4 HHe 2R} YAy FE
g 2~Ew deo] oty g3k o] glditt F, ¢

2) HIOF HIAES MEI2 QIAIAHIMEHN  ~Ed dgdA] F5dE vl gaEd HEv

OEEL 210 =ESID} US A0IC ol YFE MIAA e Few vUgth
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- m«]a Axolt}, 3]FEAL s}y Ao g= FHZ 0] 2249 BtE FeA dt= Aldle A

ZRY BAS 5] 99 7 Mes U B2 Wb, AEsE dasdd AusiE o4

i}‘s}ﬁi}. A Azl o2 av|Ate] AR 714, AAGC R QIg v 2R ke A
EHRSE BT lﬁ‘rﬁl mﬂoﬂ/ﬂ App et o] opd #ago] E3tE|o] 14 2% FHE AT
224 AP BFE o)A A9 dge]l A dE Aot old LHAEL Hbf HAE

{Table 4> Result of influence between consume propensity and satisfaction of theme restaurant

Non-standardized coefficients

B t P VIF
B SE
Constant 3.338E-18 053 .000 1.000
Society 391 067 851 13.229 .000 2.038
Impulse 287 067 594 9.957 .000 1.464
Plan 237 067 528 9.224 .000 1.579

R*=421, Adjusted R>=0.419, F=234.062, P-value=0.000
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{Table 5> Result of moderating effect of choosing restaurant on formulated hypothesis

Stage 1 Stage 2 Stage 3
Independent variables
B t B t B t
Society 0.101 2.139° 0.103 2.079° 0.098 1.979°
Impulse 0.173 2750 0.157 2.254" 0.149 2.283"
Plan 0.209 3.703™ 0.231 3.811° 0.244 34117
M 0.228 2.955™ 0.217 2.547"
Society*M 0.108 2.810°
Impulse*M 0.015 0.209
Plan*M 0.167 2.224"
R 0.229 0.243 0.259
F value 13.082 7.583™" 6.626™"
AR 0.014 0.016
F value 7.049™ 2.070°
p<.05, " p<01, ™" p<.001; M: Choose restaurant.

ZeH)RRe] A eke o)
o PRl FEFS
gression Analysis) .2 53l T} E3F 944
H|zke] AH| ek W RS g aER Y
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