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Analysis on the Correlation Between Mobile Contents Use and Active
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ABSTRACT

As the industry of Mobile Internet has been gradually developed, the major device for
accessing the web is predicted to shift from PC to Mobile devices in the near future. This
drastic increase of demand in Mobile devices has drawn a more convenient standard of
living by transcending time and space in our lives, however, it triggered various side effects
such as a digital divide. This study was conducted to analyze how people utilize the contents
via Mobile devices and their active attitude toward Mobile Internet by dividing individual
characteristics into generations, education level and income level, and also identify whether
Mobile contents utilization has an effect on the active attitude. The research results could
be used for establishing a policy to narrow the gap in Mobile contents use and active attitude
by individual characteristics.
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(Table 1) Indicators of Mobile Contents
Use Index

Detail Index

Mobile
Contents
Use

Getting
Information
or Data

News

Weather, Health,
Recipe, Etc

Entertainment, Sports

Finance, Real Estate, etc

Education & Learning

Other Information/
General Web Browsing

Communica-
ting

E-mail

Instant Messenger
(Kakao talk, Nate on,
etc)

SNS(Facebook, Twitter,
etc)

Blog, Personal
Homepage

Internet Board,
Comment

Internet Phone(VoIP)

Leisure
Activities

Downloading or
Streaming music
Watching or
Down-loading

Movie or TV

Game

E-book(Novel, Cartoon,
Magazine, etc)

E-commerce

Purchasing goods or
services

Mobile Banking,
Stock Trading
Coupon(Discount
Coupon, Gifticon)

Ticket(Reservation,
Booking)

Location-
based
Services

Public Transportation
(Arrival Notice of Bus,
Metro, etc)

Map

Navigation Sservice
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(Table 2) Indicators of Mobile Attitude Index

Indicators Detail Indicators Index
Rate : Ra_te Sati.sfacti.()n .
Attitude toward - Price satisfaction of Device
Infra case of . Sat%sfact%on about Acc'ess Speed 83.3%
use + Satisfaction about Device

- Satisfaction about Diversity of Contents and Service

preference of
Attitude toward mobile service

Active Use

- Prefer Mobile Internet Over Wired Internet

- Use Mobile Internet more than Wired Internet
- Pay extra for Contents and Services if needed
- Download a file immediately if needed

- Pay extra for additional mobile data

75.2%

Internet Security

- Worry About Security When Using Mobile Internet
- Install antivirus program and regularly check for virus

Communication

Benefit
Attitude toward

Benefit

- Made daily lives more convenient
- Increased communication activity

- Made relationship with new person
- Got news very quickly

- Got more information

58.5%

Socio-Economic
Benefit

- Increased Social Participation
- Find a job easily
- Make shopping more reasonable
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(Table 3) Mobile Usage and
Attitude Index by Group

Mobile Mobile
Group Use Attitude
Index Index
455 65.8
Gender Male 457 66.0
Female 45.2 65.6
10s 465 67.7
20s 60.0 68.8
30s 519 66.9
Aee 405 05 | 647
50s 31.3 62.5
60s 219 59.0
Element:
el | 209 577
~ |Middle school| 32.2 63.9
Edfgj:lon High school | 392 645
Cogigij &1 ms 675
graduate 50.2 63.6
Less than 1M| 292 588
1IM~2M 329 61.9
2M~3M 39.8 64.4
Income 3M~4M 442 65.2
Level 1 \i—sm | 484 664
(Monthly
Average 5M~6M 485 67.8
Income) 6M~7M 54.6 68.9
™~8M 59.8 69.1
8M~9M 49.0 70.2
More than 9M| 50.9 66.9
Less than 35K| 365 63.2
35K ~45K 415 635
45K ~55K 44.0 65.1
Flat Rate | 55K~65K 50.9 67.4
65K ~75K 53.1 68.6
More than
75K 534 68.8
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(Table 4) Group Classification of
Mobile Use Index

Group N(%) Mean [S)gil:; (r11
Gl 711(11.9%) 83.8 6.8
G2 4,272(71.3%) 46.2 135
G3 1,008(16.8%) 15.6 6.2
Total 5,991(100%) 455 21.6

<Table 5> 4] B%0o] Gl &4+ A3
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(Table 5) Mobile Use Index
Distribution by Group
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ofo

¢} 300l

Group Gl | G2 | G3 |Total
Male 54.3153.4|53.2| 535
Gender
Female 45.7146.6|46.8 | 46.5
10s 11811681109 | 15.2
20s 454119.71 35 | 20.0
Age 30s 315(252110.3| 234
40s 94 (235|271 224
50s 1.7 |11.6(273] 131
60s 011341209 59
Elementary
Sehool 0107|5815
_ Middle 1| 65 | 162] 75
Education school
Level High school | 196426580 | 425
College & |7 61 495|188 476
Univ.
graduate | 2.0 ] 0.7 | 1.3 ] 09
Less than IM| 04 | 02 | 14 | 04
1IM~2M 0612056 | 24
2M~3M [10.0]16.0]24.0| 16.7
Income | ani~4M 3021350354 345
(l\jggly AM~5M | 325[290[197| 278
Average SM~6M [134|116] 95 | 114
Income) | M~ | 70|39 |25 | 40
T™M~8M 42112105 14
8M~9M 060404 04
More than 9M| 0.7 | 0.3 | 0.3 | 04
Less than 3BK| 3.0 | 7.7 {194 | 86
PK~45K | 81 |156(215] 154
45K~55K [ 1565(22.7(126.1 | 22.3
Flat Rate | 55K~65K |37.3]295|19.7|29.2
6OK~T75K 247|174 91 | 172
More than
5K 115171 | 42| 7.3
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(Table 6) Contents Utilization by
Mobile Use Index

(Table 7) Attitude's ANOVA test by
Mobile Use Index Group

. Gl | G2 | G3 |Total
Mobile Contents ( %) (%) ( %) ( %)

News 98.0 | 87.8 | 56.1 | 83.6

Weather, Health,
Recipe, Etc 98.3 | 81.8 | 496 | 783

Entertainment, =
Sports 9.5 667 | 187 | 62.1

Getting

Informati nggig Etial 572202 | 31 | 216
on t

or Data | Education &

Learning 61.6 | 214 | 24 | 229

Mobile ANOVA
Group | Attitude Starlldzr (31 test
Mean eviato (F-value)
Gl 70.9 7.37
G2 67.7 9.17 31502
(p-value
G3 60.7 1040 | < o000
Total 66.9 9.66

Other

Information/
General Web | 904|733 | 471 | 708

Browsing

E-mail 90.0 | 422 | 67 | 419

(Table 8) Attitude Score Distribution
by Mobile Use Index Group

Instant

Messenger
(Kakao talk Nate 100.0| 98.0 | 71.2 | 936

on, etc)

Mobile Mobile Attitude Index
Use Index| Mean Min Max

Group

C i| SNS (Facebook,
OHE;UIU Twitter, etc) 831|484 106 | 46.7

Gl 83.8 709 485 89.5

G2 46.2 67.7 240 94.6

ting | Blog, Personal
Homepage | 702[17.1] 08 | 206 @G| 156 | 607 | 22 | 871
Internet Board, =
e ol 1675 | 164 | 05 | 198 Total| 455 66.9 24.0 946

Internet
Phone(VoIP) 238186 | 07 | 90

Downloading or -
Streaming music 979|750 391 | 715

Watching or
. Down-loading | 969 | 683 | 185 | 63.2
Leisure | Movie or TV

Activities Game 956|765 394 | 72.4

E-book(Cartoon,
Novel, M:;gazine, 610 [ 11.8 | 09 | 157
etc

Purchasing goods
oF Services 930|318 24 | 341

Mobile Banking,
Stock Trading 783|343 | 16 | 349

E-com- C i "
. oupon(Discoun
merce Coupon, Gifticon) 693189 | 0 | 145

Ticket
(Reservation, |89 |181| 0.1 | 23.1
Booking)

Public

Transportation ==
(Arrival Notice of 9331609 89 9

Log:aa;[(ia(()jn- Bus, Metro, etc)

Services Map 9%.1|569 | 86 | 53.2
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