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A Study on Visitors” Differences of Satisfaction Level Due to Lifestyle

in Bukhansan National Park, Korea™

Yoo,KiJoonz*
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ABSTRACT

This study aims at analysing the differences on visitors’ satisfactory level based-on personal lifestyles in a
Korean national park. The lifestyles were classified and differences of satisfaction level among the groups were
verified from a questionnaire survey in Bukhansan National Park, Korea. Lifestyles by the factor analysis, 5
factors were sorted. 4 clusters classified as the suitable clusters by clustering analysis. As a result from
differences of satisfaction level on the lifestyle types, satisfaction level for each cluster has been shown to be
statistically meaningful difference. Satisfaction level in active tendency cluster was the highest among the 4
cluster types(Social>Individual>Passive cluster). Satisfaction differences according to the lifestyles suggests
that a fragmented approach is needed rather than an integrated approach for managing facilities and programs
in Korean national park system.
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9 e AAolH. eyt Es =dEd AAE
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Table 1. Characteristics of respondents

Item Categories and frequencies(%)
Gender Male(62.6), Female(36.9)
Age 19~29(7.1),.30~39(7.1),.40~49(22.7),.50~59(47.0), Over_60(16,1)
Public servant(4.5), Professional(16.7), Office worker(14.6), Sales Personnel(8.6), Production worker(7.6),
Occupation Agriculture/forestry/fishery(1.5), Independent business(16.2), Student(2.5), Housewife(19.7),
Unemployed(6.1), Other(2.0)
Education Under middle school(6.1), High school(30.3), College(15.2), University(41.9), Graduate

school(6.6)

Household Income
(Million, KRW)

100M(8.1), 200M(19.2), 300M(28.3), 400M(22.2), S00M(11.1), Over 600M (11.1)

S AFEAY B4 L FREAL Table 134 ¢
of pekuteh. SEA] Ault gl 62
w5 Wge Uehton, At 0t 0t
o HFoz et Aguat 424, 49, F

AR 2] 2] 0] H]go] AbThA o8 %;guq, szl
23} 129 u]&o] &7 Uehgh E, 300uheHe o A
400nH T 0] AEHgo] B Ao et

2. 2IO|ZAEIIO| QOIRA U AlZ|E HN

Table 2. Factor and reliability analysis for lifestyles

sfol ekl ol et FHEHY ASS 99 A2l
2AS AN Re 2 PAS 2 BAY
(principal component analysis)S AF&3 o0, Q2134
< YW A (Varimax) 3 A& ARl 89032
I-3-Zk(eigenvalue) 1.00|A4MS 7|02 314 o, Q914
A% (factor loading)o] 0.5 °o]a}Ql +3H-2 BEI/d& A8t
ohal wekE o] AAsH T £, ST WA LHA
SHE 93 ZEus o*-ﬂr(Cronbac s alpha)gtS &85}

o AF= F45 AT

Validity Reliability
Factors uestions i
Q factpr commu eigen oL
loading nality value
Like having a conversation and go out with a lot of people. 831 .760
Factor. 1: Tend to people and made friends easily. 807  .770
Relation . . . ; 6.815
oriented Tend to participate actively in the gatherings. .802  .788
Like to take the lead about doing anything. 562 805
Faithfully and attain the leisure activities. .861  .759
Factor 2: Spare investment for leisure activities. 817 731
Composure . ] 1.720
secking Tend to enjoy life. 763 .808
Like travel and often enjoy. .624 747
If expensive name-brand products tend to buy. 851 .689 899
Factor 3: Tend to accept new products and fashion quickly. 805  .628 1,520 ’
Trend pursuit After using good quality products and use those. 724 706
Public cultures or popular song Interested in one's back. 578 707
Factor 4: Don't worry about a person tend to follow your heart felt. .803 754
Idiocentric Tend to let myself loose my thoughts 798 729 1.334
pursuit Hates to be tied down in rules and norms 790 673
Rather than the taste of food nutrition is important. 805  .585
Factor 5: Instant food is considered harmful in health. 755 536 1311
Health aimed
A health-conscious eating habits it maintains. 587 527

KMO= .860, Bartlett's Test of Sphericity : ¥2=1,798.599(df=153, p=.000)
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3.35
3.09

27.358%**
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2.82
3.99
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2.69
3.68
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3.48
3.45
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58.203%**

56)
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Individual tendency
group(n=53)
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group(n=56)
: p<.000
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Table 3. Clustering analysis according to the lifestyles
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Table 4. Satisfaction differences in cluster types
Dependent scheffe
Variables Cluster Types mean SD F-Value post hoc test
(Cluster 1)Passive tendency 3.69 704
(Cluster 2)Social tendency 3.88 .588 cluster4>clusterl
Satisfaction . 7.606** cluster4>cluster2
(Cluster 3)Individual tendency 3.82 456 clusterd>cluster3
(Cluster 4)Active tendency 4.23 592
#% . p< 05

scheffe post hoc test: Differential Level based on Visitor’s Lifestyle
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