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The Impact of Ethical Values on Eco-friendly Attitudes and
Behavioral Intentions (Recycling, Reusing, Reducing)
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Abstract

It is important to understand consumer attitudes associated with their eco-friendly behavior on account of not only
environmental reasons, but also corporate aspects. In this study, we examine the relations between variables influencing
eco-friendly attitudes and eco-friendly behaviora intentions, namely, recycling, reusing, and reducing (3R). We first,
performed a theoretical consideration through reviews of literature on ethical identity, ethical obligation, altruism, and
eco-friendly attitudes, and behaviora intentions. Based on the literature review, we designed a study model and drew
hypotheses. Further, we collected data using a survey and processed them statistically in order to verify the hypotheses. A total
of 265 samples were collected and the data were analyzed using a structural egquation model (-LISREL 8.70). The results
suggest that ethical identity and atruism significantly influence environmental attitudes. However, the effects of ethica
obligations on eco-friendly attitudes are insignificant. The environmental attitudes have a significant effects on the consumer
behavioral intention for recycling, reusing, and reducing. Although this study has some limitations, it is expected that it will
positively trigger follow-up research.
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Table 1. Respondent's demographic information
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Characteristic Frequency Percentage
Mae 124 46.8%
Gender
Female 141 52.8%
20s 136 51.3%
30s 84 31.7%
Age 40s 29 10.9%
50s 13 4.9%
60s 3 1.1%
. Married 65 24.5%
Marriage .
Single 200 75.5%
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Table 2. Confirmatory factor analysis

Internal consistency Convergent validity

reliability
Scales Standardized Standard eliabil
: andardizi andard error  Reliability
Cronbachisalpha = ing (Thetadelts)  coefficient  *VF
o OBL1 0.81 0.32
Ethice OBL2 0911 0.79 0.38 0.948 0.898
obligation
OBL3 0.74 0.44
, IDN1 0.89 0.46
Ethicd Ethical
consumption idertity IDN2 0.892 0.88 0.20 0.908 0.900
behavior IDN3 0.80 0.35
characteristic ALTL 0.79 037
_ ALT2 0.75 0.44
Altruism 0.866 0.877 0.864
ALT3 0.80 0.36
ALTS 0.81 0.34
_ ATTL 0.82 031
Environmental ATT4 0873 0.85 0.27 0.926 0.823
attitude
ATTS 0.83 031
, REC1 0.82 031
Intention to REC2 0919 093 0.27
recycle
REC3 0.92 0.32
Environmentally REU1 0.87 023
behavioral Intention to reuse REU2 0.903 0.89 0.19 0.944 0.787
intention REU3 0.84 0.28
, RED1 0.89 0.19
Intention to RED2 0932 0.94 0.10
reduce

RED3 0.89 0.20
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Table 3. Discriminant validity test

Ethical N . ] Environmental  Intention to Intention to Intention to
obligation Ethical identity  Altruism attitude recycle reuse reduce
Ethical
obligation 08%
L . 0.767
Ethical identity (633) 0.900
) 0.541 0.695
Altruism (292) (483) 0.864
Environmental 0.522 0.592 0.566 0823
attitude (.272) (.350) (.320) ’
Intention to 0.469 0.460 0.591 0.502 0.787
recycle (.219) (.21 (.349) (.252) '
Intention to 0.454 0.522 0.577 0.522 0.723 0841
reuse (.206) (.272) (:332) (.272) (.522) ’
Intention to 0.478 0.649 0.559 0.523 0.698 0.780 0.830
reduce (.228) (.421) (.312) (.273) (.487) (.608) '

Note: The diagonal numbers are AVE and the numbersin the brackets are the square of correlation coefficient
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Table4. Structural model test
Hyp Structural paths T-value Std coeff. Test results
Hyp 1-1 Ethical obligation— Environmental attitude 1.20 0.09 Not supported
Hyp 1-2 Ethical identity — Environmental attitude 3.32 0.31 Supported
Hyp 1-3 Altruism — Environmentdl attitude 4,01 0.36 Supported
Hyp 2-1 Environmental attitude—> Intention to recycle 9.09 0.91 Supported
Hyp 2-2 Environmental attitude — Intention to reuse 8.61 0.88 Supported
Hyp 2-3 Environmental attitude — Intention to reduce 8.28 0.83 Supported

Note: t=1.96 is significant at 0.025
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