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The Mediating Effect of Social Support and Interests on the
Relationship Between Characteristics of Agricultural Education
Program, Social Support, Interest and Word of Mouth Intention

Kim, Hee Dong

The purpose of this study was to look at the mediating effect of social support and
interests on the relationship between characteristics of agricultural education
program and word of mouth intentions. As a results of analysis of structural
model, first, social support had a mediating effect on the relationship between
characteristics of agricultural education program and word of mouth intentions.
Second, interests had a mediating effect on the relationship between characteristics
of agricultural education program and word of mouth intentions. The results
highlight the importance of promoting social support and individuals' interests on
the agricultural education program to increase the word of intention for agricultural
education program. This eventually leads the revitalization and development of
agricultural education.

Key words : characteristics of agricultural education programs, social support,
interests, word of mouth intention
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99 ot s sHuSZEaR] T 4, dPA8Ee B4 £ o
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olgh= PR &olE AMEEVIE St Hl AFREC] HIZU A B33 T BAEE
ti3ls Sl HRE st & 535t P95 D3TH Anderson et al.,, 1994)3L 3} T

Gatignon¥} Robertson (1985)-> €2Ql AgUAl o] o] opd #ako = o] Fojx|= 3}
Holx ARE FZ3A7]7] vl 3 adold BBH 847t oA o Fx3}
2 g e HollA s Edrt A9 etk =13 7 AR yAlel A 71, X1,
ATFEH 2ol 7 AFEEH o] FolA = A57F Bot 71 AP A ek o Ao
ARE o3 glo] WholSol= A97t et ol FHRloA 4+ AR = AA S AF
Aol Adttar 7] wEol(Brown and Reingen, 1987; Duhan et al., 1997) wj-$- T3}t &
T Atk A FRYYEE A AFos T HREE T84 JARYECRE = F Q)

T3 o)== 19 AFE, 3 TY v FuEEE 5T F Uvkes HolA
o Fo] ik AAZQ] ARE ARSI ATHKIm, 2014). T 5 LHIATE THA

I AEoly AlFS FlskAl star FH AFEESA AEH AlFol e ASolfE AAl
& dvhe FA(Kim, 2014)3 wSZ 2T Jriel 3 npAE 90S AW F o=
Holl A 747 A

3. WA} AR 27
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el tigt dF, 7= &l tiR A A € o doe HolAM iadE A
3 & davt At

AEA T A ARl §3shA
g 255 A %ig%x = 3 3207H°ﬂv‘r(%§%%§ 96.4%). £3], ¥ Slo] &
AuErEIH F FasFidistn, AgEs $A4FAG9NEd wEA A A-AMN LA
AN EAFY D Fdutel~HUE, AsAEAE sARSZ2OAARAES AET F
LS o2 2188 ATH(Table 1).

Table 1. Demographic characteristics

Division Frequency (%)
Gender Man: 193 (60.3%), Woman: 127 (39.7%)
Age (mean) 42.53

To be reeducated: 71 (22.2%),

To participate on people’s recommendation: 142 (44.4%)
To be ready for a new job: 84 (26.3%)

To participate for hobby: 23 (7.2%)

Participation motivation

Monthly income 2,840,000 Won

B AT AEAE Y3 SAYHOZE SPSS 20.0 for WindowsES 2831
AgstA Mt HEE FASH, sl volEE Fall 7|&EA, FHEA, a9l
AANEAT =3 F2EY Z v EFAE BA5H7] 915k AMOS 20.0S &85kt
A, A SAET S B R} ASE HES 913 AMOS 20.05 &85t 2
¢l &2 (Confirmatory Factor Analysis)¥ 1% %= %13+(Cronbach’s « )= AAISIATE EA
?L%zﬂ«l HRIZEe] YEFBA L Ade, iNEaR ASS S8 |l 3+ AEAF 4=
PA AHGe AEsant. ZREAFPE HUHE f8) 2y AuEd IHAs

ol & A=<l TLI (Tucker-Lewis Index), CFI (Comparative Fit Index)$} i
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3= RMSEA (Root Mean Square Error of Approximation)E 7|22 431, o] & E43}%
o} TLI® CFI19] 7-F- .90 o]/ W A AP == =7 (Hu & Bentler, 1999), RMSEAS| 7
T ol AEFE T2 AFEE 9], gty oz o50]3tY o F2 HFE=E Ptk
08 o3t W= WA AYPE 10 oY e ¥ AP =2 Fd3tk(Hong, 2000).

THASZEOY 54, AR, AFEF AR, BAES 6]
N AE &l thel s T1EA grpoll A cwl¢- IR TP Likert 58 HAEE ARSI
o THuUSEZE I3 542 Grouve}t Ostroff (1991), Buckley®} Caple (1995), Lee (1995),
Alliger (1997)¢] W&< X2 st ‘as&, ‘w5GR, ALY 9 o= FE5}
7t 7,7, 62308 T35k AHSE A A& Park (1985)9] ZAET-S AESte] A2
AR, BAH AR, ARA A2, HIPE AAR FES] 42F 9, 4, 7, 5EFOE T
Astgth FAEE Kim¥ Kim (2004)2] =72 A&l on, A== Jung (2011)9

ETE AFEE] AR BAE, QXA BAD AP BATE TR 7b7) 5, 4,

3EgoR TG,

SMe| EfgEst A2
jus

= A7) flste] A T el ti =2
= =2{(EFA)

2 Q1E-A(Exploratory Factor Analysis [EFA])S TA AA|SH T &4 a9l
I}, QARSI 0.5 o], ILFX|(eigen value) 1.0 ]S THEHel+=
ZAET7F FAE = A E YEGTHTable 2). TAZ 02 RS Z2 73] W
Helo s Gl B2 I-1, 2, 3, 4, 6, $Fn =21 WS dIFst=
& 19, 10, 11, 12, 14, FARFZE2 I AL 58 sidste £3-2 I-16, 18, 19,
EREAG e FAEE aQdRstEo] 05018 S5 X =%, 15, 7,
8, 13, 15, 172 Q173 lA 2HA = ot
FARLSZZ O B4 AP Grouved} Ostroff (1991), Buckley®} Caple (1995), Lee
(1995), Alliger (1997)2] ATE HIEOZ B AFE {3 748 HAJoR HAFH HFol
o a3k o] &3 alTAolth wepA & aQlEA S B3 a7l tiE &<l
22144 (Confirmatory Factor Analysis [CFA])< B3l 8170l gk F712< 53
o AAA T 18 aR1EA(CFA) A3, &4 alEA oA SRlE TP
a5 549 gRlFzxe Yehves EE AEASTVE FAZCE Fo3 2o E ey

J

(& o
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olof e} SFAFMTEC] FAHSFY] EHES & WY HoE FA3H tH(Table 3).

OS50 2 239 Wy dAds S437] 8l &3 A% A<l Cronbach’s ¢ Al
£ EE5Th B4 A3, 94 sduS eI EA4S AR 2008 AAd digh A
=7t 804E YEh SH & tigh SEo] WH dAFdS Bl Ao R ATt T
AHoz Fgs TS ok ®E s LS 3 el Uid A== 783,
WSS 2Hss £ g AFEEE 751, A 58S EAsE E thek Al
A= 71322 UERSTHTable 2).

Table 2. Characteristics of agriculture education program variables exploratory factor
analysis and reliability

Factor
Index Number
1 2 3

I-1 116 .894 151
I-2 261 812 271
Educational contents I-3 481 578 486
I-4 215 .876 123
I-6 176 817 294
I-9 516 403 396
I-10 616 .070 .395
Instruction methods I-11 .541 .140 242
[-12 .639 338 170
I-14 .655 283 460
I-16 371 280 714
I-18 012 232 .892

Instructor's ability
I-19 287 154 .870
1-20 158 341 773
Eigen values 11.748 2.131 1.179
Variance ratio (%) 29.712 27.561 18.015
Cumulative variance ratio (%) 29.712 57.273 75.288
Cronbach’s « .804 783 751 713
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Table 3. Characteristics of agriculture education program variables confirmatory factor

analysis
Variables b SE B CR. P
- [ -1 1.000 .865
- -2 .946 .045 874 20.960 .000
Educational contents
- [-3 .885 .048 .817 18.608 .000
(EC)
- [ -4 1.452 .076 831 19.158 .000
- -6 1.170 .058 .857 20.237 .000
- 1-9 1.000 .824
- [-10 1.053 076 703 13.863 .000
Instruction methods
- [-11 1.026 .070 734 14.691 .000
oy
- [-12 .805 .047 .823 17.240 .000
- [-14 946 064 737 14.764 .000
- [-16 1.000 790
Instructor’s ability — [-18 901 .049 .899 18.508 .000
(IA) — | 1-19 1.159 062 905 18.677 .000
- [-20 1.283 077 .834 16.755 .000

2) MBI XIR|2| Ef=ot AR|E
B ATelA miiicle e dA ALSFH XA 9 B s HSe] st A B 25

N Bl tiE F0H 8RS AT A3)H A9 AP, Park(1985)2] AT o]
T AFH o 7Fo] FEF o|Fold ETEE Mo B AT . Ao AHgE B
Fe) polTAel AIS 9 FAH QARACFATS ANGAT. BUAH 2 ARA
(CFAYAT, 24317 A|A\2] shehielel o a7zl Yehbe 9% A=s47) 574
o2 fFolusA e AL AT A B4 AASATHTable 4)

243817 98l 3 21F = A2 Cronbach’s ¢ AS
A = 25w AAC g A EE 826E
Ueh 4 3] tigh 8ol Ud dade Bl Aoz A ti(Table 4).
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Table 4. Social support variables confirmatory factor analysis and reliability

Variables b SE B CR. p Cronbach’s «
- -3 1.000 703
b -4 874 .066 759 13.156 .000
. - -5 1.241 .09 796 13.799 .000
Emotional
support - -6 1.375 .094 .849 14.698 .000 813
(ES)
- -7 1.286 .086 .862 14914 .000
- I1-8 1.228 .08 .885 15.294 .000
- -9 1.051 .07 871 15.064 .000
. 4 II-11 1.000 155
Material
support - Ir-12 .838 .05 822 16.814 .000 767
(MS) .826
- II-13 967 .055 .86 17.735 .000
4 r-16 1.000 .807
. - Ir-17 1.133 .055 914 20.667 .000
Informational
support - I1-18 1.151 .053 947 21.91 .000 744
IS
as) 4 Ir-19 976 .058 .803 16.957 .000
- 11-20 1.049 .058 .838 18.054 .000
— I1-22 1.000 575
A isal rt
PPIaisal SUPPOTE 1 | o4 | 1215 | 122 | 737 | 9963 | 000 | 723
(AS)
- I1-25 1.31 121 .853 10.822 .000
3) Q| EfEEet AR
B Aol E e pEcles A4e BUEY BRER PE5] Sste] 29
127) &&ol gk 213 QAEA(CFA) ZHE Table 50| AASHATE £ Wd 4
AL ZH37] 9l £ AF = A4 Cronbach’s ¢ AlFE =& 23, AAEE FAS)
= REF AA U A== 8328 Yehd 54 3l tig S5l W3 Aol A
T Zo® gddn
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Table 5. Interest variables confirmatory factor analysis and reliability

Variables b SE B CR. p Cronbach’s «
— | 1I-3 1.000 703
Affective — | 14 .874 .066 759 13.156 .000
) .822
interest (AI) | — | 1I-5 1.241 .09 796 | 13799 | .000
- -6 1.375 .094 .849 14.698 .000
- I-11 1.000 755
Cognitive 832
. - I-12 .838 .05 822 16.814 .000 197
interest (CI)
— | 1II-13 967 .055 .86 17.735 .000
— | 122 1.000 575
Psychological
) — | II-24 1.215 122 737 9.963 .000 788
interest (PI)
— | 1I-25 1.31 121 .853 10.822 .000

TR ZREY) BPE 8 e BN Y= AFS A5 gy aql
o=

eigen value)7} 3.450%1 G810

rlr
k]
:{o
N

2 aQIRslEge] BF 0.5 o] o YERGTHIV-1=887, IV-
2=904, V-3=962, V-4=.959). 7H o= SH LT A EE &4 A3, TIFAA A Al
27}t Assts 23to] IO H(IV-1=942, V-2=941, IV-3=909, IV-4=907), A A=
Al<*(Cronbach’s @ =943) E3}F $-73 FFOo &2 Yeht SFHZFo] 749 B 3l AlF

E F13F Ao A tH(Table 6).

Table 6. World of mouth variables exploratory factor analysis and reliability

Factor loading Reliability
Variable Corrected Item-Total Cronbach’s «
Component 1 . o
correlation if item deleted
V-1 887 .802 942
V-2 904 .830 941
World-of-Mouth
V-3 962 928 909
V-4 959 921 907
Eigen value 3.450
% of variance 86.243

Cronbach’s « 943
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V. o7 4

sitk. ol &
A, SR, d I dASY
=g dobny] §i3) 71EFARY Ashe g3t LrhTable 7).

Table 7. Statistics analysis of the main variables

Variable Sub-Variable Average Standard deviation
. Educational contents 4.375 .638
Characteristics of
Independent . . .
) agricultural education Instruction methods 4.012 711
variable
program o
Instructor’s ability 4.429 .626
Emotional support 3.678 547
Mediating . Material support 3.677 .659
) Social support
variable Informational support 3.650 .588
Appraisal support 3.635 .609
Affective interest 4.002 710
Mediating e
) Interests Cognitive interest 4.104 .690
variable
Psychological interest 3.812 .804
Dependent . .
] Word-of-Mouth intention 4.148 .682
variable

FAE AT FABAAAT1)7T 0.7
A AR R ACE AGEH AT FAIA B A, AAMH AR FHSE
239 549 uS A

A

BA A BA ) FHTAT dEPE Ao 2 B 5 A TH(Table ).
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Table 8. The correlation between variables

EC M IA ES MS IS AS Al CI PI | WMI
EC 1

M | 607" 1

IA | 5557 | 6727 1

ES | 3357 | 2757 | 1957 1

MS | 2147 | 3207 | 1727 | 569" 1

IS | 2877 | 292" | 2017 | 509" | .610™ 1

AS | 014 | 2667 | .083 | .6807 | .670" | 627" 1

AL | 3907 | 542 | 449" | 460" | 401" | 420" | 3507 1

CI | 404 | 5127 | 385" | 5357 | 449" | 440™ | 463™ | .689™ 1

PI | .320™ | 5307 | 3007 | 3717 | 3457 | 3477 | 2727 | 653" 1

WMI | 5737 | 600" | 528" | 488" | .339™ | 380" | 2507 | .646” | 6107 | 498" 1

3o edumszaad SA3 TR HAldA ASH A A9 i &z}

TR ST I B4 TR BACNAM AEF A2 9 wi&E dolrr] 9

o)
=
st YA HSS AAEA O, 95% Al F oA ZH2F 1,000 9] FEXERS Ald)st

Fig. 1. Structural model among characteristics of agricultural education program, word of
mouth intention, and social support.
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el FEEF gk = B4 Ad, AA AdoEE A9l ghol 583.569
(df=41, p<00)E UEltEH, 2] Z77F & Afolle ¥ o2 g tig A3t=
g #dds] ofHRE g8 A= A+E A nHs. ©WA NFIZF 957, TLIZG
919, CFI7} 965% UERY B5 9 o] 9] 87]E< T5ote AR Z2AHNT sl
Z RMSEAGS] 7-%, 0742 UEht 10 oJste] #87|5s S5 b2t +8 7’ 4
F== Adsiinh o) de Autel met FuSZRIY S TR =] AANA AL
52 AA 9 mpET A& s A TEEYLS AU A2 AT TH(Table 9).

Table 9. Goodness of fit index of structural model 1

Goodness of fit index x> df NFI TLI CFI RMSEA

Model 1 583.569™" 41 957 919 965 074

A=Al tgk AFS Y3l FREFY A2A ST 2 AFA 111194 R A el g v94
TE AR 95% A F A ZH2 1,000 FEAERS AYSATh ZF H =
g Al 2 fols #4240 9 It ade] REXER] A= o] Al I THTable
10, Table 11).

Table 10. Results of path coefficient analysis

Path b SE s CR. p

Characteristics of agrlculturall educ.atlon 715 073 579 9,748 000
program — word of mouth intention
Characteristics qf agricultural education 347 064 11 5.434 000
program — social support

i —
Social support = word of mouth 265 054 232 4.898 000
intention

Table 11. Results of bootstrapping

95% Cl-bootstrap percentile

Path Indirect effect P
LLCL ULCL

Characteristics of agricultural
education program — social support .092 .001 .052 .148
— word of mouth intention
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H 540 T s, ASH A ko] ArRATE A% A, BE A
27 BABHLE FoF Aow UrEP’”jr THNFEZEOH 547 %1310 Zo] A A
A2 22 ] i 7) &

B 95% frol gl A

AmgreY S47 TR WA BAEE WAEHE Folus] gahe]
SYWETR Y B4, TR, BAE] TRARIL ofgfsh To] HHEY I (Fig
% Z

28l 95% AT A 22 1,000 2

Fig. 2. Structural model among characteristics of agricultural education program, word of
mouth intention, and intentions.

9ol FxRd U AFEE B4 A7, UA Ao AHFE A5 gkl 259.954
(df=32, p<.00)E YEPtE], T8 7|71 2 ASde X #TUoE 2y s A=
E Bdslr] oy gug gE Adr Af | 23R T WA NFIZF 921, TLIZF
901, CFI7} 930% UEh} 25 9 o9 #87]%S F5ste Zlo® BAHIT g e
& RMSEA%#S] 79, 0692 UERY 973 +3F2 £ 7153 AP =2 Adsignt. o
2] Ao wet FHuSze I EAI 7R BA A A= w7l Ed} g4l
< 93 BT FREYS AT AR FEATHTable 12).

&
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Table 12. Goodness of fit index of structural model 2

Goodness of fit index x> df NFI TLI CFI RMSEA
Model 2 259.954™" 32 921 901 930 069
™ p<.001
OS50 2 RS EZ20d B4 75 HA A FAES wiaded g &+
A AZFE Ysll 95% ATl A 242 1,000 2] FEAEHNS A3t ZF A 2o
OE A5 R o= B4AT 9 2 Ete] RE~E ATHe 017 9] Table 13, Table 14
I 2o

Table 13. Results of path coefficient analysis

Path b SE B CR. P

Characteristics of agricultural education

. ) 482 .072 .387 6.689 .000
program — Word of mouth intention
Characteristics of agricultural education

.843 .084 .588 9.984 .000

program — Interests
Interests — Word of mouth intention 385 .048 444 8.006 .000

Table 14. Results of bootstrapping

95% Cl-bootstrap percentile

Path Indirect effect P
LLCL ULCL
Characteristics of agricultural
education program — Interests — 325 .001 241 424
word of mouth intention

FPUEZRIY B4 THE w_zz_}sq AEAS
AHHOR frofd Ao i =
=of WS £ E—Eéza éﬂroﬂ wEw, B =] dfEIE 95% f
oJFEl A frold Aoz vehuich
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