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Medical Service with Design
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——Abstract

In connection with medical care, designs have been developed by forming relationships, typically supporting
Visual Communication Design, Product Design and Environment Design healthcare environment aesthetically
pleasing and convenient. However, in recent designs, expertise has increased, new areas specialized are merged
with various areas and academic disciplines and subdivided. In addition, due to the development of technology,
the design has been continuously changing, creating a new form of model by fusing with various industries,
academics and services. Recognizing the changes and developments of these designs, we are promoting research
on utilization of design in medical services, we can create a new value by getting out of design that we have
limitedly used in areas of traditional design I will try to know about developing into a design.
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Fig. 1. Dental hospital promotion design.
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Fig. 2. Dental hospital webs1te design.
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Fig. 3. Dental medical device design.
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Fig. 4. Early 20th Century Dental Hospital Clinic.

Fig. 5. 21st Century Korean Pediatric Dental Clinic.
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Table. 1. Scope of design concept

2nd. Concept
Image concept
Ist. + INVISIBLE

1st. Concept
Visual concept

VISIBLE
Immaterial, Invisible,

Software,
Image construction

Hardware, Material,
Functional, External, Surf
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A&t 7HlE
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other fields
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Distribution Service Wholesale, transportation, storage, logistics, etc.
Producer Service
Social Services

Personal service

vices, etc.

Telecommunications, finance, insurance, real estate, machinery, equipment leasing, advertising, business services, broadcasting, etc.
Public administration, defense, education, medical health, hygiene service, social welfare, etc.
Food, lodging, movies, romance, other entertainment services, cultural services, personal services, repair services, household ser-
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