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Abstract
various fields.

Al (Artificial Intelligence) has attracted interest as a key element for technological advancement in
In Korea, internet companies are leading the development of Al business technology. Active
government funding plans for Al technology has also drawn interest. But not everyone is optimistic about AL
Both positive and negative opinions coexist about Al. However, attempts on analyzing people’s opinions about
Al in a quantitative way was scarce. In this study, we used text mining on SNS (Social Networking Service)
to collect opinions about Al. And then we performed a comparative analysis about whether people view it as a
positive thing or a negative thing and performed a comparative analysis to recognize popular key-words. Based
on the results, it was confirmed that the change of key-words and negative posts have increased through time.
And through these results, we were able to predict trend about Al
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l Data Collection by SNS ]

= Al relevant opinion data collection by SNS

l Data Preprocessing ]

* Remove duplicate SNS data
= Meaningless content removal of SNS data
* Harmonization of synonyms

* Remove spaces between compound houns

l Noun Extraction ]

= Check key-words and trend alteration
comparative analysis

= Make word cloud

l Opinion Mining ]

= Recognition analysis of the people into Al

= Recognition alteration analysis of the people into Al

[Fig. 1] Courses of Research

3.2 Data Collection by SNS
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<Table 1> Collected Data Information

Year Number of Ratio Number of Ratio

Posts (%) Words (%)
2014 592 344 9,045 259
2015 643 374 11,481 328
2016 485 282 14,444 413
Total 1,720 100 34970 100
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[Fig. 2] Noun Extraction Result Based Annual Word Cloud
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