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Effects of Watching ‘Cookbang’ Program on Behavioral Motivations

Ok-Sun Kim'
Department of Food and Nutrition, Jangan University, Hvaseong 18331, Korea

Abstract

Purpose: This research was undertaken to study the motivational behavioral effects after watching the ‘Cookbang’. Methods: Between
October 23 to November 7, 2015, 420 adults over the age of 20 were surveyed in the Gyeonggi Province and Seoul. The SPSS Statistics
(ver. 18.0) was used for analysis of 401 (95.5%) questionnaires, 19 were excluded on the basis of insincerity. Results: Adult male to
female ratio was 150 males (37.4%) and 251 females (62.6%). The maximum adults were in their 20s 166 (41.4%). There were 211
single persons (52.6%). Most of the respondents were employees. Highest number of respondents (192) found Korean cooking to be an
interesting field. Many adults responded that they watched the 'Cookbang' program once a week. For companionship, majority of the
male and female respondents said that they ‘watch alone’ and ‘watch with their children’, respectively. Maximum number of
respondents in their 20s-60s said they‘watch alone’. There was a significant difference in gender and age. Conclusion: The watching
motivations drawn by factor analysis were ‘information’, ‘entertainment’ and ‘psychology.” Regression analysis showed that
‘entertainment’ had a big effect on the use of restaurants, the selection of groceries, the desire for gourmet restaurant visit, and the
selection of restaurants, whereas ‘information” had the biggest effect on nutrition and health care.
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Table 1, General characteristics of respondents

s agel AREYIH AR = yE WA 9% 775

Table 2. The utilization of ‘Cookbang’ program

Variable n(%) Category n(%)
Male 150(37.4) SNS 57(14.2)
Gender
Female 251(62.6) Recognize the Internet news 40(10.0)
20's 166(414) path to the Famlly 28(70)
ogram :
30's 92(229) progr Friends 15(37)
Age 40's 85(21.2) TV watching 261(65.1)
50's 48(12.0) Korean food 192(47.9)
’ Western food 88(21.9)
60's 10(2.5) Interesting .
; . Chinese food 24(6.0)
) Single 211(52.6) cooking category
Marital status . Japanese food 17(4.2)
Married 190(47.4)
- Snack or Dessert 80(20.0)
Nuclear family 338(84.3) -
1 times/week 221(55.1)
Large family 24(6.0) .
) Watching 2 times/week 92(22.9)
Family type Live with relatives 2(0.5) .
) ) ) frequency 3 times/week 57(14.2)
Live with friends 10(2.5) (except reruns) 4 times/week 20(5.0)
Alone 276.7) 5 times/week 11(2.7)
Student 11929.7) Chef and BJ 62(15.5)
Office worker 152(37.9) Reason for One person households increasing  75(18.7)
Self-employer 22(5.5) enthusiasm of Expression method 55(13.7)
Job Professional 42(10.5) program Vicarious satisfaction 95(23.7)
House wife 46(11.5) Obtaining information 114(28.4)
Officiary 2(0.5) Total 401(100)
Others 18(4.5)
Total 401(100) 3] 927(22.9%) 0.2 Yl SRz g e dgste
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Table 3, Companions for the ‘Cookbang’ program watching

Companions for the ‘Cookbang’ program watching

Variable )(z-value
Spouse Children Parents Alone Friend

Gender Male 38(9.5)" 9(2.7) 24(6.0) 71(17.7) 8(2.0) 346"
Female 33(8.2) 44(11.0) 37(9.2) 128(31.9) 92.2)
20's 4(1.0) 3(0.7) 50(12.5) 101(25.2) 8(2.0)
30's 29(7.2) 6(1.5) 5(1.2) 45(11.2) 7(1.7)

Age 40's 20(5.0) 29(7.2) 6(1.5) 30(7.5) 0(0.0) 152560
50's 15(3.7) 13(3.2) 0(0.0) 18(4.5) 2(0.5)
60's 3(0.7) 2(0.5) 0(0.0) 5(1.2) 0(0.0)

Single 0(0.0) 4(1.0) 58(14.5) 135(33.7) 14(3.5)

Marital status 190.670

Married 71(17.7) 85(12.2) 25(0.7) 20(16.0) 2(0.7)
Nuclear family 68(17.0) 48(12.0) 55(13.7) 156(38.9) 112.7)
Large family 3(0.7) 3(0.7) 3(0.7) 14(3.5) 1(0.2)

Family type Live with relatives 0(0.0) 1(0.2) 0(0.0) 1(0.2) 0(0.0) 44.419™
Live with friends 0(0.0) 1(0.2) 2(0.5) 4(1.0) 3(0.7)
Alone 0(0.0) 0(0.0) 1(0.2) 24(6.0) 2(0.5)
Student 0(0.0) 3(0.7) 38(9.5) 71(17.7) 8(1.5)
Office worker 39(9.7) 18(4.5) 14(3.5) 71(17.7) 8(2.0)
Self-employer 6(1.5) 4(1.0) 1(0.2) 10(2.5) 1(0.2)

Job Professional 10(2.5) 9(2.2) 6(1.5) 16(4.0) 1(0.2) 108.635"
House wife 15(3.7) 15(3.7) 0(0.0) 16(4.0) 0(0.0)
Officiary 0(0.0) 0(0.0) 0(0.0) 2(0.5) 0(0.0)
Others 1(0.2) 4(1.0) 5(0.5) 10(2.5) 1(0.2)
Total 71(17.7) 53(13.2) 61(15.2) 196(48.9) 17(4.2)

Y n(%).

"p<0.01, " p<0.01.

2k, 40t= ofolgoltal SHT Abdel BT 2Eo I oA BE A AT o il SEIE Aol 80T

pul

Fof wEbA] mEe] A9 EA Brpeta SEe Algol
1359, 7]1&9] A% cofo|gd} Erpetal R AlEol
§SHOE 7Hg WkoH, Ty o= vEd FEY, 7]
T2 AR et 7S dE e AP E EFA
‘T2 APt SHE ARl 196 o® T HWekor
5o 2 715 -5 w2, FEY =22 Yyt
A4 el e RRY, IAEH AFY, AEA,
ARTHe oA=L SHAth JAFEAE EAol
wE SO A A s Al i A=
A38(p<0.01), 93 (p<0.001), A& (p<0.001), 7}=FH
(»<0.001), AA(P<0.001)7} F]A ZFol7t YA
4, LTI U0 ANH = #S

AT-TAEA EAo e} Sz Y & 3
ol ik AZ= Table 494 2o} Aol b= B4

2016; 32(6):773-781

[e)
(20.2%), 1087H(26.9%)°.= 714 wWgtom, theo=w ‘m
2} o Erb 2878(7.0%), ‘HERFE Tk 239(5.7%) =&
2 Uelth A%, 2EAE, 71EFE, 2l meiA s
B GkA] AR foh A SRR ARgro] 189%(47.1%) L
2 7P gton, A% (p<0.05)3 AEAF(p<0.01)° u}
A oAl atel7t AT The o2 A lA 20
t(40™), WE(48%), StY(24™)2 ‘TR Jepar
Gt om, AgeA 30tHE 60tH7HA], 7]1E(58%),
7FH73%), 3AMA(32M), AFA(THE), AEA(117),
AFH17H)E ‘Wt & Bop g FHE Aol B
ok 713 H oA RTFet o] Aa Joka SIS A
o] 9= SNSE FHEH)y L SHE Abgol &A] Al
AT Sth4H)y T2 Bkt Na EK(2015)2] <-tol
A AFEES AAR Aell, A&, §oF To2 st &
g & & ofrdo] REsA deujdoz vt o

= 1% oo

http://www.ekfcs.org



Korean ] Food Cook Sci

Table 4, Action after <Cookbang’ program watching

777

s agle) AHE717H AR F sl vl X o

Action after ‘Cookbang’ program watching

Gender Male 28(7.0)" 81(20.2) 23(5.7) 17(4.2) 1(0.2) 7 02
Female 63(15.7) 108(26.9) 50(12.5) 24(6.0) 6(1.5)
20's 24(6.0) 85(21.2) 40(10.0) 15(3.7) 2(0.5)
30's 28(7.0) 39(9.7) 12(3.0) 10(2.5) 3(0.7)
Age 40's 19(4.7) 37(9.2) 17(4.2) 12(3.0) 0(0.0) 30.037"
50's 15(3.7) 23(5.7) 4(1.0) 4(1.0) 2(0.5)
60's 5(1.2) 5(1.2) 0(0.0) 0(0.0) 0(0.0)
Marital status Single 33(8.2) 104(25.9) 48(12.0) 21(5.2) 5(1.2) 16.280**
Married 58(14.5) 85(21.2) 25(6.2) 20(5.0) 2(0.5)
Nuclear family 73(18.2) 163(40.6) 63(15.7) 34(8.5) 5(1.2)
Large family 10(2.5) 9(2.2) 2(0.5) 2(0.5) 1(0.2)
Family type Live with relatives 1(0.2) 0(0.0) 1(0.2) 0(0.0) 0(0.0) 19.694
Live with friends 1(0.2) 4(1.0) 1(0.2) 3(0.7) 1(0.2)
Alone 6(1.5) 13(3.2) 6(1.5) 2(0.5) 0(0.0)
Student 19(4.7) 63(15.7) 24(6.0) 12(3.0) 1(0.2)
Office worker 32(8.0) 75(18.7) 23(5.7) 19(4.7) 3(0.7)
Self-employer 7(1.7) 8(2.0) 5(1.2) 2(0.5) 0(0.0)
Job Professional 112.7) 18(4.5) 7(1.7) 4(1.0) 2(0.5) 21.276
House wife 17(4.2) 16(4.0) 9(2.2) 3(0.7) 1(0.2)
Officiary 0(0.0) 2(0.5) 0(0.0) 0(0.0) 0(0.0)
Others 5(1.2) 7(1.7) 5(1.2) 1(0.2) 0(0.0)
Total 91(22.7) 189(47.1) 73(18.2) 41(10.2) 7(1.7)
T neo.
p<0.05, " p<0.01.
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Table 5, Result of factor analysis and reliability measurements on watching motivation factor of ‘Cookbang’ program

Measurement item Eigen value Factor loding Communality Cronbach's o
Information 3412
Restaurant related 0.701 0.687
Food related 0.753 0.621
Health and nutrition related 0.809 0.696 0.864
Food and cooking indirect experience related 0.531 0.621
Food culture related 0.751 0.668
Culinary knowledge related 0.737 0.612
% of variance 28.434
Entertainment 2.940
Interesting games 0.814 0.708
Realistic 0.653 0.654
Joviality 0.816 0.714 0829
Leisure life 0.679 0.657
% of variance 24.502
Psychology 1.912
Means to soothe the loneliness 0.823 0.790 0.789
Instead of the family to accompany meals 0.890 0.834
% of variance 15.929
Total 68.865
Kaiser-Meyer-Olkin measurement 0.881
Chi-square 2298.029
Examination of the Bartlett DF 66
Significance 0.000
AAETs} P 5ol o7 AAEAE REEGEY, B 4 FRo] 43 Jugo] B 4 okw sho] ® Ags)
Ao AHEY) LARE FRAE RS HL £ 9 2L AT U Utk 22 e Ukl 5]
AT Jang MY(2013)2] SE]=Z2 03 A|H57] AollA AE gAY AT, @A, EAR, ‘At T
= AP/ F3, AEE ANFFTIE H%e™, Hong Yl 7he] &4 WEY AFE =+ 0.829, ‘AEd e Ve

JK(2015)9] AFoAe ARG, ARA, 2188 AlA
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2 A7AAe} SEE= RS S F AT =28
8R1E9 Agge 82l 190 AR o] 28.434%, 81 2
Ql <284 0] 24.502%, 22 3°] 15.929%Z UERFOH,
ZA A Ee 68.865%= UEIGTE Qle E3hE Wy
IA=E Yehl = =S A7) 915+ Cronbach's
o e BAEYY, AERAAS UYeE SAd AR,
LAY G B, A 2o 1 A
, AlEst #R, 98] A BH T oA A
=7 WHolEo AMFHEE 0864F YENSTE Wansink
B(2006)2] AFA F= WELZ Ad} 52 dn]
AL 7150 HeE 249 2%l F&FS vt sk
o, 4%S AAA = AAGRAEANA LY &

lo
N~
)
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Table 6, The effect of ‘Cookbang’ program watching motivations on behavior after watching

Unstandardized Standardized
Model t Sig.
B SD 8
Food selection
Constant 3.541 0.042 83.823 0.000
Information 0.209 0.042 0.230 4.952 0.000
Entertainment 0.253 0.042 0.278 5.986 0.000
Psychology -0.110 0.042 -0.120 -2.590 0.010
Adjusted R’=0.139, F=22355""
Menu selection
Constant 3511 0.039 89.070 0.000
Information 0.188 0.039 0.226 4.761 0.000
Entertainment 0.205 0.039 0.246 5.189 0.000
Psychology 0.008 0.039 0.009 0.192 0.848
Adjusted R’=0.105, F=16.544""
Gourmet restaurants desire to visit
Constant 3.697 0.043 85.715 0.000
Information 0.171 0.043 0.184 3.964 0.000
Entertainment 0.296 0.043 0.318 6.857 0.000
Psychology 0.107 0.043 0.116 -2.489 0.013
Adjusted R’=0.142, F=22.975""
Restaurants selection
Constant 3.556 0.041 86.783 0.000
Information 0.162 0.041 0.183 3.942 0.000
Entertainment 0.297 0.041 0.336 7.227 0.000
Psychology 0.031 0.041 0.036 0.765 0.445
Adjusted R’=0.141, F=22.783""
Nutrition and health
Constant 3.173 0.039 81.523 0.000
Information 0.305 0.039 0.352 7.823 0.000
Entertainment 0.176 0.039 0.203 4518 0.000
Psychology 0.166 0.039 0.192 4.265 0.000
Adjusted R*=0.196, F=33.268
"p<0.001.
Aelo] wAE Gl b 2 AOE UBhgth Kang WS F ool wiadl0.246) 3 RANE 8T
YK(2015)9] Aol = = vtE 2 221 L3 Eof A (0.318y, 214 Ae)(0.336) 0 F+= F&o] 7H4 Zioh
A", Fiag, FdFRE *«l mEo] STkt B ANAE7I7F cBgH AR o mAE YA A4
Vg 3l glo] B AT AnE fins|Fa itk &(R*=0.196, F=33.268, p<0.000) =F &3 Zo& 1}
NAE717F vl Ader, SHIE S0, 2R Aol Elgtom, <HEBA(p=0.000), ‘2=(p=0.000), ‘44
A= SN BRA(p= 0000)4 22144 (p=0.000)°] (p=0.000y M ol A3E Ueldth 253 Ao @t

o8 Age Ut RE28 AGolA Al o) 51
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2 Aqe SUEE e o 84H 2 AAHE] 8%l
< YolR AHF7I7F AA F Aol vAE FFS
dotr 1zt Mg 9 A7IAHl| AFeta Sz E I
S AAHI Aol U= 4204S oz HYPsAt

1. AFSAISH EAdA FAd2 15078(37.4%), >4
< 2517(62.6%) 2= YEMom, Ax-E 207} 1668
(41.4%)= 71 Bkom, vE2 2119H(52.6%) 0.2 7| &
Ho} gokon, AL Aol M EkTh

2. FHEROHE JAAT AZE TV AHE B34
il SEe Aol woka, SPde QEjioks gk

2poletal stgom, F 13 SHZE 0SS AH3T
gt Abgo] Skt AIHAl s AHHOEE

thetal SHE Abo] 7P wgkon, #oHQl Apol7t
AATE AHA FE teide 9, A%, AE, 7=
Fel, A ZFNA wkA] AR eyt S Ab
ol 7P weka, A% AERF webs frezel
Aol & e

3. AAE7] 8R1E dotiy] faf QUEHS AT
Azt SPLRIYP| ANFTTIR 4 ajlee AR
A, L=, AP o R ARG,

4. SHZRIY] AHEVIF ARFE A vA=
YA AN 27 FE390aL, 3|7 R Aol A
Al e SEHsAM BmE fold AdE Ueinh &
F3h AgollA Al o] 5Y WE T ool AsFE
Adlo] F= F@FYol /M & ez dehgth R
Agpah gbg] W S, S Adde] vAe 9%
dlAE FrAg eedo] froldk AFE veion, &
Aol ol g ] R S, 543 g
FE Sl 7P 3T AREIIL e %l
HAE FFAA BTN 83 AoR yehgton, A
Mol Sl B o3 Ads vehinh st
Algrol A AEA o] okt AR ol F= FFHEe] 7}
& F AoE Yyt

Conflict of interest

No potential conflict of interest relevant to this article
was reported.

Acknowledgments

This work was supported by Jangan University research

2016; 32(6):773-781

Korean ] Food Cook Sci

fund in 2016.

References

Bae JH. 2015. ‘Cookbang’, Nostalgia for a warm a meal. Public
officials benefit association, Urban Aff 50(560):70-71.

Cho MH. 2006. The role of cooking TV shows in setting trends
in eating out. Master’s thesis. Sookmyung Women's University,
Seoul, Korea. pp 1-40.

Conway JC, Rubin AM. 1991. Psychological predictors of
television viewing motivation. Commun Res 18(4):443-463.

Hong JK. 2015. How does TV cooking program watching
influence audience's subjective happiness?: Focusing on
audience's motivations of watching and their perception of
para-social interaction with food celebrities. Master’s thesis.
Yonsei University, Seoul, Korea. pp 1-50.

Hong YJ. 2015. Study on food program motivation. Master’s
thesis. Dongguk University, Seoul, Korea. pp 1-9.

Hwang SY. 2004. A study regarding the influence on viewing
choice made by structural factor and quality evaluation of
television programs. Doctorate dissertation. Chung-Ang
University, Seoul, Korea. pp 1-52.

Jang MY. 2013. The usage and development plan of cooking
shows based on television viewing motives. Master’s thesis.
Sookmyung Women's University, Seoul, Korea. pp 3-7.

Jang YJ, Kim MR. 2016. Need for interaction or pursuit of
information and entertainment?: The relationship among
viewing motivation, presence, parasocial interaction, and
satisfaction of eating and cooking broadcasts. Korean J
Broadcast 30(4):152-185.

Joo CY. 2004. Redefining television programme genre. Korean J
Broadcast Telecommun Res 59:105-136.

Jung CY. 2009. Statistical analysis using SPSS WIN. Muyok
Publishing, Seoul, Korea. pp 145-158.

Kang YK. 2015. ‘Cookbang’, because you smiles. Yonhapnews
Northeast center, Maidus 2015(8):102-103.

Kim AY. 2013. The changes of Korean television food program
and society: Focusing on the Korean food programmes
from 1981 to present. Master’s thesis. Sogang University,
Seoul, Korea. pp 1-71.

Kim HJ. 2015. A study on food porn as a sub-culture - Centering on
internet “Meokbang” (eating scene) in Afreeca TV. Humanit
Res 50:433-455.

Kim JK. 2005. Parasocial interaction with favorite television
characters. Korean J Broadcast Telecommun Stud 19(1):
255-285.

Lee JY. 2006. Exploring the links between personality and TV
viewing. Master’s thesis. Sogang University, Seoul, Korea.
pp 1-72.

Na EK. 2015. “Eating broadcasts” and “Cooking broadcasts”
exploratory study on food media trends: Socio-cultural
backgrounds and new media use factors. Kookmin Soc Sci

http://www.ekfcs.org



Korean ] Food Cook Sci

Revies 28(1):183-215.

Na EK, Kim DY. 2012. Genre-specific cultivation effect of
reality-based TV programs: Perceived realism's mediation
and fatalistic beliefs. Korean J Commun Inf 57(1):181-201.

Namuwiki. 2016. Cookbang. Available from: https://namu.wiki/w/
%EC%BF%A1%EB%B0%A9. Accessed October 12, 2016.

Park JH. 2014. World hit ‘Meokbang’ syndrome. Available from:
http://www.insight.co.kr/newsRead.php? ArtNo=586. Accessed
October 16, 2016.

Rubin AM, Perse EM. 1987. Audience activity and soap opera
involvement: A uses and effects investigation. Hum Commun
Res 14(2):246-268.

Sedaily. 2014. ‘Mokbang’ of Korea, in other countries, ‘Inter-
national topics’. Available from: http://www.sedaily.com/
NewsView/IHQ2KHJI74. Accessed October 12, 2016.

http://www.ekfcs.org

S a9 AR 77 AY 5 el nl s g 781

The Economist. 2015. The food-show craze. Available from: http:
/Iwww.economist.com/news/asia/21656240-epicurean-entertai
nment-luring-korean-men-kitchen-food-show-craze. Accessed
October 12, 2016.

The Wall Street Journal. 2014. In South Korea, eating shows —or
‘Mokbang’—Are hits on the web. ‘Eating broadcasts’ focus on
chowing down. Available from: http://www.wsj.com/articles/
SB10001424052702304851104579359592178568668. Accessed
October 12, 2016.

Wansink B. 2006. Nutritional gatekeepers and the 72% solution. J
Amer Diet Assoc 106(9):1324-1327.

Received on Oct.13, 2106/ Revised on Oct.16, 2016/ Accepted on Oct.17, 2016

2016; 32(6):773-781





