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ABSTRACT

Due to the paradigm shift in fashion industry, its contribution to social activities and social en-
terprises’ practice of ethical fashion has been on the rise lately. The surveillance and regulations
of international community have increased in light of the betterment of working conditions and
protection of the rights, and corporate social responsibility has been emphasized through consum-
ers’ interest in ethical consumption. In this regard, the fashion social enterprises’ responsible and
ethical management can both boost the trust in business and value-added.

The study aims to propose feasible methods by exploring ways to induce support from central
and local governments, which will lead to the activation of future fashion social enterprises and
paradigms shift of consumers’s perception and value.

The sustainability of social enterprises requires management line or policies that consider social,
environmental, economic, and political aspects of virtuous cycle, differentiated internally or
externally. Fashion social enterprises also need ethic management and social responsibility man-
agement that are distinctive from general fashion enterprises. Thus, they will not be sustainable
or differentiated unless entrepreneurial faith and role is not clear. Education and continuous pro-
motion including upcycling are critical to build consumer base as they can make consumers
spend ethically and recognize social enterprises. In addition, social education and public relations
need to take place in order to internalize consumer pattern. The goal of sustainable corporate
social activity is to change the awareness and become social investment that returns some profits
to the society as members in line with reviewing corporate image. This can lead to establishing
the foundation of securing a big comsumer market and winning the trust of the consumer's
through corporate social responsibility and investment.

Key words: corporate social responsibility(71 < AF3]2 3 Ql), ethical fashion(&2]4 = 4),
sustainability(%] 4 7}54), up-cycling(H Aol 2 H)
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ds 24t gk A shadd ALy Zvle] gielo] "&E]A AHI'E WA YE A
H7199 &84 A AAdAFS gotstr] 95 < F5E otk v &4 sHAE ¥
-9 dd FadTE FHoE IS osh= "&EE AM'E dete AHRES kEde
o, o]E Z|Me R AHaAdE AS A de] &4 HIEE o, $REA § ASEA 34 7R
A AAEE g A d 94 - & 2uzte] ez R MEA A JA He 7t
Az, ATz e 2AE, 23 FE et AAFAQ 2mE 2erh(Lee & Shin, 2012).
ABH A R g #EL WAL B
T3t 7199 AElA A YEF(Corporate  Social ) A 7143 &84 A
Responsibility: CSR) 3t ABS 7IMe= & 7] Aaagel deived Wate dehd 479
dolAE AHEIA . o]E &77IwE o 21313 FEF ALE A9 SA P A
7H A ARS A 71 A& A & A& o] Dot AT Teker AEoA FaEH T
< A8l S8l /44, ASE, ZAE gde gom H So] Zrtsle FAolth WA A
E urslen, ofF 7t A Aok 3 7199 g2ld AA 2 AlE B ST B3 AT
1% A e REHE AR ¥ = gee sy Agel @3 g O
< Alebstaa dot By R el B o) ghrrelth 87,
A, FYol BAG AHFABEY A g 2H
. M Ate X722 CSR F Yoo(2012)9] TN gelH AHA-A
E7bsd e dAAEE SH2E, Syn &
1. O|2H HiE 3 M+ 24 Geum(2011)¢] "S- ANFe] A&7H5A #
AAQ] o o] TAo o=
B og2n ga S gSe] BYAAS G 7b 2AY AT, Na & Lee(2013)9 "ol F
) Ao AL FAE AT A8 FRE W
SEA SIS el i ek 71wl A %), Hong & Shin(2010)¢] T=u] sjxigiale)
99 BAGNS B A5G wAe w4 L0 o8 &S AT
JAAE FFERE BD A5 29 9
e Wz AP PPl ASYo o |
. A wAY A=, Yoon, N. H., Choo, H. J., Choi,
AL APz ke AASEY 1 %o 3l _ .
TR M. Y.2014) 2] TsHA7IFe] 544G 8E, 3 2
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Social Sustainability Economic Sustainability
Non-profit with . .
. Socially Corporation 1
Lradltior?tl Glncom:- Social Enterprise Responsible Practicing Social 1:2:'3;’;;'
on-profi en_er_a_lng Business Responsibility
Activitise

- Social purpose - Profit-making Motive

- Stakeholder Accountability - Shareholder Accountability

- Income reinvested in social programs or operational costs - Profit redistributed to shareholders

{Fig. 1> Spectrum of social enterprise
(4lenses.org/setypology/print, 2016)

5 AT 242 AL AATE B © BREA Hed HAE T A dAeF
SBA, = Af AEHVIdEe dAE e Zo milsts s HelA des & F Atk
2 ARJE Ao RHOE &ty vty B olgl g AFE A 2007 AlE A H 7Y
Stal ATk ARSIA 71 o] 7123l el vl SAY olF AYEAE FES] AT LA
ohfe7b AT A9 il A A A7 ZFEolgke AMAYd fAdAM mEEUAEE, 7h
7P1ER fEvel] 1T FE vals] By A S AR A7 A S AEA A
(Table 1>3 ok w=re] okevh Aest 292 A5 EFE AT AmApolo A op7]E 74015}
FRAEE M2E otolroly A, A&7 IFAERS HA9AD FH2E £ AIHE &
4. 7197H A 5 e vRIE 5 mlEA Ao ze H Aol F7H AR A7l
FAQ 2238 1T v, ey 18T e BT g FdsA A A%rbseA
o A At dAE ZEH A, oY 2 AH7NY AFAEE A AmE EST F
o 2/3 A3 3 5 AAE #E woll HoA F713L glem, F7telA AdAor & AMSEA|

{Table 1> USA, Swiss, Korea's social enterprise appraisement standard

Swiss : SCHWAB

USA : ASHOKA ; " Korea : Ministry of Employment
SCANDINAVIA foundation for social andtabor
entrepreneurship
Organization Form Venture Business Bt N‘;;:Zmﬁt fied Non-profit org
- New Idea - Innovation ) Erenali;ingasixg(‘:’iva;l;:rr:()se
;o - Susananiily - Par;t)iciyaﬁe in stakeholders
Fundamental Requirement | - Social Impact - Direct Effect : o erafin ot
- Entrepreneurial Quality |- Distance of Approach P . g " 9
- Ethical Fiber - Reproduction Possibility | - C'a1f regulation
- Revivify 2/3 of profit
- Number of beneficiary e e
Appraisement Standard |- Change of structural : ggiit::?:f?:jgce Non specific
- The scope of spread

(Study on the evaluation model on the social enterprise, 2010)
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2015. Dec 17). 9utg oz 7|94 9 3848
3tH 3M, & =(Money), A (Man), A& (Ma-
teria) & F=th IHY A A 719 Aol
3}

Qumoz AFE AAE 3MEZ EAs
sgges FRets]l 8 3 48R U

H719¢) 544 ARBAH AR Aol
st whebd A8 A790] Aok AsiAlE 7]
]

Fo yHozE AABANA Hobds] Y57

of ARelA EEG 2ER UL FAY 5
o 2EALE TANAAY FW,0 met A
Mo WAME JOEA JREVE WS 5 9

FHBGW AR H/1G) 4GS 2T A
S7b58 AFTEE WEol shed WAR 2
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A,
A ANGe A A ARA FololF

(Table 2> The resource area to be useable by social enterprise

Resource Field Content Note
DhbliSREsoles Sector 1 Provided to sgmal ent_erprlses, go_vernment financial aid or non - m_onetary Over
resource like provided free building for the purpose of creating jobs
Market Resource Sector 2 Bring income in general competitive market for business activities C‘fomparatwe
Disadvantage

Reciprocity Resource  Sector 3

Social Resource Sector 4

Direct and indirect stakeholder like corporate's sponsorship, membership dues,
volunteer, civil society or support formation raised by reciprocal resource

Bring income in social economy like social enterprise, cooperation institution
connected with market for business activities

Comparative
Advantage

Undeveloped

{blog.naver.com/wkdusguard/220320282486, 2016
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313 tH(Global Social Economy Forum, 2013. Nov
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S # AtE 2(Seoda)ol WEACY. oF  AHA AWl dg B B Wk o4
NAQGES FelA &2 Aol ASH AA ASANGe §DH AN AR A% 2
o ARE ATT AL NGB, olv) AW of vld 4AE NGl AN AFoz Wi
A QAEE 2T 9k AUBelh )5S gEl 9o, olF tokd wyoz TEae 1o
A el dEd o] A 2 AAE Wl WE BES PASAAT (Table HE F o
FeHoz Boan, g4 ANAUS] WY ABA AFA/ FIM AR, FA, B8R
2 Fol, dFA 29 BUS o Boldok & Z0g TP 40 UL AWHT U 719
DE RS MY 2 9u SR 4T AtHKo et F A4S goE BAE Aot
al, 2015, pp. 167-174). HgAdel A ARG F LEEER <
2¢ w3 43408 424 A0S AW 3
3. WA AHEIR 7|l B £ 19 AW 2AgH, Y, 9w
Yoluw, AlE EaA BN el o)y
B ARSI ARSI IS BAE TH g ohae sera 3 a9, 4A4, AAE B
BEelFhe 7 v =28 W71 S AR gy e gasg, Aaase 2 BuAde
A T ARHAIGE AU BAN AL g0 an ol g AEAY AH A
AU L ER S EE DI S EE R R
SEFEIH AR AE AT A o pagaa @ 24 wge AgAG0
[ OIS CEAY WO ARAC NS sguz an AR08 A2 A48 29
oksl m| A AL A 7|PdE0] A% s _ = B .
:j—j x?%i% ;L} ﬂlz*;t]; ;é;o:% E o o MR8 SRR AENATE dns A
£ Yoz aad
ool A AAE ARSI Aw # WA ‘olgthe71 (Beautiful Store)= E712)
AP TAVE 5 IS A HAE BA e o el on ame A e
Nel 23BN Y23 9T 2et /99

{Table 3> Seoul area fashion social enterprise’s form of organization

Business name Organization form Type Region Product Certification time

Beautiful store org . i Discarded clothes /
(ECO PARTY MEARRY) Non-profit / Foundation Environment Seoul Recycling 2007
Fairtrade Korea (gru) Profit / Corporation Etc Seoul Fair trade clothing 2008
Sooda * Partners R SR i Seoul Clothing 2008
Sewing for the soil Pl Corppruan EmienmeL Seoul ECO living 2010
Reblank Profit / Corporation Culture / Art Seoul Recyclgad _product/ 2010

esign

Orgdot Profit / Corporation e Seoul ECO clothing 2011

Ete Recycled product/
Touch4good Profit / Corporation Seoul Design 2012
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224 AH A0 Aol e A4
™, RG] RIS WHATHL =5t Do ZEE ¢ F vk 1A FAHHA FHA A
Jglom, AAkARel 4R BE B 9l AR LA AYEAE st e 7S
v e wE7] s #Yjlel k¥sta gt FHEHolEdEel 17, F vE & A
(Ko et al., 2015, pp. 47-53). € fg w=Ad ‘2O, HAEF o, ol&

HAEXL S HEAE ALdES AZEste] A ALBI A 71 ES AFAS setHlE glo]l AMiE
2L 7HAE A e TA ojdo] AW 9 715 9, 734, , AAES A ST
o FANFEZEIH, AAelEY UARIE & A, WA, FAAS 53 AR AR
AB A 71902 g A(re-sync) ALY 78S 4 JEHOE TE PETAH. AHE Folk 100%
3 WEAe Ado] dig g A=r)e, A 4A FalEE Aoy g F& AEE AR
g FEUHS HYste HEEFHE ATy U e A=! 1A 3o T3tE dxdet
Atk olH T AMHE T oA+ FAdwe ¢ v HEAQ 71AA obgrETHAlE AR
5 A 9RA obFe FWHAE faEl 2 oA HH HYFE AAEAY AE-Est
Fodew, FRESHA HEAE ASe MER o, 1 AE7HAE =9 F JEF L AUtk A
78t 2B E AlFete] AtgEddA 38 9 &8, Argsts dAE Yoy I 71ss 92
& 712 3t Touchdgood, n.d.). gol =X ﬁ/\} 128 BAE=Ql ‘o ZztE H o}

AF7HA AHE A3 AA A A7EE 2, & ‘EV‘]E%'% HHd 9719 Sle

294 ) ARNE WRel W 719 el
#7399 $AOE o] $ASH (Table

{Table 4> Seoul area fashion social enterprise’s analysis

Standard Breautiful PIE\‘I:igY
store NEAney

Brand

Sooda * Sewmgfor

Use environmental material
Recycle/ Reuse
Enviroment Lpeyeling
Managing Environmental Pollutant
Emission

Waste management O
Design multi function
heide Reduce material
surrounding ~ Economy Minimum process
Eco production / Order production
Self production / Handicraft
Healthy labor environment
Society Human rights / Equality
Healthy business ethics

@ O @) O

Culture Cultural diversity / Coexistence
Education  Continuance possibility education
Company Fair trade / Deal
Consumer Eco / Ethical consumption

Outside Government Public procurement /
surrounding Supporttax system / Policy

Social contribution / Duty

Socief
4 Social Ethic
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