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ABSTRACT

Consumption of faux fur is a part of ethical consumption, and is valuable in terms of protect-
ing and caring for animals. The purpose of this study is to understand the meaning of consum-
ing faux fur (i.e., characteristics of faux fur consumption and how consumers relate faux fur with
ethical issues) from the perspective of consumer culture theory. Data were collected through
semi-structured in-depth interviews with those who have purchased faux fur. Two overarching
themes emerged in regards to consuming faux fur, altruistic and egoistic orientation. Regarding
the altruistic orientation, participants were sympathetic to animals, and considered consumption as
part of practicing social responsibility and ethics. Participants had concerns for animal rights and
conflicts with others who consumed actual fur. They viewed faux fur as an alternative to actual
fur. Regarding egoistic orientation, participants isolated themselves from ethical issues in order to
be free from guilt. Despite the preference for actual fur, they compromised between their desire
and social criticism. Furthermore, their intention was to pretend as if they were wearing actual
fur or move onto a completely different style, and had a negative outlook on social change re-
garding the adoption of faux fur. The findings contribute to a better understanding of consumer
culture of consuming faux fur. Further research on diverse aspects of ethical consumption is
warranted.

Key words: altruistic(®1EF5=2 %)), consumer culture(&H| 2k &3}, egoistic(®] 7152 &),
ethical consumption(+21% 4H]), faux fur(FE EH)
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(Table 1) Profile of the informants

Name Age Occupation Marital Status

1 Sora 33 Employee Single

2 Soyeong 28 Graduate student Single

3 Sarang 35 Graduate student Single

4 Hani 37 Graduate student Married

5 Sunny 33 Employee Single

6 Jihyun 30 Government employee Single

7 Woojeong 25 Undergraduate student Single

8 Ayoung 36 Employee Single

9 Hyojin 36 Housewife Married

10 Ginny 40 Employee Married
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{Fig. 1> Stimuli used in photo elicitation interview

(Gong, 2013)
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