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ABSTRACT

The purpose of this study was to examine the characteristics of conspicuous kids fashion and
its intrinsic meaning as the popular trends of luxury product consumption expand into the area
of kids' fashion. For methodologies, literature study was conducted along with empirical study.
The literature study was based on various literatures and preceding studies, including books. The
empirical materials used the internet photos, overseas kids fashion magazines, and free news-
papers available on the basis of membership targeting the upper class. Conspicuous kids fashion
refers to imported luxury kids brands, which signify higher status of the wearer due to the high
prices and high quality. These brands were thrust into limelight amid the Wanna-Be Phenome-
non, which resulted from the emergence of kids' fashion icons. Imported luxury brands launched
the products in the form of brand line extensions. It promoted exhibition of vicarious con-
sumption to show off the wealth and social prestige of parents. It came into prominence due to
emotional consumption among kitty moms. Moreover, this study examined the intrinsic meaning
of conspicuous kids fashion. The results showed components of conspicuous kids fashion, which
was classified into the emphasis on outward appearance, consumption for vicarious satisfaction, in-
heritance of cultural capital, and network configuration.

Key words: conspicuous consumption(¥A] % 2:H]), conspicuous kids fashion(ZHA14 7]2 3] A)
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(Table 1> Major department stores sales growth rate of the luxury brand

2013 2014 2015
LOTTE 7.8% 10% 18.1%
GALLERIA 7% 1% 8%
SHINSEGAE 41% 6.4% 2.0%
HYUNDAI 115% 10.4% 9.1%
sources - Lee, (2016), Rearrange as researcher will
= AAdste FrEIHL Atk e £ gl S} Ao w7h wof HAle a3t A7) wEolth
Oy AAAE =45 ARSI VS AEES A 2 g AItE AEEY gAE
2 WAL g F glon, e Ave IE BACS xd vF 7P 52 dARE 7K
of FFAFTLEAL AAE T gs FHAl FolH|ge] vEd2 20119 7]FSE 5009 el
&= Aolgkal & vH(Kim, 2000). o2zl YA HIE 7IFdeH, =4 74EHY

T3+ Hwang(2006) = 2)wll 2}l (H. Leibenstein) AA MZIAE o] Hxg] BHAT A Aol 2006
o] 2% &7 (snob effect) ot MEANA T (ban- e sl 10% o1 w7378 201199+ 459
deagon effect) & £ 25T IAH &HE 2 (52 ] #E7F HAT W SFItHM. Han,
Sfste] Ansiith AAe AN Ayd 2012). # skl AA wjEFeolE B, 104
g F49 Ja4e 7 AF At Fe gho] mholY & AGES HQl 20149 o] 29dA
2R @3} & LHE A sk @delH, & ZAAE olojztth 201400l= el 16%
A FrY €3 e WFAEQ] gME e ek 29% 322990l a, 20159elE 29%
avlste] ZAle] A 917 54 g1l A skl 9l 2022919 HEZ T Iz E733 (Table
T2 FAE A sk Ao EA A L7 H Do Mg Bare] &2 A& Asta
ot FfrZellth H3E A okeS HoFTh Aees & F Arh(Lee, 2016).

FElvebe 194171 FebRE 2 £ AR § 771778 A0A FA S5o: HME BA sl
% Ao 71 "W AFE ARTS A S & Aol o= A Ho7 IAEZ
I @77 FE FAS AbgEe] BTk o9k 2 o] Amgo]l EEEA 4] wWEoln vl
< olfrR B ARFTX vl FAd 23 B FA950] gAaE BAEY Anje YA Ao
He ASA Awel obd ¥o Ao mE Ff 2t A A Kim & Shin(2012) 9] =] H-33}
T Tate, R VES B2 A5FH A% W = @Aolgk & & Ak v FAE 4
= A, B2 1§ FF T MY gl s A% vgste O AstEo]l R34 20~30
95 7bsd Agelth dgste] =S AT o] &-2olol o]2717kA "ol ol A
Hlall AF 7k o] Fo] 7hesith Aztein AAzE < 2529 AN avrE o ol FAkst 7hd
a8sith Eg Hee] I TIEe] AR g o] 1 A=A dgolete Aw AAC 2E3h7]
BARE S LA dhe Aol Asta ATAE Hoh 7fQle] ojwA] S Sl Abgdhe A el
A H#AH AHE sk el ATHS. Han, 3 W5tk (Lee & Yang, 2010). 53] $-2
2012). ol F¥e aHYAE wekshe A vt M= A BAES A7t shue] %
S 7HE, ol HEE AMAES Q1Y AE TOoR gotd FERE W AF ko] gle]
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St Ao A FAJH LBl AH] T FE W AFECA A9 AZTS XA
T3 Atk oheFsh Hopel AL oy, 18-S s, 4
Solut st 2xx A7), S gAS ALY F
2. TAIH aH|o| EY AE 58 52 9 e A E ® o
IE A o8 JEth A MY T
D A 244 20 23t AT 949 %S B 4ET Ao
4ol(S. Langer)= <1ztitel 71a9 44<e ¥ g8 M@l AH Bocock, 1996). THFE AF
S 5ol deg Bol A EAG THT R qojoi UL P Fuola HolA TFA
do] vtz Aol ik v FEEAAE o Fujolo] 29817 et EIAE = &)
e B 7EX A, v, 9 Sl dig 94 o]},
o] A7re] A ske] &-olth(Bocock, 1996). ©l nay)ele 2dFo] opH|EA(Havitus) ol o)3H
of wel A7 EE At Zpzte] FAS F SERTY AT oM EAE w§ o] Al A
ofste] AFFol 4 Sulol osl] H7bEIL 4H] Qolo] 98 sk v Agn RS A o
A Ao o) A au ey Sok(Min, 1999). T e5dol ol2d A3 Fxo} /A9 BF A
Aol &bl A AA L] ARSI EY AR ole] QA2 BAL FEIE= HAYZORE A
ShAEd wd ofnlA 5, Eske] A} IAZ gA) 9149 Ack(Bourdieu, 2006). A oA T
afrdte Aol T F8EH AAXY IHE=R So7 kel 419 WAISL Az OhE opH|EA
25 2HE Aste Y4 TRt F4H g ZIES S9N o1FA PHE ohREAE AY
TE&Q Aol $AEE Aotk Iy ol& H| 0% e thA] Asreka o2 4 € th(Sater,
o Aol AMelw FaE PN ol X7] 2000).
2HALE O ARAFAME YEsEH, 15> T3 o] AFPFAL A AEHTh] EX
I () S W 2HAY FAAA Ao &4 of tial Lim(2003)2 AA, Y D o) Az
= ol&sto, Aol 1AT P50l e E7E e WEN S, A ol wjext
A9E 7Hes S8t st McCracken, 2 27 %9 Ao AZFHEA AUSS A
1988) wel stue] Bulz AR, Aw ule 2o 7y
o) 2n|ALsle ARAFS Ik alAdEe] sto] BEga AdF AF A BLES 2772 34
BEA HAE BAES Afdtel D AF 4w, Ase) Ao A9 e B glE
o= Al olnAlE AMFORA Bele NS Hsgae sdeEE A%l Aua s o
HEA7NL ok&e A4S A9k AEs =W = 24 AR Es sty QAo ou o
LA T S, A R S S5 A% g5 slvd A8E o)5o] 9tk(S. Hong, 2012)
255 dol Bdad e Ze o auE T ARG navee Ase JduEs= Ax
gdozN ANzt 7 FAF e AbEe & ot} B3] AME| o] spE=Ao] = §-ZALF
4= 7RI Ne 7ALEel dAel Age wEaruct A
PSS 2o o2 9% w9 dPoz 4
2 A5k A AR ZATE QBFIL F71E Pl WA vehd
mety Aeisgel AR AWNOR AA  TH(Choi 2003).
o, ASFAS ALY A9E FAHeE = ojgf & Aol & F ARol IF AFH
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ABFN e HAAHOZ BT dolbs Aol ok AL £ Atk FAF 2vE Fi2e A
B AZ deld APoR P53 FHY 4oz A Folate] AL B ohg Iy Te) BEF
ARHEE 49 AZS dehlE Qxh H9 3 A40RA RE A3 uehls A3 - Baty
Al AH zvle] diadel e % 4 ek 3912 Uerstth(Paik & Rhee, 1996). mapd
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o ggoE g wZ/E o ure] golow M HATS T RSN x¥ddy & F
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2 &0 Tx i R=t = A 5
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o 270 HNA AR F&39tHo & Lee,
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{Fig. 1> Suri Cruise
(Kim, 2010)

{Fig. 2> Dakota Fanning
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<Fig. 5> <Fig. 6>
Burberry Children Gucci kids

08 F/W 12 F/W
(burberry.com, n.d) (blog.naver. n.d.)
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Ferragamo Alexander  wang's niece
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<Fig. 9> Burberry 2013 S/S
(blog.naver. n.d.)
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{Fig. 10> David & Victoria Beckham Family
(blog.naver. n.d.)

Wy 5oz thksl AZEn stz A%
QAT I8 2BEA ZollA s 3
2J o] tH(Kim, 2004).
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2 8} 9 th(Silverstein & Fiske, 2009). 1 3XolA SLEAJL o2 <lall FAA 7= e dig
Fi Ig 37 A e o5 F Thgs 2 Hilel FZEAT =X, FME HAHES 9l
WA GFE0] IFHelge Aotk ol& ielel o2ElAd PR HAA A 712 djMo] AAFH A
&3 e AT FALE7Y v B AR, TR Fob A A AZE FAE] Sl
TE 2HFeEN 22 MRS TR S e x AuE vepde dA, o2 Aldie] Hls)
S BB uS A 258S A =7 a7 A et ARTro]l va A A 74 A 7HA|
o o]tk = %35}71] Aztate 71Ewe] 2 Aave A
olglgh YAz HAWER Qg YEA T4 2 Y 73S Ot
ATE Ae] H o)FE FUsA gtk 041 HA A 712 A g #HeEe] FAY 2
220029 F AETolA EA HE AA, =Y AR Qe 7]E] 12 AAA AEsA] ZPH
E8'e] #E9EE & F Aok o FEdE ?:1731 ThFety g 2e e YA EA IFAH I
g 7lEeR AYE RS d20lE 300970l AFS Syt E3 BEe 2 BHADE Y
Zd HAZ, o] AFA IES AAXHA A of YA NS BHILA = AEFI
F7b "3 w$AE 27)E 3 tH(Choi, 2003). 52de] Zrsith, mym S FR B9 oz
IH AAY BEYALE VISR o] Folnl o]t E2AY v Oale 2 ASERN R o
IE ARREIE HANES AR WMEYATL 2 U'E A gy 52 7k AAY dA
PR ALHA #A] FAE 7A@ A 3 FARE Y] g8 AAHA 299718 &
ojtt. sl Zodleldste AR AT
AFEZE A st Ho] el wEk AlEe A HA A 712 WA A ejue] 54 AHEH,
g2 ZUbste W, AF 7+ olF2 AR '\L‘§]’E] WS B g&o] PriAHFE)S YA A4S
F S olFe shede AR gukeixdh d@A AH(oldol) o] 4] o]FFEE olFAA Ues
getvls ASe] ¥ Axs] A e Al 3 & F Ak PR YARAME AR FAEH
o ot v ESAE v Fu3] JAgHL WA Anjde] ouE =EEcth Fuize
Atk olw] ARTl AEste] g AFH FEs AdstE F43 gAe BRES AJATIAE o
AL FRTOEY IY - bAE viEkE T4 3t FEH oE AEstE qEIMEVIE A9
T35 Edold o @A 7 FasA 1 Ak SFAA, olF WA o R AYrnriE o
w1 Ao HA ] sjA ofeld] Am|ej ol 2 gEs ol R ATk &R YFAXE
HRo 93 oln] F5H FAEe 5AE A
V. 42 FA 715 vebe AR A& AUE
o] 49 AZe MEYAE 7IA7] vigts U ES
A A 712 el QA Ee AEE WA A 74 a7 on7t i
Aol FF & HME BAES] 72 HAS A A 712 R AEAH AAZZLZ A
Bt o]E YFO BN TR ALS| A 2|99} A Yol digh Ex7t golu 712 AR A A%
Zol 7 AAol's: ERICA Holiia s o] F15o] & hed IFAue FHE o]FH
gxzb itk HAH 712 HA wiAS B4 P28 JAste] A k] delA 712 sjA e
2 Ade oed 2o 3A, 2EE mhelE 5 et s WstE o]EAT # AFE o
g 712 A ofe]Fo TR uUn] Aiol A4S FE HA SFoA HEES HHTE
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