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Table 2.1 Crosstab of respondents by sex and age
Age
Total
Sex 18 29 30 39 10 49 50 59 ota
Male 183 190 187 190 750
Female 192 185 188 185 750
Total 375 375 375 375 1,500

of EEelAE FOIE] A4 o] TiF 167 W) SHEEQ 917 WS (897) o) mae}
[e)

2 9% BAsei. FolEe 94 avke 8%, 98, U,
S 470 Uk FrolEel oish obelel 2o £ake Bel A tul 78 Az BASMTh 74 ol
24% 3449 goow AFF/Y FrhEel te AT} STHe 22 o uFTh Table 2.2 47}
QA E ol thal 7 AT R 1,509 FFESE BAD Aotk

Table 2.2 Means of country of origin effects

Questionnaire Country
Korea Japan USA China
D T like this phone 4.998 4.753 4.779 4.534
@ This phone is good 4.954 4.864 4.871 4.422
® I'm interested in this phone 4.822 4.579 4.653 4.399
@ will purchase this phone 4.643 4.473 4.459 4.357
Mean 4.854 4.667 4.690 4.428

167} F32] P2 4357004 5.9987HA] FaEH o] glen 47) EE Fotete] et HE FgE )
WBHH S (4.854), U] (4.690), Y (4.667), T (4.428) £O0 8 =2 AL 2 £ 9t} Z At
o e FoiEd AsEt S0l AY Wi, 48T v A9 vkdtal, o] Ald EA e
ot = EAO A U2 =7} olu Ao A= Share] dE oy wl=te) vls) F AR AR F
& A= e 239 dhro] dEolu = Bk ehA= Ao g vt
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Table 2.3 Cronbach’s acoefficient of questionnaire

# of Q a # of Q a
A clothing 9 778 F infomation search 5 775
B diet 4 .345 G shopping patterns 8 .700
C housing 5 723 H social values 8 .685
D cultural life 7 .730 I culture properties 21 .859
E mass media 3 .567 J social attitudes 19 .857
ZF 25 ellAel 23 1 ddde Goti Y] s Ientse] datAsE ALE A3t AA8E) v
o= AT UmA EFolA dHE A= £FY Zew ‘/‘rE}‘fb’/P. 53] E3EAH AE A B ol
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£l e BHL 3. 72801]/‘1 5.75371A) Treksbl R o gl AL SAsteth,
I
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B 20,0000 olA7HA 97 WiSACR FARC glon] T F0RE o8N W BF =9
6.2007~6,3007C A% Hx Ao® vehgeh stee] 49 WAl 45%7h D5 £, 28% 7 AE
o 24, 12.1%7} Fekas} oot 294 Aoz ek,
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pel
I35 K: =4 Made in Korea)S A3 3= 1§
I35 J: €& K Made in Japan)=2 A& 3= 15
I%F U: n]F4H(Made in US.A)E AF3E 215
IF C: $F4FHMade in China)S A5 3= I&

4714 ol S} WA LEol ST o] SHAL Table 22004 AAG 4742] FYo oh)
A el Bgel g Atk A2 Uitk oE Sol, AL Al Wl 94 Anel FFH 1
F WA oe 2.

WE o @ QB n% 33 1%
1 5.50 5.75 5.50 6.00 C
2 6.50 1.50 6.25 5.25 K
3 7.00 6.00 5.50 6.25 K
olo} o] SHA 15008 BT A FHY A (tied cases) 7} WA 4+ Atk =, A=
1) 2B BEE THE w AUge] F ol A9 AT 5 Atk FA A9 BAA WA
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Table 3.1 Frequency table of group membership

Membership Frequency Relative Frequency
Group K 407 27.1%
Group J 249 16.6%
Group U 249 16.6%
Group C 262 17.5%

Tied cases 333 22.2%
Total 1,500 100%

3.2. QA BRG] olg eholmavt wl

oA AAE 1F WAl weh eholLaetedel Ko7 gheAE Pohuy] ) 897) eolm ek
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(Table 3.2).

Table 3.2 Results of one-way ANOVA on the most significant 5 variables

Variables F p-value Group K Group J Group U Group C
pro-choice (HS8) 5.92  .0005 4.143°° 3.775%¢ 4.197° 3.740°
education 5.70 .0007 3.440%° 3.333% 3.562% 3.237°
avoid competition (J10) 5.58  .0008 4.216° 4.269° 4.3337° 4.672°
premartial chastity (H3) 4.56 .0035 5.015%° 4.876° 5.056%° 5.317%
distinctive appearance (A1)  3.85  .0093 5.631a 5.386°° 5.5429° 5.359°
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F7petth. W7t 271 Felle U] W5ES A7 A A Aol F-BARE Adstd 71
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Table 3.3 Results of one-way ANOVA on the most significant 5 variables

vars  Wilks.lambda  F'.statistics.overall  p.value.overall F.statistics.diff  p.value.diff

1 H8 0.985 5.9201 5.23E-04 5.9201 0.0005
2 J10 0.969 6.1487 2.04E-06 6.3824 0.0003
3 Edu 0.9558 5.8872 3.54E-08 5.3435 0.0012
4 H3 0.946 5.4233 3.37E-09 4.0026 0.0076
5 Al 0.9362 5.1517 3.02E-10 4.0243 0.0073
6 111 0.9271 4.9329 3.54E-11 3.7903 0.0101
7 F4 0.9185 4.7552 4.96E-12 3.6335 0.0125
8 J11 0.9098 4.6271 6.60E-13 3.6662 0.012
9 C5 0.902 4.4909 1.29E-13 3.3366 0.0188
10 F1 0.8957 4.3198 5.10E-14 2.7263 0.0429
11 J1 0.8896 4.1704 2.26E-14 2.6216 0.0494
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Abstract

This paper is an empirical study of chinese consumers’ lifestyle by country of origin
effect of mobile phone. The data we analyze in this paper was collected and studied in
Kim et al. (2006, 2007). We classify the respondents into the four groups according to
the responses of country of origin effect of mobile phone. The four groups are group
K (preference in made in Korea), group J (preference in made in Japan), group U
(preference in made in USA), and group C (preference in made in China). One-way
ANOVA and stepwise discriminant analysis are applied to classify the training sample
which consists of 89 lifestyle variables and two personnel information. It is observed
that group K is more open-minded, out front, aggressive, and self-assertive compared
to group C.

Keywords: ANOVA, stepwise discriminant analysis, Wilk’s lambda.
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