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Study of Emotional Communication Strategy of Storytelling through Social Media
— Based on the "Bear and Hare" Commercial of John lewis —
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Abstract

With the emergence of SNS, TV, newspapers and radio, which are one-way communication media,
have become less important. Therefore social networking enables social networking beyond the
constraints of time and space, and communication and emotional communication required for
social relations have emerged as a factor in the importance of social media. Social media, which
is based on rapid connectivity and scalability, is an medium of expression that is advantageous
for companies and consumers to communicate more easily than traditional advertising media.
Advertising can form a consensus that consumers and companies can create an atmosphere of
friendly conversation because of the social media that has the efficiency of communication. This
study compares two ads. One is the advertisement of 'Bear and Hare’, an animation of John
Lewis department store in the UK, where a new form of advertising marketing strategy is fused
with emotional storytelling and social media. The second is an advertisement of LG, 'I love you
LG’ to be. Social media should be remembered as a warm and loving company in the heart of
customers through open communication with customers, rather than companies that pursue merit
profits by using social media ads as a medium of emotional transmission to consumers. It is a
study on useful advertising strategy that can pursue the sales of the company at the same time.
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The John lewis advert melts my heart #christmas
#johnlewisadvert #toocute #bearandhare ¥
11:41 PM - 13 Nov 2013

« B3 v

{g John Lewis Hare

W Follow
@johnlewishare —

Everyone loves Mariah. Let's all tweet it together. | don't want a
Iot for Christmas. There is just one thing | need.. RT
#bearandhare

2:33 AM - 14 Nov 2012

« o0 wa

John Lewis Bear

| w Follow
@johnlewisbear R

Zzzzz"| don't want a leg for Christmas. Thers Is Just one fish |
need....*zzzzzzZ #bearandhare
235 AM 14 Nov 2013

“« 1314 w9

F Bear & Hare

W Follow
@JL_BearAndHare —

@longster1980 Soon. The problem Is that Owi's letting
Hedgehog 'help’, Hopefully not long now though. #bearandhare
£10 PM - 13 Nov 2013
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John Lewis + 6-9 0/0 ey ]

Waitrose +3.1% u"".::i,ﬂ-_ _—

Sainsbury's +0.2% Tosce

Mas - 21% 2

Tesco - 24%

Morrisons - 5.6%

<The commercial impact>

<The social impact>

32 o9y

YouTube =3

M&S 969,342
Debenhams 403,000
Sainburys 1,179,000

Tesco 786,000
Morrisons 358,125
Debenhams 105,047

John Lewis 12,200,000

John Lewis “Making Of” 251,899
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