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ABSTRACT

The purpose of this study was to identify the relationship of interpersonal relations disposition,
appearance concern, appearance management behavior of men through a structural study
method. Three hypotheses were established to verify the relationships among interpersonal rela-
tions disposition, appearance concern and appearance management behavior. The questionnaires
were administered in the city of Daegu to 201 males in their 20s to 50s. The SPSS 20.0 package
was utilized for data analysis, which included frequency analysis, factor analysis, correlation analy-
sis and Cronbach's a. Also, Amos 21.0 program was utilized for a confirmative factor analy-
sis(CFA) and a structural equation modeling(SEM) analysis.

The results of this study are as follows; First, interpersonal relations disposition showed a pos-
itive influence on appearance concern. Second, appearance concern had a positive influence on
appearance management behavior. Third, the interpersonal relations disposition showed a positive
influence on appearance management behavior.

In conclusion, interpersonal relations disposition, appearance concern, appearance management
behavior of men are found to have a correlation.

Key words: appearance concern(®] 5 #4), appearance management behavior(£] &3 35 ),
interpersonal relations disposition(t 9137 /J 2F),
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(Table 1> The result of confirmatory factor analysis for measure

Construct Item SFL? NSFLP t Cronbach’'a CR AVE
Independent - Responsibility 0.27 1.17 3.59%**
Sympathetic-Receptive 0.04 0.19 0.51
Interpersonal Sociable - Friendly 0.35 2.05 4.73%%x
relations . . . s
. " Competitive - Aggressively 0.67 3.69 9.84 0.67 0.80 0.44
disposition
Conspicuous * Narcissistic 0.86 491 13.46%%*
Defiant - Distrust 0.40 2.15 5.36%%*
Dominant - Supreme 0.67 3.21 9.84%**
Hair - Fashion 0.89 1.91 8.23%**
Appearance Cosmetics 0.65 0.94 8977
management Plastic surgery 0.39 0.41 5.01%** 0.83 0.94 0.79
behavior Body management 0.43 0.47 5.18%**
Skin care 0.79 0.70 8.91%**
Aiiiirji% Appearance concern 0.99 5.30 18.63 0.90 075 075
0,001 **pX0.01 *££0.05
# Standardized factor loading
b Non-Standardized factor loading
{Table 2) The squared correlations and Average variance extracted of constructs
Interpersonal relations Appearance

Factor

Appearance concern

disposition management behavior
Interpersonal relations disposition 0.44%
Appearance concern 0.35° 0.73*
Appearance management behavior 0.38° 0.75° 0.75%

* Average variance extracted
b squared correlations

ZHA GUth AFEE 067-09022 ZFE7F AF A FAEAE AT BEETGA EAY AR
g vk 423 (Kim, 2004) 914 E3EAcE B & T 72 291E Aol AIYEY HFEAFEAF
A=Ak ML B/ 2= ARG Il g 53t o] shgslth 74 LA Wid HA
2 29184 A3KTable 1> 74 299 M@ cE Bk FE ol F Q90E Alele] AdA AF
0.75 - 0.942 dwrd FAH7IEX(0.717) o A&l = # Btk =4 Jegd £ 29l Aleldle e
A Yebgor, HFEAFEe A 044 - 0792 Aol etk & 4 itk (Fornell & Larcker, 1981).
duby FH7IEA (0501 o Hla @ "FE 3l 7t 2159 et SH A Table 2) H+
Aoy 7t ZEgEol AAY & gl 2907 FA BEAZEzke] W= 044~07552 ABBA AF 3
Eof g17] wEell EAe] AMEE AT Hth & Ao Yy gegAe] JS=H AU
7} 8215 Alole] HHHAe] Fmeo} Wy mors
$18F A Eld = (discriminant  reliability) 2] &1l
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{Table 3> The result of structural model testing

Path coefficient

H Path Stand. Non stand. S.E t-value Result

coeff coeff

Hl Interpersonal Relations — Appearance concern 0.53 0.62 0.09 6.73*** accepted
H2  Appearance concern— Appearance Management Behavior 0.76 1.21 0.19 6.32*** accepted
H3 Interpersonal Relations — Appearance Management Behavior  0.16 0.29 012  242*  accepted

*pX05, **pK01, *** K001

Interpersonal

Relations

Disposition %

0.53™

Appearance
concern

016"
Appearance
Management
Behavior

3 0.76™

(Fig. 2> The result of the structural model.

Solid line: significant, Dotted line:

*X.05, **pL01, *** X 001

non- significant
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