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An Analysis of an Influencing Factor in the
Export Performance of ICT Company

Seon-Gyu Yi*

ABSTRACT

This study deduced an effect produced on the export performance of ICT company through precedent
study. And the importance of each factor was analyzed, regarding the deduced influencing factors. And
influencing factors in the export performance of ICT export companies were presented at a practical level
on the basis of analysis results. According to the results of analysis, with regard to the influencing factor
in the export performance of ICT company, companies’ factors were interpreted as the most important
influencing factor among the 1st hierarchical factors. According to the results of analysis after setting 12
factors for the 2nd hierarchical factor, 4 factors including export experience, CEO’s market orientation,
marketing strategy, and export market attractiveness were interpreted as very important factors. Therefore,
it was possible to find that, with regard to the influencing factor in the export performance of ICT company,
above all, enterprise internal factors- i.e., companies’ factors, marketing factors- were more important
influencing factors.
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