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Difference in Additional Marketing Satisfaction by Lifestyle of Korean Restaurant Customers
- Focus on Foreign Students at University in Gangwon Province -
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Abstract

The purpose of this article was to research the difference in additional marketing satisfaction by lifestyle of Korean
restaurant customers (focus on foreign students at university in Gangwon province). In this research, factor analysis, cluster
analysis, and ANOVA were carried out. Lifestyle was divided into seven factors and six clusters. Additional marketing
satisfaction was divided into three factors. Additional marketing satisfaction showed a significant difference by lifestyle of
foreign students. First, ‘employee’ had a highest point at C3 ‘convenience-internet searching pursuit’ but lowest point at C4
‘brand preference pursuit’ (p<0.001). ‘Service process’ had a highest point at C1 ‘safety-health pursuit’ but lowest point at
C5 ‘effort pursuit’ (p<0.001). ‘Tangible clue’ had a highest point at C3 ‘convenience-internet searching pursuit’ but lowest
point at C5 ‘effort pursuit’ (p<0.001). Additional marketing can reduce customer uncertainty, ambiguities, and wavering
about eating at restaurants by intangibility of service. As a result, food-service corporations need to manage additional
marketing as well as increase satisfaction and loyalty of customers.
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Additional marketing

Lifestyle satisfaction
C1 ‘safety - health pursuit’
C2 ‘hobby - leisure pursuit’ )
C3 ‘convenience - internet ‘Employee’

searching pursuit’
C4 ‘brand preference pursuit’
C5 ‘effort pursuit’
C6 ‘thoughtfulness pursuit’

‘Service process’
‘Tangible clue’

<Figure 1> Research model
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<Table 1> General characteristics of subjects (N=372)
Result 0
Crizaies Frequency N %
Male 201 54.0
Gend
T Female 171 460
language trainee 33 8.8
freshman 27 74
. sophomore 29 7.8
Scholarsh .
CROESIP sinior 137 368
senior 114 30.6
graduate student 32 8.6
China 163 438
Japan 17 4.5
Russia 53 142
Eastern Europe 19 5.1
Area Southeast Asia 88 235
North America 12 32
South America 11 29
Africa 9 24
Alone 45 12.1
Partner Friend 280 752
Lover 31 83
Family 16 44
Korean restaurant 88 28.7
Japanese restaurant 11 29
Using ratio of  Western restaurant 37 9.9
restaurant Chinese restaurant 128 344
Flour-based meal restaurant 65 17.5
Etc 47 12.6
>2 185 497
;ﬁﬁer u‘i 3~5 159 427
Y 6< 28 7.6
<10 153 41.1
Use expense per 10~15 97 26.1
once of one person 15~20 85 22.8
(1,000Won)  20~25 27 7.3
25< 10 2.7

AEWTE T2 Adsil7] o2 AlsdTh. 285 A
THEEGA Aufete AHE 7P AR, EAFe] T
tf H&o] RS ons|E gt
2. 2jo|ZAERAS| A2 B EfE(R01F4M)
gho] Z2ERl o] AlE ¥ Bl S 5 flste] aglE
S AAskA T WA Kaiser-Meyer-Olkin Al 5-E 0.892
ol QQlEAd Hetet=S UebHTE 3k Bartlett’s
AFL] ¥ 384.94(p=0.000)Z £A=|o] BAZo=
AFE Ve
221 1¢] cronbach’s o A= 0.782 UESH. =
o] Wpe B Q1Y FHn] H 7SS vE




<Table 2> EFA of Lifestyle

EFA
Results g
Variables . Rota?lon Cronbach’s
i Commodity loadlr.lg o
capacity
Fl 1. m very active to visit gourmet-restaurants at food-society. 0.72 0.75
‘hobby - leisure 2. Visiting gourmet-restaurants & Seeing cook program are my important hobby. 0.69 0.75 078
1}1lrsuit’ 3. I’'m learning Korean foods for the good use of leisure. 0.71 0.78 ’
P 4. After making foods, I eat them with friends as hobby. 0.73 0.70
Fa 1. Choosing the famous restaurants with famous brand to have a choice gourmet-restaurant. 0.71 0.73
‘brand preference 2. Choosing the famous goods with famous brand to select the cooker. 0.72 0.72 076
u?suit’ 3. Choosing the famous and expensive restaurants for guests. 0.74 0.78 ’
p 4. Using the favorite brand restaurants regardless of discount. 0.74 0.73
F3 1. Choosing the beef menu of more Korean-made than American-made. 0.72 0.75
‘safety - health 2. Asking containing of hazardous material in the menu to service employee. 0.75 0.71 073
safety i:a 3. Prefer healthier one on choosing the food menu. 0.73 0.71 ’
pust 4. Prefer higher nutritional one on choosing the food menu. 0.81 0.74
Fa 1. Choosing the famous restaurants through the internet searching. 0.79 0.72
‘internet searchin 2. Generally buying various cookers through the internet searching. 0.71 0.71 070
Lt & 3 Generally buying food material for the cooking through the internet searching. 0.75 0.74 ’
purs 4. Get the information of cooking through the internet searching. 0.68 0.71
Fs 1. Have a breakfast with easy bread, toast and etc. 0.73 0.73
convenien 2. Using often the instant-foods for the home meal replacement. 0.73 0.73 0.69
co Veui:, ce 3. Choosing the menu more taste than nutrition and health at restaurant. 0.71 0.65 ’
purs 4. Choosing the near place to visit Korean restaurant. 0.69 0.70
Fé 1. Ordinarily wearing the normal dress than companions. 0.69 0.68
. 2. Before the beginning the new work, formally think. 0.68 0.67
thoughtﬂ;[l,ness 3. Without work, often absorbed in meditation. 0.65 0.69 0.67
pufsu 4. Carefully thinking to visit restaurant. 0.68 0.70
1. Often reading the cook magazine and books about ethnic food. 0.71 0.70
F7 2. Trying to work hardly for the employment after homecoming. 0.71 0.69 0.65
‘effort pursuit’ 3. Trying to study hardly for the aim. 0.68 0.68 ’
4. Thinking the investment for the my declining years. 0.64 0.70

Kaiser-Meyer-Olkin coefficient=0.89
Bartlett’s y’=384.94 (p=0.000)

cronbach’s o AlTE 0.762.2 YeRTE 891 29 HFES
diEgol AFS Ad o HA=THE 5
= 9u|2A BATMFEekal Wyt

HEE2 gk 2R 9] Ad, s 847t fle +21e] A
8 53 o] P} AHH FEHROBA Qbd - AFE
2 {3tk 3 291 49 cronbach’s o AlFE 0.702
2 Uelth 891 4= T2 JEUE S HEER, AlE,
MH|E A Aol g o 2A QUEIEA S
2 B3t 291 59 cronbach’s a AT+ 0.69F LEF
Wtk 891 5= 729159 2AL HMRO| &, =9 A7t
IkE- A Asel e FEo s HYFAAFOoE o
H3lch 28] 221 69] cronbach’s a A= 0.672 Y
Epton AlA|gPo s st v e ez, 8]l 79
cronbach’s o AlF= 0.652 WERSTE 820 72 7HQ19] =
Holl thgt o= FAEe] wHEAFF o R Pt &

, BE 821e] F5A IAAANTE 0.6 oPFe=E

re
Fil
y

AENBATE 0.89(p<0.000)2 JERFA F2l3k3itt. g4
2= Wilk’s #ol 0.07, /3219 0.84(p<0.000)= VIR
WA QA frolsiaint. gk 3 32 Wilks #el 021, &
TFATE 0.75(p<0.000)= YERAA o]kt 3 4
= Wilk’s 3ol 045, A32A5= 0.63(p<0.000)= e}
A A frolst A3E e riR e e R g S
Wilk’s #tol 0.78, A/d8AIT= 0.47(p<0.000)= LFERFA
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<Table 3> Significance verification of lifestyle cluster
Classification Eigen Variance Accumulation Wilk’s Degree of Canonical
Function value (%) (%) freedom correlation P
1 2.51 39.01 39.01 0.02 49 0.89 0.000***
Significance 2 2.01 29.52 67.05 0.07 35 0.84 0.000***
verification of 3 1.32 19.01 85.17 0.21 22 0.75 0.000***
cluster 4 0.74 11.1 96.03 045 10 0.63 0.000***
5 0.30 433 100.0 0.78 7 047 0.000***
Factor factor 1 factor 2 factor 3 factor 4 factor 5 factor 6 factor 7
Cluster
1 045 -0.56 -0.72 0.65 -0.15 -1.11 0.19
2 0.57 0.07 0.36 -0.32 0.61 0.31 -1.21
c{dzi::r 3 -0.38 0.02 0.24 0.69 -0.32 0.95 0.35
nilean 4 0.53 -6.50 -0.29 0.81 0.77 0.74 0.87
5 0.59 0.17 0.52 -0.33 0.53 0.66 -0.54
6 -0.15 0.15 0.96 0.61 -1.23 -0.51 0.88
<Table 4> ANOVA between lifestyle cluster with factor
cluster3 cluster4
Factor  clusterl cluster2 ‘hobby ‘convenience - ; cluster6
. brand cluster5
‘safety - internet . ., ‘thoughtfulness F p
sy 1 . . preference effort pursuit oy
Cluster health pursuit’ leisure pursuit searching \s pursuit
.y pursuit
pursuit
. F ! ., -1.08a+0.23 1.07b+0.77 -0.55a+0.21 0.51b+0.32 0.99b+0.27 -0.57a+0.34  11.35  0.000%**
hobby - leisure pursuit
. k2 ., -0.02abt0.91  047b+0.02  -0.02ab+0.14  4.23c¢+0.17 -0.18a£1.02  -0.24a£0.81 3327 0.000***
brand preference pursuit
. k3 - 0.94b+1.04  -0.106a+0.09  -0.99a+0.75 -0.17a+1.04 0.66b+0.72 0.31ab+0.02  9.54  0.000***
safety - health pursuit
. F 4. ., -0.16at0..03  -0.14a+1.02 0.91b+0.32 -0.04a+0.0 -0.82b+1.45  -0.22ab+0.01 2345 0.000***
internet searching pursuit
. .F > - -0.95a£0.78  -0.25b+1.32 0.45b+1.11  -021ab+0.23  -091b+£0.01  -0.88ab+0.09 7.29  0.000%**
convenience pursuit
. ke - 0.35c¢+1.03 -0.516+0.63  0.17cd+0.75  -1.52a+1.23 0.55b+0.14 0.77¢£0.02  13.78  0.000***
thoughtfulness pursuit
. F7 . -0.38b+0.92 0.20b+0.33 -043b+0.00  -0.29b+0.32 0.75¢+0.37 -0.25b6+0.83  22.65 0.000%**
effort pursuit
a, b, c: differences by DMR (Duncun’s multiple range test), ***p<0.001 ,meantSD
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multiple range test)yS AAISFTE A= <Table 4>9F 7+ el oA A FFAF 0 R RSkt
o] YRt WA, 23 12 221 3 <X - A7 71 0.94
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<Table 5> EFA of additional marketing satisfaction

EFA
Results
Variables Rotation
Factor Commodity loading Cronbach’s o
capacity

1. ’m content with employee's kindness, manner and expression. 0.70 0.74

Fl 2. I’'m pleased with explanation and knowledge of employees about menu. 0.71 0.74
employee 3. I’'m pleased with costumes of employees. 0.75 0.73 0.77

4. I’'m satisfied with speed of employee’s rapid service. 0.70 0.71

5. 'm content with employee's kind resolution against complaint. 0.75 0.73

1. ’'m content with short customer waiting time. 0.74 0.75

F 2 2. I’'m pleased with rapid food service. 0.75 0.73
service 3. I’'m pleased with rapid explanation about Korean menu. 0.71 0.73 0.74

process 4. I'm satisfied with kind and rapid exchange about wrong food service. 0.71 0.75

5. I'm generally satisfied with rapid menu and service supply. 0.70 0.73

1. 'm content with kind and detailed menu book of Korean menu. 0.71 0.73

F3 2. I’'m pleased with various and unique sculpture of Korean style. 0.70 0.70
tangible 3. I’'m pleased with convenient parking lots at restaurant. 0.68 0.68 0.71

clue 4. I'm satisfied with smoking area for the health. 0.69 0.70

5. I’'m content with music at restaurant. 0.68 0.71

Kaiser-Meyer-Olkin coefficient=0.75
Bartlett’s x*=412.03 (p=0.000)
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<Table 6> One-way ANOVA between lifestyle clusters and additional marketing satisfaction

cluster3
clusterl cluster2 . . cluster4
Factor . . convenience- . cluster5 cluster6
safety - hobby - . brand . .
. internet effort thoughtfulness p
health leisure . preference . o)
Cluster . . searching .s pursuit pursuit
pursuit pursuit A pursuit
pursuit
F 1 employee 0.17ab+0.54 0.63bc+0.32 0.91¢+0.02 0.01a+0.13 0.64bc+0.45 0.78c+1.09 0.000%**
F 2 service process 0.87c+0.65 0.01ab+0.34 0.77c¢+0.01 0.74bc+0.01 -0.12a+0.87 0.32bc+0.03 0.000%**
F 3 tangible clue 0.45bc0.61 0.11ab+0.86 0.64bc+0.37 0.03a+0.65 -0.33a+0.03 0.02ab+0.55 0.000%**

a, b, c: differences by DMR (Duncun’s multiple range test), ***p<0.001, mean+SD
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