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Abstract

The purpose of this study is to identify the influences of psychological variables and fashion-related psy-
chological variables on purchasing fashion items on the Internet. Boredom proneness and public self-consciousness
were selected as psychological variables, and dressing style was selected as a fashion-related psychological variable.
It was hypothesized that boredom proneness and public self-consciousness not only influence the purchasing
frequency of fashion items on the Internet directly, but also indirectly through dressing style. Data were gathered
by surveying university students in Seoul using convenience sampling. Two hundred and eighty-six questionnaires
were used in the statistical analysis. SPSS was used for exploratory factor analysis, and AMOS was used for
hypothesized relationship testing. The factor analysis of boredom proneness revealed five dimensions, ‘“helpless-
ness,” “affective response,” “lack of internal stimulation,” “lack of external stimulation,” and “perception of time.”
The factor analysis of public self-consciousness revealed two dimensions, “appearance-consciousness” and “style-
consciousness,” and the factor analysis of dressing style revealed one dimension. The overall fit of the hypothesized
model suggests that the model fits the data well. The hypothesized relationship test proved that boredom proneness
and public self-consciousness influence the purchasing frequency of fashion items on the Internet indirectly through
dressing style. The results implicate effective strategies for Internet shopping malls and suggestions for future study.

Keywords: boredom proneness(<]-28)), public self-consciousness(3*% =}/ 4)), dressing style(Z=E} <X 35),
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IV. Results and Discussion
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A Zael 13 S AQg & 57 808 FE
SFATHTable 1). A o] & SAFE HAH T3
E% 1t 891 S 73 Z(helplessness), g4
A 9hg, WA AT Ao, 94 A5 Ao, A7 Azt
o7 HHagh B AR WE A5 2o 2
3} o1& AT A 8.2 AFG Akl tigk A
FATe e WA A= 9 F A 2JAEH
2o TERERE A o a9l tigk A
st AHS 93l 809y d4E 2Fetdth 4zt
o] Mdrd o] 18.59%, 13.16%, 11.65%, 10.14%, 9.27%
24 F AWEe 62.80%% UERTh T3 Cronbach’s

Factor Ttem Factor | Eigen |Variance | Cronbach’s
(N=286) loading | value % a
I often find myself with nothing to do-time on my hands. .87
I often find myself at “loose end,” not knowing what to do. .81
Much of the time I j i i hing. .66
Helplessness uch of the time I just sit around doing nothing. 6 279 | 1859 79
Time always seems to be passing slowly. .62
I am often trapped in situations where I have to do meaningless 55
things. ’
In any situation I can usually find something to do or see to 77
. keep me interested.” '
Affective : : : 197 | 1316 | 72
response I get a kick out of most things I do. 77
I find it easy to entertain myself." 71
Many people would say that I am a creative or imaginative 74
Lack of internal | PErSOn- 175 | 1165 61
stimulation | T have so many interests, I don’t have time to do everything” | .73 ' ' '
I often wake up with a new idea.” 73
Many things I have to do are repetitive and monotonous. 77
Lack of external - - —
stimulation It would be very hard for me to find a job that is exciting 68 1.52 | 10.14 53
enough. '
. I am good at waiting patiently.” .80
Perception of — - -
time In situations where I have to wait, such as a line or queue, I get 77 139 | 927 49
very restless. '
Note. * Means reverse scored item.
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Farmer and Sundberg(1986)2] =& AFE3le] 5
821& FE3 Vodanovich and Kass(1990)2} 7]
B AFME 5821& FE39 21, Vodanovich
and Kass(1990)2] th2A] Al Q1S Yehx] &
grom, oA 2ol Al ZE7 golo]
g S AnAE gige R AR5
o A% nFE W oz}, Farmer and Sundberg
(1986)S] A=E ol&3te] A2 ¢ EAS A
T gleng B ALddE s A+ 439 vl
gt o] E7ksttt whEkA Farmer and Sundberg
(1986)°] A& AMEste] &AH QAEA S AA|
g FLE U Areted vt lernw, ¥ 4

o

To 2R1EA AFE s AT AHe v
o] Zlo] A ®stA} Fhrt.
Farmer and Sundberg(1986)2] T+ A TS 7
e Ae 17‘43}7] SEl D]'a] 2+ HAeE
U HEolE {E & o] &3}

ol b AR e] BRE vhde AT AR

Sk AAISE B 717} 718l SR Z(Vodanovich et
al., 2005), AT Ao sk A4S A S
ATEel APHA=, kel ATFEC] 58805
FEAoH, 1 9= 8, 2,3 892 FEIAG

u]=k &S thAC 2 Vodanovich and Kass
(1990)= B2 2R1F4 S Fall 2AF3F 40
ool =S 2t S/ 2@ F A=, W
7 X]':L AAA HE, AZE A7 Qxﬂ)i F&3H
ot F 43%e] AgEa A=A Aee 59%H T3

V}ZIE el th Vodanovich and Kass(1990)l 7]
wste] v gl S e R 3 thge] AT E
£ 59918 AA 3] A AT} Vodanovich et al.

235 24 RO, A6 xRl ARy Fulel] mlAls G 24ERA7

(20112 58102 XAste] 891 ¥ vj=3 5d
o] thEry ] o)} A fo)E ¥H © ™, Vodanovich
and Watt(1999) = 58%10 & A Aate] 23 HE o}
dA=e} w5 Ao ALY AR A7}

zto]l & B3l th Seib and Vodanovich(1998)% w]=
S g o E 58%10 % At 891 HE
212] 2] 3} E F(absorption) <] IAE BF Tl Watt
and Vodanovich(1999)%= 589102 x]A3s}o] n|=t
et o] Abs]al el etA Wb o] AAE W Th 9
Az AEste] vl it /2 & Studak and
Workman(2004) % 58910 & A ate] s o)k
Yz, gAAER, Y AFgUAlH, FE2
o] el M3 AF A gFol] thgh xfol e} A
w2 AF3 4] el WL HF AAdE
g2 Workman and Studak(2005)% 589102
A7gate] 291 ME WA4 E7S(intrinsic enjoyment)
I 9] Al(locus of control)e}e] AAIE FA3HATh

o] 58208 FET AT ol v=F A o
A S A S Vodanovich, Watt, and Piotrowski
(1997)= B4 2184 Al 80R3tEF 40 o)

o] H3Ir=0
‘ﬂ:aoaa

t}. %3} Rupp and Vodanov1ch(l997)%} A= o A
S oz A7 o] =555 F - (anger) S}
5747 (aggression)°] =& WTh 152 Avch
S tdeE At F 8208 FE¢ Ahmed
(1990)9] 340l Ui FAFFS vl T34
(apathy)-v} Ml JEH F98 71gole 588
YeRf = H-5=2|(inattention) 7} 71 'd 4 2.2 Vodanovich
and Kass(1990)2] W& A= 98 == 3_?_
2oy Bygh 24 WA A5 94
T 8910 % HY FAEAT g "3
o2 223} Haka} U A zhe] BEA
Gana, Deletang, and Metais(2000)< A%
gk g 2EA A QTX}EIL WA=,
F&(impatience)2] 3291
o] AAlA AFs Q018 A5t

ol/Fe] Ao FEH 8%

TFAdol g27] Wl AOFE HRlth E= Farmer
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and Sundberg(1986)%] HEE Al&std oy, o

o 2 24317 W EY = At} Gana et al.
(2000)7 Ahmed(1990)= 219]8 0 2 2431510
02 AFES YAEFH SR A3 ol EHOP
04 Vodanovich et al.(2005)< A3 ATE0] 22 4
B AR oW, SHe] Sl tigk 2ol st 9l
oug 9RIEA A e nwrt BEFsvhy
A AL, v= ARUES WG R 7t 6o R F
BAE WA A=53 4 A=) F aRIeR 749
% ¥ (short form) HEE AAISIATE T FoF
3 LY Ao tid &5 AysL JAHL
UA BT HTel Agd 89 FE JTHLE
A58 Melton and Schulenberg(2009)= ) g4
Ao g &?l?_'“oﬂ fﬁﬂ *ﬂﬁﬂ‘r“?%J A=,
1, = e
L = =4
BRAFAE T Al A 28918 FE3I9h
I3 Ay AFETE] ELA O tste] AF3 A
T ALE B 29 F2E A ¥ o= Hel
oy FAs e, APAFEY 2AEA Y ¥
o Ade Al mE Aol2 BAtta &4
Eipve=g
2 Az 5 gt E die = o 273 A4
o] QA AAE = IS UFeR 5 2
918 $Z3} Vodanovich and Kass(1990)9} ] 2.3}
W othe 2k & ApdM e A A tie
AnES T A g, WA A5 2o, 94
A= Ao, AI7F A Zke] =4 2 YERtT) Vodanovich

and Kass(1990)= 124 A=, W& 2=, A2 wk
o, N2 A, 0”14 A E et &, =W o

Sy Aol T o8 AFEL L7l

(Table 2) Factor analysis of public self-consciousness
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3
Mo
Ml o
N i‘ﬂ

1o
engstein et al. (1975) °]

149

Aolo] o8] A%
olel g A oo
HFHThs 98 AFo] B
ol W ojUe), TelE BFehn A

S vl

AR 4GS A

TR

b 7o) Atks Ag
F AAQE 27

bek A

==
M
ol

F
rO

AHE-3}e] Mittal and Balasubramanian(1987)3} Nystedt
= = Q o o] g] 4)&1

and Ljungberg(2002)°] F&3% F

3} 2819 €40 AAE FFES IR
=
o

23S A9z BE

T

N 257 2ol AA £

O]'A)\-——lﬂ, 4 2202

S 2 3 Lee(2010a )T‘E

[ ro

_IE
rlo
~J
[\S)

g g5

Q)
=

o
B P
/\é A

EEER!

A3t Jeon and Yoo(2011),

F Lee(2010b)9F th A& o

A golRAL sjala] &

Rom, S S Z 3 Lee and Hong(2013)

<) E]—AHX—] QolXE A ]/\«] 17H ]

1__7':“1

Q02 A5 shel

AR ok AAS t4F 2§ Hong(2010)

Factor Ttem Factor | Eigen | Variance |Cronbach’s
(N=286) loading | value % a
I’m usually aware of my appearance. .87
Al - f the I ings I fore T 1 he h is look
ppe.arance Qne o the ast things I do before I leave the house is lool 3 197 3942 7
consciousness | in the mirror.
I’'m concerned about what other people think of me. .70
. I'm concerned about my style of doing things. .88
Style-consciousness 1.67 3348 75
I’'m very concerned about the way I present myself. .87
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2 Fengstein et al.(1975)2] 7&3 =

AHEste] 1709 8918 FE3Ach T
S S 2 3k Ryoo and Yoo(2007)= ©413
A& A B FH Ae] A, AHE Ape] A
Qo] 37) 81e® AAHete] 7+ 8RQle]
24 52 Bt 28y s 9]ell A Mittal
and Balasubramanian(1987)3} Nystedt and Ljungberg
(2002)2 Fengstein et al.(1975)2] HLE AR&3le] &
A Zpej2lo] g sfe] 1Y wirTh R o7 AE}
A 949 F 8219l A AYEIF B B35 Welm,
T 8% AA|8A T Mittal and Balasubramanian
(1987)= W= ti3tl& it 2 jE 98 A3
A “*(internal and external consistency coefficients)™
Mg Bl FA Aol & Mo aNET 2EY
o2z} e]R oj2 o] F golo] AHgghE WHTh E
3l Nystedt and Ljungberg(2002)< 294l 3753140
< UL R st g QRIEAS Sl R ¢
23 2 949 £ 8R1E FEEUTh 04

d

Aol Ae] 9w o 45 Ao

L A

- ool A=
TAEF & Aol AAE FFE0] 17FS Al
QJstie BF FYsil Uelth 53] Nystedt and

Ljungberg(2002)9llA] A= e] =77} R 9|2,
28 9249 M E et AL & A7 A
oF 2ok w2 A7AAel oa) sl anjAE
tgoz FA oS e gcloz EA% A

PAPoh A F 2910 B AL A

(Table 3) Fit Statistics for model in Fig. 2.

ol Qe Pulol vlxlt 9% 24ERA7

3BT TS 98 o)4e] Aueo] ¥4 Yeht 2
e Y avlae] 8 Aol goAe] olF

2. Hypothesized relationship test
JEIY HAAFE T =] ot JaFS
APAFE B2 Aokl FRIR B
stk Y RPME tEE AR
49 9

ME gaE o] WA A FfrE

e
ox
L)
N
=1
M
2
w
ol

o

(3]
=
o

3
o

o
iuf
K
i
it
rx
i
riet

3l 7 2 A 4 (regression weights)<}
A2 (Fig. 2)% 2tk (Fig. 2)°4

3] o
AANFE e, 448 A0S

Measures X P RMR GFI

N=286 438.20 .00 .19 .89

.86 90 91 .05 .64

07!

Public
Self-Consciousness

Purchasing
Frequency of
= 5 Y
33 fashion Items

_y| onInternet

R=.11

*rkp< 001

{Fig. 2) Path coefficient in the hypothesized model
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RMR .05 o’ 2 eyt e td Ad4
Z<(GFI, AGFI, TLI, CFI)7} 2% HA A 7
F<1 .90°l 7HA e T AGFI7E 862 E Tha
A Uetg ey, A AFE gel AH-dE CFI
7} 912A AJPRAT T 7P =A vEbsth 3
RMSEA7} 10Xt} 2t3, PCLOSEZ} 05Kt} =LA
velstth o] Ae sHdskE 2y g st
TR Gl o3t 47 o] FRAINHS §18-3F Ao 1]
ot WA =& A

Atk webA] A ele
A E AR el Aoy

710 2 AEdl Hokth

Yo

3 OB 1.6602.2A 19 1 717h2
Fth o%kol 19 7172 AA "
o] E& APEE HAFEE(Kim, 2001), HFE

Agste] Ayl PNz 93 JIFS
A H gkt

N oogt B & 2 b e R

multiple correlation: R%)°] .399} 112 Jebstth u}
A 2Bkl A3 9 39%7F ol Aalwadl A
T AT FA Aol s dREy, FeEl
59 11%e Fo3 Al AR 4% 34
ko2, et A Al o] AHEHYL U

& Aok 28t APl diste] 40% 7k =

flo we

Bare Arndge] e Al HEyEd s
2 AR E Qe YERN AT, Fuldlz=e] 11%9]
W B B B nge £3E Aad Hee
o} 28t XA 9ol 2 WSS o8 A9
HY &g HeRd

froe AZASFE 2, (Fig. 2)9F 2o] A=

KA RAF=— 35, p<00)} T2 AL (HE
AlF=51, p<001)ollA 2EtY Al o]2& 7
27} fosl velgth B3 2ed A PY(AER
AG=33, p<00D)elA FuiHIEe] o2& AHRE
oA Uelgth fo@ AZA g 98 71
12, 714 2-2, 714 32 A=A &Rk 4lE]
2 WAFEd AR AT FH Aejao] Aud

APYE

3 151
TS FE AL 937 Rue v/HsEA 28
A APt 22 HAAAE HeA WeE A B
3= Aol AEMlelA A FE Fulvlzo] g
287} olE & AAETE RS & S Uk ARG
o] TrjHlkoel] HA JFS v AoZ B A
1-10] 7128 Azpol 98 A7 AJake] F5Adol 3
Aol Jekg Frhe S 98l Watt and Vodanovich
(1992)¢] AF+AFE A A e HAAF v
2 3 48 5 glvks A & 5 Ak =3 F
# zpe]ae] Fujuie] FH JaFs wH AR
B 74 2-10] 148 Aol 98] LTl ibell A

Al

A WEEAA 2B A o2
o 2718 BH, B4 Addel SIZ 7P A
AR QS - 352 Yepdnh ol el Ashe 2

S ARk doid AFY A

i
Y
[>
kuf
e

T Aol 45 ARA7
S W3l Von Gemmingen, Sullivan,
and Pomerantz(2003)2} x| 3t}
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V. Conclusion

£929 THEAH DEE] 42 T 59T
o AF89 B2 WAL, £9L ot 2HA
£9A% 297 EE deld 54 FANE
FEPOsh HAATL WHTL Uk B A7E
23 4% T4 Ao Holeks Hed W
B AgAolehs AR AeH WER A
ol s AFS) ool tiat Mz o)sE A A
s34 Sk o2 flake] AT S BH A4

A FESIEEE R RPN R S
A QAR HAAE TR 9 Frhs
TRHE AN, olF YN BYoE

ek

B AT o vt 2ok AA, A H
Ul &0E9 42 235 A el F2 Al
=2 g 54 AR A& FAF A A
AAFe Fulet Bl =2 T4 Aol o
Zoletal B, o] et Stk 53] o FeE
A BE SHEolA Hu 2HRte] A W
= 771 w5 ® o2}, Farmer and Sundberg
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