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Influence of Self-Regulatory Resource and Self-Regulatory Modes on
Fashion Product Purchase Intention
So Ra Baek - Sun Jin Hwang

Department of Fashion Design, Sungkyunkwan University, Seoul, Korea

Abstract

This study examined the influence of self-regulatory resource depletion and self-regulatory modes on fashion
product purchase intention. Initial research design dealt with differences of the resource depletion effect
according to self-regulatory modes. The study used a 2 (self-regulatory resource depletion: depletion/non-
depletion) x 2 (regulatory mode: assessment mode/locomotion mode) between-subjects factorial design. Second,
the research design empirically analyzed the influence of self-regulatory resource depletion and self-regulatory
mode on the fashion product purchase intention by each product group divided by type and involvement of
fashion product. The subjects for the initial research were 255 university students in Seoul, Gyeonggi, and
Daejeon. The subjects for the second research were 873 university students in Seoul and Daejeon. Collected
data were analyzed with SPSS statistical package with reliability analysis, ¢-test, analysis of variance (ANOVA),
and analysis of covariance (ANCOVA). The results were as follows. First, assessment-oriented consumers showed
low purchase intentions about fashion products when self-regulatory resources were exhausted than when
self-requlatory resource were not exhausted. Locomotion-oriented consumers, indicated no differences in
purchase intention about fashion products regardless of self-regulatory resource depletion. Second, influences
on purchase intention by self-requlatory resource depletion and self-regulatory mode were different according
to the fashion product group. The results of this study implied that strategies should be differentiated when
establishing a fashion industry marketing strategy according to the self-regulatory resource depletion and self-

regulatory mode of consumers.
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Table 1. Locomotion and Assessment Scales
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Item

Description

Locomotion | feel excited just before | am about to reach a goal.

| enjoy actively doing things, more than just watching and observing.

|'am a "doer."

When | finish one project, | often wait a while before getting started on a new one.

When | decide to do something, | cannot wait to get started.

a)

By the time | accomplish a task, | already have the next one in mind.

|'am a "go-getter."

Most of the time my thoughts are occupied with the task | wish to accomplish.

When | get started on something, | usually persevere until | finish it.

Assessment
I like evaluating other people’s plans.

| often compare myself with other people.

| spend a great deal of time taking inventory of my positive and negative characteristics.

I don’t spend much time thinking about ways others could improve themselves.”

| often critique work done by myself of others.
| often feel that | am being evaluated by others.

['am a critical person.

| rarely analyze the conversations | have had with others after they occur.

a)

When | meet a new person | usually evaluate how well they are doing on various dimensions (e.g., looks, achievements, social status, and clothes).

IReverse-scored.

546 | Vol.53, No.5, October 2015: 543-556

www.fer.or.kr



2AH|XIQ| XOIREAIR} X7 | ZE 2 =Tt IMAIES| FOHQ=0 0| |[= e

A gote] ZzH o Pufslels Ao Yo £ ae|
A S Al B Aol ki o] Tl
o& S, o 2757 SI3) Rook} Fisher [36]2] 2
EE 1 ool B SAsto] AES MRS ), Uk A3 1K
oehe Azio] Bolnh AR WMok v F25] YA
3, v olslebAct: etol Solcyel 2 e 74 A
2 278hct

2) A3HA

A ofv]afel i Ak PRI ofnlEARs A=
=l AR A s f18l olFelRl e, et 7
A2 tiehAl 368 o= A= FHlfshA v ol ARelal 9l
= Al 7P sl AR ARl disl At
£ AAellth, 11 A Ao R B2 A E Sl

o A A RERES %Z* a17] f1et ARl ApopxdAt
A JH*WI °ﬂ "%OP /\HIX}

=
=
gl
BN

2

o
2
=
u
o
- to
s
2
rir
A
It
by
olN
=)
N
o
:cé
EN)
oo
Y
lo
RY
©
o
=
U

. (e}
a5} A]O‘_E olafA TEAFS] = (mood)7F AEES GRS 7}

5542 djAIEl] 915) PANAS 232 olgsle] 7gAe) os
=9akiet{49], vhAlato 2 s Aol thet e ke B
2 A, SRS AN F AT U st )

Aol 7= Aulfg-sdoll dhigh
A EA18- SPSS ver, 15.0 (SPSS Inc., Ch1cage, 1L, USA)—#
ol-gsto], ARE EA, t—test, O] YRAREA, FHREAREAS

ATk

O

Table 2. Result of Analysis of Variance for Purchase Intention
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Source Sum of squares df M of square IF
Self-regulatory resource (A) 1.979 1 1.979 813
Self-regulatory mode (B) .768 1 768 315
AxB 9.586 1 9.586 3.938
Error 518.483 213 2.434

0<.05.
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Table 3. Result of Analysis of Variance for Buying Impulsiveness

Source Sum of squares df M of square F
Self-regulatory resource (A) 729 1 729 420
Self-regulatory mode (B) 005 1 005 003
AxB 8.141 1 8.141 4693
Error 369.486 213 1.735
<.05.

Table 4. Result of Analysis of Covariance for Purchase Intention (Covariate: Buying Impulsiveness)

Source Sum of squares df M of square [7
Buying impulsiveness 169.705 1 169.705 103.153"
Self-regulatory resource (A) 684 1 684 416
Self-regulatory mode (B) 687 1 687 417
AxB 1.322 1 1.322 .804
Error 348.777 212 1.645

“p<.001.
35 3
3 25
Purchase intention = Depletion Buving impulsiveness — Depletion
= Mon-depletion = MNon-depletion
25 2
2 1.5
Assessment  Locomotion Assessment  Locomotion

Figure1. Purchase intention results.
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Figure 2. Result of buying impulsiveness.
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Figure 3. Fashion products divided by type and involvement.
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Figure 4. Purchase intention results (hedonic-high involvement product).
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Table 5. Result of Analysis of Variance for Purchase Intention (Hedonic-High Involvement Product)

Source Sum of squares df M of square F
Self-regulatory resource (A) 857 1 857 379
Self-regulatory mode (B) 1.377 1 1.377 .608
AxB 10.298 1 10.298 4548
Error 430.159 190 2.264
<.05.

Table 6. Result of Analysis of Variance for Purchase Intention (Hedonic-Low Involvement Product)

Source Sum of squares df M of square F
Self-regulatory resource (A) 816 1 816 421
Self-regulatory mode (B) 1.230 1 1.230 635
AxB 11.832 1 11.832 6.105'
Error 397.297 205 1.938
0<.05.
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Figure 5. Purchase intention results (hedonic-low involvement product).
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Table 7. Result of Analysis of Variance for Purchase Intention (Utilitarian-High Involvement Product)

Source Sum of squares df M of square F
Self-regulatory resource (A) 595 1 595 .288
Self-regulatory mode (B) 001 1 001 .000
AxB 4.086 1 4.086 1.977
Error 417.499 202 2.067
Table 8. Result of Analysis of Variance for Purchase Intention (Utilitarian-Low Involvement Product)
Source Sum of squares df M of square F
Self-regulatory resource (A) 8.200 1 8.200 4173
Self-regulatory mode (B) 695 1 695 353
AxB 2.765 1 2.765 1.407
Error 393.027 200 1.965
'p<.05.
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Table 9. Result of ¢-test for Purchase Intention (Utilitarian-Low Involvement Product)

Type N M sD t
Self-regulatory resource depletion 102 3.78 1.35 2149
Self-regulatory resource non-depletion 102 3.36 1.45

<.05.
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