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Abstract With much changes in men's appearance style to pursue, beauty care activities, and pursuing value,
it has been required to have researches on it. This study analyzed men's acceptance of information about
beauty care and also the characteristics of each pursuing value. An online survey was conducted targeting about
500 male office workers in Seoul. In the results of the study, the pursuit of the practical value of five beauty
care activities was the highest while the aesthetic value was very differently shown in accordance with the
types of beauty care activities, compared to two other values. Contrary to other styles, especially, the
acceptance of the skin care style was influenced by the sociocultural value, practical value, and aesthetic value.
Especially, the passivity of the aesthetic value and the emphasis on the practical and sociocultural values were
shown. The hair care was influenced by the practical value while the plastic surgery was influenced by the
aesthetic value. In the care style area, the acceptance of skin care was only influenced by the pursuit of
complex values. Regarding the marketing of each care style, the large-scale marketing campaign would be
effective for the hair care while it would be necessary to seek for more aesthetic campaigns for the plastic
surgery business.
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(Table 1) Male Image Trend(1981~2012)
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(Table 3) Verification of hypothesis: Influence
of a pursuing value for the
acceptance of skincare
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(Table 5) Verification of hypothesis: Influence of
a pursuing value for the acceptance of
hand—- and foot—care

(Table 6) Verification of hypothesis: Influence
of a pursuing value for the acceptance of
plastic surgery

Depen Stand Depen Stand Siomifi
dent : Independen anda Significance ; Toleranc dent : Independent an ngnitica Toleranc
. R rd B t value . L. . . ard B it value nce L.
variabi t variable probability | e limit variab variable - e limit
e error e error probability
Constant 09— 310181 0,000 - Constant 000 -~ 26451 0,000 -
Accep value value
CCt . . AP .
fance OO 0190 0152 3060 0002+ 0689 Accep Soclocultural 1) g o5 0566 0572 | 0689
‘ al value tance value
o - - :
hand- Practical 0137 | 0058 | 1165 0245 0677 of- Practical value: 0.142 : 0.011: 0.246 0.806 0.677
and value plastic { Acceptance of
foot—c Aesthetic 0134 0275 | 593 0.000%+ 0793 surger:  Aesthetic 0138 {0583 14.423 | 0.000% 0.793
are value y value
R=0.396, R2=0.157, Revised R2=0.152, F=30.711, p=0.000, R=0.598, R2=0.357, Revised R2=0.353, F=91.834, p=0.000,
Durbin-Watson=1.979 Durbin-Watson=1.997

#p<0.05, **p<0.01
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3 T 5-3)& At g
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