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Abstract This study aims to look into whether market merchant college education in Convergence to has any
influence to the educational performance. For the purpose, 300 surveys were distributed to the ones who
completed the course at ** city and in total 275 replies were selected out of 300. The age as of the subjects
of this study suggests many of the most common are 91 people with more than 60 121 people 50s. This
suggests that the age of a person engaged in the business owners have a lot of seniors. Dependant variable of
this study, educational performance resulted in sales increase, help in self development with 82.4%, stronger
confidence in success of business startup, overall satisfaction with the market merchant college education.
Advanced studies regarding market merchant college and series of domestic and overseas documents were
referred to for this study. As trait elements for market merchant college education, educational service, change
intention, challenge spirit, decisive factors for customer communication were derived. Along with these elements,
research model and hypothesis verifying the relationship with operational fund were established and empirical
analysis and investigation was set as study objective.
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(Table 1) Structure of the questionnaire

(N=274)

Domain

Contents

Number
of items

Quality of
Service

Facilities and atmosphere.

Students problem-solving,
Attendance Management,
Discomfort, The learner’s needs,
Learners benefit

Education
Services

Curriculum, Training content,
Expertise, Production availability,
Education, Overall satisfaction

Also changes

Environmental improvement
Sales activity strategy,
Success grafting,
Merchants and cooperation,
self-development,

Changes in the degree.

stores,

Challenge

Environmental changes,
Positive attitude,

Store recipes development,
Competitors respond,

New promotional activities,
Strong Challenge

Customer
Communication

Trying to understand the
Communication,

Identify the key elements,
The friendly attitude,
Accurate information,
Additional explanatory power

customer,

Educational
achievements

Revenue enhancement,
self-development,
Success Confident,
Overall Satisfaction,
Practical usefulness,
Education and satisfaction

Small Business
Market
Corporation

Small Business Authority,
Regional centers,
Business awareness,
Consulting,

Business funds,

‘Whether used.

General
Information

Gender, age, Education,
The average income,
Industries, career,

Market Sector
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Classification
High school or less 74

Education |G

Revenue

701 million won or more 5 1.8
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Agricultural products 29 10.6

Job
Market |Dandae traditional markets | N 190
Name [Bank market | N 168
Hadaewon wholesale market | 2 106
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