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Abstract The biggest change in modern society because we will transition to a ubiquitous environment.
Changes in the environment has become a crucial instrument that finally opens the era of convergence
management through integrating the various fields in their own business. The desire of consumers to new
innovative products appears to be a constant thing companies are constantly trying to respond to these changes,
there may not be a problem for the convergence of sustainability management company in the end.

In this study, based on the convergence of corporate management need to be a fusion component of corporate
management to examine whether any impact on the quality of innovation. Results showed that the fusion
management components that affect both internal factors and external factors, core factors quality improvement.
Internal factors detailed in the convergence management leadership, risk management factors showed a positive
external factors affecting appeared to affect positively the knowledge-sharing factors, infrastructure factors.
Finally, core factor is technology factors, educational learning factors showed a positive impact. This results
suggest that be a big impact factors of competitiveness of enterprises through convergence management in the
future and will serve as the strategic basis for the convergence of future corporate management.

Key Words : Convergence Management, Internal Factor, External Factor, Core Factor, Quality Innovation

Received 13 August 2015, Revised 27 September 2015 © The Society of Digital Policy & Management. All rights
Accepted 20 October 2015 reserved. This is an open-access article distributed under the
Corresponding Author: Seong-Bin, Song terms of the Creative Commons Attribution Non-Commercial
(OSAN CORPORATE ADVISORY CO.) License (http://creativecommons.org/licenses/by-nc/3.0), which
Email: ssh222@naver.com permits unrestricted non-commercial use, distribution, and

reproduction in any medium, provided the original work is
ISSN: 1738-1916 properly cited.

Journal of Digital Convergence | 99



(Hh)el 47 Yozl dwe]

iy

S

el

9|

L
L

s

th oo 71§jo] Mz 22 Eofel AlS 99

!

o
o

)|
p

o

o714
)

BC 64
I 184171

=
=

029 Hehe 1 el

=}
R

o= g

ToR
=3
o

o,
—_—

=)

19 A sl &85 Al

71,

t}.

X
4

o)

-
W

?l_

]

o]

o=
T

iz &

3

ZHF ofd A~m| o] I ELEoA A2}

o}J
o
op

~

3

]

7

=

-
=

, H¥ & (Taylor),

20A417] %

63810
] &k

o 73

B

il

sk Aol 47199 A &

of 7%

FrHlHE 2 B0

L
T

3}
7ol Wsh= 7]

il

of %24

=
.

i3

1Ae. ol

9|

Zo] Hghole}

el

0
e

Hes A dA

S

E3 A d7Ide F2719 7k

REER

L
T

A4H9) 717 Fgink, vl

He

I

A
A3

[z
=

ool &7} @eglel

=
Hstol] of-&

O

e

ol A 275

B
=

jriy
o

=
B

o

A+
np

o
atl

A
L

sholobet g}

9]

~

= 714

A A =

&l
o

ofp

ol

-

o FHAAE 84

3} 7)% 912 el pEAow v

gl

o7 A7 Asf

=4
[¢]

o AR, Fa7xe] Wl

SHAl E ATHI.

Aleiell 2w

3 1 goju} /e e ohy

2

oz

]

2~ O
=, 8

Al, A7Ale] Dbl A &g 7]

U

of o) el A Woluh R REF P2 e 34

100 1Journal of Digital Convergence 2015 Oct; 13(10): 99-106



A Study on The Effect Quality Innovation of Convergence Management

| 7H'E

ol
<d
ol

Wernerfelt(1994)= 7149

A ANOE B

FaL 9031[2], Prahalad and Hamel(1990)

S

=3
o

Fo] Shumpeter(1934)

9]

o i

il

1513
=

A, 2AAE D Au]2=e] 7]
ZA| 29 At Y, AA, A

3l

@ Hae

o 27k Al

A

o =9, =, =R

VAAhe] 25

o
254

.9

- 2HAe] JhE, YA

Poter(1980, 1985, 1990)¢] A7l 719l

SATH13].

A el e 9

)

T

Jeal
Hr

oy

)

K
il

Ao EH

3} g e Aol Bol] FAL O

3 A)
=l

:Il

=

A Ho]u} ofo]tlol

Astato] A& AAE T AHS 2Pl ZRAIA

o)

S(2002) &Alo]

4

el

&)

ItH4, 5, 6].

248 B3t

o]

2 #83, 7H17} 9

1 A5, AHal A .

HA
B R

Tl A& o] oo} 3t}{15, 16, 171.

o:

So] 9] 91ge] Awsta gk, &

I

B

2ol

oh=

i3
Holl A HE ojof

3

aRle] = =ge] =0k

A2zl o

2%

.

S
S|

L
L

3

=
=

1A= 7 7k

3]

s, = o}

olojo}

g

ZoltH18]. ®=

ohe

AlEE 2B el M 7] 7F glofok

ks Zlolt), wheby 2 Qo)A

s

NEEEER DI

£ s

o
RUS

hal

sk A=

ol

o AYEo] W=

oF

Prahalad(1990)= 719¢] &

3

oA #<*

T
N

ke, A=, 714

oA F<*

T
N

71

G

e 24

FHA 7190l B
191 2.1 [3], Mahoney(1995)

S

)|

o

&

Yol AastE 74

9

of o

!

1l

1

=23 [e]
FaE>

S8 (2008)= F-eutetell A ) o] YT

o]AH 7199 s ol el

tHs, 9, 10, 111.

Eg=

tol & Aol A

9

1 5A3](2008)=

= =]
v_—fo

[11].

il

Journal of Digital Convergence | 101



14E 39

o

g 9

A% i

I8

kU
ut

WA Y& Aes woln 1

I

3.2 7|=

19 7

o

)
—_

=
o=

kel

%
53.2
6.6
1.9
4.1
3L1
264
22.0
6.9
13.6
6.6
41
77
11.9
22.6
74
77
26.8
16.3
32

339

193
123
24
15
113
25
49
24
15
19
28
43
82
27
28
97
274
18
12

171 3L1%E 713
person

9

o]
A7

HEW A Fe] 5320

] Az
=
o=
item
Manufacturer
71 ek
5 year below
6 - 10 year
11 - 15 year
16 - 20 year
20 year more than
10,000,000 won below

51 -100
101 - 200

201 - 300
301 more than

Services
Wholesalers retailers
50 below

2F
f
F7F 7559
Construction

10,000,001-20,000,000
20,000,001,-30,000,000
30,000,001,-50,000,000
50,000,001,-100,000,000
100,000,001-200,000,000
200,000,001-300,000,000
300,000,001-500,000,000

500,000,001 more than

°

At

S50 o

Category
Years of
establishment
Sales
(month)
Employees
27437 99 v} =

o)
LrEb AL

(Table 1) Frequency Analysis

o]
H

KR
=

2014

L

L

ERLES
sgom o F

3l SPSS 180 o]

¢

3L
=
|5
T =
9

F

7}
- 181:1 =

5
sl

H
3

A

4005 % 381
gg-o] 5715

L

L

Aol

=4

74d1-2. gl2a#E 8l
7H 3-1. 7]
FRE Az BAA A

7hd1-1. 24
7Hd 2-1. A

d 8Y 23U HE 9¢Y 21744 oF 302
S
Al

=

o

3

7|zl et

juze]

+

30

X

b1 S1stol o)

102 1Journal of Digital Convergence 2015 Oct; 13(10): 99-106



A Study on The Effect Quality Innovation of Convergence Management

Cronbach's ¢ AIFE ol &35t} dvtd o2 ALg]a s}
]*1L Cronbach’s ¢ AlF7} 0.70)/do]™ AlFAdo] 3=
By 9l

E} /‘é:‘ir@‘q WHoRE QARAS AAEken,
2919 FEWHL FAE BAL o859, 229]
Ao 171 o9 ks AWE & gl ool
(Eigen value) 10]4& 7107 ato] 291S %319
own ol =49 7} 98 A Aslr] flEiA 2
7}3) 4 (Varimax Rotation) 412 #3831tk

1 A= o} o] <Table 2>, <Table 3>, <Table 4>,
<Table 5>¢} 7t}

(Table 5) Reliability, Factor analysis of Quality

Innovation

variables 1 2 Cronbach’s o
Newness 2 866
Newness 1 819 875
Newness 3 762

Value 1 869

Value 2 7187 835
Value 3 613

Figen 2.562 2.133

% 42.704 35.544

3.3.1 714 19| #HE
(Table 2) Reliability, Factor analysis of Internal S AG YR ey FAHA7e] g S AT
Variables 1 2 Cronbach’s g w7] S1%k 7Hd 19] HSE flal tF 3RS AN
leadership2 1 gon BA An= ofg)e] <Table 6>3 2t}
leadership3 857 368
leadershipl 136
Riskl 881 815 (Table 6) Verification of Hypothesis 1
Risk2 803 ’
Eigen 3.347 679 Non-standard| @ ed
% 66.941 13573 Independent ized coefficients ¢ o
variables coefficients
B Beta
(Table 3) Reliability, Factor analysis of External Constant 1.740 13818 | 000
leadership 287 .320 5.604 0003k
variables 1 2 Cronbach’s o risk 267 315 5510 0003
knowledge2 383 R2=0.330, F=89.485(p=0.000)
k : ;
nowledge3 851 915
knowledgel 194 . - -
knowledged 780 7Hd 12 379 U alo] 44l J&s m|
o2 20 AEAE Felsh] 98 solt
infral 803 839 " ) N
infrad &7 41 A3} R?gho] 0.3300] 2, Fako] 89.485(p<0.001) =
Eigen 3102 239 UERFAL glek o] AE 2 Ate] 3914 = AR o]
% 44.315 34.266 SEAB o) A A BAF = o 2 Amgly oltl= AL
FAgA ] AA A F 330%2 AWk ke AS
Aujaly, ol p<0.001 =l A g F-2] 4 o]
(Table 4) Reliability, Factor analysis of Core oA FetA ] Y aele AL 2 Al g

variables 1 2 Cronbach’s o
study2 887

studyl 859 334
study3 785

T.D 2 873

T.D1 838 873
T.D 3 796

Eigen 2442 2.400

% 40.694 40.005

] p<0.0017=0l A1
A

HAgee 248

2l

Ao} 7Hd 1-18 =
7Hd 1-2+= ﬂiﬂ%aggo] LA A
A A o F1sk] 94 Aelth &
=

5510011 p<O.001FEl A Folgh AL

Journal of Digital Convergence | 103



-
15

A
&l

durd 7Hd 2-19] A

=

=

ol4e] 37184 23}

ARy 7R 1-19] FHA,

=

=

2= 2k
24 At

A

L

L

7hd 1-2

o] o}J oy =3 ™Mo P o M X
Mo B° o < = ¥l o m B K "X B
~ * | %
woe o mw = |Bglg o SH LT A o
R 0= gy . O THC A
w R : wOR ™ _— = X o E° Fo
KB B o - B33 S By ET
oF < o 2 ) x — ey
T o B 2 2 SN - SR N <)
=) ol ]aﬂoo c =) = = m =~
o < - o) = . = N M- S o B
= w I = N @ o | &% A Hin 2w W = w0
A - 7Ld|b R = = N = N
WO R E = S > | 52 |58 822 o o o Wy AR B il
o M o) o ee & TIEE TE eEgrs=w &
poezs RO SN HafsiEl g
=~ o’ J = ol T4 = < %
8By mwewnz S5.g| || FeEPeil g
THEX®E AgRe F R EEEE g F S W o =
CECEINT 5 o o A RSO B I L A g w9 Koo <
- O ) W B R <= FN & NN Ao —
szaiE I2EC 5L siEszlisg
= X oge mw ® X > o o ™ = O g W o)
Hu%m&7ﬂ = op N T =1 24 |2 o B o F R W T
x Mo 2 - T B I == |Elals e w H ]Lumhﬂvuﬂnﬂ )
™R oA QT 9 2 |g<ls W o T e - m ob T
w W@ ™ © 5 S|€| 5 T T A omr X
— el ) = 0o g ° &) 4 X B To —~
= o E g n ™ o T o © E " N U TR T oo N
W % o il o B ~ X S GRS
W o 5 % T = g®LTH
o Mo B° o Uy ilf > M T oF o
F o A mw < = Blgls m% g5 R g B
woww L T W oy > LT g
o m T . 7O I~ ol calon = g N 5 o =
TN o H o o | - |2BE =2 o B o=
ﬂw_mﬂ ﬁo% ,m_.oﬂﬂ%ﬂ ? Pejia) Iie) ,mﬁ mwnﬁzﬂﬁ%
< Q L f o S -
cwr T zel £[1 2 ¢ ozruty
ﬂﬂ‘_l N —= o rmn T dﬂ%l.ﬂ
< w8 o M =T R S|EZE BEE o mE 28
B o ol o BEl  I|Ed | eZAd®Bgw
X o)) TN W oF 5 [LZ2° g ° a o
%Ww Mﬂ% W W oo mm " & wmwﬂ @ %mm% o
o oo B F % KO = No 2 s [g_z ole Mﬂq&%mﬁmﬁzfuT.
o m LR E Rl © % |28 2|=[B|88|5 o F T AT T
ART Dy gagd SITEH|]E s & lEdeR
ﬂﬂi,mﬂoil_\mo N oI NH = |2 ©° ~ ﬂuabmdrﬂbovmo%
TER 0T gmww ™3 b B g ™
ﬂ‘mw_,ou7 ~ = N 7 - 2. |ole Qﬂ%iﬂ‘_.&rovi
iLLrowu o= 3 _/o‘urL ok ~ <2 S o Mﬁ ﬁe‘urﬁﬁ,r o
w o N T ) 2E |ZlzlE wp R R
PwErIas emex 2| 2F [4F° TxTELTE N
d - HEE © P T o s | E° 2 N TR TR gy
L WO o Hin ™ B ~ X Mo T S

= ek ghebd
olt. 443 (ko]

3234019 p<O.001El A Foleh Aoz eyt 2

S

Zloltt. FA A tghe] 7.834

% A

}

kg
yal

a7 9

S

]

3lo
1 =

EEEEES

p

L

A o8

ol p<0.001573=014
Ho] A 7}d 3-18 AEEch

A 3-2

L

L

| tgkel 5702

o™ p<OO0IFEolA frold A ew Lhepdeh mheb

v 7Hd 2-2

ojtt. 4123} tko] 59189

O;(]

p

7Hd 2-1
104 1Journal of Digital Convergence 2015 Oct; 13(10): 99-106

S0} Au] b4 212 e AL,

W p<0.0015Fo A



A0 2 e

AR 3

=

=

whAetom 7Hd 39] A3}

A Study on The Effect Quality Innovation of Convergence Management

A=)

o

= UAE AR UEsT

Heh 714 3

E

bei, 2)%] ofo]

oz Yehdth ol 74

ujs} o]

L
L

tol 371248 AAlak e,

=R=k

R

°

57] 9
Ak

AlE
ohefet 2.

=

=
L

L

A, 7H 104

A}
q

oy

°]
FFaA

o

o
o
<
N+
TR

B

ol 7

Bz
T

ERERE

3}

A Q1E WA o= A o] ol

B

7]

12, e sle] §53A T Fael A7) &

S

k4

Ho

}

3t

I

2900

==

7B @HAl sl FEU 7}

competence of the corporation,” Harvard Business

Review, Vol. May-June, pp. 79-91, 1990.
[4] Porter, M. E., Competitive strategy - techniques for

REFERENCES
Journal of Digital Convergence | 105

actual activation plan of inter-business information
industries,” Ph.D. dissertation, HanYang University,

2000.

[2] Wemnerfelt, B., "A Resource-Based View of the
analyzing industries and competitors, New York,

NY : Free Press, 1950.
[6] Porter, M. E., Competitive advantage: creating

Firm," Strategic Management Journal, Vol. 5, pp.

171-180, 1994.
[3] Prahalad, C. K, and Hamel, G, “The core

[1] Park B. S., "A study on the marketing strategy for
and technology exchange of small & medium

3

-
°

[e)

7

A gkt 2

bl
2h

b shEu st

e

3}

o

3

_c])/]

3] o]0l Au F43

S

A&

A

-

29] 23}

Aoz Yehdth
A, 7+

| olsto}
o ¥ R TR}

=
=

& do] A= o] FolAH 7|4
3]



sustaining superior performance, New York, NY :
Free Press, 1985.

[6] Porter, M. E., The competitive advantage of nations,
New York, NY : Free Press, 1990.

[7] Mahoney, J., Pandian, J. R., "The resource-bhased
view within the conversation of strategic
management,” Strategic Management Journal, Vol.
13, pp. 363-380, 1992.

[8] Westley, F., Mintzberg,
and Strategic Management,” Strategic Management
Journal, Vol. 10, pp. 17-32, 1989.

[9] Chandler, G. N., Hanks, S. H., Founder competence,
The environment, And venture performance, Et &
P, pp. 77-89, 1994.

[10] Lee D. H.,, "An Empirical Study on the Effect of

the Degree of Different Business Exchange

H., "Visionary Leadership

Activation on Business Performance in Small &
Medium Venture Industry,” Ph.D. dissertation,
Gunguk University, 2009

[11] Song J. H, "An Empirical study on the
Characteristics of SMEs and the Performances of
Hetero-Sectoral Exchanges,” Ph.D. dissertation,
Hannam University, 2008.

[12] Shin S. C,, D. J. Kim, Creative management, Seoul,
ECO BOOK, 2007.

[13] Schumpeter, J. A., The theory o economic
development, Cambridge, MA : Harvard University
Press, 1934.

[14] Son T. W.,, G. P. Hong, M. H. Jung, Y. S. Kim,
"Creativity management and corporate performance,”
Human resource management Research, Vol. 26,
No. 3, pp. 273-301, 2002.

[15] Amabile, T. M., "How to Kill Creativity : In todays
knowledge economy, creativity is more important
than ever,” Harvard Business Review, Vol. 76, No.
5, pp. 76-88, 1998.

[16] Oldham, G. R. & Cummings, A.,
creativity : personal and contextual factors at
work”, Academy of Management Journal, Vol.39,
pp. 607-634, 1996.

[17] Woodman, R. W; Sawyer, J. E. & Griffin, R. W,,

"Employee

"Toward a theory of organizational creativity”,
Academy of Management Review, Vol. 18, No. 2,
pp. 293-321, 1993.

[18] Weisherg, R. W., Creativity . Understanding
innovation in problem solving, science, invention
and the art, New Jersey : Wiley & Sons, 2006.

% % Y(Choi, Seung Il)

2008 89+ dehaan ol 2
EERICEL RO
1999 3¢9 ~ 20061 2€ A
st 79l
L2044 88 ~ WA Hahet
7]
L2085 89 ~ Al AAThe
%)

- AlEol : vAE, 22U, §EEY
- E-Mail : csi0305@naver.com

% A ¥(Song, Seong Bin)

1997 2¢ © A istal oishel o
EEIC LT

<0154 29 Addiska ek o
|50 a7 A spa)

20129 9¢ ~ &4 - g S
HAE

<2011 59 ~ A - A YA
o oE @_ e

- PAlFol 1 g8 Lﬁoﬂ 294 Ad

il

+ E-Malil : ssbZ222@naver.com

106 1Journal of Digital Convergence 2015 Oct; 13(10): 99-106



