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Abstract This study compared and analyzed the connection use, using behaviors and life satisfaction of paid
users and free users in accordance with the business models of convergence N-screen service providers. It also
analyzed factors that influence users’ satisfaction at a personal life level, a relationship-based life level and a
group-based life level. The study result showed the different connection use levels of broadcast contents by
paid and free users of the N-screen service have a statistically significant meaning. The result also showed the
personal satisfaction level of paid users is higher than that of free users. It also turned out that factors that
influence life satisfaction differ according to whether or not the users paid for the service. Also, academic
background and content consumption expenses affected life satisfaction level of free users while connection use
of broadcast contents affected the one of paid users. This study provided an insight on the current domestic
N-screen market situation and suggested business strategies which could help find business models.
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(Table 1) Demographic characteristics of the

respondents (N=138)
Classification Frequency | Percentage
User free user 48 34.8
paid user 90 65.2
Sex Male 65 471
Female 73 529
10 ~ 19 17 12.3
20 ~ 29 55 39.9
Age 30 ~ 39 37 26.8
40 ~ 49 23 16.7
50 ~ 59 6 4.3
No income 57 41.3
Less than 0.5m won 4 29
0.5~1m won 7 5.1
Monthly 1~2m won 31 225
Income 2~3m won 19 138
3~4m won 14 10.1
4~5m won 3 2.2
More than 5 million won 3 2.2
Elementary School 1 0.7
Middle school 2 14
Education |High School 29 21.0
College 101 73.2
Graduate school 5 36
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(Table 2) Operational definition of the main factors

(Table 3) t—test results of demographic
characteristics and multi—-device use

free user(N=48) | paid user(N=90)
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(Table 4) t—test results of life satisfaction

free user(N=48) paid user(N=90)
life satisfaction t
M SD M SD
individual 5.04 1.367 541 47 ~1.945%

social related 511 1.355 5.10 887 033

collectively 4.79 1.398 498 960 -.938

#p<0.05, ##p<0.01, *#xp<0.001
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(Table 5) The impact of life satisfaction on factors

life satisfaction
Classification Factor individual(Beta) social related(Beta) collectively(Beta)
free user | paid user | free user | paid user | free user | paid user
sex 186 -174 100 -.066 283 -.048
Demographic age 182 055 212 -074 187 -.140
characteristics edu 119 -.022 383 -.046 349 -.021
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R? change 082 035 136 034 174 -.047
#p<0.05, #*p<0.01, #++p<0.001
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