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Abstract China is the largest e-commerce market in the world. The Chinese online retail market is almost
40% larger than the US, and together these markets account for more than 55% of worldwide e-commerce.
The Korea-China FTA is likely to facilitate e-commerce activity between the two countries, as well as trade in
the goods and services that enable e-commerce. Korean consumer goods can enjoy the benefits of the FTA
because it has a competitive advantage in the Chinese market in terms of technology and quality. The purpose
of this study is to examine legal issues of e-commerce chapters of the Korea-China FTA and policy
implications. Results of the study show that several implications based on the export vitalization of cross-border
e-commerce of Korean products are offered. The Korean government needs to do the following: prepare for the
subsequent negotiation of the e-commerce agreement, prepare for the classification issue of electronic
transmissions, require mutual recognition of electronic authentication and electronic signatures, prepare for
e-commerce dispute settlement mechanism and establish of strategies for the export vitalization of e-commerce.
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Article 13.1|General

Article 13.2|Relations to Other Chapters

Article 13.3|Customs Duties
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Article 13.5|Protection of Personal Information in Electronic Commerce

Article 13.6|Paperless Trading

Article 13.7|Cooperation on Electronic Commerce

Article 13.8|Definitions

Article 13.9|Non-Application of Dispute Settlement

Korea - US FTA

Article 15.1|General

Article 15.2 |Electronic Supply of Service

Article 15.3|Digital Products

Article 15.4|Electronic Authentication and Electronic Signatures

Article 155|Online Consumer Protection

Article 15.6|Paperless Trading

Principles on Access to and Use of the Internet for

Article 157 Electronic Commerce
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