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Analysis on The Spatial Distribution of Music Industry
Value Chain in Seoul
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Abstract : Music industry is considered as a creative industry, which tends to locate within a city. Howev-
er, there is very few paper analysing spatial patterns of music industry in Korea. This study aims to under-
stand music industry’s value chain and its location pattern; whether it is clustered or dispersed. In detail,
music industry contains five sub-industry: planning, manufacturing, distribution, sales and performance.
Locational pattern of each sub-industry is tested by GIS and hot spot analysis. There are several findings
from this research. First, value chain of music industry make clusters and have a spatial autocorrelation.

Second, the result shows that music industry makes a hotspot area at Gangnam, Guro, Mapo and Jongro-

Junggu.
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