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Abstract

The purpose of this study includes: Firstly, to examine the effects of corporate entrepreneurship on
market orientation, radical innovation, and organizational performance. Secondly, to examine the
mediating effect of the market orientation, radical innovation on the relationship between corporate
entrepreneurship and organizational performance. In order to verify the relationships and mediating
effect, data were collected from convenient sample of 269 employees at small and medium enterprises
in Busan, Ulsan, Gyeongju city to test theoretical model and its hypotheses. All data collected from the
survey were analyzed using with SPSS 18.0 and AMOS 18.0. This study reports findings as followed:
first, the relationship between the corporate entrepreneurship and the market orientation is positively
related. Second, there was also a positive correlation between the corporate entrepreneurship and the
radical innovation. Third, there was also a positive correlation between the market orientation and the
radical innovation. Fourth, the relationship between the market orientation and the organizational
performance is positively related. Fifth, there was also a positive correlation between the corporate
entrepreneurship and the organizational performance. Sixth, there was also a positive correlation
between the radical innovation and the organizational performance. Finally, the market orientation played
as a partial mediator on the relationship between corporate entrepreneurship and radical innovation. The
market orientation and radical innovation played as a partial mediator on the relationship between
corporate entrepreneurship and organizational performance. Also, the radical innovation played as a
partial mediator on the relationship between market orientation and organizational performance. Based
on these findings, the limitations of the study and some directions for future studies were presented.
Keywords: Corporate Entrepreneurship, Market Orientation, Radical Innovation, Organizational
Performance, Mediating Effect .
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<Table 2> Correlations coefficient and average variance extracted

t
standard corporate market radical organizational
mean L. entrepreneurs . . . .
deviation hi orientation innovation  performance
ip
t
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entrepreneurship
market orientation 3.69 0.51 2405k .766 .382 .288
radical innovation 3.38 0.44 1045 .61 8k 72 234
- ational
organizationa 3.39 0.58 299 537w 484 742
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[Figure 2] Path model

<Table 3> Result of path analysis

. standard . . P
no path estimate criticalratio accept
error value
1 CE —> MO .598 .081 13.528 .000 0
2 CE —> RI .250 158 2.936 .004 0
3 MO —> RI .568 .108 5.032 .000 0
4 MO —> OP 525 .264 2.073 .039 0
5 CE —> OP .306 .095 2.738 .006 0
6 —> OP .645 152 2.212 .027 0
7 CE —> MO —> RI - 0
8 CE —> MO —> OP — 0
9 CE —> RI —> OP - 0
10 MO —> RI —> OP — 0

CE: corporate entrepreneurship, MO: market orientation, RI:

performance

IAFdel Tt B(H) S (598 & VA=
thomEb 7R 12 A9 24,
AZIA7PEAIES w0 Al el 9F(.250) =
AR AE g 3lvk w7 2 A Qe
AR, AFARS w314 Falel] ol FF(568)

it
B
32

ogk JE(306) = A= Ae &

7Md 5+

A= ATk AXA

)

JAR-E

T

& olnk weA
iﬂ

=
s A
277

radical innovation, OP: organizational

) e 7ML 3 A
e 24 Feld A (0
o % ek ek AR 4t
AEsigiek. A, A1

Al 5

A 223}



350 A1 A0) 22443l WA G A
$73

|

[}
P
T

M 5714 A9 WiAadE FHeE

o freoleh (6455 HAIE=
2hA 7 62 A= Itk
Uo® AHEYI J314 Silo] TAKoR
g if S skl whel AR A
He S8l F7H 24 AAEsIns BARE 24
WHeME Wi EsE IS %’4311*1 El—%ﬂ} Z%%
F3o] K SFH ook ‘B}[
X]z#gJ/]_ Uxﬂly_q _] 2
o, 2) SHdge} Wy L?EH o 17P Eﬁlxti Al
ofsfjor gtk 3) wizhseel FEMeke] WA} S
Adow frofsfof st 4) A A} FEleA S
o} FEHreke] o)A wAZE mivlast Rl 2
2P Al oF St
ARIZIIZ AL S
w7 g3t BElof o] Fx17 Al
AR ET RAAA ] B 21007, A
o] AAMFY RART) ¢ W BALS

2% & 5 9k

_|

ﬁ%

gl ARG Ae] AT Fole 9%
2 A, SR AgAe] SRl F4)
2 Slel fele GFS AL AL AT 5 Uk

sheto e Adst malelM e SRusel ARyl
bgale] &S A HA AR )X

RS GRS R} WAE R fo
S QaH(25000] MG Wb ARG A

A= B3 2217 Falo) oJsrs
H]i]i’— 9}% Zo=z % = Qlt), = AJAA|EAJo] B
sz glo@ et 714 7o) AalEgick
ARV 24 el Slota i)
a3 wdofr o] xadate] g Ak 712, AF
a3 mdoxe] Bk 462%, wi/fEs wdo]
HEY Rauc o we RS Amsioit), =9

L ARIZIIZPEALe] AP el freldt 9= Ul
A, W7 R ARA o] FERR 24 el

o3t S A= AE IS 5 Q) E H
W9l ARZI7PgAle] F1A il o3t 9
u|zH, w7 E 3314 d4lo] %
‘ol Foldt JIFS v AL &
11[ O F X124§J+ UIﬂloﬂ/ﬂﬂ %%‘Eﬂ
2lo] FEMFR] AN FAACE vAE
ot J8k(.680) Rt viZlay} Fdlefr= f2ost o
F(.306)0] ZHAEQIth web ARZI7PEA1S Al
AT 5314 e milE SallA 22Tl
g U];‘qﬂ 9%1;:— 74 o H /‘ O]ljr. =, ]xlx]z‘sk
H Mol HtuslE sk Zo® YEhd
7 83 71 9% AEEgict.

ARG 2293 Al oA wilazt
rdorel A i3t Ak 712, HHE}
o] Bake 3517, wirjEyt wdlo] A ay}

1o o XN ox e (&

oX of oX oo
oo XN
SL’

= ]76 /\]o]

By § e e Agelinh Sews A
AFHo] 5714 Bl felF FeFS VA, v

S FH Halo] F5u
7

i)
td
<
=2
>
1o
-IHT

UH7H§JJr PJ"Oﬂ/\ Fro)sk o
wREpA] AR I =
23l YIS VAL 3= AR & 5 otk 5,

w34 gilo] FEmE e 2o yeht 7R
1001 AEIsich

5. B9 gl 42

AakE ¥ 5 Gl eke Atk sigith ol
A7YA AR AR AN ] Aol
S W 5 gl 991ES Seld 4 gl el
o) Mol A1E F glek. webd] B e A
AT WAS FEsA A7Vl A
3ok A el 4B A 24 olols

é o]e‘— ﬁi Ral oy
o}, AR 5317 #9419 AskE Sall =2
A3 Qvhs As Ao R d3d

>
rlo

AAT ol x%<+>4 Jarg vl
Uehom, ARIZIGZPIAE HRE Sl
QPL vAE R0 et AT
Halol frolat Qe nlAE How vehto
GRS AN froldt () FRe
A Ao etk AR 24
oJet JF& vIE Aow veptor], F1A 84
Jojel froldt A(H) 9 GRS MAE Aow
b A1 ABAE)
Falk FA Hae] 9% A e Ao 1
ERdeh, AR/ ISP AR F04 S
FROE B 2N FES AT P 2
o vehgon, AAFEE A Hae] i)
e B 2] JTL WAL Y= RO
Uebgiet.
Qo] ARROR AFRAATE AR
Ae] 2A3te] o=t AT AZE WHrk: el
A 2AYRE B F e Az ATAIE A

.

1o
ek

Mo do 2 & ol do ¢ o
>



J. Korea Saf. Manag. Sci. Vol. 17 No. 3 September 2015
http://dx.doi.org/10.12812/ksms.2015.17.3.343

ISSN 1229-6783 (Print) 351
ISSN 2288-1484 (Online)

Fof g Al o, 5 4

e A AES Bl 244
ol ojwjet AzE AdA] o
ANORA ) Eohel S A )

b AN 5 9L Roltk

Lﬂrﬂ‘r*i TA7199 AFAES 219l 7I97gAle]
ATl AgAor A IS mRItE 7]
=9 Al w=e] A AL, AR I7PgALe] )l
Hol Aol o)z el AT A A%
ﬂwoz NAA AT FAA Halolgls ATk

stk APIS ANSES dlof & Zolth AT
/ﬂﬂoﬂﬂ] QA o7 HalFolw 93-S 7)Ao 7k
—5].3_;_, _Al_jrx%o] ﬁzg,]x]e /\101_,_01 J_7ﬂx]6}:xﬂo]tq
AAAFAoR Ashe 2ATH F971E Fshe
7o) F23ith sk ol S13) FOMTkE AfEa

e 25T 4+ dE ARH WS FHsiolo)

3 Aol

olg} o] ¥ Ao NEZ Ba| Fav]Y AT
AL iﬁ?@%ﬂ g Qo= Had, 9l
A4, WA= vehbs A1 EAS Bk
el wE Ss HAY 249499 A
A9l FoIZ skl APLA BNl o AR
Aol Al AFE AP BE, HIHQ) A
A zARsts Gsta G4 Fae 9% A
Mg ANSHL FREows AfAdael agy
& Z7MA BAEE AuAZ S dokar sloh

2 A7e & 5 o) ok & oy 2 @
ARE AT ek 3, AT W] R SHe

27| R (self—report) A% ]% o] g3I37] wiel
MR S5 we FEHHEANHcommon method
variance) 2] 7FsAdo] Eut B4, 3 Alme o=
3t AlFofAe] kA A5 (cross—sectional study)
WS AABE7] whtel] Ag-d el digt gHist 4
= Hellels @A) slok 3% AqtelM= T4
AE Eote] ARIZId7PEAle]l A Ttel )]
= A S AYE o s Aolth AAleE X
Altdol 538A9e] 5 SARIES e R A
7] witell Ao Auks dntslshe dlell= A
7F Stk whebA] ookt AbgRokel dEs tiide®
AT AFE sfolof & Aojrh B A7) %
ekt WpE 7] wAleL vl W 2E g
grff A7 desivta shalnk Ao s
@3}% AirtidAtel sEw s FEl B

\_ ZX]/H—: g zs]:)\L/\]?] :‘,: 9})\ HOL S 3k

Lol & Zlojtk

5. References

[1] Ahn, K. Y. and K. S. Chang(2012), “The
relationship between knowledge management
and knowledge management performance, and
the moderating effect of organizational
culture in small business,” Korean Business
Education Review, 71:82—105.

[2] Anderson, J. C. and D. W. Gerbing(1988),

“Structural equation modeling in practice: a

review and recommended two—step
approach,” Psychological Bulletin,
103(3):411-423.

[3] Bagozzi, R. P. and Y. Yi(1988), “On the

evaluation of structural equation models,”
Journal of the Academy Marketing Science,
16(1):74-94.

[4] Barringer, B. R. and A. C. Bluedorn(1999),

“The lelationship between corporate
entrepreneurship and strategic
management,” Strategic Management

Journal, 20:421—44.
[5] Burgelman, R. A.(1991),
ecology of strategy making and organizational

“Intraorganizational

adaptation: Theory and field research,”
Organizational Science, 2(3):239—262.

[6] Chang, S. D. and Y. M. Zhu(2012),
“Corporate entrepreneurship, social capitals,
and SMEs Performance in China,” The
E—business Studies, 13(2):283—299.

[7] Christensen, C. M.(1997),
dilemma: When new technologies cause great

“The innovators

firms to fail,” Harvard Business School
Press, Boston, MA.

[8] Chung, D. Y. and B. H. Yoo(2007), “An
empirical

etudy on the effects of

entrepreneurial orientation & market
orientation to the organizational effectiveness
Journal of

Studies,

and business performance,”

Entrepreneurship and  Venture
10(2):69-93.

[9] Deshpande, R., J. U. Farley, and F. E. Jr.
Webster (1993),

customer orientation, and innovativeness in

“Corporate culture,

Japanese firms: a quadrad analysis,” Journal
of Marketing, 57(1):23—27.
[10] Drucker, P.(1985), “The

innovation,”

principle  of

Harvard Business Review,



352 AP7|9471dAl0] 2R F ] vl FF AR YT 514 A9 WiladE SHeR
TAT
85(3):67—-80. moderating effects of entrepreneurship

[11] Fornell, C. and D. F. Larcker(1981), between market orientation and
“Evaluating structural equation models with performance relationship of korean
unobservable variables and measurement venture,” International  Area  Studies
errors,” Journal of Marketing Research, Review, 13(3):481—-500.
18(1):39-50. [21] Kim, S. Y. and K. D. Cho(2008), “An

[12] Frishammar, J. and S. A. Horte(2007), empirical study on the effects of
“The role of market orientation and entrepreneurship on the organizational
entrepreneurial orientation for new product effectiveness,” Industrial Management
development performance in manufacturing Review 15:1-17.
firms,” Technology Analysis & Strategic [22] Ko, J. N.(2010), “The influence of
Management, 19(6):765—788. corporate  entrepreneurship on  radical

[13] Gonzalez—Benito, 0., J. Gonzalez—Benito, innovation  mediated by  management
and P. A. Munoz—Gallego(2009), “Role of system,” Ph. D. dissertation paper of
entrepreneurship and market orientation in Soongsil University.
firms' success,”  European Journal of [23] Ko, J. N, M. S. Do, J. H. Kwon, and Y. S.
Marketing, 43(3):500—522. Kim(2012), “The influence of corporate

[14] Han, J. K, N Kim and R. K entrepreneurship on organizational
Srivastava(1998), “Market orientation and effectiveness  mediated by technology
organizational performance: Is innovation a innovation—Focusing on the innovative small
missing link?,”  Journal of Marketing, and medium enterprises,” Korean Business
62(4):30—45. Education Review 27(2): 477—502.

[15] Hong, J. H, I H Choi, and C. H. [24] Kwon, Y. C.(2009), “A study of the
Park(2010), “Market orientation, influence of market orientation and
entrepreneurship  orientation, and new localization of foreign subsidiaries on their
product performance in SMEs,”  The performance: The case of korean firms
Korean Journal of Small Business Studies, operating in China and India,” International
32(1):107-131. Business Journal, 20(1):pp.55—80.

[16] Hulme, D.(1995), “The sharp end of [25] Lassen, A. H., F. Gertsen, and J. O.
innovation,” Asia  Business  Journal, Riis (2006), “The nexus of corporate
February:6—7. entrepreneurship and radical innovation,”

[17] Jang, S. H. and Y. J. Ma(2011), “The Creativity = &  Innovation  Management,
effects of entrepreneurship and market 15(4):359-372.
orientation on the social performance of [26] Lee, C. W.(1999), “A Study on the role
social enterprise : Focused on the gender and organizational performance of corporate
differences,” Journal of Industrial Entrepreneurship,” Ph. D. dissertation
Economics and Business, 24(5): paper of Seoul National University.
2777—-2802. [27] Lee, G. J.(2011), “An empirical study on

[18] Kang, S. I, S. H Oh, and P. S the relationship of the market orientation,
Yang (2007), ‘“Relationships of Individual technology orientation, supply chain
Characteristics, Entrepreneurship, and management  flexibility @ and  corporate
Performance: A Case of Jeju Tourism performance,” Ph D dissertation,
Businesses,” Korean Journal of Tourism Kyungnam University.

Research, 22(1):487—504. [28] Lee, H. T. and M. S. Chae(2007),

[19] Kao, J. J.(1995), “Managing creativity,” “‘Empirical study focused on foreign
Prentice Hall, Englewood Cliffs, New investment firms — The relationship
Jersey. between entrepreneurship, IT competency,

[20] Kim, J. P.(2009), “An empirical study on market orientation, and performance,”



J. Korea Saf. Manag. Sci. Vol. 17 No. 3 September 2015
http://dx.doi.org/10.12812/ksms.2015.17.3.343

ISSN 1229-6783(Print) 353
ISSN 2288-1484 (Online)

[29]

[30]

[31]

[32]

[33]

[34]

[35]

[36]

[37]

[38]

Journal of International Trade and Industry
Studies, 12(3):205—229.

Lumpkin, G, T. and G. G. Dess(1996),
“Clarifying the entrepreneurial orientation
construct and linking it to performance,”
Academy of Management Review, 21(1):
135-172.

Menon, A. and P. R. Varadarajan(1992),

‘A model of marketing knowledge use

within  firms,” Journal of Marketing,
56(4):53=71.
Moon, H. J.(2010), “The effects of

entrepreneurship upon group outcome ant
the personal capability of group members :
Mainly focused on the small and medium
businesses in Jeonnam and Gwangju area,”
Ph. D. dissertation paper of Dongshin
University.

Narver, J. C. and S. F. Slater (1990), “The
effect of a market orientation on business
profitability,” Journal of Marketing, 54 (4):
20—35.

Park, J. H and J. H Lee(1999), “An
international comparative analysis on the
innovation—with  an

product & process

emphasis on the Korean, Japanese and

German chemical industry,” IE Interfaces,
12(3):406—413.

Prahalad, C. K. and G. Hamal(1990), “The
core competence of the corporation,”
Harvard Business Review, 68(3):79-91.
Rhee, J. H., J. H. Lee, and J. H.
Yoon (2007), “Relationships between
corporate

entrepreneurship, formalization,

and organizational cultures, and
organizational performances,” Journal of
Business Research, 22(1):91-118.

J.(1934), “The

development,”

Schumpeter, theory of

economic Harvard
University Press, Cambridge, MA.

Sciascia, S., L. Naldi, and E. Hunter (2006),
“Market
entrepreneurship: An empirical investigation
on SMEs,”
2(1): 21-38.
Sexton, D. L. and N. B. Bowman(1986),
“Validation of
Comparative

orientation as determinant of

entrepreneurship Management,

personality index:

psychological characteristics

[39]

[40]

[41]

[42]

[43]

[44]

of
o

analysis of female entrepreneurs, managers,
students, and business
Ronstadt, et al.,
entrepreneurship Research,

entrepreneurship
students,” in eds,

Frontiers of

(Wellesley, MA: Babson College), 40—51.
Singh, J., J. R. Goolsby, and G. K.
Rhoads (1994), “Behavioral and
psychological consequences of boundary
spanning burnout for customer service
representatives,”  Journal of Marketing
Research, 31(4):558—569.

Slater, S. F. and J. C. Narver(1995),
“Market orientation and learning
organization,” Journal of  Marketing,
59(3):63—74.

Sparrow, P. R.(1996), “Linking

competencies to pay: too good to be true
?” People Management, 2(23):1—6.
G. M.(1995),

empowerment in the workplace: Dimensions,

Spreitzer, “Psychological
measurement, and validation,” Academy of
management Journal, 38(5):1442—1465.

Tushman, M. L. and C. A. OReilly(1996),
“The
Management evolutionary and revolutionary

ambidextrous organization:

change," California Management Review,
38(4):8-30.
Weerawardena, J.(2003),

market

“Exploring the

role of learning capability in
competitive strategy,” European Journal of

Marketing, 37(3):407—-429.

A A2 A

2
Al ARlEss E4,
A=ista st Al
AL gkt tisklelA &
shapAeke (Al gt e & A
Stk AA kSt 9]
AR A oty Fa vl
ok AHIAEHAIY, AR
A, Az, AHE 24,



