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Abstract

The purpose of this thesis is to contribute in establishing the objectives of government policies
through an empirical analysis on the relational characteristics surrounding the self—employed creative
enterprises under the current circumstances where the specific empirical studies on the self—employed
creative enterprises haven't been performed. According to the result of verification, the social capitals
such as reliability, reciprocity and network are necessary due to the characteristics possessed by the
self—employed creative enterprises while the reliability between cooperative enterprises is created and
the cooperative relationship continues when the enterprises are faithful to their intrinsic activities such
as the improvement of productivity rather than the entrepreneur spirit. Such win—win cooperation was
eventually shown as having a positive effect on the performance of enterprises.
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[Figure 1] Research Model
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<Table 1> Operational definition

Factor Measured Questions References
. Products & services, development of creative marketing and
Innovation . .
effort for performance improvement Frishammar &
Entrepreneurial . Competitor information, differential advantage, development of Hirte (2007)
K . Progressiveness . . . .
Orientation niche market and understanding of customer needs Gonzllez—Benito
. L Interest on new business, preference and effort for acquiring tal. (2009)
Risk Sensitivity .
opportunities
) o Environment/sanitation/safety, ethical/transparent management Carroll
Social Responsibility L.
and management to correspond to the public interest (1979, 1991)
Network Establishment and participation of cooperative network, Fukuyama (1995)
etwor . .
Social exchange of market and product information
Relationship Social Reliabilit Interdependence with cooperative companies, conclusion of Fountain (1998)
eliability . . s
Capital agreement and regulation of rights/responsibilities.
. . Accomplishment of management objectives with cooperative Nahapiet &
Reciprocity . .
companies and sharing performance Ghoshal (1998)
. Obsolescence speed of the products, predictability of
Dynamics . .
competitors and change of production technology Miller &
- : : - - er
Environmental . Suppliers of raw materials, product line, production technology, .
) Complexity R ) . Drlge (1986) Mill
Uncertainty distribution network and diversity of sales network (1988)
er
Hostilit Change of system, reduction of interest rate and threat of
ostility . .
financial/labor force shortage
Reliability of Reliahility of cooperative firms, formation of sense of unity and | Nonakai(1995)N
Win—Win Relationship providing assistance elson(1996)
Partnership Continuity of Formation of partnership and necessity/evaluation of Telser (1980) Will
Performance maintaining partnership iamson (1983)
. . Sales within the industry compared to the competitors and . .
Financial Performance L . Govindarajan &
Management level of accomplishing net profit Fisher (1990)
. : - isher
Performance Market share within the industry compared to the competitors .
Market Performance . . . Gupta(1987)
and level of accomplishing customer satisfaction
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<Table 2 >Goodness of Fit in research model

x°(p) df GFI AGFI CFI NFI IFI TLI RMR RVEEA

1550.486
20 .734 .688 .869 .736 .872 .852 .045 .064
(o=0.000) V20 734 688 869 736 872 852 .045 06

<Table 3 >Confirmatory factor analysis

Reliability of
Channel Factor Load CR. P CHabiity 0 AVE
Concept
Ent; i
n feprer.leurlal 0.793 _ B
Orientation 1
Egtfeptre:e”r;al 0.864 0.097 10.961 000
Ionovation | 878 649
epren 0.634 0.095 8.182 000
Orientation 3
Entrepreneurial 0.574 0.102 7.332 000
Orientation 4
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<Table 3> A%
Ent; i
n feprerhleurlal 0545 Fix B B
Orientation 5
Ent ial
nirepreneuna 0.823 0.215 6.27 000
. Orientation 6 p .
Progressiveness Entrenroneurial 813 532
epren 0.510 0.176 5.02 000
Orientation 7
Ent ial
nirepreneuna 0512 0.143 5.034 000
Orientation 8
Entrepreneurial .
. K 0.830 Fix - -
Orientation 9
Ent: ial
O”,reirf,ne”rllg 0916 0.079 14.349 000
Risk Sensitivity Erftlfe“ i‘efgmal 908 714
e 0.797 0.083 12.054 000
Orientation 11
Ent 1al
nireprencuria 0.743 0.087 10.92 000
Orientation 2
Social
0.539 Fi - -
Responsibility 1 .
. Social
Social . OC,:il_t ) 0.872 0.227 7.33 .000
Responsibility eSpCéI:)SCligll Y .853 .605
Activities e 0.889 0.227 7.369 .000
Responsibility 3
Social
0.557 0.198 5.706 .000
Responsibility 4
Social Capital 1 0.623 Fix - -
Social Capital Social Capital 2 0.682 0.151 6.954 .000 .829 619
Social Capital 3 0.649 0.14 6.711 .000
ol
nV1ronr.nental 0.919 Fix _ _
Uncertainty 1
Envi tal
Dynamics Hvironmenta 0.857 0.044 18.615 000 915 783
Uncertainty 2
Envi tal
rvironmenta 0.797 0.05 15.486 000
Uncertainty 3
Envi tal
nv1ron1'nen a 0.650 Fix _ _
Uncertainty 5
Envi tal
UHWO:J.“ fn Z 0.813 0.141 8.302 000
Complexity neerally 852 593
Environmental
. 0.802 0.144 8.246 .000
Uncertainty 7
Envi tal
Hvironmenta 0.645 0.142 7.055 000
Uncertainty 8
Bl
nv1rom.nental 0.648 Fix _ _
Uncertainty 9
Envi tal
rvronmenta 0.619 0.177 5.263 000
Uncertainty 10
Environmental
i 0.758 0.221 6.642 .000
Hostility Uncertainty 11 .852 537
Envi tal
Hvronmenta 0.790 0.223 6.763 000
Uncertainty 12
Envi tal
rvironmenta 0.736 0.21 6.547 000
Uncertainty 13
Win—Win 0.962 Fi B B
Partnership 2 ' IX
Reliabili f Win—Wi
eliability o e 0.813 0.062 13.115 000 930 819
Relationship Partnership 3
Win—Wi
e 0.699 0.066 10.614 000

Partnership 4
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<Table 3> A%

o
in=Win 0.691 Fix - -
Partnership 5
- Win=iin 0.737 0.105 9.109 000
Continuity of Partnership 6
Dert Win—Win .955 .845
eriormance : 0.961 0.117 11.277 000
Partnership 7
Win=Win 0.851 0.123 10.422 000
Partnership 8
M.
anagement 0.812 Fix _ _
Performance 1
Management 0.743 0.06 14.658 000
Market Performance 2
bert Y — .949 .825
erformance © 0.950 0.08 15.602 000
Performance 3
Ma t
Hasemen 0.909 0.082 14.721 000
Performance 4
Management .
. F - -
Performance 5 0865 B
M.
o anagement 0.773 0.072 12.031 000
Financial Performance 6
Perf Management A 12
erformance 2 0.912 0.068 16.18 000
Performance 6
M.
anagement 0.742 0.076 11.551 .000
Performance 6

4.4 WAS7ES) ATHAEH TRe <E 458 o] Rtk ATASES A
o= folgk FEelv 0.98t A vkt whderd
ATelie vlole JWASE Agaigion 2 0l HRANE
<Table 4 > Correlation Analysis
Entrepreneurial Social Social ~ Environmental ~ Win—Win  Management A Standard
verage
Orientation Responsibility  Capital Uncertainty Partnership Performance e Deviation
Entre'pren?urlal 1 358 467
Orientation
Social .
ool 310" 1 3.51 688
Responsibility
Social Capital 463" 4677 1 3.52 528
Envi tal \ .
Hvironmenta 202" 258" 303" 1 3.27 493
Uncertainty
Win—Wi - - . -
e 316 230 508 258 1 3.64 482
Partnership
anasemen 258" 326 287 195 205 1 3.24 705
Performance
wk p< 01#kx: p<.001
4.5 7344
<Table 5 > Goodness of Fit in research model
TREe BAo|=  FEA 3 i ; RM
3] delhs 3 : %(covar}ance #%()  df GFI AGFI CFI NFI IFI TLI RMR
matrlx) o] olg¥lor HeE F4(MLE: Maximum — EA
Likelihood Estimation) ¢l ]3F =4Ho] o] &gt} ( ObOO) 937 0.720 0.677 0.848 0.716 0.851 0.833 0.063 0.068
D=U.

TWEAA A= <E6 > 3 gk
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<Table 6 > Statistical hypothesis test
. Standardized Standard Result of
Hypothesis Channel Coefficient (8) |Error (SE) CaQV P Hypothesis

Innovation

Social Responsibility
Activities

Hostility

Relationship of
Partnership

0019

Re]ected

Selected

Innovation

Social Responsibility
Activities

Hostility

Continuity of
Relationship

Rejected

Rejected

Reliability of

H4-1 Relationship Market Performance 0.141 0.064 2,195 .028 Selected
Reliability of : . .
H4-2 Relationship Financial Performance 0.105 0.042 2,469 .014 Selected
Reliability of
H4-3 Reelljti;;zh; Market Performance 0.164 0.131 1.832¢ | .067 | Selected
Reliability of . .
H4—-4 Relationship Financial Performance 0.255 0.145 2.7786%xx .005 Selected
See p<O1, # p<0B, # p< 10T
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