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H|ZU 2 AJE] Al (business ecosystems) ©]&

Z2kA

L B |

7499 MEL :WE(lens)E A&

o vz AR 14, S5, A,

]O—l

A, EEAHZ 714, 7

=571, AN, 2=3)

5 EAR7IE 59 olsf

R = 1Yo}

* O] LU N

WAAFES] =&t AdE A4S &4 A
2~Elo|TH(Iansiti and Levien, 2002; Moore,
1993, 1996). HIZU 2 AejAl= 7192] A=A
A3 AE7FsA N FEe mX7] wEel A
2 A7) W& YlsEth(Priem et al., 2013).
H| 2 2 AVEjA] Aol A] 1S T<es] ol
AAZA Y Qs HolA Utk E& /1 719
AHANME IS FF A B FF T

AZ2AZEA ] e A2 STHEET 9,

2014 AR5 Aoz d=mdTAEe Ade

2o} 28

ATA(NRF-2014S1A5A2A01010749). =3+ £ A= S=Ustal DGAZIATHSAI] Aoz

ol Fol 3l

o BRIt 39
i ATTNS}IL A
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2014; Blazevie and Lievens, 2008; Fang, 2008;
Merlo et al., 2014; Prahalad and Ramaswamy,
2000). 7HE 7194 AFollA o] 714 ZEol
24 Fofshks Ae doiAl HizyZz AEA
Aol A A4S T AEjA o] A U R
A g 98 sdsta ok HlzY 2~ A
A d2= = v, a3e] EEo] HS g
sHA Eejdth 9 & S0, 1A H2Y 2 A
gANA AFUE &5 S 1 AHAE
FEsHAl & & S, EEsHA € = Ut
UL B2y 2 AEjA 9] Fof7] ol tidk &
A EE 44 Jaes WE IR
|, vk 2013). T3 142 7]go] 97y
ofg ol Azl YA AlAIFoIU AH2& AH]
25 SAPS W, A 5 E = 3
AA &5 5 It AU A
o A4S ARrUE &52 Tl =les
I 5 ok aAS vjz=Y 2 A 7]
FAeHE Yt (parody) FE A &
mol 2 SAZ o Qitk 53], SEUE H
Yz=of4] 0] 821 e A3 &
st 228 HParhe dds st
A4 ¢ 2007).

F> 22 B AT Al oshd, T
o] Mgl 2194l(psychological ownership)S
7H W, 7193 e A = sk
THAvey et al, 2009; Brown, 1989;
Vandewalle et al., 1995; Van Dyne and Pierce,
2004). AH]2 ARJollA e BE F
(partial employee) H&-s 3K Mills and
Morris, 1986; Namasivayam, 2003). 117242 &
I THHo] WiZel aAe] A Quis
71943 3487 dFs HXITH(Asatryan
and Oh, 2008; Hulland et al., 2015). H| &2
AEA Az2 5 o, 7 e FHUe

i
T

L)

> N @ 2 to o

Tk o
o+

A e e TANE TR R o]
ol th3t Al ou1A1e 2] Bk el
SUAle] 719 A JeFE Zrhe, 1A
AP ovdel G T a0 $HY

a7}t Bl=Y 2 AEjA] Bl A%

= 719 &5olle] AHAA Fofe} nj2ys
AEA 2fdole] o2 FEET 1 AL S
(organizational socialization of customer)T 1L
A S FX13t oA ARS|shet vz 2 A
EjA|e] o] 7149 HIK G v, 534, 34
71 5& olsfistal 71l #AE Za 3A
A HEE FAEE 7ol sk #Aol
th. 1 AEshE AR E 316k, 17
e Agd QUi E A3t Bz A
A HHA & o, 7192 oln] 719F
(corporate oA
(cause-related marketing) 733 Ql(Robinson et
al, 2012), A3EE 5o hgt WAl E 11
2 A8lst &s-s 8] a1 vk 53], 14
o] ALt FE s AWh] AT FAES AT
sk Hl2U 2 A A A3 9 Al
A U] BAE Fetst= Zlo] &olsith
weba B Ao Hlz2Y 2 AEA B
Al 4 ARSI ] 11718 AlE]E] o
Aol #Al tigt AT EEE Ak, ol
AFEAZ 9] tEAQ A8u A% A
A1) 2(Social Network Service: SNS)S! 79|
257 o] thEA ] EHE ARt
71712.9] HIZU 2 AEAIE o E AR
e Aestaat gk

advertizing), 3=

II. OI2H HiZA

2.1 HI=LA MEfA|
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Moore(1996)= HlZU 2 AejAIR H| =2~
AAS] F71A1RD 223 7RISl e A3t
= 7AAA &5 Al(economic community)2} 3}
AT B2 AFAE vizY 2 AEAE 1
I ARAAE Z3Fshe ol BAIAE(ol 8 ol A
= TYE, members or actorsg} $HZE T4
B AAAH AFAZ HUTHMoore, 1993,
1996; Iansiti and Levein, 2004). H] =42 AYE]
Aol FHYLES FEEAH] FAE T3
SRS H2U 2 AT FAYEY &
35 248 g 53 B HEwol
o whA 7192 Bl2U 2 AeAlghs I2E
ol mlEvt ofgA N e A AL
5 AT F Utk

U] B2 ATelM s F= d7ds $4

A717), A4, 2011; 2EA, 253, 2011).
H| 2 2 AejA o] 33 A= d 299
HA3ZE AASE B AT (Moore, 1993;
1996; Koening, 2012; Peltoniemi and Vuori,
2004; Rong et al., 2015), ZzF = EAnH
(Adner and Kapoor, 2010; Adomavicius et al.,
2008; Iansiti and Levien, 2002; 2004; Karhu et
al, 2014; Kim et al, 2010), AHEA
(Chesbrough et al., 2014; Cusumano, 2010;
Isckia and Lescop, 2009; Wnuk et al., 2014)
5otk Moore(1993, 1996)0l w2, 734 2]
&A= vz 2 AEiAl= A (birth or
pioneering), 2 (expansion), B4 T ¥
g FA(leadership or authority), A|AY
(self-renewal or renewal)olgh= Z13} GAE
AXtHMoore, 1993, 1996). Rong et al.(2015)
HZ2U 2 AEAE thekd Aids] 5
L3tehe ol BAER TEEE 7129 F
Aee BT des H9Y Iansit

~

ol orfo

and Levien(2004)-2 vl 242~ AEjA 9] A73A
= A8 S ARE A, A, 8

Ae AMERL, AR e FFIY
(keystone) - A|HjA} - EA) A=Ae= 3709
AEAl A A A BHATE Karhu et al.(2014)
< AT FYo| F&Esh= HIZY 2 AEjA O
A 719 1 AHAE TS5t fAlskE A
kS ARt met A BA HAAZL A7 )
et 534 mde Ak, 7]Ee YELA
Ao 2 mutd AeA S AHEE 248t
ATt Chesbrough et al.2014)2 4 I
(Chez Panisse) H|ZU 2~ AEfAI7} g 2E=G o
A Edste] of2A A ol HAAEH
121s Frstal dgste] Ml gherks &
3tk Wnuk et al.(2014)S SIEHS 53
= AHIEAE S 53 AZEY S el F

Rt
S
==

LN
o GFE FE AN A 290e BN
o
2~

A
vl

¢

b4

N

A

L

=

o} Kim et al. (2014)2 BHIZY2 AJe]A 2]

Mot S0E A A-=FAZE H=
Yz AeiA 9] AE EA8T oo A
PAT= A AeAY FF719EE SHE
gu)e FAHCE F7IHEHe] BAE U7
I Jok FAE 2(2014)F =Y AEHAE
719 7= o] Yol B, ] =Y~
AENA AHIE S8l 7199 AElE A9l &5,
A&7Fs BlzU 2 A, ASIA A, 714
A ] BAE B

ooy 2 4

2.2 I ArSlEt

A}8)3Ksocialization) & 7H¢1o] A3le] A
oA Bad U, A, 5 5 Y
Fgolt}. Schein(1968)0] AH3)3te] 7dS )
go2 22 Ao =Tk AL Aol A
Z2 Assle 24| J}x|, 7, AL B3
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ol A8t s AAolH, AT Jds
—r?fﬁ s=d ok A4 7|se F538 o

I o]ti(Chao et al., 1994; Louis, 1980).
2 FHM= TiRle]l A FAYCEA

s skt adt AXH res S5
ste] 2ol 2-8-A17]= F7go|tVan Maanen
and Schein, 1979). 2 JAFIEC] 240 A&
= Agshs Woto 7R 235 At
of tigk B A7} 43 = thJones, 1986;
Kammeyer-Mueller et al., 2013; Van Maanen
and Schein, 1979).

Kelly et al.(1990) A{H] 2> XA oA 1S
i SULORE FstA o 22 AL
3} o]&& AldstAth Mulz A olA A
ARElsket o] 229 ZIA|E olsfistal, 23]
HolM g5 sh=dl Fa3t 59 /st
220 TAA| FIthehs v olssiES
1, AL 1 7he) A5 g Qg x
A& &S5 she Bgelth Al Aa
2o xr% e NS FYHES
2L Bealr] 91 v

= Mad ort JthKelly et al., 1990).
e aAe] 228 71, 1, 7IHE ol
St FERetE R AfulAs 2H o] AL HE

Yoz AE|Skehe thre] e Al

=z

o H

Aok 42 ASleh me g 22| B4 4
3

=

[}

_IR l-Nl‘

o

~2£J‘J

e Jl

shobe 913 BA); 43 BE e B

Govender(1998)= AlR| 2> 14 st
A2 FEE s BREo R F41F AL
st ek Bl ARsE des 23 1A
< s A3 4389t Cousins et
al.(2006)-> AH3)s} g, Frufatel FgAtke] &
Al A, BA ] A 2ke] FFBAE Oq:r%}
At} 159 Aol mEH, T 7199 F

Zkol gk AL2) 5L WiAUF O ZA E4H ALE]
SRR HE4 4 A}ﬂﬁ}ﬂ WA e A
et A4 YIS WXtk 4714 T4
AF21E mAYUF oIt TufRke S5 Ak Kt 4
Hol AAe Ffdtal, AT 7E Olaﬁo}ﬂ
el &5 AT 3AH T2EAN 3F ¢

4k, w2 715, EY2Y B A7 —Ol
ot Bl AREE w7 UFeld oAkaT Al

A, 4570 BAO UF 4, B4 P2 5}
Ce WFH FEE 59 A5 Aol

B AH| 2o 2 AZ o7 AR 2~
Aae FolA Az AE dAtek yigo
FFS = 7 Ae 249 sEoIt AE 7Y
o9 Aol tigt A= wAE ok
ATaEol e FF s k| Fofo|th
o] A7 Mills and Morris, 1986;
Namasivayam, 2003)°l] w=H, AJika} A6]7}
8 ¢ flohe Anl2=e] E4%4 170] A
H| 2 Aot FJais B4 9o
BAlol ' FE5 Y(partial employee)' I &
g¢-71% 3} Mills and Morris, 1986). 1.7
oA Wk opjz ARARAY ATL 53
3] Tgel HE EAUL AT AHAUO
24 Alze] FEA e
(Bowen, 1986). & 949 7d< 2
7], Namasivayam(2003)< 'YA1H LY
(transient employee)' ©leh= 7'd-& &7l
Al 20] EAY 1AL 2] EAS STE
WEA717] SeiA LEZE L e SA% T
AoAE Adulste] AH| 20 FEALATE of

T8 AR 9as s & g} ARl
o] Fo ARt dAgE AL Au2 A

::4
o
m .ﬂ
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Az 242 ol

TEHY, FA
2 JAH FHdolgt & F Utk
(Namasivayam, 2003). *'—Er 1, 1478
ke 719ET S 719 AdlA Ao
83

Lovelock and Young(1979)2 7|42 i
< &8sl AMEE 7RI ST
Prahalad and Ramaswamy(2000)= 1720 %o] S
ol 1 Y BEFoEN AASNE B
A4E 4 Jtu S Bendapudi and
Leone(2003) AJAkol| Al 1243k o] Algj4 4
S AR ATelA 1A AT gk
1970358 20001 d7bA] 2] HYAFE L2708
1Atk IEY dAFlAE 71ge] aAE A

g o

I+
A A

o]
o=

o

=

=A
A
.

ofN

=&

[ -

Ap AE| o] FANTE o HE T A B
oA 17 200k, A, TARSIE 5 12
oA 319 B P Be o9

g

T Atk =4, 719S F
_1—73 L Fe)sl= Zojt) o
< FEAE =01 JJH”L—ZT—% Ndstar AR
flol 1L &8E 4 Stk Rodie and
Kleine(2000)-> 1434 P52 Al 7HA FY
22 PR3N 1 RS 120] AZel=
AR} AAA =¥ 2h2 HA1A T2 (mental
Sale 10 58 Aol 54
24 E<](physical inputs)®]
9 te wAse] 4ee
(e}

2(emotional inputs)©] T},

inputs)©] 17,
A w5 2
o, A= F
I 22 74
4L FF 7HXZZE 2K co-creator of value)
o]H(Payne et al., 2008), 142> Sil& 9|3t
A28 &5 AR sk th(Blazevie and
Lievens, 2008). Fang(2008)& 1748 A|Z71Y
o] AAF N g ol A A B AL (information
resource)? F-57N'E 2K co-developer) A Z
ofgtial 3Tk Normann and Ramirez

@ rlo
e o

1
4m

Hlzy 2z AejA o] A 3teioh AlelE e

(1993)0ll WEH, HzY20 ExE u4S
3 7 FESH Jollunke FEos
THAE AEIES JJE S HAA 7= Ao}
o]5 AFA & 4 J5o] 1AFAHE HE
Aol T BT A e, of%
AYPATE AT EH, Wind and
Rangaswamy(2001)7} 723} nle} o] «g-

19€ 3L 98] T & AWfrollA
“$2] 719 2T Al T & AW
HHo =z 7 3t sz thdo] H3lE 1 9

2
22 ¥ % 9k

N

Al e FHH % ¥ I
A0 BT AE SN SEn

Chan et al.(2010)9] F7-2¥ol| W=, 1A4Z

o e BAZ 7HAE eAsteE Eee
FH, a3} FH ko] BA M E % 5}‘3}
= 284 '3t Qv o, el T
4 A5 2EH2E ¥ola FHEE] A
2 A= Aoz Uepth 712 tidd
ol o] Bk A Au2 Y 71
=34 71 o]

Coviello and Joseph (2012)= B2B(business
to business) Al7dol|l Aol 13 o of FAlol of
3 ATE FHBIATE At WAl A 1
AALe] Hols F3 F8 dAlo) g AE
AT 78 SilolA 12 SEd TS
T3t o] Al 7= 73tk AA, 1
A E T3l 7131E <124sH= Z(opportunity
recognition) &, °l= IS #ESAY 117
ANA AiEs FoEHA Eejur] 2 FAE
A Y2E gofshs As ougith 24, 1
A719ke] A (customer-based funding) =,
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R&D A2 vhas] 93] A Z2AEd
2Ajo] Fefala A s R B 17
o A F91 710 27] oA e}
£ 212 Sfudh AR, ANt Agele] Fol
ol At AN TAGA 7147 9
Aok, AR So) 2Ae FohE A EE

I Aol o] A Fefsh= e 2]

BN

1y
=

£ oo
i)
S
2
ox
e
ot
K3
lo
et
£
I
]

o
Bl
AN
ok

o] 7]}do] Arksle= AlFolut A 2ol o
gk ofolto], ARE-F7), At T TAAH A

#A  Mills  and  Morris(1986)<}
Namasivayam(2003) 5] 73t ute} Zo] 11
Ao BEA Ee YA THAOEA Y I
T FEkETR ole eEdd gEo] Al
2 B2yt 95| we gad ez}
Q1] AH|z0l A AL AAH FHUOEA
o] &S % ) 1y B4 3E
oA 2811 F3h, 53] SHE HjRY 204
uA A2 JaFo] opd FEA FAHY
ol4te] Hghs sl Ytk o Z S0, H|o]
253} EQJE] 59 SNSollA 14o] A Q]
Zel= Ak A7 9F-F Hdstal St
SNS¢F &8 SUF ARIAR= a7jo] Ak B
A5S 9883 YL 5 IEFE B A

e HxA Fs 3T Holth
2.4 M/ 44

AElA 2194 (psychological ownership: 4

Y2 &fghold 3 e Al A
EE ARl dR-Eolgt ol e AlElA
e o] THAvey et al., 2009; Pierce et al., 2001;
2004; Pierce and Jussila, 2011; Vandewalle et
al, 1995). i &4 e F4H0% 4
A 2 Apols 1 o (E3, 9 AlF
EE AHIE 5 A & v =AY
FEE S LY 7 Ao e Afele
A3 eudls ZHA Hh

Pierce et al.(2001)°l &&t4, A2 2144
< b Al 7 ARE Fal 89Tk il
gt EA=(controlling the target), =T A
2 gdE A He
immediately know the target), tl’dol ti3l] &
Z}s= ZA(investing the self in to the target),
5 thdel tigk A9 38y, e &
A Ha, tidell FAE oA AE 2
yie 29 Ik Aled euvAe 23 AA
Hol| $93 Q40|tKBrown, 1989). T2
AgA el gk we A7t 213 E o
stk Agd euie 22 24, AT WS,
ZAANTYF 38A FFS TTHAvey et
al., 2009; VandeWalle et al., 1995; Van Dyne
and Pierce, 2004).

I3} Asatryan and Oh(2008)2] #2=EH
IS o 3 AElE el daagl
I Azka]le tigk A7t I7HAE A
e s & Ay euidel tigh A+ 2
o} 4= glth Asatryan and Oh(2008)= A2}
¥ BAH(perceived  control) - 1A F o]

(customer participation) + 43} 7149 Y

Z(coming to

Al(customer-company  identification) « &<7F
(sense of belonging)= 424 244e] 43
WM BA 7% 2] E(relationship intention) - ¢

A (word-of-mouth) - 7} 2| E-2]7]
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(willingness to pay more) - AAGA F=2
Zl(competitive resistance)E AIHFZ A
Aty YrEFS o] &= tEte wAdE
S o2 AFEA S oAtk 1 o] F 2015
ol gpxjof wiAR ok A AlE]d 2UiS
= O 299 =&o] AU
Kamleitner —and  Feuchtl(2015)& A%
(imagery), A& U4, 2H|A qHg-3ko]
AE A AAE B3 A58
59 A7 Al o, FAEE Fal Z::H]
e AlEE euAs ZHA Ha, 259 4
27 QU o2 Bz WIE Fo| &
H|IZL 5ol ¥aFs FT}. Karahanna et
al.2015) AFES AArHort A8y @
yvAiel WAlE Y=g SHAZ = 7] Wi
o &8n|tHolE AM-gTtaL 71 st AlE A
KA R 57 |(psychological ownership
motivation)?} A8 R|To]o] ALE- 7] BAE
Az Bt Algd o1ale] 7= &%
e 7Fd Z8(need for
effectance), &4~ X2 Z Q(need for having
a place), A7] A gk ZQ(need for
self-identity) ZH-E] HAHC) o5 Al &
Halel 5712 Qlste] AErHo]E AR
H TH(Karahanna et al., 2015). ©]¢} o] A
A QU4 ofd ol thel W Zlele}t Az
she T4 S 2 He As 9] s
kAo g AlE)d Ui FR194e] Y
SHAl Ao} Har AeKeleAl 9, 2009). F119]
21| thdo] ool AT o, 1 thS He
ke AL AgA Uil & fF¥olgt &
S THAsatryan and Oh, 2008; Avey et al.,
2009; Karahanna et al., 2015).

efficacy and

0

Hlzy 2z AejA o] A 3teioh AlelE e

Z2 A}3] 3K organizational socialization) ©]
of oJstd, =2 FAHUES ABISE AAHe
3] %2 B 58 Zo|1 AR uEE
A1 4 ITHBauer et al., 2007; Saks et
al., 2007). AHI2 7]edelq 1AL BE £
o g I3, 719 o] gyt Anjap 1749
A 719 AR F83 9TS @‘4‘. é,
a8 7]del gk o]t W
735, a9 PFFo e Fo 71 ﬁog
Fol| = Y PIAA ok 53] 7]l o
ojgfe} BT w2 1AL 7Y &Fol 2
A otz sk =7 A4 UERd Ao
th & o, TP E FEste T

offt FHU

&

Off

e —r‘
2 o

—

Alg) 2 7 W (counseling programs)oll A 1.7
o] 22 AL3|st AFL 1 5 AHe] 4
FEE PZITh Guo et al. (2013)0l] THEH, )
e Z2aolA 1] 22 ALS|slE 11
7 Y] WsE sty =S /AR
A}3] 8K organizational
socialization of customer, ©]3lollA= 174 Ab
35t} She= A9 Z1gell gk ook #Al
5 59 1AFAE X8

I = 179 AgA euils 7l
o} HIZU 2 A Alztell A & off, 1242
22 A 9] Fa3k ot HlzY 2~
AeiA A 142 T A 71 AlF

Yot FHiAEA S qT I o] 3§t
ATk HIZY2 AEA 22 B, e
AEA Y] Lo ZA FulE T3l 7]
of FEE st e A FAIth o]= vHA|

AX ARANA B} B2 & = Qe Y

a7
— I+

[

2 [ Rt
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<E 1> H|=HA MefA AEoMel DAHE0{ 2 7
THFt0ie| e
719 &sellol ofelt]o] A, AAl - Ak ¥ Lol F, v Folef o, B FFEAH £
A5 e B ki) F)ole) Fo 5
TR e 25 AQA FHe} dnf E5ol o] ’L"%E A 2] g ﬂv‘%ﬂ% T 34
HzUx~ A @E%EE?HJ@X%;&%, cold El= 7Igte] AR Ee Ev) &%, ULAA/HS/EH
=3 e 5% ¥ T
. HlzU 2 AejA o daE AR g 847 EAlelle] o=y AeAle] dees
WA e A NGOY B3] 5¢ 530 Holslel AlEH Al o] o), Rol|le] HEHZ
%5+ supporters' activityoll Fod, dHY FuE 3 Fose= A 5
e 7|50l H| =L~ e
224 A=3t 1AEY 02| 1 AF el ey
H3 H7
EHE ArE PSS ks
H
H4 H8
7| 0] ojst & H11
H5 H9
® mee g =025 eSS
H6 H10
<3 1> ATEY
< Aoy AAJE T3l AHsH] A8l Government Organization) 52} 7 7]

BAEo] Bk
s 23 2o
HlzY 2 AEA Aol A= <F
1>3} o] F 7§o] AolA setd & ok
AAE 7150 vHAE ZokllA dAFEo] &
Hpe} o] n7jo] 7R AEARA 7| 5l
AHA o B Fosl= ALolth EA= H|=Y
2 AejA 9] Yoz o] 1 AejA
Folat] A0 7Y Sl Fofsh= A
$olth. & £, 14L& 3L} NGO(Non

Ao} FrAdA T

Ars]A - @ Q)(Corporate Social Responsibility:
CSR) &5l FAJHFAE 2], 2014). =3+
aAE B2 2 A A Z1gl tigk 34
A = HAH Y7 = 3t} v =y
2 A oA I FAELES T F
EA02 A7 2uiS 2 frt. 123t
= AgA ol G mAA Aot w2t
A 124 ABls), AR, AleA euvle] &
o]

A <d¥ 1>3 Zo] xddTh

j=je)
QrBe
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3.2 g1

HIZU 2 AEjA o] &, 22 ABl3) o] &, 11
A% o], AgF LU o]&d 7te &
<1¥ 1>9] ATFRFOZHE 11709 7Hdo]
S==HY. A8 224 ARl de 5L
2 A2 Kelly et al.(1990)2] Aol wh=m,
AH2~ 71Gel A AR E Fal AHl 2 FH
<= NAskr] SsliAe 1A ARS8 HAo] &
Q3ity. 1 AL3|stel] gk 159 AT ol %,
Wu(2011)= Eln} 9b3 vA4S oz 3 A
F2AE Tl A ARjE)E A Fedeh 1
Aol A ks vzt sttt A
H| 22 2212 aAo] MRS W=t Fagh
P& TYIEE HAUSTE JEste] &9
& F a7} th(Kelly et al., 1990). Wu(2011)
o] Hju} w0l A o] 1A ALS|ERe} 11 oo
&t Aol wEd, dFolA AlFshs
Azt A&, o= o] ot o 3hast &=
T A T2 =] 1A ABEE Hg =T
olm shite] ALE)s} Wloltt. & S0, W&
AL gzY st30 E2st7] ol 30
gk Qhl AAE B vk Bk o]s)eh Bl
o)1, o9A 3L 3T AT
EZ dA Pt} Guo et al.(2013)°] wh
o) A5t A4S AR A HHE, 14
5 A% A o & FoeiA dnk s

kl [‘ﬂ

fo rlo I 2
= mlm

A8 E 7 H(credit counseling
organization)®]  FA|#Y]  ZZT(debt

management program) Y-S Tj4o 2 17
/\].ﬂi]. 5_1_73%-0:] NS 9 7ﬂ;q] 2 AE
(financial well-being) 7+e] #AAE AFEA s}
Aok

719335 7149 B F AR ol 44 whel
E &HIAFENA Ao EHA 7Yl tig o]

MEE Fola, 719 oFAE MAdskr] 3t
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<Abstract>

Customer Participation into Business Ecosystems and
Psychological Ownership: DaumKakao and Facebook
Ecosystems

Joo, Jae-hun , Shin, M. Minsuk

Purpose

By participating in the business ecosystems, customers make both positive and negative impacts
in the ecosystem. In particular, users of platform businesses participate in the business ecosystem
as partial employees who voluntarily create and manage content. According to the organizational
behavior literature, employees' psychological ownership toward the organization has an influence
on the organizational competitiveness. Thus, with an assumption that customers gain psychological
ownership toward the business that they participate in, it is important to analyze the process and
the factors that influence their psychological ownership. This study proposes a research model that
describes the process: customers undertake customer socialization, which then lead them to
participate in the business-level and the business ecosystem-level activities. Through the

participation, customers gain psychological ownership toward the business.

Design/methodology/approach

Based on a structural equation model, this study analyzes the data regarding the factors in the
research model. Data was collected by surveying college students who represent themselves as
Facebook and DaumKakao users. By analyzing the collected data, the relationships are validated
between customer socialization and customer participations (i.e., both business-level and business
ecosystem-level participation), and between the participations and customers’ psychological

ownership.

Findings

Based on the validation, this study confirms the importance of managing customers' psychological
ownership and offers customers’ participation by their socialization as a solution for increasing
customers' psychological ownership. Also, this study proposes the business ecosystem research

model as the general research framework for future research and expands the scope of strategic
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management from the individual level strategy to the business ecosystem wide perspective.

Keyword: Business Ecosystems; Customer Participation; Customer Socialization; Psychological

Ownership
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