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ABSTRACT

With the rapid development of digital media, there has been a huge change in a way of communication, a
process of information diffusion and a role of traditional media. Not like mass media, social media enables
users to generate and tap into the opinions of a larger world. From that reason, social media is impacting
marketing strategies. However, still social media marketing researches just focus on case study, analysis
of users motivation or analysis of power user’s usage pattern. Word-of-mouth has always been important
especially in marketing area. In social media, word-of-mouth depends on each user that’s why this research
focuses on individual user’s activity in SNS. I defined 4 factors (produce, diffusion, network size, activity
of network size enlarge) that are effect on activity and verified hypothesis by multiple regression analysis,

hierarchical regression analysis and moderated multiple regression.
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