http://dx.doi.org/10.14400/JDC.2015.13.8.191
g Bapodol 24 mel mA: 3P
. 27 AR MAEAE FAo

*k

by ma

rio

SMUS S 2LAAN

Jon

The Influence of Convergence Corporate Cultural Management
Activities upon Organizational Effectiveness:
Focusing on the Mediating Effects of Organizational Communication

Hyun-Jeong Ju', Joong-Gyoo Kim'
Doctor Course, Dept. of Information Management, Graduate School of Venture, Hoseo University*

Professor, Graduate School of Global Entrepreneurship, Hoseo University**

2 o §uF Al 7199 BeY BEol AUl 2AANBED olHE F 22 Eabyo] n)xE FFo
e AFHoR wAsIgth 58], 22 ARUAAY AN Ao FEste] 719 BepIgol 22 by
WEA Ao AL G PR BAS B dFdtel, /19 BeQY xek FaNe YFsc 2a 2
7199 BEY BES 24 ARUAIAT 2AAUBEA GO HA G vAE o2 vehgr) 23
ARUAIAE 719 FabAY T =AY 7ho] TN MARIE 2 Zow Uekid, 58 7199
23149 BF AL olHelEE PNV AL ohn, BalAd BES mesh el oF SEd 4
ol 2% ARUA o] T 1] o] 4BS F2AlZ S Gtk He ujick

FHO] - ZeE Y, 24 B, 2AAUE, ojF o, 24 AfjYA ol

Abstract The purpose of this paper is the cultural management activities empirical analysis of the impact of
organizational effectiveness, such as organizational citizenship behavior and turnover intention for the era of
fusion and convergence. In particular, pay attention to the mediating role of organizational communication, and
cultural management activities of the effect of by behavioral dimension of organizational effectiveness by
structural model demonstrated the value and importance of cultural management. Cultural management activities
showed a significant positive effect on organizational communication and organizational citizenship behavior.
Organizational communication appears to have a mediating effect on the relationship between corporate cultural
management and organizational effectiveness, especially the cultural management itself not necessarily to reduce
turnover intention, to support communication means that can reduce the turnover points when activated.
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