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Abstract The company's technical reserves in accordance with the internal skills and external technology
commercialization capacity and to analyze the impact on the performance of technology commercialization and
financial performance of the company. External technology funding, internal and external technologies
marketing, internal and external technologies production, outside of the external Technology Commercialization
technique was investigated to affect the financial performance. Financing, marketing capability, and the
production base is completely mediated effect acting from within the technology business technical achievement,
but funding and the regulation of full-mediated effects on the financial performance in the external action,
technical marketing skills and capacity of external technology in part mediated effect was investigated by the
effect on financial performance.
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(Table 3) Internal technology &External
Technology Factors Build a business model ever Kkept the 00 | 33 | g
economics of technology commercialization | : :
Variable Ingredient
Internal technology 1 2 Establish a commercialization model by _
= - - - . 099 | 514 | .69
Commercialization of technology developed by its 29 100 combining life cycle and production cost
innovative direct results ’ ’
~ 1At : Build a business model to reflect the impact
Commercialization of the internal offer, the 670 | 123 of related products 309 | 093 | 737
accumulated development technology D! S
Commercialization of the technology holds the
intellectual property rights a0
propeTly TS — (Table 5) Commercialization & Financial
How to sell technology commercialization through 699 399 Perf Fact
technology transactions ' ’ ertormanc Factors
gon?er§1allzatlon of the technology —mainly 811 | 187 Technology Business Achievement Ingredient
Epp 1ca210r’1Is\ ool Commercialization or entrepreneurship 630 089
CXtem 'dl'ec no og'yl - s - - The royalty income 691 | .01
) f)me;u‘k;ﬁdufm’ mctl‘l. dng the purchase ol o551 719 The development of technology
acquired s Irom outside — - commercialization, including the sale to a| .789 579
Extemal technology commercialization partnership 7 | e previous scheme
in such a way . —
— — Commercialization in a manner such as joint
The dgvgloprnent of technology commercialization o6 | s0 research and development 821 A10
commissioned an external " :
P Hios T o T ; Financial Performance
ay roy alties an commerciatization 0 090 | 837 Improve sales and profitahility significantly 006 674
technologies S - -
. — - Significantly improved cost savings and process
Period, Commercialization external technologies . 110 688
080 | 7113 improvement
such as to save the amount S - : -
Consumer needs are expanding and improving
289 711
customers
- X And increase market competitiveness, improve .
(Table 4) Technology commercialization inventory turnover 456|804

capacity Factors

Funding capacity Ingredient
Ensure - sgfﬁclent funding and 631 | ooz | 330
commercialization.

Commercialization has a sponsor. 875 | 201 | .089
Ability ‘ Fo ‘ obtain financing and 790 | 027 | 420
commercialization.

Connnel"mahzatlc.m of the technology with the 779 | 191 | 331
economic potential of the product

Pre-equipped commercialization — business 623 | 409 | 369
model

Marketing ability

Commercialization has a core technical skills| .014 | 823 | .736
Connnermahzgtlon of the technology with 06 | 609 | 033
market potential

Commercialization has the Marketing ability | .357 | .621 | .079
Define the target audience 361 | 620 | 384
Technology Commercialization

pre—determined value 038 | 81 223
Production capacity

Commercialization has a production capacity 0 | 210 | 810
based

Equipped with technology development and

technology commercialization management| .300 | .339 | .669
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(Table 6) correlation coefficient

1 2 3 4 5 6 7
Internal C 1 |.202%| 145+ | 240 20| 108 |.188x
technology | P 002 | 025 |.000| .001 | .095 | .003
External | C |.202#+| 1 | 5115k | 3per| 433wk | 503w | 409«
Technology| P | .002 000 |.000( .000 | .000 | .000
Funding C | 145« [ Bll#x| 1 | 53k B0k | 5790k | 553
P | 025 | .000 .000| .000 | .000 | .000
Marketing C | 2405 | 387 | 539 | 1 | Bder | 372 | B51ax
P | .000 | .000 | .000 .000 | .000 | .000
Production | C |.220% | .433sk | 560 | 65ex| 1 |.410%* | 5204
base P | .001 | .000 | .000 |.000 000 | .000
Commercial| C | .108 |.503#x| 579 | 32| Al | 1 | 594
ization P | .095 | .000 | .000 |.000| .000 000
Financial | C |.188#x | 409 | 553 | Flser| SXpex | 594 | 1
Performance| P | .003 | .000 | .000 |.000| .000 | .000

w P<LO01 * P< 0.0
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(Table 7) Technology impact on funding

Non-standardized Standardi
zed t p
B SE B
Constant 1671 212 7.862 000
Internal 038 049 044 167 A44
External 450 051 502 8817 000
Modified

R R2 R2 SE F p

513 263 257 737 42.255 .000
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(Table 8) Technology impact on the marketing

Non-standardized Standardi
zed t p
B SE B
Constant 2462 243 10.118 .000
Internal 158 056 169 2811 005
External .343 058 .353 5873 .000
Modified
R R2 R SE F D
421 178 171 344 25,574 .000
& A"
7HA1-3 5 BA7]so] Aalr|vtel] foHd A
(o] e m,

w345 vl

A=

(Table 9) Technology Production Effect

Non-standardized Standardi
zed t p
B SE B
Constant 2125 229 9.280 .000
Internal 124 053 139 2.345 020
External 376 055 405 6.842 .000
. Modified .

R R2 R SE F p

453 205 199 79450 | 30.650 .000

ofN

e Rl

7Hd2-1 §5 HAvles 7le Adstl ol
A+ s HHek
Hfgrlee] Wh7les 7l ARt oAl 4
(1] BaE F4 ¥ o, eRrlsdds Fo44
A+ &H}E = ZAFE] ATHpP<0.05).

tom

(Table 10> Technology Influence on Technology
Commercialization

(Table 11) Technology Effect on Financial

Performance
Non-standardized Standardi
zed t p
B SE B
Constant 2.306 219 10.539 .000
Internal 092 050 110 1.829 069
External 338 053 387 6.439 .000
. Modified .
R R2 R SE F p
423 179 172 75922 25.836 000

H7lgell A 7A@ el b

(p<0.05).

ob
rir
s
o
t
PN
S~
&
3

(Table 12) house technology and technology
financing business in accordance
with the regulatory effect

Non-standardized bz;sdm ¢ )
B SE B
Constant 998 226 4.424 000
Internal 022 049 025 A58 647
Funding 610 057 575 10.751 .000
Modified

R R2 R2 SE F D

579 .336 .330 74216 | 59.874 .000

Non-standardized Standardi
zed t p
B SE B
Constant 1.396 227 6.158 .000
Internal .006 052 007 114 909
External AT 054 502 8.763 .000
Modified .

R R2 R SE F p

503 254 247 78671 40.242 .000b

ofy
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(Table 13) house technology and technical
marketing moderating effects of
the business

Non-standardized Standardi
zed t p
B SE B
Constant 1.59% 270 5915 .000
Internal 018 057 020 316 752
Marketing 359 061 .368 5918 .000
g Modified .
R R2 R SE F p
373 139 132 34494 | 19.116
FEug 719
3-3: A7 W 7]Ed A 71eAkE 23 o)

(Table 14) Production—based technology and
regulate the internal effects of the
Technology Commercialization

Non-standardized Standardize
d t P
B SE B
Constant 1.500 260 5.768 | .000
Internal 017 055 019 307 | 759
Production 1 ) | g6 A6 | 6678 | 000
capacity
; Modified X
R R2 R SE F p
410 163 161 330 23.958| .000

=l A AFd el v 7) &3}

A el v 7h Bt

2 2AS &= Aow ZAFEATHP<0.05).
(Table 15) Funding moderating effect of the
external technical and funding

Non-standardized St{indard
ized t D
B SE B
Constant 1.294 156 8.284 .000
Internal 149 054 171 2761 006
Funding A55 .060 466 7525 .000
. Modified .

R R2 R2 SE F p

573 328 322 686 57.832 .000

35 v7E 5 2ol 4 ATA el v

ERTR
o s
98

9 7)ol A A Tho] HE i)
e 2 z

ZAHE] ATH(p<0.05).

(Table 16) Marketing regulating effect of external
technical and financial performance

Non-standardized b(ti?;:;r ¢ )
B SE B
Constant 1.192 158 7.546 000
Internal 201 050 230 4.047 000
Marketing 416 051 462 8.134 000
R-square | Modified

R d R-squared SE F p

591 349 344 676 63.561 .000

36 AFHE 9371% N AFAT i)

v o
448 & Ao

e 2dE

(Table 17) Production capacity adjustment effects
of external technical and financial

performance
Non-standardized Standardi
zed t D
B SE B
Constant 1.318 159 8.294 .000
External 198 052 227 3.794 .000
Production 397 056 A22 7.059 .000
; Modified “
R R2 R2 SE F p
559 312 306 694 53.751 .000

® Qe 7% st 43S B Qe v
& vhest 2ol skt

S8 WA7IES) UL ARz o4l
EIE T4 @ Ao 2AHQoH, 9371EE fo
A9 B8 VT Aow AT, el g%
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v o 2o R el 480 £3E 2 4 vk 2% AFe AAA h5AL A N6
vAE Ao 2AE Aiaiehs Aol Fast, AdRES Al 23 o}
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