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Scarf designs reflecting the design preferences of new senior women
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Abstract

In this study, nine scarf designs expected to be effective for accent design for the fashion style of new senior
women were suggested by reflecting purchase behavior and scarf preference after conducting surveys and an
analysis by targeting 136 new senior women in order to propose scarf design-matching with the preferences of new
seniors. As a result of the study on the scarf purchase features of new seniors, it was revealed that the purchase
time for scarves was mainly autumn and winter, even though it is regardless of season, and in spring and summer,
they seldom purchased scarves. The purchase frequency was four times a year, and what they first thought of at
the time of purchase was represented in the order of color, design, and the material of the scarf. They most
preferred department stores, mixed and achromatic colors, cotton and silk fabrics, natural and geometric patterns,
and long scarves of a rectangular shape. In the case of the consumer attributes of scarves, it was revealed that
50" desired more individuality-oriented, unique scarf designs than 60" and 60" desired scarf designs with
convenient management considering others’ attention compared with 50", As concepts for scarf designs, the aspects
of individuality, co-existence, and maturity were extracted by reflecting the features of new senior women, and a
total of nine scarf designs were suggested by developing three sub-designs for each concept.

Keywords: new senior women(77 A/ &%), scarf design(Z=7FZ T]2}2)), design preference(t/AFS] {13 5%
new senior fashion(7 A/t #4)
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Il. Background

1. Characteristics of new senior women's
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%}%% Ela= E%Mu 55 4°J Al
2005). olell §hal 71E AlUole YRbH R A

Haltel] Wt 5ol F=at, 2AH 7]

—Ol AstE oA A3FE veE Alth o] (Seo,
1991), AA Ao 2=
S Hth thA] Sk, =
FHEL, g stet oo Hg71 60~70dH
o frdZlet Ad7IE B, 90t S A @
«1 FAe AR AZA, 7]E AlYolRT =
A, B2 A7) A 879 24l

= 7HX#EE 7RI o(Kim, 2005),
3 4 A gFstE 50Th, 60THY) A RdE
1=
ofo] Aol ok M Aol TEH Kim
and Lee(2007)= T AlHo19] 71& A#HS 5542
218l ™, Lee(2010)= 7 Al
< 500, 60U AZOE AMESIA
(2013) 5041 A 6441 ] FdZ
0101] E Aol A= S0, 6001 =

_>.i

JE
'F
lo
)

H
p
o.

ko

1)
o orr X z

to X o rlo
Ao Mooy @
>, ]

A
2
lo
N
eN
re
ol

Lee and Park
2 Folarh
Aol 2 39

4 o ¢

no{no
>,
—‘lﬁ
)
_QHU
X
e
1<Zo
n"
of Mi‘_\?l, o
_%49
N
E
2 1o
)
:%N‘o
_L\.4
[o
1t
9 o
o

1
A3 kel Qe AT & B S0, i A

ol oS ojste] ezt egAel AAHE

- 662 —



Vol. 23, No. 4

|o
fetl
ol
)

=
2L o

1o
o
M g2

ol
=

tlo wlo rlo

B

fijo

N{N‘ o
oc}){l? oft

o [ ob of
2

)
o oftt 0 N
ol
o ko)
rr Ho rlo o
o
2N
2o
p
O
it
o
ko
rg ok

o M o mu i tlo lo ki
o 2
Sy -
>
)
9
2
2,
1o
>,
i)
k)
it
fo fo
o
d
¥2
i)

>
"
1o
oy

e, 2lSs T8
It} st <l
1, 71 S4 9 weae] AP
b &) TR E A
m & Lee, 2007). L&}
18 SE3staAr thget Abs) A

z
o> M K

.,_.
>

2

rO
i

r-?i‘
rz
= >
i
ol
=l
LN
N
>
>

N
)
PO

OH

w2 o
Lo fog
=)
U e T o

_|>i
2
N
ofy
ﬂ“
o K do off > ® [o

g

roomlo T B R Mob i
r

D)

2

2 o
ol ﬂllﬂl

‘0,

ol

T

fd

mz

2

grL

A

o 4

B R R« N
%5
rlo o
Tl o,
=3
ofo

o
)
e o

o ¢
O
e
=2
=
&)
2

"o 2 oo % Lo
N
=
)
_>|4_‘ (
S
I o>

N
= —

(Matsumoto, 2007/2007).

2. Concept and classification of scarf
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(dopatta), THE 2H(mantilla), @ A] 27}Z(maxi scarf),
88 71 2] = (handker chief), U7 ] Z(neckerchief) 5]
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Z & (muffler), 22E(stole), =7(choker) 5°] AL
A 27tz = e A7 (sailor scarf), 3
27} (hip wrap scarf), 223j1]4] <(Spanish shawl)
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I1l. Methods

1. Questionnaire survey
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Z 8744 ZAE S8 208802 FAHATH
27 &4 ZAME 918 sDH ofg 74 g

7 E A E(Likert scales)E A3 2.1, Row(2006)
o] Z&g e R AT A gA £, Bt
el ARREIETE AHE EAol:= IBM SPSS
Statistics213 Excel 2010 ©]&3}5th A5 A 8
A B2, 27t= Fuj e of viaiel A3 Ee] Uk
2ol EAS Loty e W E2A(Frequency
Analysis) S 3FHIL, 27ME QFEA] AN HIER
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2. Scarf design

2FFE GARIE g1 Alde] €] 545t
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AAaree bAkel olmAE i Aol o4e)
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(Table 1) Purchasing characteristic of scarf (Brightness value)

Tlustrator CS 62} Adobe Photo CS 6 ZZ T3-S A}
fotom, REH] ghE =4 33 HYS 5

3 tarel S Astch
IV. Result and Discussion

1. Questionnaire survey

1) Demographic characteristics

AR tdAte] QT SAT 548 AuEd A
B2 50t) 72.7%, 60T] 27.3%=Z 50the] W] &) =
Al JERETE AT A2 FAF 60%, 24 40%E
etk #E g gigty Y o1 61.4%, IS
S £ °l3 385%F UENTh ol 255t
ZHA] vl go] B2 AU A3 zfolE HA
THHan, 2011). A4S AGFH 61.8%, A4 18.4%,
A9 1%, A8 23] 44%, 71E 44%2 DY
FRe] v o] FA vEeEEd, AT ddAES]
v A 28 Aol Wr] Wil 2R Alsd
th D8 MAASS 3007 Y PTF 10.3%, 300~
4007 1 w9 19.9%, 400~500%F ) 11%, 500~600
T mRk 18.4%, 6005t € ©]/do] 404%E I AE
2] vlgo] E=A Yeltth

2) Purchasing characteristic of scarf

T AlY o] o] ~gtx uf s 548 ol
B7) Q& el Al e Sl ) SRR, A
45, 7l FAE FAHoE Ao, Ade

Percent(%)

Irrelevant with
season
(42.6)

Time of Spring
purchase (0.0)
Number of | Do not purchase
purchase 0.7)
Importance of
purchase

Department
(%4.1)

Sportswear Other

0.7) 29

Internet shop  |Conventional market Other
0.7) 0.7) (12)
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(Table 1)3 7t} A7b= Fu) A 71= A" 3
42.6%, 7t 37.5%, AL 19.9% T2 JEhstth
o, 459 A7 Yol vehhA fdet, ole
AR Fao TG AIRET A7 2tz
Tl g 43 0)2d(33.1%) FYsTE SOl 7t
2 wkow, 33 22.8%, 23] 27.2% £ 2 VERG
o i AU o] o] At Fujert 5 e R
UERtTh 27k ) Al 3N B S
@S g8k on, A 31.6%, TR 24.3%, &
A 223% w22 UEEtth 7 AU oS 27t
= FufA] AAFE THPE FOA] A7, {8, HAHE,
#E 9 ToEE WA YEisth 27tz 3 4%
AL 38.2%, DS 33.8%, NFLE 243%2E
Ay gAEe] 225 &8 I HE
Ho A @o] F&sly 9SS yehith vtz
v el tigk NI=EA Ax) Walde] 94.1%E o
Fio] SHAtEe] dgstct ol Welde] ¢
Fef o] FHET tefet FES A, 2EH
5 o8 @4 2ol 259 &1E Wgs] Fo &
B AYFE AFat] T E AL ErhPark &
Kang, 2006). 7 AlUo] o> F=& ‘ﬂiﬁ}@oﬂﬁ Eal
F1ZE FlEte ASE YEY, ¢
o] FAEE YA UgkEd, ole ‘@ e T
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3) Preference of scarf design

T AlYo] o] A7tz YAl HEEE Yot
B7] 98l daste A, Al FH, FH, Aol
FAoF ZAIR oW, A3E (Table 2)9F 2t

9% 129

A 79 A 45 % A ARH R ¥
3= Jelo® 23 2otk i Aol o
=3 AE 4. 9%)er Pr A AL @41%)S A

T AeE yegt 2k a4 dekes B
(46.3%), AA1(20.6%), 715734 fr(14.0%), &
F(8.1%) =22 Ao A3=7t =4 veistth
27hE By AZEE A FY(27.9%)] A3 =7}
7P gsrem, 71sker £H(27.2%), WH-H(21.3%)
TOE UETh 27t gE ASke AAE
(93.4%)= 71 ATsle Ao Yegt A7k
o] NaLE 71 70)(59.6%), 7+ 710](37.5%) <=
o2 etk

O_>L', Ij_>|'_', l’ol' oX rk_,
2 Jo Sk rlo i

4) Equirement attribute of scarf

/\7]_4 O:rL._,_.k] HA—] 7:1,,}. oji':h:ﬂ X}O]
A Bislel e, Al 7
£, cnhgel B A4 AN EL
“R@z 27} Gol@ e
Aol7k veksteh. G5

rlr

b
A
)
ol

oAM= SOEIM 8F=7h iﬂl UrE}%%E‘r 1?47 “U}
ol 55 AP g AE 50t 87T =
eSO W, Al F T 553 TR FEM T 50
e SF=rt A el I8y <R3 e
7} £o)8 AR E 60th o] L TET} =A e
YtH(Table 3). o] & 2~7k= ] A 50t 60t)
Hoh A, A E5S gAY g 87T =
3, 60t BRI Hrhe ol Al tigk &

(Table 2) Preference of scarf design (Brightness value) Percent(%)
Color Achro Pastel Intense Mixed Other
44 (5.9) 37 (44.9) (1.5)
Fabric Cotton 00 Silk Synthetic Functional Other
29) 4 (20.6) @3.1) (14.0) @3.1)
Pattern Plain Stripe Geometry Nature Check Other
(21.3) (14.7) 272) 27.9) 4.4) 4.4)
Square R 0 Diamond Triangle Other
Shape
P 5.9) 0.0 0.7) (0.0
ong Short Other
Length 0.6 ©.7) 22)
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130 5 Aol o9l TR HEES MR AThL TiRk) R
(Table 3) Requirement attribute by age
Tem Total Not at all(1) <= — Very much (7) 50s 60s
T SD | —1SD x +ISD| =z S.D T S.D | T-value
Age-appropriate 541 | 1.65 540 | 1.72 | 544 | 146 | 0.023
Look dignified 548 | 1.12 i: 538 | 111 | 575 | 1.13 | 2968
Famous brand 359 | 1.62 P 355 | 1.74 | 3.69 | 1.24 | 0202
Valuation of others 3.06 | 1.78 279 | 1.79 | 3.78 | 157 | 8485
Expression of individuality | 6.15 | 1.17 635 | 1.04 | 561 | 134 | 11.423"
Reflect trend 456 | 1.54 458 | 1.64 | 450 | 1.25 | 0.068
Likeable color 6.56 | 0.82 6.66 | 0.63 | 631 | 1.17 | 4.908
Look young 499 | 1.29 513 | 1.13 | 464 | 1.62 | 3.779
New and unique design 557 | 1.34 572 | 130 | 517 | 138 | 4.542°
Look stylish 642 | 0.76 645 | 0.75 | 633 | 0.79 | 0.590
Reasonable price 4.61 | 1.58 460 | 1.63 | 4.61 | 1.46 | 0.001
Convenient for wearing 523 | 1.02 527 | 1.08 | 514 | 0.83 | 0438
Multi-purpose 4.87 | 1.28 493 | 133 | 472 | 1.14 | 0.668
Easy styling 4.89 | 1.15 489 | 128 | 4.89 | 0.71 | 0.001
Timeless 4.01 | 1.72 407 | 1.81 | 3.83 | 1.44 | 0507
Easy washing 4.82 | 1.58 483 | 1.70 | 480 | 1.21 | 0.011
lightweight material 591 | 1.21 6.00 | 1.14 | 5.67 | 1.37 | 1.990
Low transmutability 537 | 1.62 521 | 1.69 | 5.81 | 1.33 | 3.598
Easy storage management | 5.31 | 1.57 513 | 173 | 578 | 093 | 4.600"
Soil proof 487 | 1.57 482 | 1.59 | 500 | 1.51 | 0.339
b A vebseh A4 B AHEE 0815 B FAR URUn 29 UK, £uE g
2 =4 dehstth 2 REBE st dalsich e S
A Beglol AAE, Fds] 3 Fsk= 7 AT
2. Scarf design = 373 ol ol AFHIL 100415 vlEtE
= 3 Aol oAl A Q49 ol ohd AR A
1) Design concept 28] r g 4 715 & 7 Ue 27ME TR
W AU e A AT AXAF 2 A & ATk AREIE T AU 5o A
ol Holm FHA ¥ #71E st AU Ee] ol oA AfrE Sl e 2%E RAF &
o, A7Fe 4k Sl AAES s B2 A kY S REEE AlUo] ofide] i 4 ofgtheS T
< B0 QUth olE2 Aol digt F4lo] =oH, ARQIEIA Y, &0 vfE UL S ZEEE n}
A BEE A OMIE ofold 27k A 4 vl WY TELOR AT HE A
o8 v HHE AT & Sl Yol 3 U7 E ARCE 452 B3l 1=
OAl BHEE ol2e T AUIE] BAS W g2 FHaks Ao} oge] FE9 kBT S T
B oluARH, FHH0IT AFH e FFS  AsGTk L0 1R 318 BEBE o
Lol ABISh 71 be) BHEs 252 FTE Aokie] B SRR Azl A3} 3 Agol
= FEH, 7 AlfUEe] 7L e WH THAE olm, ALBle] Aol H= i1 Yol 949 A
BERIZ onAE FRAT, DAL AL o 48 2SS OANA, 7} oIviA §3d
B AARY RERe) HTEE wdsled U 2 384 3 999l 27EE A4S AN,
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2) Design development Hste] 7 AlUo] oAe] JfAE EdEeH,
gale] Afe AERAE T3 =59 7 A HEH oA wlg3y, A AR npgho
Yol o] tal Aokt 2 &2 whdst AAE AREEATE HARI T2+ E9EY oA
04 Zp olm A R A ge Tl FAER TR © 29& destate] 7AYol oA S &
< TG A ASETE A U £ A Astlon, Hee vE A WDetAa, Mg
g FAA ALS AHEReH, 2l B AH AR vl F245 AHEsATh tARl -3
o} AARE ARSIt J82 2AME Y &9 =S destete] A viE]olol s Fall 7 AlY
A FH 9k 7Est FHE AR RS A o] o439 MEe HHsAoH, HEL NHE &5,
Herieh Fele ARt o s Wol AREHY, He AZ WIS, WS F2ME AR Th
T 24 vEbd e —?/\P—}ﬁéﬂr Ao g T
215 0.1, (Table 4)& 2+ tARQl SAIE | w (2) Design I
& olmAl ¥ REEE tARle|t) ARl I+ W7 E BHEE 7 AU o4
o FTHE s tARIC R ATk AFe
(1) Design | AEe7h A4 vehd FA8 A S ARgste] 1
YA T2 U d 243 REHEBE 7 Ao Fetal fotstr e el At AR
o] NP E FAstelaom, A7k AL A HHL YRS Hestete] 7)stet FH=E o
S=7b =A Vet EF AEE =T AT - - AR S Fate] Asskl e, &
T7b FolA Fokdl FA ol stelstal dE B = A3E7 A vt B AR A ARE AT
e AT A2 R £US Tes) Atk 27kze] A7) 7EE 90cm, Al 290cme]
ol AAFAZ AY - 08 MGE T DG B G 12 180m, A2 Toeme] 2471
ov, A ASE/LE WA A dEd A4 B2 o] sy
42 ADIAY, 24 D1 AE e AZ (Table & 57 Aol 459 BHeA 2
90cme] HAZ Fel 2 tAlskich I E NS 7 OaE AN 2 23
(Table 5)= 7 AlHo]l AR EE SANN &5 A25E vehd #olth tARIT-12 nhE U57HA
NG HE Wkl g 7 vl AViE B 23 e A £ Mo R destete] 7 AlYe] oS A5
S5 YER Folth ARl I-1& R s FdsoH, HeS REBE vk - HF3] v gst
(Table 4) Motif of design
Design 1 Design I Design [l
Beauty of individuality Beauty of co-existence Beauty of maturity
Basic motive Motive application | Basic motive Motive application Basic motive Motive application
Design Design Design
I-1 -1 - 1
Design é?gg Design Design
I-2 %’3 -2 -2
Design Design ‘ ‘ \ Design g
I-3 m-3 m-3 | Q%
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(Table 5) Scarf design I

Aol ool TRkl Mg N

[>

71 cixtel

Diagraming
Design
e, HEN
C67%+M65%5+Y67%+K70% . . . . COY%rMOTY% Y 100%+HK15%
C100%+MI0%+Y26% CO7%+M65%+Y67%+KT0% MSEY YR,
Color C84%+M39%+Y51% C22%+MI7%+Y 100%+K15% s
M68%+Y85%
C53%+M1%+Y100% C18%+67%+M100%+Y5% M16%+Y69%
0, 0, 0, 0, 0, 0, o o
C22%+M97%+Y100%+K15% CT%tM71%+Y14% M7%Y50%
M100%+Y32%
Material Silk 100% Silk 100% Silk 100%
Pattern Repetition Repetition Repetition
Symmetry Symmetry Rhythm
Size 90cm*90cm 90cm*x90cm 90cm*90cm
AT, RS 24 uhee] LA AEHATE T o 4%RE YRBROR, 2okre) A EF
A2k e YIS AHow 53 WA AL TN AL SH0w FARe) dre 7
stel 7 Ale] o] 2ES HANACE, HE B2 HoPoRH oldki A%H DAL FI4 5
o e ST, ARS AL el B4 T AR £ gese 15 RIS A
AHEEFATE TARITT -3 rhE WE7ER7F A A7 st Whi - HlE] - &5 - o WS Fate] At
o7 5D Yoy, FEdhE 7 Aol 94 Atk &AlE AZert w4 vEhd B ARE ARt
& XA, HHE e WA, At sAth Avkze] e ASwrt 24 U HARE
A& vpeke S ALS-sHTh P A o 8 HARIEA e, A7) A7)e

(3) Design il

UARIS U7 4318 ZEBE 3 Ave] o4

N o
ofh

7} 90cm, AlZE 90cme] GA}H B2} 712 180cm
AZ 70cme] AAM P2 Fo] RIS T

(Table 7)< 7 AU QA5 EAA =&
H AsrE v st 7 gl s 9 238

pd
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(Table 6) Scarf design II
Design 1I- 1 Design 1I- 2
[T
[
Diagraming
Il
[
M=
[
Design .
Color C67%+ME5%+Y67%+KT0% COT%HME5%+Y67%+KT70% C67%+M63%+Y6T%+KT0%
C18%+M12%+Y25% CI18%+MI12%+Y25% CI18%+tMI12%+Y25%
Material Wool 100% Wool 100% Silk 100%
Repetition .. ..
Pattern Overlap Repetition Repetition
Size 70cmx180cm 70cmx180cm 90cmx90cm
452 ekt Eolth OAQ-1S #3918 west R ATk i AelES 756 B 2vbay
shel kB Ao T AUC] o] AYS E AL A Slste] 7 Ao} o4 136732 T
dsgom, NS BENS vE - wd - SF W JOR svhme) el HEEES 2L 25
AT, AP PABE FE 2AD JEFE T, T ARE Bal] AUl A A%
UehilE $ee Agatdth OAAM2E 3 o SMIE DA0R BHAY AOT o gEE 9
o g7te] WMEES 7 AUl o4] ARCE E W9 A7hE DA AN, ATAAE 2o
detgon, e e DE LS Wel - s s ke Pt
T, ARS BUAFE FE WAT AL FEZ A, Al 449 2AE o) 54 B4
B ettt ANM3S we] ol HE @ A, 2hme) Pl AV)E AL FsA,
F3sh o] ASle) AGRORA ) A% A FR A3 Age] Tojsks Ao tehton,
Yol e wRsEon, AP wE wdsld B, oBolE AY FYL 3 4 AOE kg
T, A BeA vl 342 AHgS o o} 315 9 43 Amolm, ) Alo] 340
A , &

V. Conclusion and Suggestion
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(Table 7) Scarf design Il

Design IlI- 1 Design [lI- 2
Diagraming
Design
EEEE
0 0/ Y 67K T0Y
Clor | CotonsIveol, Rt C67%4—M65!A>+Y67%+K70%
C15%+M8T%+Y84%+Kd% c(lm/wg% ’ CI8%+MI12%+Y25%
C65%+M9%+Y23%
Material ‘Wool 100% Wool 100% Wool 100%
Repetition ..
Pattern Pre(i)ortion gmg Repetition
Rhythm
Size 70cmx180cm 90cm*90cm 70cm*180cm

AL, 2Ae B AdfFE dessith 74 £, 0= 50t 2Tk Bele] AJdS e vl
= AQAFHS 758 FHE doeglon, FEe 3 FHYrb ol A7 YARlE Hile AoE
AAkzE o] Aoj7k 71 27t E Aduste e LRk
2 et AR, 27 TAR1S 918 ZHEE Aol

B, 27bme) 27 UE 2 A5k £20 ¢ EAS W@ AYIS FEH 12T 4%
Mol Bk 7hed s7he el A soTsk 60t 7rel & FESglom, 2 BAEW 384 a9l Ul
o7 Uekstth 60Ul “HE A Blele] olF & Afsle] F 98e] 27hE TS AA ST
=7, “Ba3 Ae)7h Gold” TN 50thel wsl 83 "Rl REEE AARHE Aok
87540 B WH, 50Tl 8] ASE A A Aol ) HEEE weste] BRE FAR
< & x¥dl FE7, kgl B A, “AEL stlem, Mg ve Ui felow, FEvE
S5 UARD FRAA 2757 £ AR U} URIHAE, Asrle FIE ol&dte 74 RER
B, 50the 60t Bt} iAol a £537F ATk ARlS TSt AY Z1ek et o7 vt vt
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B2 Fahol tAAS ANt

B ATE Ftel i Aol 271 A% 7]
g A4etn thpstEA B F 2ohE Agel
Watsh Aol Ego] HIA @k ATl A
oRE R, & AL FUSE & Ao e
A tARle] HEE W 2PEYS FEIHYC
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