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B Abstract ®

Recently, Most of the companies and government offices are under consideration about the adoption of cloud office
service to actualize the smart work policies. Comparing with traditional office software, a cloud office service have
the advantage of the method of payment and coming over the physical limitations. Many cloud office service users
tend to adopt an official evaluated the service without doubt. However after deciding to adopt cloud office service,
many users are faced with a variety of problems and difficulties practically. In this study, researchers carried out
interview about those problems and difficulties after adopting a cloud office service. Consequently, there are several
problems and difficulties such as compatibility, document security, document lost and maladjusted to the new graphic
user interface between traditional office software and a cloud office service. A cloud office service have still several
advantages not only a competitive price but also ubiquitous attributes. Thus, researchers need to study about what
kinds of reason variables can solve those problems and difficulties. In existing research, DeLone & McLean have
suggested information system success model. They use three independent variables which are system quality, informa-
tion quality, service quality. Parameters are user satisfaction, intention to use and use. Lastly, dependent variables
are net benefits. However in this study, we need to change the scope of measurement. In other words, we have to
replace parameters with dependent variables. Simply, user satisfaction, intention to use and use is going to be depen-
dent variables. There are several reasons why we need changing variables. First, we aim at giving a some suggestions
to a cloud service providers which independent variables do not work to satisfy for the users. Second, we need to
find out how to maximize cloud office service user's satisfaction and intention to use. Third, we should firstly know
that relationship between independent variables and dependent variables. Finally, those research results give for the
cloud office service provider to solve the cloud office service adopting problems and difficulties.
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(Table 1) Cloud Office Service Provide Status by Brand

Developers
Product Name o o Product features Usage and Payment Methods
Word, Excel, Access, ° Of’ﬁce363Home(Householdfo persons)
‘ PowerPoint, Lync Std.I‘t one month free, 11,900won/per month
MSOffice365 0 ’ ’ o Office 365 Personal(Personal-1 People)
OneNote Outlook,
Publisher §900wan/per month
o Office Online : free
- . Cloud PC connection(Month payment)
(L%fecsg)%gfé;ec) 0 MS Office 2010 Cloud Biz : 33,000won
Cloud Home : 19,800won
Word, Slide, Cell, Form
Naver Office 0 (Poll/Education/School/ After registering Naver’s account
Living-related e-document Free access Naver office
formats offer)
) Word, Excel(SpreadSheet), After registering Google’s account
Google Office 0 PowerPoint Free access Google office
After registering membership,
. . web access—-month payment methods
écloud Y MS Office package MS Office Professional : 22,000 won
MS Office Standard : 18,000 won
KuKuDocs 0 Document, Cell, Slide Af.ter” Beta.test, 2014 year-end “cloud office
suite” service plans
o File sharing, version control
’ irszﬁcglfﬁiuzgeﬁd £roup Join us after the service alleh
KT alleh (0] ° Provide extemil collaboration S0GB : 9000won per month
Ucloud Office . After 1 month free, monthly payment
environment Installation Ucloud Office 2 manager
o Desktop and mobile e
synchronization
SKT (0] Groupware, CRM, easy carryi Pocketl : 5,000 won~0,000 wo r month
Pocket1(2007. 3) pwvare, LA, easy carrymg " s 1 ber mon
T cloud biz box office 0 Word, Excel, PowePoint, T cloud biz box office :
(MS Korea jointly) OneNote, Office 2013 Standard. | 17,500 won(1 year contract)
ThinkFree 0 doc, xls, .ppt file extension of | After installing java and then free use
Providing office functions (Java SE Runtime Environment 7 update 67)
Apple iWork .
(iCloud) O | Office package Free
Social Reading/document for
publishing shared services Users documents
(Books, papers, presentations, Uploading, Downloading
etc. Recipes are millions of Following(Available to readers or publishers
cases of various documents of their favorite following)
Scribd O | That is accumulated) Readcasting (Read this article in his features
In May 2009, the iTunes are automatically shared on
marketplace, such as the ‘Scribd| facebook/Twitter),
Store” opening, 80% of the Commenting, Rating, embedding such
profits distributed to copyright | activities possible
holders

Note) D* : Domestic, O™ : Overseas
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E-commerce Success Metrics

Adaptability
Availability
Reliability
Response time
Usability

Information Quality
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Completeness

Ease of understanding
Personalization
Relevance

Security

Intention To Use

>
Net Benefits
Use

E-commerce Success Metrics
* Nature of use

E-commerce
Success Metrics
Cost Savings
=  Expanded markets
* Incremental-additional
sales

* Navigation patterns
*  Number of site visits
* Number of transactions executed

* Time savings
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Service Quality

User Satisfaction

E-

commerce Success Metrics
Assurance

Empathy

Responsiveness

E-commerce Success Metrics Legend
* Repeat Purchases
*  Repeat Visits The factors added in 2003

»  User Surveys

The initial factor 1992

(Figure 4> Updated D&M IS Success Model with E-commerce Success Metrics, 2003(DeLone and McLean,

2003)
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<{Figure 5y Conceptual Research Model



(Table 2) Presentation Shortcomings Elements

Measuring items

1. Some photos could be found.

. Some pages are under modification.

. Some pages have some missing
information.

Element

Imperfection

w Do

. typographical error has occurred.
. What word is spelled out.
. The spell was an error.

. The overall Typically, bookends

Non-chic website looks rather attractive.
style 8. difficult to read some pages.

9. Some of the pages were rather dirty.

Error

N | O O

10. Some pages take a long time to
load.

11. It took a long time until some of
the pages to appear.

12. Overall, the web site is slow.

Delay

32 7HdH4d

D_u

FolA AN A
($) o51ze] B AT FYs
Qe B AT 2 FHSEE)
Q771 vlefar] welt. e}
2
].

Aol A= 7|E

. L

lﬂ

_tmm

)

T e
r?ﬂ ¥

o K
[~
2,
2

o]
2 ALER &4, Aol disted
kA AHgata gl et A7

IEELEER R

ELQHPOEB
o2
LR,
o

Mr Hr

i
ofy
ofr

3.2.1 Al F4(System Quality)oll 2
oA

Al 228l FA(System Quality)+= 1992 DeLone
and McLean©o] Z7]o A|Ag 54 #oloe] g
T3 78 (Constructs) tHDeLone and McLean, 2003).
Azl T ARAI2E ZAA7E 7L Sl
A EA tigk Abgx1e] | ZHPerception) S 27
6]—1:]- AUlEE 7]1:1]— Uu].01 Hﬂ?l,] AE-Q 2l 1;].]
& 7]E AT e AlaEl FAS AlLE Bk
Al2=gl A A, Al2E AR G0l Al2E]

FHIE A&l AP S5 o2 SASHTHSu,

2012). 131?1 M3 DelLone and McLean(2003)

o] 7]EATNA ¥k o}y Lee and Chung
Sl

(2009) T M E A E 5 gl

iy

{o

9l

3.2.2 B EF4 (Information Quality)ell
B Q7

T4 7]E A7 F Sul(2012)9] Aol AR
AL AR A|Ago] WA= AR AWE(EHE)
&k 7H919) A Z(Perception) o] 2} A ostar gk
o] AFoA] AREFAHY =AHFEO AHuo] A3}
AA T3 ARIE A7), AR Q}X—]H(
ot BE 0] ARE Agster?), due

FA (Aol Bagh H4dd A

BE Aleserin)d Are AU ad
of AF-AQ ARE Agsteri)dt v e
4@%4_@01 xﬂ%(?‘z}*& #2e] qieleled Au
= 7T

3] £] ]Z °j?" % Seddon(1997)¢] Aol A A
BEAS U3t o] Aojstal vk “AHELS

Gl

Ad A (relevance), 2 A4 (timeliness) 2 A HA] 2~

?L
o,
J\o{n

o o

r

No}ﬂrlor
H‘UHNoZi_P*rng

il

ol o)) ‘@”ﬂ 4H.9] A (accuracy) ¥ 2
h=S o= oH._‘ﬂyﬂo]Ai r,HALoi
AnEAs) S0l s ?‘a Ae ol o2

A= ZZAM7F AAZ ARG AYASHA] & LEF’
eha Aol gk it olie AgHoR )
Q1 PCol AA|3ko] AHEHE Q.22
HELE, o2 52 Bl ddd Aol
ArellMe S LvAa(§] Qs

=
dow *Xéé}iﬂ oy M RAE A
gj =]

4
J



Zeh$e 29~ o4 FA43}: DeLone and McLean ABA| 28 Agndo] 24 297

=]

Qeich Auel dHA(HeE wE

HE Agaterindt ZUd@ad 39 A
)

=
=

AL ARG ATl

g d

o %E}TE( Waslee e el A
2Ah uhtt e dE
o] MS Office®] HE=E ARSI 78 wf =
folE} 2nfEolEs} volw] 23|20 A 7]

[¢)
o gtk %, AHSARE F23 @%sm Zah
=

OfﬁceOﬂ/\i 2 0}04 Lﬂollﬂ OJJi o] Zofd

77k BAFsSHE, T2 232 A5 7Hs R,

53], o] ovww SRjobEst welg
2 T2 75l stel A ARE AT 9
£ nio] gk 2 94 rhgT B
2ol Q7 SN FAs Fohent v
EolE 5o A, 2% S 0g A4S o9
o 48 AuE AFA FeAL ARH

BE AUsA Bae A s, 2o

Ml ol

ok
oo
so 2
o
iy
)
Hz
M
k1
JN-

Asorst FA/Md el

3.2.3 Au]A EA(Service Quality)ol] ZHst

oA
Eldon(1997)& vl $4 4328 4nA
9 43806 EiFsolol Brbm AN 9

oZ,
)
ox,

712), AFEAR A (AFE = FA A A] FEI A
A& Aeet=rl?), &7 e =H(E0A oA
= A Aad 5 AT, a7 AYASAEA
£ &Sl Ageterl?), a7 AYHE(EAE
4ol AdaernEel FAUTFE AHgean
(Sul, 2012). 72 Ai

AiEom 9=
o] St} Y]
HoH ol
o] 4% o]&

0}04 ARA 0}74]

_1;= ko v
g 4
o

R
R
)
>
o
i)
(e
Ach
i

H]
Lz
s

LEE
o F

A7l A2 iNel A ZA| g2 ol

3.2.4 A2 (User Satisfaction)oll ZHst
AT

2003 DeLone?] AellA B ZAx/dA
(E-commerce) EoFell Al AREAF vESol tf gt ¥
Z dhE o (Repeat Purchases, ¥HEHHE(Repeat
Visits), 2 A2} AEZAHUser Surveys)S %
st &4 4 gloka AAIskaL I tHDelone and
McLean, 2003). Seddon(1997)& &33tAY £
3 Ao ALA Hrt 9 AR X FE] Faze A
7heka Fska 9tk Eldon(1997)2] Aol M=
Bailey and Pearson®] 4 HA] A€ =
< AustHA AR B SAWUTEE Ho A9
2po] Frol) Aul o gk A& o] Sk
go A ARgAEe] AlE]) ARgARe] Fhod

& 5 goka Fgshdnh F =R AE 2t
EE 75 mupel g Au) 2] Aol AbgA
WEE 34 WeE Awd BEE g W
Z, AAA HEE(RIY WAL AEH A
202 94e A% 44T Ao, A2UE
4 MEE(wnel W Asge] ¥ FAS 7}
A3 dthE FEWUFE FARAHSL, 2012)

3.2.5 A& % (Intention to Use)oll 33t oA
Davis et al.(1989)2} Wang(2008)2] Aol A A



298 Seong-Jeong Yoon -

A A3 EHSul, 2012).
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A o] BNk foet JIgS T HFAHoR
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& Aol A AHEE 497152 Delone and
McLean(2003)0l 4 #|A) 3 7|2 EAHHEE 7]
z2 3t FH 201497HA] AF-E Aol A
/\}33 SANMTE BT X¥8te] At o

710 ATt & 04?4 SAste gl o

£ 73t 2 A4 Uist BE Hrh &9
YAE 54 HezZ 4319 o, & A7 =4
ol ek 224 Aol <Table 3>>9F 749]
9ok 4 9l

(Table 3> Operational Definition of the Measured Variable

Variables Operational definition Related research
Cloud(web) office documents security, accessibility, | DeLone and McLean(2003)
System i ) . )
Quality ease of' use, frequency error, user experience and Lee and Chung(2009), Nam and
perception about processing speed Hyun(2011), Jang et al.(2013)
Information Cloud(web) office accurate and relevant information, | DeLone and McLean(2003)
Qualit details, user experience and recognition of the latest | Seddon(1997)
Qualit y updated information provided Lee and Chung(2009), Sul(2012)
i
Layeg Processing speed and attitude toward Cloud(web) Delone and McLean(2003)
Service | office use of the complaints and inquiries. Support Eldon(1997), Hong and Kim(2006),
Quality | systems for Cloud(web) office users to learn for Nam and Hyun(2011),
themselves Jang et al.(2013)
Interface Cloud(web) office sign up process, visual or spatial | Bharati and Chaudhury(2004)
Quality affinity, expression ways of information and user Everard and Galletta(2005)

experience perception about ease of menu operation | Lee and Chung(2009)

Prepossession of Cloud(web) Office use and
Intention | possibility of re-use in the near future, intent to use| Hong and Kim(2006),
to use the office more often(intention of reuse) and to

Davis et al.(1989), Wang(2008),

Kim et al.(2010), Jang et al.(2013),

[I{sage recommend others to use(recommendation degree) Park and Koh(2014)
ayer ) :
.Frequ.ency of actual use of Cloud(web) ({fflce since Lee and Noh(2013)
use intention of reuse, hours of use, access time and use
Gong et al.(2014)
patterns

Outcome User
Layer |Satisfaction

and quality of use

Overall Cloud(web) users satisfaction, satisfaction
compared to expectation, satisfaction with purpose

Delone and McLean(2003),
Eldon(1997), Lee and Noh(2013),
Gong et al.(2014)
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(Table 4) Demographic Statistics(n = 109)

Classification Frequency |Ratio(%) Classification Frequency | Ratio(%)
Gender Male 72 66.1 Professor 1 09
Female 37 339 University students 13 119
19 years of age 1 0.9 Graduate School 2 1.3
20~29 23 21.1 President 1 09
Age 30~39 27 248 Executive 15 138
40~49 46 422 Title Director 18 16.5
50~59 above 12 11.0 Conductor 1 10.1
Conglomerates 27 248 Manager 13 119
Corsrilggny Small Business 42 385 Senior clerk 14 12.8
Medium-sized businesses 40 36.7 Clerk 9 8.3
High school 10 9.2 Others 12 11.0
Level of Undergraduate 40 36.7 Less than 1 year 15 138
Education | postgraduate or Higher 51 468 1~3 11 10.1
College 8 7.3 Total 3~5 3 2.8
Less than 1 year 23 21.1 years of 5~7 6 55
1-3 21 193 | ©xperience 7~10 18 165
3~5 14 12.8 10~15 23 211
oears of 57 7 64 15 above 3 203
7~10 1 10.1 IT Industry 22 202
10~15 14 12.8 NGO 1 09
15 above 19 174 Construction 1 09
Less than 10 1 09 PI 14 128
100~499 28 2.1 Education 4 37
10,000 above 1 9 Financial 8 73
Snul’ﬁireef Less than 49 0 | 25 | Tdustial Services 0 %6
50~99 9 83 Classification Retail 1 0.9
500 above 25 229 Medical 1 09
Others 15 137 Manufacturing 12 11.0
IT Consulting 1 0.9 Religious 1 09
Management 26 239 School 6 09
Education 1 09 Students 6 55
Planning 16 14.7 Others 8 7.3
) Services 10 9.2
m?;f;fim Research 10 92
Sales 7 6.4
Professions 23 21.1 PI" : Public Institutions
Students 8 73
Administrative 1 0.9
Others 6 55
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(Table 5y Cloud Office(Web) Service User Characteristics

Division More Properties Fre™ |Ratio(%)| Division More Properties Fre™ |Ratio(%)
Document sharing/mobile Convenience 42 385 Internet search 28 25.7
Ease of Collaboration 9 83 Friend recommendation | 26 239
Main Ease of use 47 431 Use Advertisement 1 09
Purpose Cost reduction 2 1.8 Motivation Compulsory use 9 82
Compulsory use 9 83 Voluntary use 45 41.3
Total 109 100 Total 109 100
MSOffice365 29 26.6 Less than 1 month 29 26.6
One-Stop-OfficeLG-CNS CloudPO) | 1 | 09 From 1 month bo less |y |11
Naver office 35 32.2 Use 3~6 months under 8 73
Brand Google office 30 215 period 6~1 months under 16 14.7
T Cloud biz office box 2 1.8 1 year above 44 40.4
ThinkFree 1 0.9 Total 109 100
Apple iWork(iCloud) 3 2.8 Yes 78 762
Other (corporate retention services) 8 73 Resx No 31 23.8
Total 109 100 Total 109 100
Less than a total of one A 31.2
Fre™ | One months average less than 15 days | 59 4.1 Re" : Recommendations
of use | One months average more than 15 days| 16 14.7 Fre™ : Frequency
Total 109 100
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dlol¥] @3] 2(32.2%), 12 9 2(275%)E5 7HE
ol ARgetaL AREHIEE & & i 156Y HRlo]
M1%elth AREE7lelE QIEUl HA(25.7%) 3%
A 1F3(23.9%), AHEA ARE-0](41.3%) 7HE k.

1 X 2
4] EMMHA QoA
[= N B BN WL LR |

0.872, Slgf o]~ F4L 0.871, AH&-2 % 0.893, A}
£ 0982, AFEA} T 08992 3ol tigh A7k
o] g1 Hrta & 4 vk B AFolA = dA
Mo FAALEY fraAdy gIAES At
$#15ke] Eigen value(iL-%]) 1 ol’dS 7|Eo= g

S QRS 4

yer-Olkin Measure of Adequacy)© 0.903= 05
ooz QEAS HAAE 4 91, Bartlett T

4 AARS P < 0.00157FlA Sig. = 0.0002.%

Ao AE SPSSE o] &-38fe] T4 Q1
A Az BAS AAEE e, tes] AR
< 3l AFHARA S AT <Table 7>
W] digk Q1R AlF e B o)t JdA
AR digh QlubtAl A Mol £ Aol A
AHEE AEHF FA Flolo] SN =H F4,
AR FE AR F4, QIEH o2 F4)7) AL
O%, ARE 18]Il ARG} W] SAIE T
s A=l A B A4S AAlskT

A, AFEPNA T3 HFEe] vy
e AFs] S8 HAA QRS AAE
oh. SA9 W7 470 (constructs) o] dwkt
A3sA ZA4sta dertE AHE ) A7
o 299 RAES TAGE FRE Ho) WY
I A 22 =2 A (Cronbach’'s Alpha)
s ol&ate] AlEAdS stk Aol A
7} @919 Cronbach’s Alphagts A E™ A2
gl F22 0769, ARFDL 0835, Auls FHE

{Table 6 Construct Correlations

il [e]
3Tt aRledl digk 2] 359 (Communality)
S FEH 805 gigh AyE= Wre] A
UE= 2o 2A] 05 ool 1 W4l Ak
o] FZ4H 8R1E°] 9sto] AWy H o= %
oe 5 gtk 2 dAF EAAn BE W] 3E
4L 05 oo ws ek B3 7 AN
of g WIS ASE] HAste] AREA S
A3 Avb= <Table 6>9F 2xow 7z A7/
T2 BT AR o A S 7 L stk

1 2 3 4 5 6 7
System quality 1
Information quality 0.468" 1
Service quality 0557 0665 1
Interface quality 0.613™ 0.509™ 0570™ 1
Intention to use 0.598 0530 0576" 0.651° 1
Use 0.455" 0447 0.480™ 0.496™ 0.711" 1
User satisfaction 0.599™ 0574 0.634™ 0.662™ 0.789™ 0.725" 1

Note) ™ Correlation is significant at the 0.01 level(2-tailed).
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Table 7> Validity and Reliability Test
o Factor loading .
construct Measuring items Ch
1 2 3 4 5 6 7
System | An error does not occur in use. A57 | 195 | 178 | 135 | 103 | 825 | .043 0769
auality |1t works correctly when using the menu. 196 | 204 | 422 | 232 | 139 | 614 | 252 |
It provides appropriate information of the help to be 15 1 270 | 198 | 059 | 800 | 115 | 214
searched. B ’ ’ : B
Infoﬁinm The help contents make the grade when you find the 192 1 173 | 146 | 280 | 798 | 043 | -079 0.835
AU details of the help. ' ' ' ' : ' :
It fully provides all the information needed to use. 152 | 430 | 169 | 159 | 642 | 173 | .103
It provides sufficient supports when problems occur 1865 1 78 | 153 | 1| 157 | 186 | 023
in use. ' ' ' ' ' ' '
You can easily file complaint opinions. J10 | 843 | 025 | 001 | 237 | .020 | .127
Service It provides the prompt counter support that takes 00 | 41 204 | 264 | 120 | 104 | 048
. charge of problems. 0.872
quality
There seems to be a proper attitude to complaints of o35 | 597 | 104 | 081 | 399 | 357 | om0
problems.
It serves both outlines and detailed information 157 1 508 | 359 | 493 | 295 | 23 | —020
needed to use. ' ’ ’ ' ' ' ’
You can easily understand the menu arrangement -
and the operating method. 247 | 099 | 831 | 072 | 188 | .103 | 217
You can immediately know the function of the .
Intea‘rlf?ce various icons displayed in the menu. 0371 158|726 129|230 | 410 ) 03 0871
quality
You can distinguish between menus and workspaces.| .151 | .098 | .765 | 325 | .174 | .247 | 019
It consists of shortcut keys or user—friendly - B B
operations. 289 | 435 | 646 | 267 | -.017 | -.092| .066
) You have a favorable impression since you tried out .
Ir;tentlon the cloud(web) office. M| 242 | 323 ) 390 | 133 1 L1065 1987 0.893
0 use
You are willing to reuse the cloud(web) office later. | 420 | 18 | 262 | 342 | .197 | .329 | 580
There are a number of increasingly frequent use. 854 | 140 | 154 | 284 | 067 | 149 | 057
The time to use the cloud(web) office is increasing. | 903 | 172 | .143 | 176 | .109 | .079 | 062
Use itf fliaceecomes more frequent to access the cloud(web) 85 | 960 | o5 | 161 | 119 | 182 | 049 | 0982
g‘iere is a certain pattern of the intended purpose of 700 | 000 | 248 | 212 | 263 | 097 | oma
Satl_sﬁed more than expected compare with the 204 | 203 | 205 | 641 | 168 | 005 | 222
traditional office look.
It was an excellent choice to select the cloud(web)
User office for the office work. S12 | A3 AT 1161 226 ) 149 | 221 0.899
Satisfaction P faction bas been 1 ” '
e usage satisfaction has been increased as . ; p B
repeatedly using. 366 | 162 | 306 | 606 | 194 | 346 | -.111
Overall satisfied during the office work. 318 | 344 | 262 | 569 | 155 | 253 | 245
Eigen value 4162 | 3451 | 3.279 | 2.814 | 2.437 | 1.967 | 1.094
Cumulative variance(%) 17.344|31.72445.385|57.110|67.265| 75.462 | 80.020

Ch" : Cronbach’s alpha
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7Hel A 7|EATE wEe R 7t 89l 7 AH(+) = R AlFR square)3ts AAE Ao, &4, &
o] 3kS wz Aolgl= HAAHL B AYdA % o)A wdel] 9l R square®t Adjusted
AVEE AEe} B wElES w29 7he] A R Square}te] gke] zfolE ¥7be Zlojth dwhA
ko] Adxate AORE UEuith oE So o7 Adjusted R Square(4¥ R Al#)= ©F
“EAQ09l o] Abgelmsh Ao H(+)el] 7} Bl W 271 =obAE R square(R AF) )
2 F Zo|tfeh= A gt @& 5 TS Heke RAlolvh ®=e ko] SRl
ATk t5ke] Durbin-Watson©] 1~3AFe] 2] Fho] a}uﬂ 2
ake] Aol EAZE flvkar ddeit 9 3
13 ATIIN AE Angel A% w2 @7l galA Farel og
o] & Fhol 0068t A2 H7ke Aol
43.1 QATEY] APE A7} YR W5 Wgrt Sgdse] 238 492 o
ATRFY AT =g W) Aol okdlsk  FAAolE st o)F EAF VIFe} Bk v
A G sARS AAstaat gk AR, = oF VIF7} 10 v]¥ko]W thaa2d73el E417F glck
Y57t TEUSE Avh) ARSEAZ oue 3 @ & gtk o]F A% A9 <Table 80
(Table 8> Results of Hypothesis Testing
Unstandardized | Standardized Collinearity
. Coefficients | Coefficients ) diagnostics
Hypothesis Path S t value| Result| Sig.
B Frror Beta Tolerance| VIF
H1 (Constant) 302 | 313 963 338
Hi-1 System quality — Intention to use 248 097 231 2.570 o |.012 15574 1.794
H1-2 |Information quality — Intention to use 165 109 140 1.518 X 132 529 1.889
Hi1-3 Service quality — Intention to use 188 120 155 1.558 X 122 457 2.187
Hl-4 Interface quality — Intention to use 406 107 350 3.801 O |.000 534 1.871
Model fit F Yalue =29285 df =4, p = .OQO, R Square = 530,
Adjusted R Square = 512, Durbin-Watson = 1.996
H2 (Constant) 200 | 424 A71 639
H2-1 System quality — Use 183 | 131 150 1.398 x 1.165 557 | 1.7194
H2-2  |Information quality — Use 197 | 147 148 1.342 x| 182 529 |1.8%9
H2-3 Service quality — Use 225 | 163 164 1.383 x| .170 A57 | 2187
H2-4 Interface quality — Use 310 | 145 235 2142 | O |.03% 534 1871
Model fit F Yalue = 12816, df = 4, p = ‘OQO, R Square = ._3_30,
Adjusted R Square = .304, Durbin-Watson = 2.055
(Constant) 612 | 189 3.23% 002
H3 Intention to use — User satisfaction | .509 072 552 7.034 O |.000 494 | 2.022
H4 Use — User satisfaction | 270 | .064 332 4234 | O |.000 494 | 2.022
Model fit F Yalue = 110993, df = 4, p = .QOO, R Square = 677,
Adjusted R Square = 671, Durbin-Watson = 1.736
(Constant) 265 | 286 926 356
H5 Intention to use — Use 807 077 711 10459 O |.000 | 1.000 |1.000
Model fit F Yalue =109.389, df = 4, p = .QOO, R Square = 506,
Adjusted R Square = 501, Durbin-Watson = 2.249
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AA B vhelth 2 AT-e] HlellA H57HA] 91l Atk AHE o= “AHE T LF7F BASHA] B
MAAGE 7]l B RE AR ko Fitehe ZF ok “wlyr ARE Al EHEEA A sk el
A& & 5 At g F7ola Qe Folx FH2 “Hlre] wWid H
A S olalE = ATt s BAE
432 ATEIAF ofo]Z Hlyroll et 75 FAH R & F 3
U3l 24 AdE Faste] & Aol A =71, “vlareh A Ete R de AREA
g 7Hdel W Asdvhs ve 2o 7k A Qe FAE P YEr), ARE
A E58 dEAS B vEEst =AY Ao Al 53 7] wE 7] 2AoR A E o
g, FFe] W dseAdd FAZ ddse A7 g Aol et
3 9 VIFE AVjsken AsHoz e M 12 A AHg Fol A AT(PRE
gk AeFFE Adetr] el it >= 29 F ) AR Al BAERE EAI(AH| 2~F ) g
Sig(p < 0.05)& 7IEo& 7kt Aol oigh Fiol ARANA AME F TS
FAY AL AR ARG REE AlFSHA] Hshal
433 AFEY7ZF A AT A& D) ol wd] FHE(Y)) &
7 18 4744 FHEA 0] AR el A(+)el) 2o gigk AET FASt L AFEa ds B
FEs v Aolgte Aotk F4 £ 5 Al AREL SHA A8k FEE(]) ]~
26l F43 QIEH ool & Fdnto] At A el ARGl thet A5 ARy Ael o] HA &=
& JEE FHFEEDLIAE A F 30E Alzdlolgs RS & g Avk fA ek AR
ZTHA H3AAY, &% FekeEE) e ae A% o Efge] Ao A4 Ak FHIF FES
AREEE o] QleTtell ik AEoR Ao GAA A Frke S derh 3 Aquls F
Quality Layer Usage Layer Outcome Layer

0.509(7.034)

User Satisfaction

0.270(4.234)

SUPPOIted : m—

0.310(2.142) Rejected : == === >

Interface Quality

Path Coefficient

Unstandardized Coefficients(t value)

<{Figure 6 Results
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