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Experience Innovation and Business Strategy :
Design for User Experience(UX) in New Product
Development(NPD)*
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m Abstract m

User Experience (UX) and Experience Innovation have been emphasized in the process of New Product Development
(NPD). However, previous works which were conducted within the theme of UX mostly focused on the fragmentary
aspects of user's experience in a specific usage-context only. For this reason, it is always hard to deal with questions
on how to define the abstract concept of UX and how to apply this important keyword in actually NPD process both
for satisfying potential users and for setting a market strategy. To address this issue, we focused on the fact that
UX has an aspect of composition like pattern and structure. It means that we can understand the context of UX with
clarifying characteristics of relations between user and experiential objects. Also, we referred to two sub-concepts
of Complexity, Density and Centrality, as representative characteristics of relations in usage-context. Based on this
theoretical background, we attempted to find UX design principles and concepts for NPD from the actual example cases
of products and services in the real market. From these whole study process, we expect that our findings could have
implications for academic and practical areas within the theme of Human-Centered Innovation.
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1. A &

An Experience has pattern and structure, be-
cause it is not just doing and undergoing in al-
ternation, but consists of them in relationship.
~John Dewey(1934).

AL At AF g4 JEQ & Fol
(John Dewey)+= Q17 @9 1zol| digk 584
S Az FAl, A #Ed a4hEo Y
Ex 23351 98 e Aol A e
BAEE Y FAEH B0l EAF F AES T
ettt a8y O 9 Ao FUES UF
7Rt A g & 28S adE AL A
Z3HDewey, 2000). o233 ¢li-sd REHE
Q5 AFEAF F4) gyRel(User-Centered Design,

UCD)& Z&sh= Az #3FE 9] a5 4-8-(Hu-
man-Computer Interaction, HCI) ol o}y
g}, 7199 HeF Y ADAA E 23] A8o] 7t
3tk & 4 ltk(Baldwin et al., 2006; Kuutti,
1996, Law et al., 2009).
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Innovation)'&] 4% AtelES %:SH Y5EH L Yot
(Bosch Sijtsema and Bosch, 2014; Cagan and
Vogel, 2002; Marcus, 2005; Norman, 1998; Pra-
halad and Ramaswamy, 2012; Veryzer and Borja
de Mozota, 2005; Zomerdijk and Voss, 2010).
Hol = E e, A2 AdHor w2 yg A
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AQl WA UXe| Hels AAsta, A3t
FEAR WP Eo] o A AASEA
glolg} o 4= glti(Hassenzahl and Trac-
tinsky, 2006; Law et al., 2009).
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W QQoh(Atzor et al, 2012). &y o]&3F 1
=3} 734 4ol4 4F FAE FHom W 3

2

2 ANHoZ ulgtr iz} st UX @& 34
A ol AR = sl =9 HA] A Q)
HLaw et al, 2009). WA ' AT+ ol
3 A7 7135 vigo R JdE Wbl fid
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2006; Leung et al, 2002). A+ FA19] a4 719
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High Density

High Density & Low Centrality

Case 2, Samsung Smartphone Galaxy S Series

Low
Centrality

Case 3. SK Planet Open Market 11st

Low Density & Low Centrality

Product  Service

Service ~ Product

High Density & High Centrality

Case 1, Incheon International Airport

High
Centrality

Case 4, Samsung Zipel Asak Kimchi Refrigerator

Low Density & High Centrality

Low Density

{Figure 1) Selected Cases Based on the Compositional Traits of Experience
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1. Case Selection

- UX Expert Workshop
- 2 Hours a Week (4 month)

2. Market Research 3. In-Depth Interview

- News Articles - Actual User Workshop

- Market Reports - 5Users for 4 Each Cases

{Figure 2> Overall Process of the Qualitative Study

4. Case Analysis

- Pattern Matching

- Time Series Analysis
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