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2 UERgTHAL 3t} Lee 5 (2002)2 e 59 Hofl thdt 7|3 % 2 o] 3 3ol #e A7l A st
AEol HE FUshe %71% gro] EolX 7} 47.3% 2 7P Ehon A0 g o] &3] fsiAl, 181
AAg oz o7 vegtia gtk Kim¥} Shin (2004)2 “FE=AA 99 AP0 w2 AF HF
of thek A= B 7aE"ehs dFolA As "Rl et JAAEE AR A3, AFuof gk <17
=7F 7P =%, v, 9, W), BARE, oFd), FANE, A, FH, A9, AR, E4,
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B AFE AYATFE Fastel # AFATL ARGl AeHF i A, FEE, Ao,
A AEE 5 aAeR FRsgt AXEE AeHel dsl JdAsk e RS SAser,
FEEE Faol AdEHRe] E83he AxE SAAL, djre AL AFHRE o8l
glol duht oA 9] A=S ST 283 A e Ayl gis] dvhv dEsh=A9] 4
=S SAs. 4 Advig 584 F 20w o R TSt F5Ued Tl s 9 AEY
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2 e 20149 102 1958 109 309714 o 17497 Asect AEAe
sgon BE H059T, 248 AR A SR JAYeIRE B ete] Ry e 4
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B zAel £48 AR QA SHEAL NE NEe BAL st 2w 2445 gy
T AAL e 2ARA (factor analysis)S R, AFHE=AAHS
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o 255F2 5009+ o|3k7k 1029 (51.0%), 5002+ o] 4te] 987 (49.0%) 2 LrEbton], A Fe)
= Hmol 37 AR} 927 (46.0%), BE (X2, T 7|} S)o] 108 (54.0%) O LFEPET)
Table 3.1 Overall features
Variables Classification Counts  Percentage (%)
Male 95 47.5
Gender Female 105 52.5
Income leve Below #5,000,000 102 51.0
(Monthly average per household)  #5,000,000 or more 98 49.0
Yes 92 46.0

Living with parent(s) N 108 54.0
o .

a9 4 HEEPEE B

4682 e

iz}
=5

FHA}F g2 Table 3.29 Zon], FF2 74 HoA A=

Table 3.2 Average of each items for the given degree

Degree Items : about Traditional Korean Rice Cakes Average Standard Deviation

X01) I am familiar with their types. 6.40 0.86

X02) I am familiar with their taste. 6.04 0.93

Recognition X03) I am very interested in them. 6.12 0.94
X04) I am familiar with their nutrition facts. 5.96 1.12

X05) I know exactly where I can buy them. 6.39 0.89

X06) They can be a meal substitution. 4.80 1.15

X07) They can be a good snack. 4.56 1.28

Usage X08) They are delicious. 4.63 1.09
X09) They are very nutritious. 4.22 1.25

X10) I consume them frequently. 4.23 1.25

X11) They are convenient to eat. 5.43 0.81

X12) They are easy to make at home. 4.07 1.20

Convenience X13) There are many places where I can easily purchase them. 4.79 0.73
X14) They are easy to carry around. 4.81 0.79

X15) They are easy to store. 6.52 0.76

X16) I enjoy eating them. 5.98 0.82

X17) It makes me pleasant to eat them. 5.91 0.87

Preference  X18) I prefer eating them over the other foods. 5.66 1.00
X19) I would purchase them again next time. 6.60 0.78

X20) I would like to recommend them to other people. 5.32 1.00

3.1. z59 EgE ¥ =
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Table 3.3 Validity and reliability test of measurement scales

Factor Factorl Factor2 Factor3 Factor4
Item Usage Recognition Preference Convenience
X01 0.84
X02 0.88
X03 0.84 0.95
X04 0.81
X05 0.81
X06 0.88
Xo07 0.91
X08 0.85 0.96
X09 0.91
X10 0.91
X11 0.58
X12 0.63
X13 0.91
X14 0.89
X15 0.03*
X16 0.78
X17 0.73
X18 0.72 0.86
X19 0.63
X20 0.63
Eigen Value 8.10 3.99 2.08 1.39
Variance Explained by Each Factor 40.54 19.97 10.41 6.99
* Item X15 deleted because of low factor loading value.

Cronbach’s «

0.78
(after X15 Delete)

3.2. 714 AA

B AT A% PRol BT A=, BEE, B 7 Fojel =] m RS Gl Wi
S Aol YeAe) ol Rg AR 9Istel, Tl %%—i&?i 1, A=, BEE, A=,
HEEE SPYATE 35, 255F W5e Fue} Pl AFR Wee AoE WS A3l o) E
Mg S (dummy variable) 2 W3] F7hske] HARAL S, AN A8l we Aol
7 iAol 152 AR5 95tel X199 F (Chow's F) 242 sHgich

[y Pﬂ
1~r1

Table 3.4 Regression and Chow’s F test for influence of recognition, usage, convenience, preference on
purchase intention by gender

Male Chow’s F-value Female
Variable Estimate Standard Error (Pr > F) Estimate Standard Error
Intercept -1.08%* 0.52 -1.04%* 0.44
RECOG -0.13* 0.07 -0.11%* 0.05
USAGE 0.04 0.06 0.08%* 0.03
CONVEN 0.07 0.10 -0.11%* 0.06
PREFER 1.16%** 0.10 2.01 (0.056) 1.26%%* 0.06
INCOME -0.55%** 0.19 -0.08 0.11
PARENTS 0.54%** 0.19 0.05 0.11
F-value = 61.39 (p <.0001) F-value = 99.77 (p<.0001)
Adj. R? =0.79 Adj. R? =0.85

INCOME, PARENTS : dummy variable, *: p=.1, **: p=.05, ***: p=.01

-EJ—*, 733} Table 3.4°4 X+ v}l Zro] x}2-2] F (Chow’s F)%kol
5, 885, AYs, A5E7) FuY e v FEA FE5HT
/3o U}F/} 42 0.10 3toll A FY 3 Xfol& BTt (p=0. 056) -irﬂaii M S=YisEE o
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2 A9-9] F (Chow’s F) 4% 3}+dl, 2 23 Table 3.5, Table 3.6, Table 3.7, 718|311 Table
3.894 Hi= ute} Zrh FolA He vk Zeo] E SHESEE R 248 qds A, AR
(RECOG) ®is=29] Z4-9-vt el Mz} Afel7} gl A2 2 vepgtal, UmA &85 (USAGE) 3 #9
£ (CONVEN) W48 495 25 o] me} 49158 0.001 sl A o/ 2ol7 2 A2 1
Bt (p<0.0001), A3 % (PREFER) W59 A-%& ¥ wat {-25F 0.05 stollA {23k 2po]

7} Q= Ao g LRt} (p<0.037).
Table 3.5 Regression and Chow’s F test for influence of recognition on purchase intention by gender
Male Chow’s F-value Female
Variable Estimate Standard Error (Pr > F) Estimate Standard Error
Intercept 2.17F** 0.56 2.64%** 0.69
RECOG 0.54%** 0.09 0.46%** 0.11
INCOME -0.99%** 0.34 1.88 (0.116) -0.02 0.27
PARENTS 0.92%** 0.34 0.12 0.27
F-value = 15.83 (p<.0001) F-value = 6.37 (p<.0001)
Adj. R? =0.32 Adj. R? =0.13
*. p=.1, ¥*: p=.05, ***: p=.01

INCOME, PARENTS : dummy variable,

Table 3.6 Regression and Chow’s F test for influence of usage on purchase intention by gender

Male Chow’s F-value Female
Variable Estimate Standard Error (Pr > F) Estimate Standard Error
Intercept 2.89%** 0.41 4.32%%% 0.32
USAGE 0.50%** 0.07 0.29%** 0.07
INCOME -0.75%* 0.34 6.99 (<.0001) 0.01 0.27
PARENTS 0.99%** 0.33 0.12 0.27
F-value = 11.18 (p<.0001) F-value = 6.29 (p <.0001)
Adj. R? =0.35 Adj. R? =0.13
* p=.1, ¥*: p=.05, ***: p=.01

INCOME, PARENTS : dummy variable,

Table 3.7 Regression and Chow’s F test for influence of convenience on purchase intention by gender

Male Chow’s F-value Female
Variable Estimate Standard Error (Pr > F) Estimate Standard Error
Intercept 2.16** 0.94 5.97H** 0.77
CONVEN 0.63%** 0.18 -0.06 0.14
INCOME -1k 0.37 6.52 (<.0001) 0.02 0.29
PARENTS 1.02%%* 0.37 0.01 0.29
F-value = 7.60 (p<.0001) F-value = 0.08 (p<=.97)
Adj. R? =0.17 Adj. R? = 0.002
¥ p=.1, ¥*: p=.05, ***: p=.01

INCOME, PARENTS : dummy variable,

Table 3.8 Regression and Chow’s F test for

influence of preference on purchase intention by gender

Male Chow’s F-value Female

Variable Estimate Standard Error (Pr > F) Estimate Standard Error
Intercept -0.98%** 0.36 -1.89%** 0.33
PREFER 1.11%%* 0.06 1.24%%* 0.05
INCOME -0.57H** 0.19 2.60 (0.037) -0.08 0.12
PARENTS 0.54%** 0.19 0.07 0.12

F-value = 120.26 (p<.0001) F-value = 176.79 (p <.0001)

Adj. R? =0.79 Adj. R? =0.84
p=.1, ¥*: p=.05, ***. p=.01

INCOME, PARENTS : dummy variable, *:
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3 91e] RA A £ uksh 2ol AAE (RECOG) W59] Bpols 499 F (Chow’s F)
AR el met fol 3 Aol7} gglors, 712 47) SYHS FolA AAE (RECOG) WSS
ALt F7HEAS 3tg=d], 7 A= Table 3.92F 2t}

Table 3.9 Regression and Chow’s F test for influence of usage, convenience, preference on purchase
intention by gender

Male Chow’s F-value Female
Variable Estimate Standard Error (Pr > F) Estimate Standard Error
Intercept -1.25%* 0.52 -1.19%%* 0.44
USAGE 0.01 0.06 0.08%* 0.03
CONVEN 0.07 0.10 -0.14%* 0.06
PREFER 1.09%** 0.08 2.89 (0.010) 1.19%** 0.06
INCOME -0.57*** 0.19 -0.08 0.11
PARENTS 0.54%** 0.19 0.07 0.11
F-value = 71.15 (p<.0001) F-value = 115.41 (p <.0001)
Adj. R? =0.79 Adj. R? =0.85

INCOME, PARENTS : dummy variable, *: p=.1, **: p=.05, ***: p=.01

Table 3.90]A B nlo} zbo] AR T2 A9 AL 259 F (Chow’s F)gho] 2.892 Ao u}
o FOI4E 0,01 FoIA FI% A HAT (p<0.010). o= IAE (RECOG) #47} ZPHAE
A uTH @A 93 20E ehigicks 22 ofvgit
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£ GPIA FEuGel N SHAFE AAASS PRl mek )& Aol 7k A9 BB 2
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Abstract

The purpose of this study was to examine the differences by gender in influence
recognition, usage, convenience and preference on purchase intention for traditional
Korean rice cake. For this study, the effect of the gender-based consumption patterns-
degree of recognition, usage, convenience, and preference towards the traditional Ko-
rean rice cake-on purchasing intention was investigated among the university students
in Busan area. Of the entire students, 47.5% were male and 52.5% female; 51.0% had
less than 5,000,000 and 49.0% had 85,000,000 or more in household income level
per month; and 46.0% live with parent(s) whereas 54.0% by themselves. The findings
showed that consumption patterns lie between 4.0 and 6.0 in Likert-type 7-point scale.
It showed differences by gender in all of the degree of recognition, usage, convenience,

and preference.

Keywords: Consumption, convenience, pattern, preference, recognition, traditional Ko-

rean Rice Cake, usage.
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